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CbBET HA ONPEKTOPUTE
O.1.H. OTHAH OOHEB

Mpegcegamen Ha CbBema Ha gupekmopume u
Yi3snbaHumeneH gupekmop

BECEAA CTOEBA

3am. Mpegcegamen Ha CvBema Ha gupekmopume

YAEHOBE

AANEKCAHObLP YAYLLEB
AH[PEI BPELLKOB
OrHAH MNMAANABEEB

YMNPABAEHCKW EKWMN

BAAONMWP AQEHAMEB
CoBemHuk no mapkemuHz, npogaXbu u cmpamezuyecko pasBumue

MBAH BAOVHCKMN
Oupekmop KoonepupaHe u AuueHsuu

BOPUC BOPNCOB
Hupekmop QuHaHcu

MEAATA BUAYEBA
HOupekmop Bpwu3sku ¢ uHBecmumopume

g-p BAAOVIMUP KOCEB
Oupekmop Cmpamezuyecko pasBumue

PYMEH VIBAHOB
HOupekmop MapkemuHz

AHIOPE/ MAAOEHOB
Oupekmop MeguuuHcku u pezynamopHuU getiHocmu

BAAOVIMWP CTONYEB
TopzoBcku Qupekmop

MWHKO MNHKOB
Hupekmop MpouszBogcmBeHu Bonpocu

NANAH KOAEB
Oupekmop TexHuyecku Bonpocu

EANA NODODE
Hupekmop YnpaBaeHue Ha kauecmBomo

NOPOAHKA NETKOBA
lhnaBeH cuemoBogumen

BOARD OF DIRECTORS

OGNIAN DONEYV, D.SC.
Chairman of the Board and CEO

VESSELA STOEVA
Deputy Chairman of the Board

MEMBERS

ALEXANDAR TCHAOUCHEV
ANDREY BRESHKOV
OGNIAN PALAVEEV

MANAGING TEAM

VLADIMIR AFENLIEV
Chief Adviser to the CEO, responsible for Marketing, Sales and
Strategic Development

IVAN BADINSKI
Director Cooperation and Licensing

BORIS BORISSOV
Financial Director

PELAGIYA VYACHEVA
Director Relations with Investors

DR. VLADIMIR KOSSEV
Director Strategic Development

RUMEN IVANOV
Director Marketing

ANDREY MLADENOV
Director Medical and Regulation Affairs

VLADIMIR STOYCHEV
Commercial Director

MINKO MINKOV
Director Manufacturing Affairs

ILIYAN KOLEV
Director Technical Affairs

ELLA YOFFE
Director Quality Management

YORDANKA PETKOVA
Chief Accountant

Cmpykmypa Ha cobcmBeHocmma Shareholder Structure

on the 31st December 2011
Individual shareholder - 3,32%
Juridical persons -96,68 %

kom 31.12.2011

MHguBugyanHu yyacmHuuu — 3,32%

lOpuguyecku Auua - 96,68 %

I [OHEB VIHBECTMDBHTC XOAOWVHI ALl - 24,56 %
Donev Investments Holding AD - 24,56 %

I TEAEKOMMAEKT - 20,42 %
Telecomplect AD - 20,42 %

I OVIHAHCOBA KOHCYATAHTCKA KOMIMAHUA EOOL - 16,24 %
Financial consultancy Ltd - 16,24 %

I GRAMERCY SELECT MASTER FUND" - 6,34 %
Gramercy Emerging Markets Fund - 6,34 %

I GRAMERCY EMERGING MARKETS FUND - 5,89 %
Gramercy Select Maste Fund - 5,89 %

I 0Py FOPUOVNYECKA AVILA - 23,23 %
Juridical persons — 23,23%

[ OVIBNYECKU AVILA - 3,32 %

Individual persons - 3,32%
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WELCOME TO SOFIA
THE CITY OF
SOPHARMA
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YBakaemu gamu u 20cnoga,

3a MeH e Yyecm ga cnogeAd ¢ Bac pesysmamume om egHa
mpygHa, HO ycnewHa 20guHa. MpegusBukameacmBama
npeg Hac 6saxa MHO20 U ynopumo pabomuxme, 3a ga npu-
kalouum 2011 2. B8 coomBemcmBue ¢ ueaume, koumo cu
6sxmMe nocmaBuau. B MHO20 omHoweHus ycnaxme — 8 kpas
Ha 2oguHama MoXkem ga ce pagBame Ha pbCcm Ha NPUXogu-
me u nevyanbama.

MuHanama 2oguHa 3a nbpBu nbm om Havyanomo Ha kpu-
3ama npe3 2008 2. CoBemom Ha gupekmopume npegno-
»ku Ha OBbwomo cvbpaHue Ha akuuoHepume ga ogobpu
pasnpegeasHemo Ha guBugeHm Ha akuuoHepume u 8 pe-
3yAmam Ha 2nacyBaHemo 6ewe pasnpegeneH guBugeHm 8
pa3mep Ha 0,085 cmomurku Ha akuus.

Hakoako cobumus cmanaxa embaemamuyHu 3a COPAPMA
npes usMuHaAama 20guHa:

- komnaHusma cneuyeau npoekm no Ol ,PazBumue Ha
koHkypeHmocnoco6Hocmma Ha 6oazapckama ukoHomuka”
2007-2013 2. Ha cmolHocm 6AuU30 8 MuAuoHa AeBa. Cpeg-
cmBama ca Yacm om uHBecmuuusa B8 pasmep Ha 70 MuAu-
OHa AeBa B8 HOBus MogepeH 3aBog 3a mBopgu AekapcmBe-
HU ¢popmu, koimo gpykecmBomo uszparkga 8 Codus;

- npe3 mecey, cenmemBpu omkpuxme HOB 3aBog 3a
mBopgu AekapcmBeHu ¢opmu B8 Copbusa, 8 kolmo coB-
MecmHo ¢ Hawuda cpbbcku napmHbop , MIBaH4uy u cuHoBe”
Baokuxme 8 MuauoHa eBpo;

- npe3 Mecey, HoeMBpu akuuume Ha gpykecmBomo 3a
nopBu nom 6sAxa usmbpyBaHu Ha BapwaBckama poHgoBa
6opca — pesyaAmam om 6AU30 NemM20guwHUME HU YCUAUSA
8 ma3su nocoka;

U He Ha NOCAegHO MACMO

- pesucmpupaxme peguua HoBu npogykmu u BHeg-

puxme uHoBamuBHU npou3BogcmBeHU MEXHOAOUU.

Mpe3 2011 2. cmapmupaxme u Hakoako npoueca no on-
muMu3auus Ha BusHec npouecume u BoBegoxme peguua
npaBuna, koumo ga nogobpam epekmuBHocmma Ha pa-
6omama 8 zpynama COPAPMA. Y6egeH coMm, Ye nAogoBe-
me Ha ynopumus HU mpyg we cmaHam mema Ha Moemo
obpbuweHue kom Bac owe npes cregBawama 20guHa.

3aBopwBam ¢ 6razogapHocm 3a nogkpenama Bu u ce Ha-
gAaBam Ha cregBawume cmpaHUUU ga npovememe MHO20
Hewg, koumo ga Bu Hakapam ga ce yyBcmBame 20pgu u
pagocmHu, ye B Boazapus uma komnaHuu kamo COQAPMA.

Dear Ladies and Gentlemen,

I am honoured to share with you the results of a difficult
but successful year. The challenges we faced were numer-
ous and we worked hard to complete the year in accor-
dance with the objectives we had set. In many ways we
succeeded - we achieved growth of both revenue and
profit.

Last year, for the first time since the crisis began in 2008,
the Board of Directors proposed to the Annual General
Meeting of Shareholders to approve distribution of divi-
dends to shareholders and after AGM'’s approval the com-
pany distributed a dividend of 0.085 BGN per share.

Several events became emblematic of Sopharma last year,
namely:

- the company was awarded a project under OP " De-
velopment of the Competitiveness of Bulgarian Economy"
2007-2013 worth approximately 8 million BGN. The funds
are part of an investment of 70 million Leva for the new
modern plant for solid-dosage forms, which the company
is constructing in Sofia;

- in September we opened a new plant for solid-dos-
age forms in Serbia, where together with our Serbian part-
ner "lvancic and Sons" we invested 8 million EUR;

- in November the company's shares were traded on
the Warsaw Stock Exchange for the first time - the result of
nearly five years efforts, and last but not least

- we registered a number of new products and imple-
mented innovative production technologies.

In 2011 we launched several initiatives aimed at optimising
our business processes and introduced several measures
to improve the efficiency of SOPHARMA group. | am con-
vinced that the fruits of our hard work will become the
subject of my address to you next year.

I would like to finish with many thanks for your support
and | hope that on the following pages you can read many
things that will make you feel proud and happy that in
Bulgaria there are companies like SOPHARMA!!

Sincerely,

C yBaxkeHue,
) O.u.H. O2HaH OoHeB Ognian Donev, PhD
( H ManbaHUmMener gupekmop u npegcegamen CEO and Chairman of the Board of Directors
\ N Ha cbBema Ha gupekmopume Sopharma
\“ \ COQAPMA

CmonaHcku 0630p
Economic Review
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Mpe3 2011 2. npogbrku pazBumuemo Ha gelHOCMMa
Ha COOAPMA no peaucmpauus Ha HOBu npogykmu 8
BoAzapus. YcnewHo 6ewe peaucmpupaH npogykmom
AHan2uH®XuH, kolmo npegcmaBasBa mMoguduuupaHa
dapmaueBmuyHa popma (HOB cocmaB u no-6vpsa pe-
30p6uus) Ha knacuueckus AnanzuH®. Qakm ca ycnewHu-
me peaucmpauuu Ha Penropan® 5 2/100 2 gel u MoBukc
15 m2/1,5 M sol. inj. Obwo 3a cmpaHama komnaHusma
peanusupa 20 HOBu pezucmpauuu, kamo ca nogageHu
yemupu HoBu npogykma 3a nopBa peaucmpauyus.

B uykbuHa ycnewHo 6sxa peaucmpupaHu npogykmu 6
HoBu 3a komnaHusima nasapu 8 gopxkaBu kamo V3paen
(TpubecmaH®), XopBamus, Kumai, Maama. B Pycus yc-
newHo bewe peaucmpupaH 3a nopBu nom Kapcua® 90
M2 caps. B Typuus npogonku paswupsaBaHemo Ha npu-
CobCcmBuemo Hu Ypes peucmpayuu Ha Tpubecmar®, Kap-
CuA® 22,5 M2 u 90 me. 3a uykbuHa ca nogageHu 34 HoBu
npogykma 3a nbpBa pezucmpauus. Obwo B8 uykbuHa
6sxa puUHaAU3UpPaHU ycnewHo 46 HOBU pezucmpauuu.

Mpe3 usMuHanama 20guHa 0cobeHOo 3HayeHue 3a kow-
naHuama npugobuxa AUUEH3UOHHUME napmHbopcmMBa,
¢ nomMmowma Ha koumo 3HauumeaHo ce yckopu OB6HO-
BsBaHemo Ha npogykmoBomo nopmdoauo. YcnewHo
Baxa peaucmpupaHu u BoBegeHu Ha nasapa npogykmu
no AuueH3 kamo TayneHen, Aasanukc, PucnepugoH, Te-
mmoguc, AuemuauH® C u AuemuauH®Mpomekm, Mu-
panpua, Tauasug, AenmogoH, Temmoguc, BasogunuH,
3amaH u 3amaH H.

O6wo 3a 2011 2. ca ocbwecmBeHu 66 HOBU pezucmpa-
uuu B8 cmpaHama u vyk6uHa.

Mo omHoweHue Ha kauHu4HOmMO pa3Bumue Ha HoBu
npogykmu komnaHusma 3aBvpwu ycnewHo paspabom-
kama Ha HoBusa cu npogykm VMHganamug CP ¢ mogudu-
uupaHo ocBobokgaBaHe, kolmo npe3 2012 2. we Goge
pezucmpupaH no o6wHOCMHA npouegypa egHoBpe-
MeHHO B8 Hakoako eBponelicku gopkaBu. Mpes 2011 .
3aBopwu BHegpsBaHemo u gouszparkgaHemo Ha cuc-
memama no [Jobpa nabopamopHa npakmuka kom pas-
BoUHama HuU Aabopamopusa no papmakokuHemuka. Ha
¢duHana e nogzomoBkama 3a nogaBaHe Ha 3asBAeHuUe
koM usnoAHUMeAHa azeHuus ,Boazapcka caykba no ak-
pegumauua” 3a usgaBaHe Ha AUUEHS.

Mpes 2011 2. 8 COOAPMA 6ewe BovBegeHa B8 ekcnno-
amauus HoBama uHdOpPMaUUOHHa cucmema 3a ynpa-
BAeHue Ha gokymeHmoobopoma. C HellHa nomow, kom-
naHusma MuUHa u3usano Ha enekmpoHHO nogaBaHe Ha
peaucmpauuoHHUMe cu gocuema B ueaust EBponedckus
colo3, upe3 koemo nocmuzHa 3HaYUMEAHa ONMUMU3a-

In 2011, the development of the activity of SOPHARMA
in terms of registration of new products in Bulgaria
continued. The product Analgin® Chin, was successfully
registered, which is modified pharmaceutical form (new
composition and faster absorption) of the classic Anal-
gin®. Facts are the successful registrations of Feloran®
5g/100g gel and Movix 15mg/1,5 ml sol. inj. Totally for
the country the company made 20 new registrations and
four new products were submitted for first registration.

Abroad, products have been successfully registered on
new markets to the company in countries like Israel
(Tribestan®), Croatia, China, Malta. In Russia, Carsil® 90
mg caps, was successfully registered for the first time.
In Turkey the expansion of our presence continued
through the registrations of Tribestan®, Carsil® 22.5 mg
and 90 mg. For countries abroad, 34 new products for

Cepagama Ha FDA BbB BawuHemoH cAeg cpewjama no noBog enoban-
Homo paszBumue Ha npogykma (okmomBpu 2011 2.)

The FDA building in Washington after the meeting on global
development of the product (October 2011).
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uus B8 npouecume Ha nogzomoBka 3a peaucmpauus u
ynpaBaeHue Ha kauecmBomo.

Mpe3 usMuHanama 20guHa Bewe ocbwecmBeH 3Havu-
meneH npozpec B 2nobanHus npoekm 3a pasBumue Ha
npogykma Ta6ekc® ¢ o2neg HezoBama pezucmpauus 8
EBpona u CALL. CoBmMecmHO c HAWUME NAapMHbLOPU OM
EXTABCorp (www.extabpharma.com) 6sxa ocobwecm-
BeHu koHcyamamuBHU cpewu ¢ BpumaHckama pezyna-
mopHa azeHuusa (MHRA) u (PegepanHama cay)kba no
XpaHu u AekapcmBa Ha CALL, (FDA). B pesyxamam bewe
gopa3spabomeH naaHom 3a kAuHUYHOMO pa3Bumue Ha
npogykma, 4yusmo peanuszauus we no3Boau egHoBpe-
MeHHO nogaBaHe 3a peeucmpauua 8 EC u CALL owe
npe3 2014 2. CoweBpeMeHHO npoekmbm Hewe nony-
AAPU3UpPaH Ype3 Hay4yHu nybaukauuu B8 gBe cBemoBHu
cneyuanusupaHu usgaHus — The New England Journal
of Medicine u Nicotine and Tobacco Research. MosBa-
ma Ha me3u Mamepuanu npegu3Buka ozpomeH MegueH
uHmepec, kolmo goBege go 6au3o 1000 ernekKmpoHHU
U neyamHu nybaukauuu 8 cBemoBHama u HauuoHaAHa
npeca - BBC, Financial Times, London South East, CNBC,
BusinessWeek, NEJM, The Guardian, US News, a 8 Boa-
2apus — BecmHuk ,Tpyg”, ,Kanuman”, ,CmaHgapm"” u
MHO20 gpy?u.

first registration have been submitted. Totally, 46 new
registrations were successfully finalized abroad.

Last year, essential meaning for the company acquired
the licensing partnerships, resulting in significant ac-
celeration of the product portfolio renewal. Following
products under license were successfully registered and
brought to market: Glupenel, Lazapix, Risperidone, Tet-
modis, Acetilin C and Acetilin® Protect, Mirapril, Gliazid,
Leptodon, Tetmodis, Vasodipin, Zatan and Zatan N.
Totally, in 2011 66 new registrations in the country and
abroad were made.

Regarding the clinical development of new products
the company successfully completed the development
of its new product Indapamide CP with modified re-
lease, which in 2012 will be registered, in a Community
procedure, in several European countries. In 2011 the
implementation and completion of the system for Good
Laboratory Practice finished, which belongs to our Labo-
ratory for pharmacokinetics. In the finals is the prepa-
rations for lodging an application with the Executive
Agency “Bulgarian Accreditation Office”, for the issue
of license.

In 2011, a new system for management of the circulation
of documents was put into operation at SOPHARMA.
As a result, the company passed entirely to electronic
submission of their registration dossiers throughout the
European Union, thereby achieving significant optimiza-
tion in the processes of preparation for registration and
quality control.

During last year, significant progress in the global proj-
ect to develop the product Tabex® was achieved, in
terms of of its registration in the U.S. and Europe. To-
gether with our partners from EXTABCorp (www.extab-
pharma.com) we made consultative meetings with the
British Regulatory Agency (MHRA) and the Federal Food
and Drug Administration of USA (FDA). The result was
further developed plan for the clinical product develop-
ment, whose realisation will allow simultaneous submis-
sion for registration in the EU and the U.S. already in
2014. In the same time, the project was made popular
through scientific publications in two first-class special-
ized publications - The New England Journal of Medicine
and Nicotine and Tobacco Research. The emergence of
these articles provoked enormous media interest result-
ing in nearly 1000 electronic and printed publications
in the international and national press - BBC, Financial
Times, London South East, CNBC, BusinessWeek, NEJM,
The Guardian, US News, and in Bulgaria - in the news-
papers “Trud”, “Capital”, “Standard” and many others.

Hayka u pa3Bumue
Research and Development
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COQAPMA uHBecmupa
yacm om nevyanbama cu 6
couuanHu npoekmu

Ha 18.04.2011 2. 8 xomen , LLlepamoH”, Codus, pokoBog-
cmBama Ha COPAPMA u COPAPMA TpelguHz gagoxa
npeckoHpepeHyus 3a KypHaaucmu no noBog 20guwHa-
ma cpewa ¢ uHBecmumopume. Mpe3 2010 2. COPAPMA
nocmuzHa Hat-Bucokume pesyamamu B8 cBosima coBpe-
MeHHa gecemzoguwHa ucmopus.

Mpuxogume om npogak6u Ha COPAPMA gocmuzam
209 mMuAuoHa AB., kamo om6easzBam pocm om 12% Ha
20guwWHa 6asa, a HemHama neyvanba Bo3auza Ha
40,5 MmuAuoHa AB. coc 3abeneXkumeneH pocm om
21%. Pocmbm om 13% 3a nopBomo mpumece-
yue Ha 2011 2. nomBopgu npogonkaBawama
gecem 20guHU meHgeHuus, kamo ce 3ana3Ba go-
MUHUpawama PoAA Ha JyXkgecmpaHHUMe nasa-
pu B8 npuHoca kbm npuxogume om npogao6u.
Bonpeku mexkkume ycnoBus no Bpeme Ha kpu-
3a upe3 koHcepBamuBeH nogxog kom pasxo-
gume u ycmouU4uBo pasBumue, gbrkawo ce
Ha usmecmBaHe Ha ¢pokyca om mecmHusa kom
uykgume nasapu, pvbkoBogcmBomo Ha kom-
naHusma ycns ga usbezHe cokpawaBaHemo Ha
pabomHu Mecma u koM Hayaromo Ha 20guHa-
ma 3a COQAPMA pabomexa 6auzo 1900 gywiu.
CoweBpemenHo COPAPMA cmapmupa U ycnewHo pe-
aAu3upa COUUaAHU uHuuuamuBu, HacoueHu KoM nogo-
6psBaHe Ha ycnoBusma Ha obwecmBeH XuBom u kom
onasBaHe Ha 3gpaBemo Ha xopama: 06HoBsBaHe u nog-
gopkaHe Ha cnupku om 2pagckus mpaHcnopm, gemcku
naowagku, napkoBu aneu u gp. 3a mpema nopegHa 20-
guHa COPAPMA npogoakaBa npozpamama cu ,Hue 3a
obwecmBomo” 3a npegocmaBsHe Ha 6e3nAamHO usmep-
BaHe Ha ocHOBHU 3gpaBHu nokasameau Ha obuwecmBeHu
Mecma B8 zonemume 2pagoBe Ha cmpaHama, kamo am-
Bbuuusma e npozpamMama ga gocmuzHe u go Mankume
HaceAeHU Mecma y Hac.

COMAPMA yBeauuu
Bv3HazparkgeHuemo Ha
caykumeaume cu

Kamo yacm om cBosima nonumuka 3a kopnopamuBHa
couuanHa omzoBopHocm koM caykumenaume pokoBog-
cmBomo Ha COPAPMA noe uHuuuamuBa u yBeauuu

SOPHARMA
invested part of its profits in social
projects

On 18.04.2011 at Sheraton Sofia the managements of SO-
PHARMA and SOPHARMA Trading gave a press conference
for journalists on the occasion of the annual meeting with
investors. In 2010 SOFARMA achieved its highest results
during its recent ten-year history.

The revenue from sales of SOPHARMA reached 209 million
Leva marking a growth of 12% year-over-year and the net
profit amounted to 40.5 million Leva, a remarkable growth
of 21%. The growth of 13% in
the first quarter of 2011 con-
firms the continuing trend is
already ten years, maintain-
ing the dominance of foreign
markets in contributing to
sales revenue.

Despite the difficult condi-
tions during the crisis, through
a conservative approach to
costs and sustainable devel-
opment due to the shift in fo-
cus from domestic to foreign
markets, the company man-
agement was able to avoid cutting jobs. To the beginning
of the year 1900 person are working for SOPHARMA.

At the same time Sopharma launched and successfully
implemented social initiatives aimed at improving the con-
ditions of public life and at protecting human health: ren-
ovation and maintenance of public transportation stops,
playgrounds, park paths, etc. For the third consecutive year
Sopharma continues its programme “We for the society”
to provide gratis measurement of basic health indicators in
public places in major cities of the country and our ambi-
tion is that this programme reaches small settlements in
the country as well.

Sopharma
increased the remuneration of its
employees

As part of its policy of corporate social responsibility to
its employees, the management of SOPHARMA took
the initiative and increased the monthly salary of all its
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MeceyHomo Bov3HazparkgeHue Ha Bcuukume cu 1830
cay’kumenu ¢ 60 AB. cyuumaHo om 1 anpua 2011 2. Ta3u
cmbnka e npegnpuema B8 gonbAHEHUE Ha OCHOBHUmMe
noaumuku 3a yoBewku pecypcu u u3BoH NnAaHUpPaHUMe
8 gpy’kecmBomo eXkezogHu npezaegu Ha pabomama Ha
caykumeaume u nocaegBawume kopekuuu Ha 3anaa-
waHemo. Creg mexkkama cBemoBHa ukoHomu-
vecka kpusa pokoBogcmBomo cyuma 3a cBos
omzoBopHocm ga nogkpenu cBoume cayku-
MeAU, Ha Yuamo AosAHOCM U komnemeHm-
Hocm komnaHusima gonku go zoasama cmeneH
cBoume pekopgHu ycnexu npes nocrnegHUME
gBe 20guHuU Bonpeku mexkkume ycaoBus.

C 2puka 3a 3gpaBemo Ha
Hal-mankume

HaU-2onavama 6oaapcka papmaueBmuuHa komnaHus
CO(MAPMA BuHazu e peazupara Ha nompe6HOcmMume
Ha BobAzapckume nauueHmMuU u e usnbAHABaAa couuanHu
¢yHkuuu 8 momeHmu, B8 koumo Ha ocmaHaaume dup-
Mu um e ukoHomuuecku Heu3zogHO ga npousBerkgam u
BHacam Heobxogumume MegukameHmu.

B Hauanomo Ha 2011 2. COQAPMA ocuzypu 3a 6bA-
2apckus nasap Heobxogumus MegukameHm 3a npodu-
Aakmuka u AeveHue Ha paxum. KomnaHusma peazupa
BegHaza caeg usmeznsHemMo Ha BHocHuUs npogykm npes
2010 2., BoBege npomeHu B npousBogcmBeHus cu nAaH
u yBeauuu npousBogcmBomo Ha rekapcmBomo. B kpas
Ha 2010 2. COPAPMA npousBege 110 611 onakoBku He-
aBum - gBoUHO noBeuye om 2009 2., koeamo ca 6uau
npousBegeHu 64 300 onakoBKku.

KoHkypeHmHusim BHoceH npogykm 6euwe usmezaeH ¢
peweHus Ha eBponelcku rekapcmBeHu azeHuuu u Us-
NbAHUMeAHama azeHuus no aekapcmBama, nybaukyBa-
HO Ha HelHama cmpaHuua. BnocaegcmBue M3noAHU-
meAHama azeHuusa nybaukyBa coobweHue 3a moBa, ue
Ha nasapa uma 6oazapcku ekBuBaneHm, kolmo npeg-
cmaBaaBa Hez0Ba mepaneBmuyHa anmepHamuBa — [e-
aBum Ha COPAPMA. C mo3u npogykm ca uspacHaAu
nokoneHus 6bAzapu. Tol e uskaloyumenHo gocmoneH
kamo ueHa, kakmo u Bcuuku ocmaHanu AekapcmBa Ha
komnaHusma.

C yBeauueHOmMoO cu npou3BogcmBo u cobc coyuanHama
cu aHzackupaHocm COPAPMA agekBamHo omzoBopu
Ha nompebHOCMuUMe Ha na3apa U Ha Hy)kgume Ha GoA-
2apckume matku, ocuzypsBatku moBa uskalouumenHo
BaxkHo 3a 3gpaBemo Ha mankume geua nekapcmBo.

' ﬂT I

1830 employees by 60 Leva as from 1 April 2011. This
step was made in addition to the basic policies concern-
ing human resources and beyond the annual reviews of
employee performance and subsequent payment ad-
justments planned by the company. Following the se-
vere global economic crisis the management considers
it its responsibility to support its staff to whose loyalty
and competence the company largely owes its

record success over the past two years,

«  despite the difficult conditions.
sopharma

With care for the
health of the youngest

The largest Bulgarian pharmaceutical company SOPHAR-
MA has always responded to the needs of Bulgarian pa-
tients and has performed social functions in times, where
other companies consider it uneconomical to produce and
import the necessary medication.

In the beginning of 2011 SOPHARMA provided for the
Bulgarian market the necessary medicament for the pre-
vention and treatment of rickets. The company reacted
immediately after the withdrawal of the imported prod-
uct in 2010, introduced changes to its production plan
and increased the production of the drug. At the end
of 2010, SOPHARMA produced 110,611 packs of Deavit
- double the amount in 2009, when 64,300 packages
were manufactured.

The competitive imported product was withdrawn by de-
cisions of European drug agencies and the Drug Agency,
published on its website. Subsequently, the Executive
Agency publishede a notice, that there is Bulgarian equiv-
alent in the market, which is its therapeutic alternative -
Deavit of SOPHARMA. With this product, generations of
Bulgarians have grown up. It is extremely affordable, same
as all other medicines of the company.

By its increased production and its social commitment SO-
PHARMA responded adequately to the market demands
and the needs of Bulgarian mothers providing above medi-
cine, which is vital to the health of young children.
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Mpe3 anpua 2011 2. cmapmupa HoBusm npoekm Ha
COQAPMA coc couuanHa HacoyeHocm ,Hue 3a obwe-
cmBomo”. B cegmuuama npegu cBemaus xpucmusiHcku
npa3Huk BeaukgeH peanHo 6ewe peanusupaHa nopBa-
ma yacm om npoekma. B uemupu anmeku 8 Codus
Bceku we uma Bo3amoXkHocm ga usmepu cBoemo KpoB-
HO HaAsizaHe, NYAC U Me2A0, @ hywavyume — U guwaHe-
MO Cu Cbc cneyuaneH ypeg Smoke check. ToBa ca anme-
kume ,Celi6a” 8 mazasuHume ,KaydpnaaHg” 8 baHuwopa,
Opyk6a, Maagocm u OBua kynea. M3amepBaHusama ce
u3BopwBam om MeguuuHcko Auue U ca HanbAHO be3-
naamHu. CoyuanHama ycayza wie ce npegaaza 3aHanpeg
u B8 gpyau nocewaBaHu anmeku 8 cmoauuama u 8 us-
Aama cmpaHa.

ObwecmBeHuam npoekm BkalouBa 8 goazocpoueH
NAaH COUUaAHU getdHocmu B8 man-
ku HaceneHU Mecma u e HacoueH
koM HaU-3acezHamume om Kkpu-
3ama couuanHu 2pynu 8 Hawemo
obwecmBo.

CouyuanHo omzoBopHama noAu-
muka om 20guHU € npuopumem
8 ynpaBaeHuemo Ha CODAPMA,
Ho mexkkume ukoHomuuecku ycnao-
Bua 3acuauxa Heobxogumocmma
om noBeuye 2puka u nomow, 3a
2parkgaHume. 3amoBa dapmaueb-
muyHama komnaHus co3gage HoB
npoekm - Sopharma Sociality, yus-
mo ueA e paswupaBaHe u ynpaBae-
HUe Ha couuanHume gelHoOCMU.
Llenma Ha Bcuuyku couuaAHu UHU-

9 Hue 3a
o6wecmBomo!

We for the society

In April 2011 a new socially oriented project of Sopharma
was launched: “We for the society”.In the week before the
joyous Christian holiday of Easter, we actually saw the real-
ization of the first part of the project. In four pharmacies
in Sofia everyone will be able to measure his/her blood
pressure, pulse rate and weight, and the smokers - also the
volume of breathing by a special device “Smoke check”.
These are the pharmacies “Ceiba” in the stores Kaufland in
Banishora, Druzhba, Mladost and Ovcha Kupel. The mea-
surements will be performed by a medical practitioner and
are completely free. Social services will be offered in the
future also in other frequented pharmacies in the Capital
and throughout the country.

The social project involves long-term social activities in small
settlements and focuses on the most crisis-affected social
groups in our society.
Socially responsible poli-
. cy has been for years a
' : priority in the manage-
ment of SOPHARMA,
but the difficult eco-
nomic conditions inten-
sified the need for more
care and assistance to
citizens.
Therefore, the pharma-
ceutical company es-
tablished a new project
- SOPHARMA Sociality,
L whose objective is to ex-
pand and manage our
social activities.

uuamuBu Ha KOMNaHUSMA € ga
nognomozHam Xxopama ga umMam

gocmon go kavyecmBeHo 3gpaBeona3BaHe, 6e3nnamHa
npeBeHuus Ha 3gpaBHOMO cbcmosHue U 6Aa2oycmpoeHa

okonHa cpega.

The purpose of all social

initiatives of the compa-
ny is to help people to have access to quality health care,
free health prevention and well-organized environment.
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CO(MAPMA opzaHusupa [JHU Ha
3gpaBemo B8 Cogus, MroBgub,
BapHna u Cuaucmpa

JHu Ha 3gpaBemo c 6e3nnamHu usmepBaHusA U npezine-
gu opzaHusupa COPAPMA 8 Codus, NMroBguB, BapHa u
Cuaucmpa npe3 2011 2. Hag 630 gywu ce Bkalouuxa Ha
cobumuemo 8 KOXkHusa napk npes anpua, a Hag 480 6sxa
yvyacmHuuyume 8 uHuuuamuBa npe3 mat 8 bopucoBama
2paguHa 8 Codusa. bauso 350 nnoBguBuaHu npoBepuxa
cmoUHocmume cu Ha npasHuka Bsapa, HagexXkga u Alo-
608 npe3 cenmemBpu. Mpe3 okmomBpu kamnaHusma
cmuzHa go BapHa, kegemo Hag 200 >kumeau u 2ocmu
Ha mopckama cmoauua uscaegBaxa 3gpaBHume cu no-
kaszamenau. A npe3 HoemBpu COPAPMA coBmecmHo ¢
PezuoHanHama 3gpaBHa uHcnekuusa (P3U) opzaHusupa
JeH Ha 3gpaBemo u B8 Cuaucmpa. Taka npe3 2011 2. no
Bpeme Ha JHume Ha 3gpaBemo Hag 1800 gywu B8 Codusa
U cmpaHama cu HanpaBuxa 6e3nAamHu usmepBaHus.

BrazogapeHue Ha COPAPMA xopama umaxa Bo3moxk-
Hocmma 6e3nAamHo ga usMepam cBoemo kpoBHO Ha-
AflzaHe, NYAC U mez2no, @ nywadume u koauvecmBomo
BpegeH BvanepogeH okcug, HampynaH B8 gpo6oBeme
um. Cpeg kenaewume ga npoBepsam cBoemo 3gpaBHo
CbCMOsAHUE UMawe Xopa om pasAudHU Bo3pacmu — om
10-20guwHU go 89-20guwHuU. Pesyamamume om usmep-
BaHusma coyam, Ye uMa MHO20 MAagu xopa ¢ Bucoko
kpoBHo HansizaHe, a 14-20guwHU MAageXku umaxa cmouU-
Hocmu Ha akmuBHu nywauu. Kamo uano ce Habaloga-
B8a meHgeHuusama xopama B8 no-maagume Bo3pacmoBu
2pynu ga ca no-HexalHu kom npodurakmukama Ha
3gpaBemo cu. C noMowma Ha uHUYuamuBume MHO20
Xxopa Hayyuxa cBoume cmolHocmu om u3cregBaHus-
ma, koumo we yArecHs M paHHOMO guazHOCMUUUpPaHe u
HacouBaHe kom npaBuAaHO U HaBpeMeHHO AeyeHue.

Sopharma organized “Days of Health”
in Sofia, Plovdiv, Varna and Silistra

MvpBu e Ha 3gpaBemo Ha COPAPMA B IOxkHus napk, 30.04.2011
2. Hag 630 gywu cu mecmBaxa besnnamHo guwarHemo, kppBHomo u
meaaomo cu. Maagume ca HexatiHu kbm 3gpaBemo cu, koHcmamupaxa
MeguyuHckume cneyuasucmu.

First “Day of Health” of SOPHARMA in South Park, 30.04.2011. Over
630 people have examined their breathing, blood pressure and weight
for free. The youngsters are careless of their health, as stated by medical
experts.

“Days of Health” with free measurements and examina-
tions were organized by SOPHARMA in Sofia, Plovdiv, Var-
na and Silistra in 2011. Over 630 people joined the event in
the South Park (Yuzhniya Park) in April and over 480 were
participants in the initiative in May in Borisova Gradina in
Sofia. Nearly 350 Plovdiv citizens checked their health val-
ues during the Christian holiday “Faith Hope Love” in Sep-
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Ler Ha 3gpaBemo Ha COPAPMA B bopucoBama zpagua, 28.05.2011
2. 14-20guwHu maagexku ca akmuBHu nywayu om 2oguHu. Hag 480
gywu Ha Bvapacm om 10 go 73 eoguHu cu HanpaBuxa besnanamHu
usmepBarus B [enHsa Ha 3gpaBemo B bopucoBama epaguHa.

“Day of Health” of SOPHARMA in Borisova Gradina, 28.05.2011.
14-year-olds have been active smokers for years. Over 480 people aged
10 to 73 years made free measurements during the “Day of Health” in
Borisova Gradina.

Corporate Social Responsibility

KopnopamuBHa couyuanHa omzoBopHoCm

B BoAzapusa nywayume ca 3 000 000, kamo 6oazapume
ca Ha mpemo Mscmo B cBema no 6pol usnyweHu yuza-
pu Ha YoBek om HaceneHUemo. Nywavume ce pa3boAs-
Bam 2 nomu no-yecmo om nHeBMOHuUSA, a UHCyAmume
u uHbapkmume npu msax ca 2,5 nomu noBeye. bauso
2 000 000 Bbaeapu cmpagam om Bucoko kpbBHO Ha-
AsizaHe. Bucokomo kpoBHo HansizaHe e ocHoBeH puckoB
dpakmop 3a pasBumue Ha MHO20 3aboAsiBaHuUsA U e egHa

sopharma®

SOCIALITY

10 eH Ha 3gpaBemo” 3a BapHa, 14.10.2011 2. B [eHs Ha 3gpaBemo *umeaume u cocmume Ha epaga umaxa BpamoxkHocm ga noay4am uHpopma-
yus u no npozpamama ,Kyamypama Ha xpaHeHe”, kosmo e yacm om 3gpaBocAoBHus HaYuH Ha XuBom.
“Day of Health” in Varna, 14.10.2011. During the Day of Health the residents and guests of the city had the opportunity to get information also
under the programme “Nutrition Culture”, which is part of a healthy lifestyle.
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om HaU-pasnpocmpaHeHama NpuYuHa 3a CMbpMHOCM
8 cBema. ApmepuanHama XunepmoHus € NPUYUHUMEA
Ha 62% om Mo3bYHUME UHCYyAMU U 49% om uHpapkmu-
me Ha muokapga 8 cBemoBeH Maw,ab.

MHuuuamuBama JHu Ha 3gpaBemo 3a 6e3nAnamHu us-
MepBaHusa u koHcyamauuu e yacm om kamnaHusma
Hue 3a obwecmBomo” Ha COPAPMA.

Hen Ha 3gpaBemo B MroBguB Ha npaszHuka Bspa, Hagexga u AloboB,
17.09.2011 .

“Day of Health” in Plovdiv during the Christian holiday “Faith Hope
Love”, 17.09.2011

tember. In October the campaign reached Varna, where
over 200 residents and guests of the seaside capital exam-
ined their health indicators. And in November SOPHAR-
MA, together with the Regional Health Inspectorate (RZI)
organized a “Day of the Health” aldo in Silistra. So in 2011
during the “Days of Health” over 1800 people in Sofia and
the country made free measurements.

Thanks to SOPHARMA the people had the opportunity to
measure for free their blood pressure, pulse and weight
and and the smokers - also the amount of harmful carbon
monoxide accumulated in their lungs. Among those wish-
ing to check their health status were people of different
ages - from 10 years to 89 years old. The measurement re-
sults are indicating that there are numerous young people
with high blood pressure and 14-year-olds had the values
of active smokers. There is an overall tendency that person
in younger age groups are careless in terms of their health
prevention. Through above initiatives many people learned
their values from the examinations that will facilitate early
diagnosis and referral to proper and timely treatment.

In Bulgaria, there are 3 million smokers and Bulgarians
take the third place in the world in number of cigarettes
smoked per capita. Smokers get sick 2 times more often
of pneumonia and incidents of heart attacks and strokes
are 2.5 times more for smokers. Nearly 2 million Bulgarians
suffer from high blood pressure. High blood pressure is a
major risk factor for many diseases and is one of the most
common causes of death worldwide. Arterial hypertension

[HeH Ha 3gpaBemo B Cuaucmpa
“Day of Health” in Silistra

is the cause of 62% of cerebral thrombosis and 49% of
myocardial infarctions in the world.

The “Days of Health” initiatives for free measurements and
consultations are part of the campaign “We for the soci-
ety” of SOPHARMA.
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,Oa3uc B »kezama”
npeg HOK

3apagu Bucokume memnepamypu npes loau 2011 2. 8
ueHmopa Ha Codus Gewe 060cOBEHO CneyuanHO NpPo-
xAagHo msicmo ,0asuc B »kezama”, opzaHusupaHo om
COMAPMA u CmoAuuHa obwuHa, paloH ,Tpuaguua”.
»,0a3ucom” Bewe Ha pasnonokeHue Ha >Kumeaume u
2ocmume Ha cmoAuuama gBa geHa.

Ha cneuuanHo cv3gageHomo npocmpaHcmBo 3a npo-
xAaga npeg HOK 6ewe npegocmaBsHa 6e3nnamHa Mu-
HepanHa Boga u mAacmo 3a kpamvk omgux om u3Hypu-
meAHume »ezu. NMoBeue om 200 gywu ce Bo3non3Baxa
ga npoBepam cmolHocmume cu Ha nyaca u kpoBHomo
HansizaHe. Mpodurakmukama Ha kpoBHOMO HanszaHe e
uskaloyumenHo BaxkHa, 3awoOMO MHO20 XOpa gopu He
nogo3upam, ye kpbBHomo ce Bausie om Xkeaume.

Bucokume memnepamypu ca NOMEHUUAAHO ONacHU
kakmo 3a xunepmoHuuu u copgeuyHobonHU, maka u
3a xopa ¢ Hucko kpoBHo HanAzaHe. Te ca puckoBu u 3a
Manku geua, 6pemeHHU XeHu u Bo3pacmHu xopa. Opza-
Hu3upaHemo u npoBeXkgaHemo Ha UHUUuamuBama e
yacm om couuanHama kamnanua Ha COPAPMA ,Hue
3a obwecmBomo” u bewe peanusupaHa c gobpoBonHus
mpyg Ha caykumeaume Ha komnaHuama.

“Oasis in the heat” in front of the
National Palace of Culture

Because of high temperatures in July 2011 in the centre of
Sofia a special cool place was enisled: “Oasis in the heat”
organized by SOPHARMA and Metropolitan Municipality,
Triaditsa district. This “Oasis” was available to residents and
guests of the capital for two days.

In a specially created space to cool in front of NPC, free
mineral water was provided and a place for a short respite
from brutal heat. More than 200 people took advantage
to check their values of the pulse and blood pressure. Pre-
vention of blood pressure is extremely important because
many people are unaware that blood pressure is affected
by heat.
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LCodua guwa” -
gokazamencmBo, ue
uskycmBomo Bause

noAoKUmMeAHO Ha 3gpaBemo

COMAPMA ce Bkalouu u B zpagckus dpecmuBan ,Co-
$usa guwa”, koimo cobpa xuaagu Kumeau u 20cmu Ha
cmoAuuama Ha yA. ,Lap MBan WuwmaH” npe3 aBzycm
2011 2. B nocregHama Hegeas Ha mMeceua kamo yacm
om npozpamama Ha ,Codpusa guwa” COPAPMA npoBe-
ge 6e3nnamHu usmepBaHua Ha 3gpaBHu nokasameau,
om koumo ce Bv3non3Baxa 520 gywu. Te npoBepuxa
cBoemo kpbBHO HanszaHe, usguwaH Bb3gyweH nomok
u cogopkaHue Ha BvoaaepogeH okuc.

M npu moBa u3smepBaHe ce nomBvpgu MmeHgeHuusMa
Ha HapacmBaHe Ha 6poA Ha MAagume xopa cbc 3aBu-
weHu cmoldHocmu Ha kpoBHomo HanszaHe. [pyzo
mpeBoXkHo usmeHeHue B8 cmamucmukama e noHuXa-
BaHemo Ha Bv3pacmma Ha MAagume nywauu. Habalo-
gaBaHume HezamuBHU meHgeHuuu ca cBop3aHu 2naBHo
C HayuHa Ha »kuBom, kolmo e AuyeH u3bop Ha Bceku.
3a 3ana3BaHemo Ha 3gpaBemo e HeobxoguMa npomMsAHa
8 uanocmHomo noBegeHue u punrocodus Ha kuBom, B
kyamypama Ha guwaHe, xpaHeHe u gBurkeHue.
Bonpeku HabalogaBaHumMe HezamuBHU MeHgeHUUU bewe
omuemeH uskalouumenHo nosumuBeH dakm: kamo usno
He bfAxa peucmpupaHu aHomMaAuu B
cmolHocmume Ha 3gpaBHume noka-
3amenu. Cnopeg komeHmap Ha 3gpab-
HUmMe cneuuacucmu, u3BopuwaBawu
usmMepBaHuama, moBa ce gonku Ha
nonokumeAHume emouuu u kpacoma-
ma Ha mysukama u maHuume. QPec-
muBanom ,Codua guwa” nomBopgu
3a nopegeH nobm, 4e noumMuBHuUmMe
emouuu u uskycmBomo noBausBam
6AazomBopHO Ha 3gpaBemo u uanocm-
Hama koHguuus Ha xopama.

,Sofia is breathing” - evidence that
art has a positive health effect

SOPHARMA joined also the City Festival “Sofia is breath-
ing”, which brought together thousands of residents and
guests of the Capital in the street Ivan Shishman in August
2011. On the last Sunday of the month, as part of “Sofia
is breathing”, SOPHARMA made free measurements of
health indicators and 520 people benefited from it. They
checked their blood pressure, exhaled airflow and carbon
monoxide contents.

Also in this measurement the trend in the number of young
people with high blood pressure was confirmed. Another
alarming change in statistics is lowering the age of young
smokers. The observed negative trends are mainly related
to lifestyle, which is a personal choice for everyone. For the
preservation of health it is necessary to change the overall
behavior and philosophy of life, the culture of breathing,
eating and exercise.

Despite the negative trends observed, an exclusively posi-
tive fact was reported: in general no anomalies in the
values of health indicators were recorded. According to
a comment delivered by health professionals making the
measurements, this is due to the positive emotions and
beauty of music and dancing. “Sofia
is breathing” festival confirmed once
again that positive emotions and art
beneficially affect the overall health
and wellbeing of people.

= & wuoriy pochab. |

A TABEX )\ L

Corporate Social Responsibility

KopnopamuBHa couuanHa omzoBopHocm

®

sopharma

SOCIALITY
13

foguweH omuem
Annual Report

QuHaHcoBu
pe3yamamu 2011
Financial results 2011




Corporate Social Responsibility

KopnopamuBHa couyuanHa omzoBopHoCm

®

sopharma
14

foguweH omuem
Annual Report

®uHancoBu
pesyamamu 2011
Financial results 2011

CODAPMA opzaHu3supa
nopBama HauuoHaAHa
kamnaHua 3a kyamypama Ha
XpaHeHe

COMAPMA opzaHuU3upa HauuoOHaAHa UHPOPMAaUUOHHA
kamnaHus ,Kyamypama Ha xpaHeHe — u3bop npu cmo-
MawHu kuceAuHu”. Mumeaume u 2ocmume Ha Codus,
MAoBguB u BapHa cmaHaxa cBugemenu Ha ,conocoka”
Ha 3gpaBocrnoBHama xpaHa u npaBuAHOMO XpaHeHe
cpewy junk u fast foods. CneyuanHa apm uHcmanauus
unlocmpupa npomuBopevuemo meXkgy BpegHomo
AOWO XpaHeHe u npaBuaHOMO u 3gpaBocroBHO Xxpa-
HeHe. 3aegHo ¢ paskowHume u 3gpaBocroBHU uyepBe-
HU A6bAKU npucbcmBawume noAyyaBaxa u 6e3naamHa
uHdopmauus u coBemu kou ca Hal-BarkHume npaBuna
3a xpaHeHemo kamo ycroBue 3a BanaHcupaH u 3gpaBo-
cnoBeH XkuBom.

KamnaHusma ,Kyamypama Ha xpaHeHe"” ce opzaHu3upa
om Conpan u COQAPMA u ueau ga o6bpHe BHUMaHue
Ha Xopama 3a Heobxogumocmma om u3szpaXgaHe Ha
npaBuaHa kyamypa Ha xpaHeHe. Ta cmapmupa 8 Codus
Ha 08.10.2011 2. coc cneyuanHOMO yyacmue Ha wed
MBan MaHueB, BuuenpesugeHm Ha bonzapckama acouu-
auus Ha npodecuoHarHUMe zomBavu, koimo gage cBo-
ume cbBemu 3a npaBuaHomo u 3gpaBocroBHO xpaHe-
He. KamnaHusma npogoaku 8 MroBguB Ha 12.10.2011
2. U BB BapHa Ha 15.10.2011 2. MpegBurkga ce ga uma
koHcyAmauuu ¢ 2acmpoeHmepoAo3U U gpyau NOgoBHU
uHUUUamuBu.

SOPHARMA organized the first
national campaign for nutrition
culture

SOPHARMA organized a national information campaign
Nutrition culture - choice in the case of heartburn”. Resi-
dents and guests of Sofia, Plovdiv and Varna witnessed the
“collision” of healthy food and eating against junk and fast
foods. A special art installation illustrated the contradiction
between harmful bad nutrition and proper and healthy
nutrition. Together with gorgeous and healthy red apples,
the attendees received free information and advice about
the most important rules for nutrition as a condition of
balanced and healthy life.

The “Nutrition culture” campaign was organized by Sopral
and SOPHARMA and seeks to draw the people’s attention
about the need to build-up proper nutrition culture. It
was launched in Sofia on 08.10.2011 with the special in-
volvement of the chef Ivan Minchey, Vice President of the
Bulgarian Association of Chefs who gave advice on correct
and healthy nutrition. The campaign continued in Plovdiv
12.10.2011 and in Varna on 15.10.2011. It is planned to
organize consultations with gastroenterologists and other
similar initiatives.
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Chopmbm — yacm om Sports -
kyamypama Hu Ha XuBom part of our culture of life

The football team of SOPHARMA from Vra-
| bevo was guest to a tournament in Apiriltsi
on 27 September 2011. The event was or-
ganized by the candidate mayor from GERB
~—— - Apriltsi, Benko Valev, who is uncle of the
~ Finance Minister Simeon Djankov. After the
- duels in the group phase, nine representa-
tives of the pharmaceutical plant gave in
dramatically to “Apriltsi-Center” at the
quarterfinal after penalty kicks
(6:7, 0-0 in the regular time).
44 Over 200 spectators watched

| the matches and among the
= supporters was also the CEO of
i SOPHARMA Mr Ognian Donev.
Sports Minister Svilen Neykov
awarded the winners with a
~ cup and brought four balls and
# T-shirts autographed by football

| legend Hristo Stoichkov.

QymboaHusm mum Ha CODAPMA om
BpabeBo zacmpoaupa Ha mypHup B8 &
Anpuauu Ha 27 cenmemBpu 2011 .
MposBama 6e opzaHu3upaHa om kaHgu-
gam-kmema Ha TEPB 8 Anpuauu benko
BoneB, Byluo Ha PpuHaHCcOBuUA MUHUCMbLP _
CumeoH [OsaHkoB. Caeg gByboume om | |
gpynoBama ¢asa geBemumama npeg-
cmaBumenu Ha papmaueBmuyHusa 3a8og
omcmbnuxa gpaMamuyHO Ha
yemBopmduHan creg  gy3nu
(6:7, 0:0 B pegoBHOMO Bpeme)
Ha ,Anpuauu - LleHmop”. Hag
200 3pumeAu 2negaxa Mavo-
Beme, kamo cpeg azumkama
fewe U usNbAHUMEAHUAM gu-
pekmop Ha CODAPMA OzHsH
JoHeB. MuHucmbpbm Ha cnop-
ma CBuneH HelkoB Bpouu kyna
Ha nobegumeAaume u goHece
yemupu monku u ¢nraHenka ¢
aBmozpadu om PpymboaHama
AezeHga Xpucmo CmouukoB8.

WHuuuamuBa ,Aekapume, Ha Initiative “Doctors
n -
koumo BapBame whom we believe”
MpodecuoHanHuam npasHuk Ha 3gpab- The professional holiday of health workers
Hume pabomHuuu 6ewe noBog 3a 06s- ‘ was the occasion for the announcement of
BaBaHemo Ha kamnaHusma Ha CO(DAP- above campaign of SOPHARMA and news-
MA u BecmHuk 24 vaca ,\ekapume, Ha yaca paper 24 Hours “Doctors whom we believe.”
koumo BapBame”. LUeama Ha uHUUu- i?f]"bpc u The initiative aims to enable people to share
amuBama e ga ce gage Bo3mokHocm n who are the doctors to whom they have
SEAONTE, . . .
Ha xopama ga cnogeasm kou ca aeka- HEL KOWTD) confidence and to express their gratitude to
pume, Ha koumo umam goBepue, u ga BADBAME them. The campaign is one year long and will

be finalized by publishing a book comprising
the names of and information about doctors
whom Bulgarians believe in April 2012.

uspasdm cBoama 6aazogapHocm kom
msax. KamnaHusma e egHozoguwHa u
we 6vbge PuHaAu3upaHa ¢ usgaBaHemo
Ha kHuza c umeHama u uHpopmauus 3a
nekapume, Ha koumo 6vazapume Bap-
B8am, npe3 anpun 2012 2.

e T
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busHecom cpewa
npaBumeacmBomo -
Reinventing Bulgaria

Mpe3 HoemBpu 2011 2. ce npoBege Nemama 20guwHa
cpewa ,busHecom u npaBumeancmBomo”, opzaHu3u-
paHa om KoHdegepauusma Ha pabomogameAume u
uHgycmpuaauume 8 Bonzapus (KPVB) u 8. ,Kanuman”,
kosamo npemuHa nog Mmomomo Reinventing Bulgaria.
MpegcmaBumenu Ha kabuHema u Ha 6usHeca gucky-
mupaxa kou pepopmamopcku noanumuku Ha npaBu-
meAacmBomo Mozam ga cmumyAaupam ukoHomuueckus
pacmexk, kou ca cekmopume om 6Goazapckama ukoHo-
Muka ¢ nomeHuuaa, kak ga nogobpum ynpaBaeHuemo
Ha eBponelckume poHgoBe u 3a
kakBo we 2u usnonzBame.
Auncama Ha pedopmu e ocHOB-
HUAM MuUHyc B8 ynpaBaeHuemo Ha
kabuHema Ha TEPB, a ycnexume -
8 6opbama ¢ npecmbnHOCMMa
u kopynuusma, 3anoyHamama
6umka coc cuBama u yepHama
ukoHomuka, cnopeg npegcega-
mensa Ha KPUB OzHaH OoHeB. Jo-
HeB yBepu, ye KPVB nogkpens
6e3pe3epBHO ycuauama Ha ka-
H6uHema ga npeBovpHe Bboazapus
8 cmpaHa, 8 koamo 6usHec ce
npaBu npo3payHo u npu paBHu
ycnoBus 3a Bcuuku.

Business meets the Government -
Reinventing Bulgaria

5 sophaims < GE

In November 2011 the Fifth An-
nual Meeting “Business and Govern-
e ment” was held, organized by the
Confederation of Employers and In-
dustrialists in Bulgaria (CEIBG) and
the newspaper “Capital” under the
motto “Reinventing Bulgaria”. Rep-
resentatives of the cabinet and the
business discussed the issue, what
reforming policies which the gov-
ernment can stimulate economic
growth, which are the sectors of
Bulgarian economy with growth
potential, how to improve the EU
funds management and how we
will use them.

Lack of reform is the main disad-
vantage in the management of
the cabinet GERB and the success-
es are in fighting crime and cor-
ruption, the launched battle with
the gray and black economy, ac-
cording to President CEIBG Og-
nian Donev. Donev assured that
CEIBG is wholeheartedly sup-
porting the efforts of the cabinet
to turn Bulgaria into a country
where business is done transpar-
ently and under equal opportuni-
ties for everybody.

[Mpoekm Ha 20guHama
Project of the Year

lpoekm Ha coguHama 2010

OzHsaH [oHeB Bpouu nopBa Hazpaga B koHkypca ,,Mpoekm
Ha 20guHama” Ha cgpykeHue ,Malku cpewy gpozama”
Ha 28.03.2011 2. B8 3ana ,boncapusa”, Codusn, bsaxa Bpo-
yeHu Hazpagume ,Mpoekm Ha 20guHama” 3a npoekmu,
peanusupaHu npe3 2010 2. KoHkypcom ce opzaHusupa

Project of the Year 2010

Ognian Donev presented first prize in the competition
“Project of the Year” to Association “Mothers against
Drugs”

On 28.03.2011 at Bulgaria Hall, Sofia, the prizes “Project
of the Year” were awarded for projects funded in
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om ¢oHgauusa ,Nare” 3a wecma nopegHa 20guHa 3a
Hal-gobpume npoekmu Ha HenpaBumeacmBeHu opeza-
Hu3auuu B8 coyuanHama cdepa.

MopBa Hazpaga noayyu npoekmom ,,MalyuHa conpomu-
Ba cpewy Hapkomuuume” Ha naoBguBckomo cgpyke-
Hue ,,Mauku cpewy gpozama”. Bmopa Hazpaga noAy4u
cgpykeHue ,MIHcmumym 3a gemcko ncuxuyHo 3gpaBe
u pa3Bumue”, mpema Hazpaga B3e
.Xabumam bBoazapus”. Hazpage-
Hume npoekmu ca usbpaHu cpeg
32 HOMUHUpPaHU uHuuuamuBu Ha
HIMO om uanama cmpaHa.
Hazpagume 6saxa BpoyeHu om
uneHoBeme Ha Xkypumo 8 cocmaB
OzHAaH [oHeB, npegcegamen Ha
KPUB; CeBga LWuwmaHoBa, npo-
2pameH gupekmop Ha BHT; Oa-
HueAa MemkoBa, 2naBeH usnbAHUMEAeH gupekmop Ha
MNOK ,doBepue”; H.Mp. Kapea BaH KecmepeH, nocaaHuk
Ha KpancmBo HugepaaHgus; AHu 3axapueBa, usnvbAHuU-
meneH gupekmop Ha ,Devplred IHMepHewbHOA".

lpoekm Ha eoguHama 2011

Mpe3 2012 2. COPAPMA npogbnkaBa ga e eguH om ocHOB-
HumMe napmHbopu B getiHocmma Ha PoHgauus ,Aare” u
MHokecmBomo gobpu npoekmu, peaausupaHu Bcska 20-
guHa B uanama cmpaHa. Ha uepemoHusama ,Mpoekm Ha
2oguHama 2011”, kosmo ce npoBege Ha 29.03.2012 2.,
Baxa omauveHu npoekmume Ha HenpaBumencmBeHume
opezaHu3auuu B couuanHama cdepa:

- ,PaHHa uHmepBeHyuA 3a npe-

2010. The competition was organized by Lale (Tulip)
Foundation for the sixth consecutive year and the best
projects of NGOs in social sphere are assessed.

The first prize went to the project “Maternal resistance
against drugs” of the Plovdiv Association Mothers against
Drugs. The second prize went to association Institute for
Children’s Mental Health and Development for a project
focusing on autistic children. The
third prize went to Habitat Bulgaria
for the project “Loans to improve
the living environment of low-
income families - partnerships in
action”. The winning projects were
selected among 32 nominated NGO
initiatives from across the country.
The prizes were awarded by a
jury, composed of Ognian Doney,
President of the Confederation of Employers and
Industrialists in Bulgaria (CEIBG); Sevda Shishmanova,
Programme Director of Bulgarian National Television;
Daniela Petkova, CEO of the Pension Insurance Company
“Doverie” (trust); HE Karel van Kesteren, Ambassador
of the Netherlands; Annie Zaharieva, CEO of FairPlay
International.

Project of the Year 2011

|
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In 2012 SOPHARMA remains to be one of the main
partners in the activities of Lale Foundation and in
the numerous good projects implemented each year
throughout the country. At the
ceremony “Project of the Year

gomBpamsaBaHe  usocmaBaHemo [-IpOE'HT Ha rD{'_'l, daTa 2011, held on 29.03.2012, projects
Ha geua c yBpexkgaHusa” Ha QoHga- ENpAEMTRACTEENA crltpr : of NGOs in the social sphere were
B ECOyHaRMATA CREE

uua ,KapuH gom”;

- ,Heka no-gobpe ga sawumum
u ga ce nozpukum 3a 3gpaBemo Ha
Hawume geua, *kuBeewu no no-
peyuemo Ha p. OyHaB” Ha Acouu-
auuama Ha gyHaBckume obwuHu
LyHaB";

- .MpexXa ,Pogumenu 3a koh-
makm” Ha Acouuauusma Ha geua
¢ BpogeHu AuueBu aHOManuu u
mexHume pogumenu — ANA.

AkmuBHama nogkpena Ha npozpa-
mume Ha QoHgauus ,Aane” e AaceH
3Hak 32 omHoweHuemo u 3azpuke-
Hocmma Ha 6u3Heca, Meguume, gunaAoOMamume, xopa-
ma Ha uskycmBomo kom »kuBoma u BbamorkHocmume
Ha xopama 8 Boazapus.

awarded:

- Project “Early intervention
to prevent abandonment of chil-
dren with disabilities” of Founda-
tion “Karin Dom”

- Project “Let us better pro-
tect and care for the health of our
children living along the Danube
River of the Danube Association of
Municipalities “Danube”

- Project of the network
“Contact parents”, Association
of children with congenital facial
anomalies and their parents — ALA

The active

support of the programmes of Lale
Foundation is a clear sign of the attitudes and concerns
of business, media, diplomats, artists towards the life
and opportunities of people in Bulgaria.
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INapumeacmBomo -
uckpeHuam »ecm 3a nomow,

COMAPMA om 20guHU ce omHacs 0m2oBOpHO U Cbhpu-
YacmHo kom obwecmBomo, npoBexkgatku peguua 6aa-
20mBopumenHu UHUUUamuBu. KomnaHusma 6e3ycAoBHO
U ¢ nocmosiHcMBo gapsBa xuasgu MegukameHmu 20guwl-
Ho. COOAPMA npaBu moBa guckpemHo 3a ga homozHe
uckpeHo u ucmuHcku, Ha mesu, koumo umam Hy)kga. Me-
HugkMoHMo M Ha koMmnaHusama gonboko BapBa, ue mpsob-
Ba ga ce npaBu gobpo Ha gpyaume u Ye ucmuHckama
6razomBopumenHocm B cBosma cbuwHOCM € aHOHUMHa.
M ye moBa e ucmuHckama kopnopamuBHa couuanHa om-
20B8opHOCM — nomazatku Ha kpalHo Hy)kgaewume ce ga
noAyvam cBoeBpemeHHO AeyeHue U MegukameHmu.

B gyxa Ha mpaguuusima u npe3 2011 2. komnaHusama Ha-
npaBu MHO206pOUHU gapeHuA Ha gomoBe
3a geua, yyuAauwga, gomoBe 3a Bb3pacmHu,
6oAHUUU U MeguuuHcku ueHmpoBe, Bkalo-
YUMEAHO U € nocpegHU4ecMBomMo Ha Henpa-
BumencmBeHu opzaHu3auuu — GoHgauuu u
6AazomBopumenHu gpykecmBa. Taka obwia-

s

ma cyma Ha gapeHusima e 342 217 a8., kamo

camo ¢ gapeHus Ha nekapcmBa u mMeguuuh- SoE
cka mexHuka Ha cmolHocm Hag 200 000 AB. e
COMAPMA gage cBos NpuHOC 3a AeYeHUEemo L
u 3ana3BaHemo Ha 3gpaBemo u XkuBoma Ha
MHO20 6bAzapu, koumo He moXkexa ga cu 20
no3Boasm no GpuHaAHCOBU NPUYUHU. =
C gapeHuemo Ha megukameHmu 6sxa nog-

o
I S

Philanthropy -
sincere gesture to help

SOPHARMA has for years addressed society responsibly
and sensitively, carrying out numerous charity initiatives.
The company is unconditionally and with perseverance
donating thousands of drugs annually. SOPHARMA does
so discreetly, not to get media praise, but to help - hon-
estly and genuinely to those who are in need. The com-
pany’s management firmly believes that we should do
to others good things and that true charity is inherently
anonymous. And that such is a true corporate social
responsibility - helping the most needy receive timely
treatment and medications.

In the spirit of tradition the company made also in
2011 numerous donations to orphanages, schools,
homes for the elderly, hospitals and
medical centers, also through non-gov-
ernmental organizations - foundations
and charities. So the total amount of do-
nations was 342,217 Leva, at which only
by donations of medicines and medical

e

T equipment worth over 200,000 Leva SO-

T PHARMA contributed to the treatment
: and preservation of health and life of

many Bulgarians who could not afford it

for financial reasons.

With the donation of medicaments, hospi-

tals and medical centers in Galabovo, Chir-

4 pan, Stara Zagora and Botevgrad were sup-

noMozHamu B6OAHUUU U MeguuuHcku ueH-
mpoBe 8 2pagoBeme MAb60B80, YupnaH, Cmapa 3azopa
u bomeBzpag.
Momouwma cmuzHa u go CgpykeHuemo Ha Auua ¢ mexkku
dusuvecku yBpexkgaHusa ,Cmenocm”, OpyrkecmBomo Ha
xopa ¢ yBpexkgaHus ,Kypak” B8 Pyce, 3amBopa 8 Cmapa
3azopa u kmemcmBomo B8 CkpaBeHa, Oapumenckomo
cgpykeHue ,,C8. NBaH Puacku” - c. banBaH, CgpykeHuemo
¢ HecmonaHcka uen ,Kapumac” — Codus, CgpykeHuemo
33 geua U Auua CoC cneuuanHu HyXkgu ,KaauHka” - LLymeH.
COPAPMA gapu upes QoHgauus ,Aare” megukameHmu
3a gemcku ueHmop ,,CB. MuHa” — Codus, ObwuHckama
opzaHu3auus Ha uHBaaugume ,JoBepue” — Pyce, kakmo
u no Mpozpamama 3a nogkpena Ha geua u cemelicmBa
8 obwHOoCcmMma ¢ uen npeBeHyusa Ha HacmaHaBaHemo B
UHCMUMYyyYUU.
Opyau gapeHusi Ha MegukameHmMU ca HacoueHu kom:

e EBaHzenckama 6anmucmka ubpkBa — KazaHnok;

e Noma 3a Mmeguko-couuanHu 2puXku 3a geua - Cma-
pa 3azopa;

e [loma 3a geua ¢ ymMcmBeHa usocmaHarocm - C.
MNempoBo, obwuHa Cmapa 3azopa;

ported.

The aid reached also the Association of Persons with
Severe Physical Disabilities “Smelost” (courage), the So-
ciety of Persons with Disabilities “Courage” in Ruse, to
the Stara Zagora prison and the municipality of Skrav-
ena, the Charitable association “St. lvan Rilski”, village of
Balvan, the non-profit association “Caritas” - Sofia, the
association for children and adults with special needs
“Kalinka” - Shumen.
SOPHARMA donated, through Lale Foundation, medica-
ments for children’s centre “St. Mina “- Sofia, the Mu-
nicipal organization of disabled people “Doverie” (trust)
- Rousse, as well as under Programme to support chil-
dren and families in the community with the purpose to
prevent institutionalization.
Other donation of medicaments directed to:

e Evangelical Baptist Church - Kazanlak

e Home for Medico-social care for children - Stara
Zagora

e Home for mentally retarded children in Petrovo,
municipality of Stara Zagora




= )
* ofl g Co .
'§ R ety
I i o= Slae

e [loma 3a geua, AUWEHU om pogumencku zpuku
,He3zabpaBka” — Cmapa 3azopa;

e [loma 3a geua, AuweHuU om pogumencka 2puxka
+Mapusa Tepesua” — Cmapa 3az2opa;

e [loma 3a omanaekgaHe u Bo3numaHue Ha geuga,
AUWeEHU om pogumencka 2puka ,TeodpaHo MNMonoBa”
Cmapa 3az0pa;

¢ [loma 3a omanexkgaHe U BoanumaHue Ha geua, Auwe-
HU om pogumencka 2puxka ,Borzapka” — Cmapa 3azopa.
HapsBaHemo Ha mMegukameHmu uma u cBoume oco-
B6eHocmu. M3uckBa ce npeuusHocm B onpegensHe Ha
Buga u koauvyecmBomo Ha gapeHuemo, kou we om-
20Bapsm 3a usnoasBaHemo My (MeguuuHcku Auua),
maka ye nomowma ga 6bge MakcumanHo edpekmuBHa.
3amoBa obekm Ha gapeHusma HuU Hal-4ecmo ca gomo-
Be 3a geua, yuuauwa, gomoBe 3a Bo3pacmHu, 6GoAHUUU
u MeguuuHcku ueHmpoBe, BkalouumenHo u ¢ nocpeg-
HuyecmBomo Ha HenpaBumencmBeHu opzaHu3ayuu -
doHgauuu u brazomBopumenHu gpykecmBa.

baazomBopumenHa
uHuyuamuBa ,3gpaBe u
ycmuBku” 8 nomouw, Ha
3gpaBHama zpuka 3a geuama

Ha 29.05.2011 2. ¢ npa3sHuyeH gemcku koHuepm B Boa-
2apckomo HauuoHanHO paguo cmapmupa baazomBopu-
meAHama uHuuuamuBa ,3gpaBe u ycmuBku”, yusmo
UeA e ga cnomozHe 3a 3gpaBHama zpuka 3a geuama.
Oemckama non epyna ,O3e2ysume” Ha AamBulcko-
mo paguo u BokaaHa 2pyna ,Paguogeua”
Ha BHP usnobAHuxa coBmecmHa npozpama 8
KoHuepmHomo cmyguo Ha BHP, kosmo 3a-
Bopwu ¢ neceHma ,demcmBo moe”. OBama
gemcku cocmaBa obeguHuxa mBopueckume
cu u3sBu B nogkpena Ha uHuuuamuBama u
3a egHa cegMuua HanpaBuxa koHuepmu u 8
MAoBguB u BapHa.

BarazomBopumenHama uHuuuamuBa ce npo-
Bexkga om COQAPMA u
BHP. Coc cpegcmBama,
cobpaHu om koHuepmu-
me, we 6Gobge 3akyneHa
MeguuuHcka mexHuka,
Heobxoguma 3a npo-
BexkgaHe Ha 3gpaBHa
npodunakmuka 8 negu-
ampuu 8 cmpaHama.

e Home for Children Deprived of Parental Care ,Ne-
zabravka" (forget-me-not) - Stara Zagora

e Home for Children Deprived of Parental Care ,,Ma-
ria Theresa” - Stara Zagora

e Home for the upbringing of children deprived of
parental care ,Teofano Popova” - Stara Zagora

e Home for the upbringing of children deprived of
parental care ,Balgarka” (Bulgarian girl)- Stara Zagora
Donation of medicaments has its peculiarities. Precision
is required in determining the type and amount of the
donation, the person(s) responsible for its use /medical
professionals/ so that aid can be most effective. That is
why the subject to donations are mostly orphanages,
schools, homes for the elderly, hospitals and medical
centres, and through non-governmental organizations -
foundations and charities.
We believe that our charity program in 2011 succeeded
to help many people in need.

Charity initiative
“Health and smiles” in support of
health care for children

On 29.05.2011, with a festive children concert at the
Bulgarian National Radio the charity initiative “Health
and Smiles,” was launched whose objective was to help
for children’s health care. The children’s pop group
“Dzeguzite” of the Latvian Radio and the BNR’s Vocal
Group “Radiochildren”
performed a joint pro-
gramme at the BNR
Concert Studio, which
finished with the song
“My childhood”. The
two children groups
united their creative-
ness in support of this
initiative and within a
week they performed concerts in Plovdiv
and Varna.

The charity initiative was implemented by
SOPHARMA and BNR. With the money ob-
tained from the concerts, medical equip-
ment will be purchased, necessary to con-
duct preventive health care in pediatrics in
the country.
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BeaukgeHcku
O6AazomBopumeneH basap

LJ1oMow, om npuamen”

Ha 20 u 21 anpua 2011 2. 8 COOAPMA ce npoBege Be-
AukgeHcku 6anazomBopumeneH 6asap ,,Momow, om npu-
Amen”. bazapbm bewe op2aHuU3upaH omHoB0 ¢ Grazom-
BopumenHama uen ga ce cobepam cpegcmBa, koumo
ga noOMOzZHam Ha npusameAu u Heno3Hamu 8 6ega. Co-
6paHume om BenukgeHckusa 6aazomBopumeneH 6asap
cpegcmBa ca B pasmep Ha 2500 AB. u 6saxa npubaBeHu
kom ¢doHga, npegHa3HaueH 3a oka3BaHe Ha ¢uHaHcoBa
nogkpena 8
MOMeHmMume, AHEs
8 koumo Xu- §
Bomom nog-
HaCsIHENOCUAHU
mpygHOCmMu.

KonegeH
onazomBopumeneH 6asap
LJlomow, om npuamen” 2011

Ha KonegHus 6aazomBopumeneH 6a3ap 2011 8 CODAP-
MA 6sxa cobpaHu 2640 AB., koumo ce gapsBam npu
HeobxogumMocm Ha koaezu 3a nocpewaHe Ha pasxogu,
cBop3aHu c ona3BaHe u Bvb3cmaHoBABaHe Ha 3gpaBe-
mo. Om npoBegeHume
goceza BrazomBopu-
MeAHU  uHuuyuamuBu
- KonegeH u Beauk-
geHcku 6azap 2011, ko-
rezume B8 CO(MDAPMA
cobpaxa Hag 6000 A8.,
koumo ce gapuxa Ha
koneau, Hykgaewu ce
om ckono AeyeHue.

Easter Charity Bazaar
“Help from a Friend”

On 20 and 21 April 2011, Easter charity bazaar “Help
from a friend” was held at SOPHARMA. The bazaar was
again organized with the charity purpose to raise mon-
ey to help friends and strangers in need. The money
collected from the Easter charity bazaar amounted to
2500 Leva and they were added to a fund intended to
provide financial support in times when life presents un-
bearable difficulties.

Christmas Charity Bazaar
“Help from a friend” 2011

At the Christmas Charity Bazaar 2011 2640 Leva were
collected at SOPHARMA, to be donated to colleagues
as necessary to meet the costs associated with preserv-
ing and restoring health. From the charities carried out
so far — the Christmas
and Easter Bazaar
2011 the SOPHARMA
colleagues  collected
over 6,000 Leva, which
were donated to col-
leagues who needed
expensive treatment.




Hemcku konegeH 6a3ap

Om 27 HoemBpu go 22 gekemBpu 2011 2. coc cobgel-
cmBuemo u Ha COPAPMA 3a nopBu nom B8 Codus
H6ewe npoBegeH Hemcku konegeH 6a3zap. MIHUUWUamopu-
me CmMoAuYHa 0buuHa u hocoacmBomo Ha Pegepanra
penybauka lepmaHus npeHecoxa 2epmMaHckama mpagu-
uus Ha noBeuve om 600 20guHuU B 2paguHkama meXkgy
Codulckusa yHuBepcumem u naprameHma.

YxaHue Ha 2pedHo BuHO, neuveHu BypcmoBe, kaHena u
BaHuAuUs nocpewawe nopBume nocemumenu Ha koneg-
HuAa 6a3ap. CneyuanHo 3a cAy4vas no-
cmpoeHu gbpBeHu kowuuku, ykpa-
ceHu ¢ konegHu cBemauHU U 6opoBu
knoHku, npegnazaxa Ha nocemu-
meaume 20AAM u3bop om cmoku,
koumo Hocsm gyxa Ha Hemckama
Konega.

Cnhopeg Mamuac XoondHep, nocha-
Huk Ha lepmaHusa 8 Boazapus, uen-
ma 6uAa ga ce npeHece Marko om

German Christmas Bazaar

From 27 November to 22 December 2011, also with the
support of SOPHARMA, the first in Sofia German Christ-
mas bazaar was held. The initiators the Metropolitan
Municipality and the Embassy of Federal Republic of
Germany brought the German tradition of more than
600 years to the garden between Sofia University and
the Parliament.

Scent of mulled wine, roasted sausages, cinnamon and
vanilla greeted the first visitors to the Christmas Bazaar.
Ad-hoc constructed wooden houses
decorated with Christmas lights and
pine branches offered to the visitors
a wide selection of goods bearing
the spirit of German Christmas.
According to Matthias Hoepfner,
the Ambassador of Germany to Bul-
garia, the purpose was to carry-over
some of the German Christmas at-
mosphere to Sofia.

Hemckama konegHa ammocdepa 8
Coous.

Kakmo npe3 1384 2., kozamo ce
omkpuBa nopBusim konegeH 6asap
8 lepmaHusa, maka u npe3 2011 2. 8
Codusa HezoBama uen e ga cmonaAd
copuama Ha xopama B8 cmygeHume
3UMHU gHU Cbc cBoemo npasHUYHO
HacmpoeHue u konegeH gyx u ga ce
cobepam cpegcmBa 3a xpaHu u 060-
pygBaHe Ha couuanHUMe mpanesa-
puu 8 cmoAuuama.

As in 1384, when he the first Christ-
mas bazaar in Germany opened and
in 2011 in Sofia, its purpose was
to warm-up the hearts of people
in cold winter days with its festive
mood and the Christmas spirit and
to raise funds for food and equip-
ment for social dining in the Capital.

W HEMCKM KOJIEJEH BA3AP

27 HOEMBPH - 22 TEKEMBPH

Corporate Social Responsibility

KopnopamuBHa couuanHa omzoBopHocm

sopharma®

SOCIALITY
21

foguweH omuem
Annual Report

QuHaHcoBu
pesyamamu 2011
Financial results 2011




Corporate Social Responsibility

KopnopamuBHa couyuanHa omzoBopHoCm

sopharma®
22

foguweH omuem
Annual Report

®uHaHcoBu
pesyamamu 2011
Financial results 2011

- |
. T’ \ T} ‘h1
"'J-?. : =t
‘ | \ -
Y X
y ©

CODAPMA ce Bknlouu 8
baazomBopumenHua konegeH

0azap Ha MexkgyHapogHus
*keHcku kayo

CvbpaHume Hag 150 000 aB. we bbgam gapeHu 3a
geua cupayu u 3a bopba ¢ paka Ha zbpgama

Ha 4 gekemBpu 2011 2., Hegenasa, B
~MNHmep ekcno ueHmMop” ce npoBege
KonegHusm 6aazomBopumeneH 6asap
Ha MeXkgyHapogHus >keHcku kaye 8
Codusa. umeaume u 2zocmume Ha Co-
¢dus umaxa BoamokHocm ga nocemsm
waHgoBeme Ha Hag 350 npegcmaBu-

a )

Hegosn, 4123011

C

International Women's Club of Sofia

k Sinee 1989 J

emrminaiansd Voomen v Oub o Sche
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Charity Bazaar
baazomBopumeneH baaap

SOPHARMA joined the Charity
Christmas bazaar of the International
Women's Club

The over 150,000 Leva collected will be donated for or-
phans and to fight breast cancer

On 4 December 2011, Sunday, the
Christmas Charity Bazaar of the Inter-
national Women's Club was held at
“Inter Expo Centre” in Sofia. Residents
and guests of Sofia had the opportuni-
ty to visit the stands of over 350 repre-
sentatives of various countries and pri-

Euiniday, LTEIAN

meAcmBa Ha pasAuvHU gopka-
Bu u yacmHu dupmu. Ha 6azapa
ce npegnazaxa konegHu noga-
pouu, cyBeHupu, MpaguuuUOH-
HU 33 pa3AUYHUME CMpaHu, u
eksomuyHu Acmusi U HanumKku.
Cpeg Hal-ampakmuBHume 6sxa
waHgoBeme Ha AnoHus, Mekcu-
ko, Mipaangus, CALL, u Boazapus.
COPAPMA yuacmBa coc cobem-
BeH waHg, Ha kolmo ce npeg-
Ad2axa PbYHO NAemMeHU wanoBe, goMawHu caagku, 6a-
Huua, konegHu ykpacu, kakmo u usgeaus, HanpaBeHu
om geua B8 HepaBHOCMOUHO nonoXkeHue.

Ha 6razomBopumenHama uHuuuamuBa ce cobpaxa Hag
150 000 AB., npegHa3HayeHU 3a (QuHaHCUpPaHe Ha pas3-
AUYHU UHUUUamuBu Ha MexkgyHapogHus *eHcku kayb —
B6opbama ¢ paka Ha 2bpgama, nognomMazaHe Ha COUUaAHU
gomMoBe 3a geua, CMUNEHgUU Ha y4YeHUUU U cmygeHmu
cupauu, opzaHusupaHe Ha monaa kyxHs 3a 6egHu u gp.

vate companies. The bazaar was
offering Christmas gifts, souve-
nirs traditional for the various
countries and exotic dishes and
drinks. Among the most attrac-
tive were the stands of Japan,
Mexico, Ireland, USA and Bul-
garia. SOPHARMA participated
with its own stand that offers
hand-knit scarves, home-made
sweets, pastry, Christmas deco-
rations and small products made by underprivileged
children.

A charity initiative raised more than 150 000 Leva for
funding of various initiatives of the International Wom-
en’s Club - fight against breast cancer, support to chil-
dren orphanages, scholarships for student orphans, or-
ganizing of warm kitchen for the poor, etc.
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Reduce - Reuse - Recycle

CODPAPMA e yacm om gBuskeHuemo 3a ona3BaHe Ha
npupogama u ekonozuvyHo omzoBopHo noBegeHue. B
cb3Byyue C NpuHUUNa HU ga CMe COUUaAHO OM_2o-

BopHa komMnaHus Hue ce npucbeguHuxme kom

ugeama Reduce - Reuse — Recycle.

KopnopamuBHume HacmoAHuU kaneHgapu
u 6eneXkHuuu eco book ca om peuukau-

paHa xapmus. KomnaHusma u3usAo
nogmeHu peknamMHume cu HalAOHOBU
naukoBe ¢ mop6uuku om peuukaupa-
Ha Xapmus, gezpaneH U mekcmuaHu
Mamepuanau, uspabomeHu om omnagHu
npogykmu no 3eAneHa MexHOAO2US.

BgoxHaxme HOB »kuBom Ha npouyemeHume
BecmHuuu u ocmapeaume pekaamMHu Hocumeau. Cma-

pume 6unbopgoBe 6Axa npeBobpHamu
8 MmogepHU YaHmu. Cmapume BecmHu-
Uu ca usxogHama cypoBuHa 3a pb4YHO
uspabomeHu nogapovyHu naukoBe ,3a
uyemeHe” Ha COPAPMA, yusmo Hanpa-
Ba ocuzypsaBa goxogu Ha xopa B8 HepaB-
HOCMOUHO noAokeHue.

3a 20AAMa Yacm om Hawume npogy-
kmu usbpaxme peknamHu Mamepuanu,
uspabomeHu om peuukaupaHu komno-
HeHmu. MopBume AekapcmBa Ha kowm-
naHusma, Yyuumo pekaamHu kamnaHuu
cmapmupaxa ¢ ekorouvHU Mamepua-
AU, Ca egHU om 3anaseHume Mapku Ha
CODAPMA - dumonpogykmume Kap-
cun®, Tabekc®, Tpubecmar®, QumuH®.

CO(MAPMA naaHupa ga nogkpenu 3a-
cakgaHemo Ha gvboBu gopBema Ha
mepumopusma Ha Codua u 8 nogxo-
gawume okoanHocmu Ha 2paga.

REDUCE-REUSE-RECYCLE

SOPHARMA is part of the movement for nature conser-
vation and environmentally responsible behaviour. In

line with our principles to be a socially responsible
company, we joined the idea REDUCE-REUSE-
RECYCLE.

Corporate desktop calendars and eco
book notebooks were made of recycled
paper. The company fully replaced
its advertising plastic bags with bags
made of recycled paper, Degralen and
textiles made from waste products in
green technology.

We brought new life to old newspapers and
advertising media. Old billboards were convert-
ed into modern handbags. Old newspapers are the raw

material for hand-made gift bags “for
reading” of SOPHARMA, whose mak-
ing provides income to disadvantaged
people.

For most of our products we selected
promotional materials made from re-
cycled components. The first medicines
of the company whose advertising
campaigns started with environmental
materials, are among the trademarks of
SOPHARMA - the phyto products Car-
sil®, Tabex®, Tribestan®, Phytin®.

SOPHARMA is planning to support the
planting of oak trees in Sofia and in ap-
propriate surroundings of the city.
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Nogkpena HaneamUBHocmma

In support of creativity

Codapma nogkpenu
uHUYUamuBama
,JaUHUmMe 3a ycnexa"

Ha omBopeHa cpewa-guckycusa B8 3ana
6 Ha HOK Ha mema ,KakBu ca mau-
Hume 3a ycnex Ha gokasaau ce HoBo-
co3gageHu ¢upmu - npakmuuecku
coBemu” Qongauus Empower United
06s8u cmapma Ha koHkypca 3a Ha-
2paga EMPOWER 3a uskalouumenHu
MAagu npegnpuemavdu 3a 2011 2. Exke-
2ogHama Hazpaga EMPOWER ce Bpbu-
Ba Ha manaHmMAuBu mMAaagu Goazapcku
npegnpuemMayu ¢ UHoBamuBHO Muche-
He B nogkpena Ha cmapmupawu 6us-
Hec npoekmu.

B npucbcmBuemo Ha MuHucmbpa Ha
ukoHomukama, eHepzemukama u my-
pusma 2-H Tpaluo TpatkoB u Ha nocaa-

Huka Ha CALL, H.Mp. Oxkedmc Yopauk npegcegamensm
Ha ¢oHgauus Empower United Tomac XuzuHc ovepma

npozpamama u HoBocmume B koHkypca.

KpeamuBHocmma 8
peknamama

COPAPMA nogkpenu nopegHomo, 15mo
usgaHue Ha ,AdForum”. Bcska 2oguHa
Acouuayusima Ha peknamHume azeHuuu —
Boazapusi (APA) opzaHusupa u npoBexkga
peknameH ¢opym ,AdForum”. Tpaguuu-
oHHO COMPAPMA npegcmaBsa cBou kop-
nopamuBHuU u npogykmoBu pekaamu u
cobumus, kamo yyacmBa Bv8 pecmuBana
Ha Acouuauuama — QAPA, yusmo uea e
npeaneg Ha nocmuxkeHusima Ha 6oazap-
ckama pekaama.

Ha 23 mapm 8 3ana 6 Ha HOK ce cobpaxa
peknamHu, meguilHu u mapkemuHzo8u
cneuyuaaucmu, koumo umaxa Bo3mork-
Hocm ga vyam om nokaHeHume Aekmo-

SOPHARMA
supported the initiative
Secrets to success”

An open discussion meeting in Hall 6
of NDK on “What are the secrets to
success of established start-ups - practi-
cal advice, the Empower United Foun-
dation announced the launch of the
competition EMPOWER Award for
outstanding young entrepreneurs for
2011. The annual award EMPOWER is
given to talented young Bulgarian en-
trepreneurs with innovative thinking in
support of business start-up projects.

In the presence of the Minister of Econ-
omy and Energy Mr. Traicho Traikov and
the U.S. Ambassador HE James Warlick,
the President of Empower United Foun-
dation Mr. Thomas Higgins outlined the

programme and the new points in the competition.

Creativity in advertising

SOPHARMA supported yet another (15th)
edition of the advertising event ,AdFo-
rum”. Each year the Association of Adver-
tising Agencies (AAA) - Bulgaria organ-
ises and conducts the advertising forum
~AdForum”. SOPHARMA traditionally
presents its corporative and product ad-
vertisements and events during its partici-
pation in the association Festival (FAAA),
which aim is to review the achievements
of Bulgarian advertising.

On March 23 Hall 6 of the National Pal-
ace of Culture was occupied by advertis-
ing, mass media and marketing special-
ists, who had the opportunity to hear
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pu kak ce uszepaxkgam ,mapku Ha Alo6oBma”
u kak couuanHume meguu cnomazam 3a
mo3u npouec. CneyuanHu 2ocmu Ha ¢opy-
Ma b6axa gBama npegcmaBumenu om ekuna
Ha EACA International School of Advertising
and Communications — Muku JeHexu u Pu-
yapg Cmedcu.

COQAPMA -
0CHOBeH ChOHCOp Ha
,Branding Bulgaria”

Ha 1 mapm 2011 2. 8 xomen ,lLlepamoH”, Codus, 3a
nopBu nbm ce npoBege guckycuoHHa cpewa ,Branding
Bulgaria”. Ha ¢popyma, yulimo ocHoBeH cnoHcop 6e CO-
DAPMA, ce pasuckBaxa memume:

- KakBo mo4Ho e obpa3pm Ha egHa gpp»aBa, 3aujo
e BakeH u kak ga 2o npomeHum, ako He Hu xapecBa?

- KakvB e ukoHomuueckuam epekm om gobpus umu-
g Ha Bbvaeapus, kak umugkem nomaza u npeyu Ha
bvazapckume komnaHuu ga npogaBam no-gobpe Ha-
BbH?

- Kak busnecom u npaBumeacmBomo mozam ga
pbabomam 3aegHo 3a nogobpsaBaHemo Ha mapkama
~bbrzapus”?

CneuuaneH zocm u Aekmop Ha cobumuemo 6ewe Cad-
MbH AHXoAm, coBemHuk Ha npaBumeacmBama Ha Hag
40 gopkaBu u Bogew, cBemoBeH ekcnepm no Bonpo-
cume Ha HauuOHaAHama UgeHmMuUYHOCM U penymauus.
YuyacmHuuu 8 guckycusma 6saxa Tpaduo TpalkoB, mu-
Hucmop Ha ukoHomukama, eHepzemukama u mypusma;
BopucraB CmedaHoB, usnbAHUMeAeH gupekmop Ha
Boazapckama azeHuusa 3a uHBecmuuuu; OzHaH [JoHeB,
npegcegamen Ha KPUB, npegcegamen Ha CI u u3noa-
HumeneH gupekmop Ha Codapma; NMemko OdumumpoB,
3aMmecmHuk-npegcegamen Ha KPVB.

—_— I* B — B L

form the lecturers invited how “lovemarks”
are built and how the social media contrib-
ute to this process. Special guests of the Fo-
rum were This year the Forum audience will
have the pleasure to meet with two repre-
sentatives of the team of EACA International
School of Advertising and Communications -
Micky Denehy and Richard Stacy.

SOPHARMA -
main sponsor for
“Branding Bulgaria”

On 1 March 2011 a discussion meeting “Branding Bul-
garia” was held for the first time at the Sheraton Hotel
in Sofia. The forum whose main sponsor was SOPHAR-
MA, discussed following topics:

- What exactly is the image

a1 of a country, why is it impor-

B SRR tant and how to change it if
i ; we do not like it?

- What is the economic im-
pact of Bulgaria’s image,
what helps and hinders the
image of Bulgarian compa-
nies to sell better abroad?

- How the business and government can work togeth-
er to improve the brand Bulgaria?

Special guest and speaker at the event was Simon An-
holt, advisor to the governments of more than 40 coun-
tries, a world’s leading expert on the issues of national
identity and good standing. Participants in the discus-
sion were Traicho Traikov, Minister of Economy and
Energy; Borislav Stefanov, executive director of the Bul-
garian Investment Agency, Ognian Doneyv, President of
CEIBG, Chairman of the Board and CEO of SOPHARMA;
Petko Dimitrov, Vice-President of CEIBG.
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Konekuuama Ha Mypnao ¢
nogkpenama Ha CODAPMA

Mpe3 loHu 2011 2. ueHUMeAume Ha uskycmBomo umaxa
BovamorkHocmma ga Bugam yHukaaHama konekuus Ha Epuk
Mypno 8 MyselHama 2anepusi 3a MogepHo uskycmBo 8 Co-
¢us 6razogapeHue u Ha nogkpenama Ha CODAPMA. Epuk
Mypno, HacregHUKk Ha BHywumenHa koaekuus om Hag 500
000 opuzuHanHU 2paduku Ha Hat-Beaukume MogepHUCMU
om XX B8ek, npegcmaBu y Hac usnoXkbama ,,CBugemenu Ha
cBoemo Bpeme” ¢ 50 pegku mBopb6u Ha Mabro Mukaco,
XyaH Mupo, QepHax Nexke, Mapk Lazan, Paya Olodu u gp.
M3nok6ama 6ewe omkpuma Ha 2 loHu 2011 2. nog HachoB
~CBugemenu
Ha cBoemo
Bpeme”.

EBOAIOLINATA

B cpegama Ha loau 2011 2. 8 My3elHama 2anepus 3a MO-
gepHo uskycmBo 6sxa npegcmaBeHu yHukaaHu mBop-
6u Ha Muxaua 3aumoB, coduemaHue Ha pomozpadcka
cmpacm u npupogHa kpacoma. NMogBogHu cHumku Ha
HeBeposmHu Mopcku obumamenu, BenuuecmBeHu ned-
3a)ku ¢ ByakaH om ocmpoB Mayu, XaBau, 6sxa yacm om
konekuusima, Ha kosmo moke ga ce Hacragu Bceku no-
yumamen Ha pomozpadpckomo uskycmBo. M3nokbama
6ewe omkpuma om fdeHuua AmaHacoBa, npeugeHm
Ha 2anepusama, aBmopa Ha Pomozpaduume Muxaua
3aumoB u HezoBusa comuwaAeHuk B uscregBaHemo Ha
nogBogHus ¢Bam AlobeH JuaoB-cuH. M3nokbama G6ewe
peanusupaHa ¢ nogkpenama Ha COQAPMA.

The Mourlot collection with the
support of SOPHARMA

In June 2011 the Bulgarian virtuoso had the opportunity
to see a unique collection of Eric Mourlot at the Mu-
seum Gallery of Modern Art in Sofia thanks to the sup-
port of SOPHARMA. Eric Mourlot, heir to an impressive
collection of over 500,000 original drawings of the great
modernists of the twentieth century presented in our
country the exhibition, “Witnesses of their time"” display-
ing 50 rare works made by Pablo Picasso, Joan Miro, Fer-
nand Leger, Marc Chagall, Raoul Dyufi and others. The
exhibition was opened on 02 June 2011 and was entitled
“Witnesses of
their time.”

"Evolution”
In mid-July 2011 at the Museum Gallery of Modern Art
unique works of Mihail Zaimov were presented, which
are combination of photographic passion and natural
beauty. Underwater pictures of amazing sea creatures,
majestic landscapes of the volcanic island of Maui, Ha-
waii were part of the collection, which can be enjoyed
by every fan of photographic art. The exhibition was
opened by Denitsa Atanasova, President of the Gallery,
the author of the photographs Mihail Zaimov and his
follower in examining the underwater world Lyuben
Dilov Junior. The exhibition was realized with the sup-
port of SOPHARMA.
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COMAPMA cnoHcopupa
koHuepmu ¢ nocaaHue 3a
nogkpena Ha cBo0ogHuUA gyx

C nocaaHue 3a nogkpena Ha cBo6ogHusa gyx COOAPMA
CcnoHcopupa nopeguua om koHuepmu Ha 6ypzackama
2pyna ,CoHpads” u ,All Access Project”. Te ocbwecmBs-
Bam mypHemo cu npe3 2011 2. 3aegHO C Ae2eHgapHUA
KeH XeHcau om 2pyna ,tOpas Xuln” nog HacnoB ,Rock
on the Rocks”. Moyumamenaume Ha pok mysukama we
Bbgam NPUSMHO U3HEHagaHU Om NOCAegHUsI aAbyM Ha
.CoHpalt3”, kolimo e ususaro ¢ aBmopcku mBopbu. Po-
kom BuHazu e 6uA cumBon Ha cBobogonlobuBus gyx, a
nogkpenama om COPAPMA e yacm om kopnopamu8-
Hama couuanHa omzoBopHocm Ha komnaHuama.

Cogpapma

CNOHCOpupa
lobunelHua koHuepm
Ha ,Akaza”

Ha 7 gekemBpu 2011 2. AnezeHgapHa-
ma 6ovAzapcka zpyna ,Akaza” peanu-
3upa cBosa lobuneeH koHuepm ,20
20gUHU Ha cueHama” ¢ nogkpenama
Ha COPAPMA. 3ana 1 Ha HOK Gewe
npenoAHeHa om ¢peHoBe Ha My3ukama
Ha ,Akaza”, yuumo cneyuaAHu 20cmu
6sxa Becko EwkeHa3u, Xunga KaszacsH,
KanuH BenoboB.

Fpaga

Ewungn B e
Ml Mipon
Eansis Banson

Bacuo EwxaHain

SOPHARMA sponsored concerts with a
message of support of the Free Spirit

With a message of support to the free spirit, SOPHAR-
MA sponsored a series of concerts of the Burgas Group
Sunrise and All Access Project. They carried out their
tour in 2011 together with the legendary Ken Hens-
ley from the Uriah Heep group entitled «Rock on The
Rocks». Fans of rock music will be pleasantly surprised
by the latest aloum of Sunrise, which is entirely made
of authors’ creations. Rock has always been a symbol
of freedom-loving spirit and the support of SOPHARMA
is part of the company’s corporate social responsibility.

SOPHARMA
sponsored the jubilee
concert of Akaga

On 7 December 2011 the legendary
Bulgarian group Akaga realized its an-
niversary concert “20 years on stage”
with the support of SOPHARMA. Hall 1
of NDK was full of music fans of Akaga
whose special guests were Vesko Ash-
kenazi, Hilda Kazasyan, Kalin Velyov.

Corporate Social Responsibility

KopnopamuBHa couuanHa omzoBopHocm

®

sopharma

CREATIVITY

27

foguweH omuem
Annual Report

QuHaHcoBu
pesyamamu 2011
Financial results 2011




Corporate Social Responsibility

KopnopamuBHa couyuanHa omzoBopHoCm

SOPHARMA Sociality
8 nogkpena Ha
MEDIAMIXX FORUM
2011

Tpaguuusma npogoakaBa! Tlog
moBa momo om 2 go 4 loHu 2011 2.8
AnbeHa ce npoBege mpaguuuOHHU-
Am megueH decmuBan, nogkpeneH
om COMAPMA. BpemeHHO yBaeue-
Hue AU e kpocmegusama, npogykmo-
B8omo no3uyuoHupaHe B8 meguume,
6r0208eme - HoBume meguu, gu-
HamMuyHOmo pa3Bumue Ha BecmHu-
kapckume caimoBe — moBa ca camo
yacm om pasuckBaHume memu 8
pamkume Ha ¢pecmuBana. Mpucocm-
Buemo Ha u3BecmHu aekmopu, Mo-
gepamopu u akmuBHU yyacmHuuu
HanpaBu guckycuume Ha mema ,Me-
guu u usbopu” u ,MoAaumuyeckama
peknama” uHmepecHU u HenoBmo-
pumu kamo cogoprkaHue.

Howma Ha pekaamosagume

2011

SOPHARMA Sociality in
support of MEDIAMIXX
FORUM 2011

The tradition continues! Under this
motto, from 02 to 4 June 2011 the
traditional media festival was held
in the sea resort Albena, support-
ed by SOPHARMA. Is it temporary
passion the cross-media, the prod-
uct placement in media, the blogs
- new media, the dynamic devel-
opment of newspaper websites
- these are just some of the topics
discussed during the festival. The
presence of prominent speakers,
moderators and active participants
made the discussions on the topic
“Media and Elections” and “Po-
litical Advertising” interesting and
unique as contents.

Night of the Ad Eaters
2011

COPAPMA nogkpenu eguHcmBeHomo y Hac Hec- SOPHARMA supported the unique and unconventional
maHgapmHo woy, nocBemeHo Ha pekaamume - Ho-  show dedicated to advertising — the Night of the Ad Eat-
wma Ha peknamosigume (Night of the Ad Eaters). Ha  ers. On 19-20 August 2011 an advertising marathon was
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19-20 aBzycm 2011 2. 8 Co3onoa
ce npoBege pekrnameH mMapamoH,
Ha kolmo 6sxa u3AbyeHU HaU-go-
6pume meneBusuoHHU pekAamHu
kaunoBe om usa cBsm. LLoymo ce
npoBeXkga 8 Hag 40 gopkaBu no
cBema, kamo y Hac cenekuusama e
npegcmaBeHa 3a nopBu nom npes
2008 2. lMpe3 2011 Howma Ha pe-
knamosgume ce mpaHcpopmupa 8
peknameH yukeHg. MpeseHmauuu
Ha mema ,Peknamama no Bpeme
Ha kpusza” u ,Cekcom B8 mapke-
muHzoBume komyHukauuu” 6sxa
npegcmaBeHu om 2ypymo Ha pe-
knamama y Hac - npodecop Xpuc-
mo KapmaHgrkueB.

held in Sozopol, where the best
TV commercials from around the
world were broadcasted. The show
is held in over 40 countries around
the world, in our country the selec-
tion was first introduced in 2008.
In 2011 the “Night of the Ad” was
transformed into a promotional
weekend. Presentations on “Adver-
tising in Times of Crisis” and “Sex in
marketing communications” were
presented by the guru of advertis-
ing in our country - Professor Hristo
Kaftandzhiev.
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BcakakBu, Ho He
CmaHgapmHu!

Ha 13.09.2011 2. no uHuuuamuBa Ha lepma-
Ho-BbAzapckama  UHgycmpuaaHO-MbP20B-
cka kamapa u c nogkpenama Ha COOAPMA
ce npoBege cpewa-guckycus ,VHoBauuu
U HeCmMaHgapmMHO Gu3Hec MucAeHe”. [uc-
kycusma ce cocmos no noBog npegcma-
BaHemo Ha nocnegHama kHuza Ha AnA
Qoopcmep u Memep Kpody - egHu om
Hal-mopceHume ukoHomuuyecku cneuuanu-
cmu HaBcakoge no cBema, 2ocmyBawu 3a
nopBu nom 8 BoAzapus.

JBamama aBmopu ca 6usHec uHoBamo-
pu no npusBaHue. Te ca koHcyamaHmu no
MeHUgKMbHmM Ha pokoBogHume ekunu Ha
Siemens, BMW, Bayer, Deutsche Bank, Xerox.
CneuuanHo 3a 6bAzapckama nybauka me
npegcmaBuxa npuHuunume om cBoume
kHuau, npogaBaHu Ha nem koHmMuHeHMa.
Mpes 2007 2. knuzama Ha Poopcmep Kpouy,
.BcakakBu, HO HelcmaHgapmHU” neyeAu Ha-
2paga 3a Hal-gobpa ukoHomuuecka kHuza Ha
nonyasipeH e3uk Ha cBemoBHomMo usnoXkeHue
Ha kHuzama Bv8 Pparkdypm. Ta e 06saB8eHa
3a ukoHomuuecku Gecmcenop Ha Financial
Times, Handelsblatt, Manager Magazin u
Amazon. Ha BHumaHuemo Ha 6baapckus
yumamen Beue e u nocrnegHama um kHuza
+CamMo MmbpmBume He ce npomeHam”.

B npoBokamuBHama guckycus, conpoBokga-
wa npegcmaBsaHemo Ha kHuzume, ¢ Bogew,
Bboulko BacuneB yyacmBaxa npeg-
cmaBumenu Ha dupmu ¢ uHoBa-
muBeH 6usHec y Hac kamo CO-
OAPMA, ,My6Aucuc Mapk” u gp.
Bbaxa nocmaBeHu nog Bonpoc
u3zpageHUme cmepeomunu u
B6ewe nokasaHo kak Hecmak-
gapmHume nogxogu Bogsm go
ycnewHu peweHus Ha koHkpem-
HU Bu3Hec NnpobAemu.
ABmopume u yyacmHuuyume 8
npegwecmBawama guckycus ce
obeguHuxa okono MHeHuemo,

Anything
But Ordinary!

On 13.09.2011 at the initiative of the Ger-
man-Bulgarian Chamber of Industry and
Commerce and with the support of SO-
PHARMA a discussion meeting “Innovation
and non-standard business thinking” was
held. During the discussion the presenta-
tion of the last book of Anja Foerster and
Peter Kreuz took place - one of the most
demanded economic experts around the
world, visiting for the first time Bulgaria.
Both authors are business innovators by
vocation. They are management consul-
tants to the management teams of Sie-
mens, BMW, Bayer, Deutsche Bank, Xerox.
Especially for the Bulgarian audience they
presented the principles of t books sold on
five continents. In 2007 the book of Anja
Foerster “ Anything But Ordinary “ was
awarded with the prize for best economic
book in a popular language during the Year
of World Book Fair in Frankfurt. It was de-
clared an economic bestseller by Financial
Times, Handelsblatt, Manager Magazin and
Amazon. The attention of the Bulgarian
readers will be also attracted by their latest
book “Only the dead don’t get back up.”
In a provocative discussion accompanying
the presentation of the books, with modera-
tor Boyko Vasilev, representatives of compa-
nies with innovative business in our country
participated such as SOPHARMA,
Publicis Mark and others.

Into question were called the
established stereotypes and it
was demonstrated how uncon-
ventional approaches lead to
successful solutions to specific
business problems.

Authors and participants in the
preceding discussion shared the
opinion that exactly inthe times
of crisis are most favorable for
innovative thinking.

Ye uMeHHo BpemeHama Ha kpusa ca Hau-6AazonpusamHu  The venue was just as innovative as the lecture itself -
3a uHoBamuBHO MucheHe. the newest and modern building in Sofia - “Sopharma
Msacmomo Ha cobumuemo G6ewe cowo MmoakoBa uHo-  Business Towers.”

BamuBHo, koakomo u camama Aekuyusa — HaU-HoBama u
MogepHa czpaga 8 Codpus — ,CODAPMA BusHec Taybpc”.
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Hazpagama EMPOWER 3a
uskalouumeaHu Maagu
npegnpuemavu 2011

Hazpagama EMPOWER 3a uskalouumeaHu MAagu npeg-
npuemMayu 2011 6e BpoueHa Ha odpuuuarHama uepemo-
Hua Ha 08.11.2011 2.

C Hazpaga EMPOWER bGAxa omauveHU wecm Gu3sHec
npoekma. Nobegumensm 8 HagnpeBapama B3e 50 000
AB., a ocmaHaaume no 30 000 A8., c koumo ga peaAusu-
pam ugesima cu 3a cmapmupaw, busHec. Ha nopBo mAc-
mo B8 koHkypca ce knacupa npoekmom ,Smart Hand”
Ha leopau YunoB. Opysume nem npoekma, nobegume-
AU om HagnpeBapama npe3 2011 2., ca: ,Cmeaume go-
Mamu” Ha Bepa PatueBa, ,lzpitai.me” Ha VBaH AHeB,
LMatnpembAuHz2” Ha VBaH PageHkoB, ,lelim Kpadm” Ha
Bumanud QuaunoB u ,Cezebral” Ha KameH KoHueB. Om
umemo Ha COPAPMA Hazpaga Bpbuu 2-H OzHsaH [1oHeB.
lfonAavama Hazpaga 6e BpoueHa om nocraHuka Ha CALL
8 Boazapus Oxketmc Yopauk.

KoHnkypcom ,Hazpaga EMPOWER 3a uskalouumenHu
MAagu npegnpuemMayvu” ce ocowecmBaBa om ¢doHga-
uuss Empower United ¢ wegpama nogkpena Ha amepu-
kaHckus Hapog upe3 AmepukaHckama azeHuyus 3a Mexk-
gyHapogHo pasBumue (AAMP).

Mpozpamama ce npoBexkga coc cogeticmBuemo Ha Mu-
HucmepcmBomo Ha ukoHomukama, eHepzemukama u
mypusma u ¢ nogkpenama Ha QoHgauus ,Amepuka 3a
Boaeapus”, AmepukaHckama mopzoBcka kamapa, Boa-
2apckama 6aHka 3a pa3Bumue u komnaHuu, cnoHcopu-
paAu cobumuemo.

EMPOWER Award for Young
Entrepreneurial Excellence 2011

The EMPOWER Award for Young Entrepreneurial Excel-
lence 2011 was presented during an official ceremony
on 08.11.2011.

The Empower award went to six business projects. The
winner in the race took 50 000 Leva and the other per-
sons received 30 000 Leva, to realize their ideas for a
start-up business. With the first place in the competition,
the Smart Hand project of Georgi Chipov was ranked.
The other five projects, winning the race in 2011were:
Courageous tomatoes of Vera Raycheva, lIzpitai.me of
Ivan Aney, Pipe-rambling of Ivan Radenkov, Game Kraft
of Vitali Filipov and Cezebral of Kamen Kanchev. On
behalf of SOPHARMA the award was presented by Mr
Ognian Donev. The Grand Award was presented by the
U.S. Ambassador to Bulgaria HE James Warlick.

The competition ,EMPOWER Award for Young Entre-
preneurial Excellence” is realised with the generous sup-
port of the American people through the U.S. Agency
for International Development (USAID).

The programme is implemented in cooperation with the
Ministry of Economy, Energy and Tourism and is sup-
ported by the Foundation “America for Bulgaria”, the
American Chamber of Commerce, the Bulgarian Devel-
opment Bank and the companies that sponsored the
event.
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COMQAPMA 3a npusmeaume cu
SOPHARMA for its friends

COMAPMA nognomozHa
npuasmeAume cu om
OODK ,3Be3guuka”

B kpas Ha mapm 2012 2. 8 umemo Ha cnopma u 3a pa-
gocm Ha MAagume uzpayu om Odemcku pymboneH knayo
.38e3guuka” B8 Bypzac COPAPMA okasa 6e38b3mesgHa
NOMOW, U ocu2ypu coBpemeHHO obopygBaHe u HOBU
cnopmHu akcecoapu. Cpeg HoBume npugobuBku bsxa
Bucok knac ¢dyméoaHu monku, koHycoBugHu wanku,
mpeHUpoBbyHU nocmenku u mpeHupoBobuHu akce-
coapu 3a Mankume zoneMu pymbBoaucmu Ha Mopckus
2pag, kakmo u naasmeH menaeBusop u DVD ycmpou-
cmBo. Hakou om nogapbuume ca npegHasHayeHuU 3a
YAeCHEHUEe Ha mpeHbopume 3a uszpakgaHe Ha ycnewHa
uzpoBa cmpamezus u 0byyeHue Ha Bogeuume GymooA-
Hu 38e3gu. C HoBo3zakyneHomo COMPAPMA noxkenaBa
Ha OQK ,3Be3guuka” ga »kbHe nobega creg nobega Ha

3€A€HUA MEpPEH.

SOPHARMA
helped its friends from
DFK Zvezdichka

At the end of March 2012 in the name of sports and
the joy of young players from children’s football club
“Zvezdichka" (little star) in Burgas, SOPHARMA provid-
ed grants and modern equipment and new sports ac-
cessories. Among the new acquisitions - a high class of
football balls, cones-type hats, training mats and train-
ing accessories for the small but great players from the
seaside town, as well as a plasma TV and DVD drive.
Some of the gifts are intended to assist coaches to build
a successful game strategy and training of the future
football stars. With the newly purchased products, SO-
PHARMA wishes the DFK Zvezdichka to reap successive
victories on the green terrain.
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Kmemom Ha Codua omkpu

kopnopamuBHama gemcka Sofia Mayor opened the corporate
2paguHa Ha COPAPMA kindergarten of SOPHARMA

Ha 19.03.2012 2. 8 10,00 yaca 8 npucocmBuemo Ha
kmema Ha Codusa 2-ka MopgaHka (PaHgokoBa Gewe
omkpuma kopnopamuBHama gemcka 2paguHa Ha CO-
(OAPMA, npegHa3HaueHa 3a geuama Ha cAy>kumeaume
Ha komnaHusma.

Cepagama, npegHasHadeHa 3a gemcka 2paguHa, e usus-
Ao pekoHcmpyupaHa u npuBegeHa 8 coomBemcmBue
¢ usuckBaHusma 3a gemcku 3aBegeHus, ¢ nogxogauiu-
me 38yko- U monAou3oAauus U ce pasnpocmupa Ha 253
kB.m 3acmpoeHa naow. VMiIHmepuopobm e NOgYUHEH Ha
akmyanHume eBponelcku cmaHgapmu. XpaHama ce
npuzomBa no MeHlo, cobobpaseHo ¢ Bv3pacmma Ha ge-
uama u c usuckBaHusama 3a npaBuaHo xpaHeHe. Mpuxka-
ma 3a geuama e noBepeHa Ha yuumenku ¢ hegazozuye-
cko obpazoBaHue u onum, kakmo u Ha gBe meguuuHcku
cecmpu ¢ gemcku npoduA u egHa xuzueHucmka.
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B momeHma B gemckama zpaguHa Beue ca npuemu 15

geua Ha Bv3pacm om 20guHa U OceM Meceua go mpu

20QUHU U wecm Meceua. MNogageHu ca gokymeHmu 3a

nocmvnBaHe Ha owe 12 geua. Jemckama 2paguHa e ¢

kanauumem 25 geua.

BaokeHume cpegcmBa om COPAPMA ca 8 pasmep Ha

300 xuasAgu AB.
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On 03.19.2012, at 10.00 hours and in the presence of
Sofia Mayor Ms Yordanka Fandakova, the corporate kin-
dergarten of SOPHARMA was opened, which is intend-
ed for children of the company’s employees.

The building, designed for kindergarten, has been com-
pletely reconstructed and brought in compliance with

the requirements for childcare, with appropriate sound
and heat insulation and extends over 253 square me-
ters of built-up area. The interior is subject to current
European standards. The food is prepared after a menu
consistent with the age of the children and the require-
ments for proper nutrition. The childcare is entrusted
to teachers with pedagogical education and experience,
and two nurses with children’s profile and a hygienist.
Currently, already 15 children were admitted in the kin-
dergarten, aged from one year and eight months to
three years and six months. Applications for the admit-
tance of 12 children were lodged. The kindergarten has
a capacity of 25 children.

The money invested by SOPHARMA AD amounted to
300 thousand Leva.
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Manufacturing

KATTHI HATICYAY
Drops Czos5ulas

HanpaBaeHusa 8 npouszBogcmBomo

PASTBOPU 3A

XEMODONAANZA VIRPRERAVIOHHV

PASTIBEORVI

smm::é IRJECLIGN
haermodialyses 50|UTIONS

solutions

IENGBE VIA3,
cvPonn KPEVIOBE
ps (@el5renmtments,
Greams

TABNETHY
Taolats

CYNosnToOPUX

Suppositories
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MegukameHmu om noumu Bcuuku
dapmakomepaneBmuuHu 2pynu uszpakgam
HomeHkaamypama Ha COPAPMA.

Cpeg max Bogewu ca:

Medicines of almost all
pharmacotherapeutic groups

form the nomenclature of SOPHARMA.
Leading among them are:

CopgeyHocbgoBu npogykmu
Cardiovascular products

PROMEROL®, DEHYDRAZID®, TRIMDUCTAL®,
LISINOPRIL®, PRAVASTATIN (PRAVAPRES®),
VASOPREN®, DIGOXIN Sopharma, RYTMOCARD®,
AMIODARONE Sopharma, ANTISTENOCARDIN®,
ATENOLOL, SOPHALOL®, TROXERUTIN Sopharma,
SOPHTENSIF®, CHLOPHAZOLIN®, TRIBESTAN®
ACETYLIN® PROTECT

AHaAzemMuUYHU U aHmMunupemuyHu npogykmu
Analgetics and antipyretics

ACETYLIN®, ACETYLIN® Protect, ANALGIN®,
TEMPALGIN®, PARACETAMOL Sopharma, ANALGIN®
Chin, AMEOLIN®

PeBMamonozuyHu npogykmu
Rheumatological products

FELORAN®, INDOMETACIN®, PIROXICAM, MOVIX®,
UNIVAL

PecnupamopHu npogykmu
Respiratory products

AMBIXOL®, BRONCHOLYTIN®, DIMEX®,
BROMHEXINE Sopharma, FLIXOTIDE®,
SOPHAFYLLIN®

JepmamonozuyHu npogykmu
Dermatological products

DEFLAMOL®, ACNEDERM®, ACNERIN®, TERNAFIN®,
TERNAFIN® tabl., ALLERGOSAN®, AVIREN®,
UNIVERTAN®, DERMOCORT®

facmpoeHmeponozuy4HU npogykmu
Gastroenterological products

BUSCOLYSIN®, SOPRAL®, CARSIL®, SPASMALGON?®,
RANITIDINE Sopharma, ZONDARON®, BISACODYL
Sopharma, MESALAZIN Unipharm, DUSPAVERIN®

McuxoHeBponozuyHu npogykmu
Psychoneurological products

DEPREXOR®, TABEX®, NIVALIN®, VICETIN®,
DIAZEPAM, SOPHANAX®, LAZAPIX®, LEPTODON®,
PYRAMINOL®, TOPIRAX®

AHmuanepau4HU npogykmu
Antiallergic products

TALERT®, LORATADIN, HISTALOR®, ALLERGOSAN®,
METHYLPREDNISOLONE Sopharma, CLENBUTEROL
Sopharma, SALBUTAMOL Sopharma,

DEXAMETHASONE Sopharma, KETOTIFEN
Sopharma, HISTALOR syr.

Manufacturing

HanpaBaeHua 8 npou3BogcmBomo
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B pesyamam Ha nocregoBamenHa noaumuka Ha npogy-
kmoBo u mexHoao2uuHO 06HOBAEHUE, B M.4. u uHoBa-
uuu, COPAPMA zeHepupa uHmenrekmyaneH npogykm,
kolmo 3awumaBa cBoeBpemeHHO kamo uHgycmpuan-
Ha cobcmBeHocm Ha gpykecmBomo. B pesyamam gpy-
>kecmBomo npumeXkaBa zonsam 6pol obekmu Ha uH-
gycmpuanHama cobcmBeHocm, om koumo camo manka
yacm ca HepezucmpupaHu (MexHOAOUU U Hoy-xay). MNo-
20AfIMama Yacm ca pezucmpupaHu npaBa Bopxy Mapku,
nameHmu u gusalHu, npegocmaBawu 3akpuaa Bopxy
mop208ckume HauMmeHoBaHusi Ha AekapcmBeHume npo-
gykmu, Bopxy mexHusa papmaueBmuyeH cocmaB u/uau
gusalH Ha onakoBka.

Ta3u 3akpuna ce npocmupa Ha MHokecmBo mepumo-
puu u3BoH Boazapus, npegcmaBasBawu ocHOBeH uau
nomeHuuaneH nasap Ha gpykecmBomo.

AkmyanHama opueHmauusa Ha CODAPMA kom npo-
usBogcmBomo Ha 2eHepuvHU npogykmu onpegeasa u
norumukama Ha uszpakgaHe Ha 6paHg uMeHa, peau-
cmpupaHu kamo muopzoBcku mapku Ha gpykecmBo-
Mo, 3@ NOCMU2aHe Ha nNasapHa OMAUYUMEAHOCM Ha
npogykmume.

COMAPMA e uzBecmHa ¢ mpaguuuoHHOMO npou3Bog-
cmBo Ha yHukanHU npogykmu Ha 6asa pacmumenHu
ekcmpakmu, noayuaBaHu no cobcmBeHo co3gageHu
mexHoAo2uu. Tesu npogykmu ca 3auwumeHu ocBeH ¢
mopzoB8cka Mapka, u ¢ nameHmM uAu GUPMEHO Hoy-Xay.

B obwus obem Ha uHmenekmyanHama cobcmBeHocm Ha
COMAPMA genom Ha mopzoBckume Mapku e Hal-20AM.
MNMoBeyemo om msx ca HanoXkeHU Ha Boazapckus nasap u
no3Hamu Ha nokoAeHus 6bAzapu, kamo Hanpumep map-
kume AHaneuH®, Kapcua®, Tabekc®, TpubecmaH®.

Moaumukama Ha COPAPMA B8 obracmma Ha uHmenek-
myaAnHama cobcmBeHocm e HacoyeHa kom 3akpuna Ha
cvb3gaBaHume om gpy*kecmBomo uHmenekmyanHu npo-
gykmu u kom ynpaXkHsBaHemo Ha uskalouumeaHume
npaBa Bopxy max. OpykecmBomo pasuyuma Ha mesu
npaBa B 6opbama ¢ HenossAHama KoHKypeHuust u Hapy-
wumeaume. Pabomama 8 masu nocoka ueau MuHUMU-
3upaHe Ha BvamoXkHume wemu 3a gpykecmBomo om
gelcmBusa Ha HapywumeAu u ocuzypsiBaHe Ha cnokoU-
cmBue u cuzypHOCcmM Ha mopzoBusima ¢ npogykmume
Ha COPAPMA Ha naszapume Ha gpykecmBomo.

As a result of a standard policy of product and techno-
logical renewal, including innovations, SOPHARMA gen-
erates intellectual property, which protects industrial
property of the company. As a result the company pos-
sesses a large number of objects of industrial property,
of these only just a small number are not registered
(technologies and know-how). The biggest parts are
registered rights over trademarks, patents and designs,
providing protection over the trade names of the me-
dicinal products, their pharmaceutical composition and/
or package design.

This protection spreads over many territories outside Bulga-
ria, representing primary or potential markets of the com-
pany. SOPHARMA's current orientation of the production
of generic products determines also the policy of brand
building, registered trademarks of the company in order
to achieve market distinctiveness of the products.

SOPHARMA is known for traditional production of
unique products on the basis of herbal extracts derived
through technologies developed on its own. These
products are protected not only with trademarks, but
also with patents or company know-how.

In the general volume of intellectual property of SO-
PHARMA the share of the trademarks are the majority.
Most of them are endorsed by the Bulgarian market and
are known to generations of Bulgarians, for instance
Analgin®, Carsil®, Tabex® and Tribestan®.

The policy of SOPHARMA in the area of the intellectual
property is directed to protection of company intellec-
tual products and to leverage the exclusive rights over
them. The company relies on these rights in its fight with
unfair competition and violators. The work in this direc-
tion aims to minimize potential damages for the compa-
ny from the actions of violators and securing calmness
and security of trade with products of SOPHARMA in
the company markets. As an expression of corporate
responsible behavior, SOPHARMA offers active coop-
eration in the activities of many organizations which are
working in the field of Intellectual property.

Some of them are also a member of the Committee of
Intellectual Property of the International Chamber of
Commerce (ICC), the National group of AIPPI for Bul-
garia, the Alliance for Intellectual Property in the Area
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Kamo u3pas Ha kopnopamuBHo omzoBopHo noBegeHue,
COMAPMA okasa akmuBHo cbgelicmBue B8 geliHocmma
Ha MHO20 OpzaHu3ayuu, pabomewu B8 obracmma Ha
MHmenekmyanHama co6cmBeHocm, 8 Hakou om koumo
U yneHyBa — Komumema no uHmenekmyanHa cobcmBe-
Hocm Ha MexkgyHapogHama muopzoBcka kamapa (ICC),
HauuoHanHa 2pyna Ha AIPPI 3a BbbA2apus, AAuaHca 3a
uHmenekmyanHa co6cmBeHocm B o6rnacmma Ha papma-
uusma, xumusama u 6uonozusma /ANCOPXB/ u Hauu-
OHaAHa acouuauus no uHmeaekmyanHa cobcmBeHocm.
OpykecmBomo om6enssa cBou yyacmus 8 peg Hauuo-
HaAHU u MeXkgyHapogHU Meponpusmus B obracmma Ha
uHmenekmyanHama co6cmBeHocm.

Industrial Property

of Pharmacy, Chemistry and Biology /AIPAPCB/ and the
National Association of Intellectual Property.

The company has participated in a series of national and
international events in the area of the intellectual property.

NHgycmpuanHa cobcmBeHocm
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Industrial Property

MO s S

arasirines = 500 mo

e —— s

TEMPALGIN®

bunmupaxu magneml

NHgycmpuanHa cobcmBeHocm

80 06Bumu m

film-coated [SJ sopharma

T : tablets

RSO s KAPCUT 1oy s
T —

-

Butylscopolamine

!
= -

EYCKOIUINH 10 m5

Cupon

BRONCHOL

Dipyridamole

— CIJ;ETI/IH’

10
" HUBANWH 1 s 500 mg rasnome
~

3 mg — ¥ v AueTUncanuiyaoBa Kucenua

AHTUCTEHOKAPANH 25 mg

e & T

7

Vol

T m——

§ § & £ Tpw ﬁﬂmr.[%] - ::.: "r:mpayyp'a
o . iy
G)sopha. 3 ‘EA HUBANIH 2,5mg % :

=S N  HUBATH 5mg i
. 3
i NiValin o N § f ¢ HUBAMH fomg 8
{ ETr——
L Nibalin'... § z
| ‘o
X

% ma6aemku

Galantamine hydrobromide

38

lfoguweH omuem
Annual Report

®uHancoBu
pesyamamu 2011
Financial results 2011




e o e
LR “% =
\Ld 1y e T
}r_ﬁ":_ b Tiamd

e
[

M3Hoc no cmpaHu 3a 2011 2.
(omHocumeneH gsan — %)

Export by countries
for 2011 (relative share - %)

M3Hoc no nekapcmBeHu
dopmu (xua. EUR)

Export in terms of medicine
forms (EUR x 1.000)
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2010r.
2009r.
2008r.
2007r.
2006r.
2005r.
2004r.
2003r.
soph%[mg‘a 2002r.
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8 xunagu AeBa, ¢ uskaloueHue Ha nepcoHana (@]
- (D)
Joxogu om gedHOCmMmMa 5
Incomes from the operations 213 670 212159 S
FINANCIAL DATA TeEnearea =
(BGN x 1.000, except for personnel) Current profit 40 685 40 544 %
Cyma Ha akmuBa Q
Sum of the assets 522 973 467 269 —é‘
LA L 320 668 295 959
JaHouu Bobpxy nevyanbama
Profit taxes 4409 5007
vHGecmuuy 116 143 76 578
Hemekywu akmuBu
Non-current assets 279199 254 020
Amopmusauus
Amortization 8454 8506
MepcoHan/6pol
Personnel (staff number) 1848 1775
Pa3xogu 3a nepcoHana
Expense for personnel 34 051 29 165
OCHOBHN NKOHOMMWYECKW NMOKA3ATEAN
BASIC ECONOMIC INDEXES
2011 2. 2010 2.
KoeduuueHm 3a 6bp3a AukBugHocm
Coefficient of quick liquidity 1,08 1,20
PeHmabuaHocm Ha npuxogume om npogaXo6u ®
Profitability of income from sales 19% 19% sopbﬂﬁfm&
KoepuuueHm Ha epekmuBHocm Ha pasxogume 122 123 41
Coefficient of expense efficiency ) ' foguteH omuem
KoedpuuueHm Ha puHaHcoBa aBmoHOMHOCM 159 173 Annual Report
Coefficient of financial autonomy ' o
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BAAAHC
8 xunagu neBa,
¢ uskaloyeHue Ha

nepcoHana

BALANCE SHEET
(BGN x 1.000, except
for personnel)

Hemekywu akmuBu/Non-current assets 2011 2. ‘ 2010 2.
e e T e 135048 | 112497
incangibi asets 3386 1950
ot 19 170 19 535
Investments in afiiated companies 88462 | 89744
Investments in associated companios and ot disposal 16792 18 040
Eo[):gg?ecrl-:\na?eeczli.lvag;llézsocpquu 3aeéMu Ha cBbpsaHu npegnpuamus 16 069 12 254
S e 272
OBLLIO/TOTAL 279 199 254 020
Tekywu akmuBu
Current assets
Materl reserves 50916 | 46507
pemanin 174 820 135 760
Eﬂao%ﬂ:;xycf%igdcsmea u napuyHu ekBuBaneHmu 18 038 30 982
OBLLO/TOTAL 243 774 213 249
OBLLO AKTUBW/TOTAL ASSETS 522 973 467 269
e 121964 129 608
sakoroly perepte 28ss | 17788
Cccuerme peerS s | 2270
Accumulated profite. 151487 | 125844
OBLLO/TOTAL 320 668 295 959
Nomeument hapiites 24174 32873
Careent Habiies 7811 | 13843
OBLLO NACUB/TOTAL LIABILITIES 522 973 467 269
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COMAPMA nognuca gozo8op
3a peanusauua Ha npoekm no

onepamuBHa npozpama

Ha 28 ¢peBpyapu 2011 2. COPAPMA nognuca gozoBop
3a U3NbAHEeHUe Ha 0gobpeH npoekm no npouegypa ,Tex-
HOAO2UYHa MoOgepHu3auusa B8 zonemu npegnpuamus”.
MNpoekmom ,Mogob6psBaHe Ha koHkypeHmocnoco-
6Hocmma Ha ,Codapma” AL upes BoBekgaHe Ha UHO-
BamuBHO MeXHOAOUYHO OBopygBaHe U cmapmupaHe
Ha npou3BogcmBomo Ha uHoBamuBHU npogykmu” e 3a
3akynyBaHe u BoBexkgaHe B8 ekcnanoamauusi Ha MogepHO
obopygBaHe 3a HOB mabaemeH uex, koimo e yacm om
HoBus 3aB8og 3a MBopgu AekapcmBeHu dopmu B Codus.
OduuuanHusm cmapm Ha cmpoexka Ha 3aBoga 6e gageH
om npemuepa bolko bopucoB npes gekemBpu 2010 .
CmolHocmma Ha uHBecmuuusma 8 MexHOAOUYHOMO
obopygBaHe 3a mo3u uex e 7 990 668 AB., kamo 6e38o3-
mMe3gHama nomouw, kosmo COPAPMA we noayyu no
npoekma, e 3 995 300 AB8. Cpokbm 3a peanusauus Ha
ogobpeHus npoekm e go 2013 .

Mpoekmom Ha COPAPMA Gewe 0gobpeH c peweHue
Ha M3nbAHUMeAHama azeHuuA 3a HacbpyaBaHe Ha MaA-
kume u cpegHume npegnpusimus Ha 2 ¢eBpyapu 2011
2. U 6e knacupaH ¢ 90 mouku Ha 2-po mAcmo cpeg 20-
me ogobpeHu npoekma no cxemama. KoHcyaAmaHm no
npoekma e ,EAAHA VIHBecmmoHmM".

Mo npouegypama ,TexHOAO2UYHA MOgepHu3auus B
zoneMu npegnpusimusi” Ha Ol ,PasBumue Ha konky-
peHmocnocobHocmma Ha 6vbAazapckama ukoHomuka”
2007-2013", codpuHaHcupaHa om EBponelckus ¢oHg
3a pez2uoHanHO pasBumue, ca kaHgugamcmBaau obwo
112 npoekma. Blogkemom Ha npouegypama Bb3Ausa
Ha 58,67 MAH. AB., a 6e3Bv3mMe3gHama noMouw, 3a gageH
npoekm moxke ga 6bge om 1 go 4 mMaH. AB. Mpouegypa-
ma 6ewe omBopeHa 3a kaHgugamcmBaHe 8 Hayarnomo
Ha loHu 2010 20guHa.

SOPHARMA signed a contract for the
implementation of a project under an
operational programme

On 28February 2011 SOPHARMA signed a contract for
the implementation of an approved project for the
procedure “Technological modernization in big enter-
prises.” The project “Improving the competitiveness of
Sopharma AD by introducing innovative technological
equipment and launching the production of innova-
tive products” is for the purchase and commissioning of
modern equipment for a new tablet plant, which is part
of the new plant for solid-dosage forms in Sofia.

The official start of construction of the plant was given
by Prime Minister Boyko Borisov in December 2010. The
value of the investment in technological equipment for
this workshop is 7,990,668 Leva as grants and Sophar-
ma will receive a grant under the project amounting
to 3,995,300 Leva. This project should be implemented
until year 2013.

The project of SOPHARMA was approved by decision of
the Executive Agency for Promotion of Small and Medi-
um Enterprises on 2 February 2011 and was rated by 90
points in second place among the 20 approved projects
under the scheme. The consultant for this investment
project is ELANA.

Under the procedure “Technological modernization in
large enterprises” of OP “Development of the competi-
tiveness of Bulgarian economy” 2007-2013, co-financed
by the European Regional Development Fund, there
were applications for a total of 112 projects. The bud-
get of the procedure amounts to 58.67 million Leva and
the grant for a project can be from 1 million to 4 million
Leva. The procedure was open to applications in early
June, 2010.
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YHukaneH npoekm
LUHMeAUZeHmMHu" czpagu
omBopu Bpamu B8 Codus

Ha moprkecmBeHa uepemoHus Ha 6 okmomBpu 2011 2. odu-
UuanHo Bsixa omkpumu nopBume ,UuHMeAUEHMHU" Bu3-
Hec czpagu om kaac A 8 l0zousmouHa EBpona ,,CODAPMA
BusHec Tayopc”. MuHucmop-npegcegamensm botko bopu-
coB u usnoAHUMeAHUAM gupekmop Ha COPAPMA OzHsH
IoHeB npepssaxa AeHMama Ha MogepHuss mobpzoBcko-ag-
MuHUcmpamuBeH komnaekc. Ha uepemMoHusima npucocm-
Baxa u MuHucmopom Ha ukoHomukama, eHepzemukama
u mypusmMa Tpaluo TpatkoB, MuHucmbpom Ha okoaHama
cpega u Bogume HoHa KapagkoBa, MuHucmbpom Ha kyn-
mypama Bexkgu PawugoB, npegcegamensam Ha Bonzapckus
onumnulicku komumem Cmecdka KoHcmaHmuHoBa, npeg-
cegamensm Ha Acouuauusima Ha 6aHkume 8 Boacapus Ne-
BoH XamMnapuymsH, MHO20 NOCAGHUUU, hapmHbopu U gp.

LUeama Ha mobpzoBcko-agMmuHucmpamuBHust komnaekc
e ga npegocmaBu Ha 6u3sHeca npocmpaHcmBo, koemo
e eHepaulHoedpekmuBHO u ocuzypsBa makcumanHo go-
6pu ycrnoBusi Ha paboma. Cepagume nokpuBam Bcuuku
coBpemeHHU napamMempu NO omHoweHue Ha ekonozus,
apxumekmypa u eHepzulHa epekmuBHocm. CmbkaeHU-
me ¢acagu ca nocregHo nokoneHue ,,gabon ckun” dacaga,
cneuuanHo npoekmupaHa om Koster Lichtplanung, Tep-
MaHus, u Reynaers, beaua. Bpememo Ha u3noa3BaHe Ha
uskycmBeHo ocBemaeHue e MuHUManHO. Cepagume pas-
nonazam ¢ yHukanHa puampupawama mpeBHa naow, Bop-
xy nokpuBa, kosmo noHwkaBa memnepamypama npe3s
Asmomo u noBuwaBa monaousorauuoHHUMe kauyecmBa
npe3 3umama, ¢ koemo HamansBa eHepaulHUME pasxogu
Ha czpagama u eMucuume Ha BvaaepogeH guokcug.

A unique project "smart” buildings
opened doors in Sofia

In a solemn ceremony on 6 October 2011 the first
“smart” business class A buildings in Southeast Europe
“SOPHARMA Business Towers” were inaugurated. Prime
Minister Boyko Borisov and CEO of Sopharma Ognian
Donev cut the ribbon of modern commercial office com-
plex. The ceremony was also attended by the Minister
of Economy and Energy Traicho Traikov, the Minister of
Environment and Water Nona Karadzhova, the Minis-
ter of Culture Rashidov, the President of the Bulgarian
Olympic Committee Stefka Kostadinova, the President
of the Association of Banks in Bulgaria Levon Hampartz-
oumian, many ambassadors, partners and others.

The purpose of the commercial and administrative com-
plex is to provide space to the business that is energy ef-
ficient and provides the best possible working conditions.
The buildings meet all of the current parameters in terms
of ecology, architecture and energy efficiency. The glass
facades are of the last generation “double skin” facade,
specifically designed by Kd&ster Lichtplanung, Germany,
and Reynaers, Belgium. The time of using artificial light-
ing is minimal. The buildings have a unique filtering lawn
on the roof, which lowers the temperature in summer
and improves the thermal insulation properties in winter,
which reduces the cost of the energy costs for the build-
ing and the carbon dioxide emissions.

The overall energy saving of the buildings compared to
a standard class A building is over 35% and saves over
1000 tons carbon per year. Compared with European
high-end buildings, we expect here that the energy
costs will fall by 37 to 45%.




LlanocmHomo  eHepzocnecms-
BaHe Ha cepagume cnpPAMO
cmaHgapmHa czpaga knac A e
Hag 35% u Hag 1000 m cnec-
meHuU Bv2aepogHU  eMucuu
20guwHo. B cpaBHeHue c eB-
ponetickume czpagu om Bucok
knac myk ce ouakBa pa3sxogu- §
me Ha eHepaua ga hagHam om
37 go 45%.

Mpoekmvm ce onpegens ka-
mo yHukaneH He camo 3a me-
pumopusma Ha boazapus, a u
embAreMamudeH 3a l0zousmou-
Ha EBpona. Tou e ocowecm-
BeH no aBaHzapgHa MexXHOAO-
2us, gocmonHa 8 momeHma B8 cBemoBeH Mmaw,ab. Cnopeg
apx. Xeamym Kobocmep egBa Au moXke ga ce Hamepu ma-
koB mun cepaga kegemo u ga e no cBema. CaegBawu
nogobHuU npoekmu om makvB Mawab we 6bgam peanu-
3upaHu 8 Cao Mayno, KyBelm, MekuH u fepmaHus.
.CODAPMA BusHec Tayopc” ce HaMupam Ha GyA. ,[dpazaH
LaHkoB" 6au3o go KAT u go mempocmaruus I M. Ou-
MumpoB”. Komnaekcom e om gBe kyau — egHama Ha 22,
a gpy2ama Ha 19 emaxka, coomBemHo 81 u 71 mempa (3a
cpaBHeHue BucovyuHama Ha ,buz Ben"” e 96,3 m, Ha Cma-
mysama Ha cBobogama 46,5 m Bopxy naamdopma 55,5 m),
koemo npaBu cepagume egHu om Hau-8ucokume 8 cmo-
AuUama u B8 boazapus. Obwama paszbHama 3acmpoeHa
naow, e 50 977 kB.m, om koumo 3a oduc naowu ca npeg-
BugeHu 24 440 kB.m. OuakBa ce B8 oducume ga pabomsam
okono 3000 gywu. 3a pabomeuwume U nocemumeaume
Ha cgpagume ca ocuzypeHu 470 napkomecma. BaroxkeHue-
mo B npoekma e 50 mAH. eBpo. Mpoekmom 3anaza Ha uge-
Ama 3a cuHepzemuka — obeguHsaBaHe Ha Bcuuku apxumek-
MYpPHU U UHXeHepHU peweHus B8 egHa obuia cucmema.

The project is defined as unique not only for Bulgaria but
it is also emblematic for Southeastern Europe. It is realised
by advanced technology currently available worldwide.
According to architect Helmut Kxster we can hardly find
this kind of building, anywhere in the world. Subsequent
similar projects of this scale will be realized in Sao Paulo,
Kuwait, Beijing and Germany.

“SOPHARMA Business Towers” are located on the “Dragan
Tsankov” boulevard near KAT (Road Traffic Control) and
metro station “. G.M. Dimitrov “. The complex consists of
two towers — one of 22 and one of 19 floors, respectively
81 and 71 meters high (compared to the height of Big Ben
96.3m, Statue of Liberty 46,5 m on the platform (55,5 m),
which makes the buildings among the highest in the Capi-
tal and in Bulgaria. The total built up area is 50,977 square
meters, of which provided office space 24,440 square me-
ters is expected to work in offices
around 3,000 people. For workers
and visitors to the building 470 park-
ing spaces are provided. The invest-
ment in the project is 50 million. The
project relies on the idea of synergy
- combining all architectural and en-
gineering solutions in a single system.
The total built-up area is 50,977
square meters, 24,440 square me-
ters of which are provided for office
space. It is expected that around
3,000 persons will work in that of-
fices. For the employees and visitors,
470 parking spaces are provided. The

investment in the project is 50 million Euros. The project
relies on the idea of synergy - combining of all architectural
and engineering solutions in a single system.
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Mpe3 2011 2. Qupekuusima 3a Bpb3ka c uHBecmumopume
noggopkawe epekmuBeH guanoz mexkgy pokoBogcmBo-
mo Ha komnaHusma, HelGHume akuuoHepu u Bcuuku
3auHmepecyBaHu Auua. feGHocmma Ha gupekmopa 3a
Bpwv3ska c uHBecmumopume go 20AfMa Yacm e pezrameH-
mupaHa B ua. 1162 om 3akoHa 3a ny6AUYHOMO NpegAaza-
He Ha ueHHU kHu)ka, kamo ocBeH mekywume omzoBop-
Hocmu u paboma npe3 2011 2. Qupekuusma 3a Bpwvska c
uHBecmumopume yyacmBa B caegHume npoekmu:

AucmBanemo Ha akyuume Ha COQQAPMA Ha BapwaB-
ckama ¢oHgoBa bopca. MNpe3 anpua 2011 2. 3anoyHa
pabomama no npocnekma 3a nyGAUYHO npegAazaHe
Ha akuuume Ha COPAPMA Ha BapwaBckama ¢poHgoBa
6opca. C nomowma Ha mexkgyHapogeH koHcyamaHmcku
ekun u ¢ yyacmuemo Ha Bcuuku kalouoBu gupekuuu
npouecom no AucmBaHemo npukaloyu ycnewHo u Ha
28 HoeMBpu Ha oduuuanHa uepemoHua Oz2HAH [oHeB,
usnbAHUMeAeH gupekmop Ha COQAPMA, ombeasisa
nobpBua geH Ha mbpzoBusa ¢ akuuume Ha CODAPMA
Ha BapwaBckama ¢oHgoBa 6opca. BcregcmBue om
AucmBaHemo 3a gpy’kecmBomo u cBop3aHume ¢ Hez0
AUUa Bo3HUKHaxa peguua gonbAHUMEAHU 3agbAXKeHus.
3a ga ocuzypu paBHonocmaBeHocm Ha akuuoHepume u
nomeHuuanHume uHBecmumopu u Ha gBama nasapa,
Oupekuusma 3a Bpovska ¢ uHBecmumopume noe caeg-
Hume ocHOBHU UHUYUamuBu:

— OBHOBU cnucvka ¢ BompewHume Auua 3a gpyke-
cmBomo, uszomBu gokymeHm, onucBauw, pasaukume merk-
gy 6oaapckomo u noackomo 3akoHogamencmBo 8 masu
obaacm, u 3ano3Ha Bcuuku 3auHmMepecyBaHu AUUa ¢ gonbA-
HUmMeAHUMe 3agbakeHus,, Bo3HukBawu creg AucmBaHemo.

- 3anoyHa egHoBpemeHHOMO nybAukyBaHe Ha ug-
Aama komyHukauus om cmpaHa Ha gpykecmBomo
egHoBpemeHHO Ha 6bAzapcku u aHzaulcku e3uk upes
naamdopma ,Ekcmpu” 8 BoAzapua u coomBemHama
enekmpoHHa nnamdopma 8 Moawa.

- 3anoyHa noggopkaHemo Ha aamepHamuBHU pe-
2uCcmpu Ha ocHoBHama gokymeHmauus Ha gpy>kecmBo-
mo u Ha aHzAautcku esuk.

- HanpaBu nogobpeHus, upe3 npomeHu 8 ycmaBa
Ha gpykecmBomo Ha pegoBHOMO 06WO CbbpaHue
npe3 2011 2., koumo no3BoaaBam 2nacyBaHemo upes
kopecnoHgeHuua Ha obwume cbbpaHua Ha gpyke-
cmBomo, 3a ga ynecHU Bcuuku akuuoHepu u Hat-Beue
uykgecmparHume makuBa.

- M32omBu cnucobuu coc 3auHmMepecyBaHu Auua, ko-
umo BcregcmBue Ha AucmBaHemo Ha BapwaBckama
¢doHgoBa bopca 6uxa npoaBuau uHmepec kom uHdpop-
Mauusima, ny6aukyBaHa om gpykecmB8omo.

- Ckalouu gozoBop ¢ Moackama uHpopmauuoHHa azeH-
uus, 3a ga ocuzypu nybaukyBaHemo Ha kopnopamuBHama
komyHukauusa Ha nnamdopmama Ha azeHuuAmMa u M.H.

In 2011, the Investor Relations Directorate maintained
effective dialogue between the company management,
its shareholders and all stakeholders. The Director of In-
vestor Relations is mostly regulated under Article 116d
of the Law on Public Offering of Securities; in addition
to its current responsibilities and operation in 2011 the
Investor Relations Directorate was involved in the fol-
lowing projects:

Listing of SO-
PHARMA  shares
on the Warsaw
Stock Exchange.
In  April 2011,
work began on
the prospectus for
public offering of
SOPHARMA shares
on the Warsaw
Stock  Exchange.
With the assistance of an international consulting team
and the participation of all key directorates, the listing
process was successfully completed and on 28 Novem-
ber, at an official ceremony, Ognian Donev, Executive
Director of SOPHARMA, noted the first day of trading in
SOPHARMA shares on the Warsaw Stock Exchange. As a
result of listing the company and its affiliates, a number
of additional obligations emerged. In order to ensure
equal treatment of shareholders and potential investors
on both markets, the Investor Relations Directorate took
following key initiatives:

- Updated the list of company insiders, drew up a
document describing the differences between the Bul-
garian and Polish legislation in this field and acquainted
all stakeholders with the additional obligations arising
after listing.

- Started simultaneous publication of all communi-
cation by the company both in Bulgarian and English
through “Extras” platform in Bulgaria and the electronic
platform in Poland.

- Maintenance of alternative records of the compa-
ny’s main documentation was started, also in English.

- Made improvements through amendments to the
corporate statutes during the General Assembly in 2011
to allow voting by correspondence at General Meetings
of the Company, in order to facilitate all shareholders,
especially foreign ones.

- Prepare lists of stakeholders who, as a result of list-
ing on the Warsaw Stock Exchange, would be interested
in information published by the company.

- Concluded a contract with the Polish News Agen-
cy, to ensure publishing of corporate communication on
the agency platform, etc.
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lToguwHa cpewa ¢ uHBecmumopume. Mpe3 anpua 2011
2. COQAPMA npoBege mpaguuuoHHama 20guwHa
cpewa ¢ uHBecmumopume, kosmo ce cocmos 8 xomea
Lepamon”, Codus, u cobpa noBeue om 80 zocmu u
Hag 20 npegcmaBumenau Ha Meguu. 3a nbpBu nbm Ha
cpewama 6ewe nokaHeH u 2-H Jumumovp Oumumpos,
usnoAHUMeAeH gupekmop Ha Codapma TpelguHz AQ,
3a ga cnogeAu ¢ 2zocmume Hau-8aXkHume nyHkmoBe om
pasBumuemo Ha ynpaBaaBaHomo om Hezo gpykecmBo.

Mognomazaxe Ha gelinvocmma Ha bbazapckama mpe-
»ka Ha IhobanHua gozoBop u uzzomBaHe Ha KomloHu-
kemo 3a Hanpegvk 3a 2010 2. - [nobaneH gozoBop Ha
OOH. Kamo coyupegumen Ha mpekama CODAPMA
noAaza cmapaHue 8 nonyaspusupaHemo Ha NPUHUUNU-
me Ha lhobanHua gozoBop cpeg cBoume napmHbopuU.
Jupekuuama omzoBaps 3a uszomBaHemo Ha komloHu-
kemo 3a Hanpegok, koemo e 3agonkeHue Ha gpyrke-
cmBomo kamo uaeH Ha ThobanHusa gozoBop Ha OOH u
Ccoyupegumen Ha bonzapckama mpeXka Ha ThobanHus go-
2080p. B komloHukemo 6sxa ombeasasaHu Hat-BakHume
kamnaHuu coc coyuaneH xapakmep.

lpeaneg Ha HKKY. Qupekuusma nognomaza paboma-
ma Ha usnbAHUMEAHUs gupekmop Bb8 Bpuska ¢ gel-
Hocmma My kamo uaeH Ha HauuoHanHama komucus no
kopnopamuBHo ynpaBaeHue. Mpe3 2011 2. komucusma
Hapeg ¢ mekywama cu paboma npepasanega Hauuo-
HanHus kogeke 3a kopnopamuBHo ynpaBaeHue.

Mognomazane Ha pabomama Ha Acoyuayuama Ha
gupekmopume 3a Bpb3ka ¢ uHBecmumopume. Oupek-
mopbm 3a Bposka c uHBecmumopume e uaeH Ha Ynpa-
BumenHua coBem Ha acouuauusma u nognomaza Heu-
Hama gedHocm.

lMogobpaBave Ha omyumarHemo. Mpe3 2011 2. 6axa Ha-
npaBeHu peguua NOgobpeHuss No omuemHume goky-
MeHmu Ha gpykecmBomo. QuHaHcoBume omuemu u
Bcuuku npugpykaBawu gokymeHmu 6sxa 06HOBeHU u
op2aHu3upaHuU no HayvuH, kolmo ocuzypsBa neceH goc-
mon go UuHpopmauusma B8 msax. B gonoaHeHue 6Gsxa
gobaBeHu aHanu3u, koumo ueasm ga npegocmaBam no-
06ekmuBHO u uanocmHo onucaHue Ha busHeca Ha gpy»ke-
cmBomo, kamo No mo3u HaYUH yAeCHSIM YumameAume.

MogobpaBane u obHoBaBaHe Ha uHmepHem cmpaHu-
uyama Ha gpy<ecmBomo. B cekuus ,/iHBecmumopu”
6sxa HanpaBeHu peguua nogobpeHus u akmyaausayus
Ha gaHHume B8 coomBemcmBue ¢ npuHUUNumMe 3a go-
6po kopnopamuBHO ynpaBaeHue.

Tekywu getiHocmu
Mpe3 2011 2. Oupekuusma 3a Bpwbska ¢ uHBecmumo-
pume Ha COPAPMA pa6omu 8 peguua HanpaBaeHus,
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Annual meeting of investors

In April 2011 SOPHARMA held its traditional annual
meeting with investors, which took place at the Shera-
ton Hotel and gathered more than 80 guests and over
20 media representatives. For the first time to the meet-
ing was invited Mr Dimitar Dimitrov, Executive Director
of SOPHARMA Trading, to share with the guests the
most important points of the development of the com-
pany managed by the latter.

Assisting in the activity of the Bulgarian Global Com-
pact Network and preparing a Communication on
Progress for 2010 - UN Global Treaty.

As co-founder of the network, SOPHARMA makes every
effort in promoting the principles of the Global Treaty
among its partners. The Directorate is responsible for
preparing the Communication on Progress, which is an
obligation of the company as a member of the UN Glob-
al Treaty and co-founder of the Bulgarian Global Com-
pact Network. The Communication marked the most
important campaigns of social nature.

Review by the NCCG.

The Directorate is assisting in the work of the Executive
Director in connection with his activities as a member of
the National Committee on Corporate Governance. In
2011 the Committee, along with its current operation,
reviewed the National Code of Corporate Governance.

Assisting in the operation of the Association of Investor
Relations Directors

The Investor Relations Director is a member of the Board
of the Association and is assisting in its activities.

Improving the reporting

In 2011, numerous improvements were made in the re-
porting documents of the company. The financial state-
ments and all supporting documents have been up-
dated and organized in a way that provides easy access
to the information therein. In addition, analyses were
added, aiming to provide a more objective and compre-
hensive description of the company business, thereby
facilitating the readers.

Improving and updating the company website.

The “Investors” section made numerous improvements
and data updating in accordance with the principles of
good corporate governance.

Current activities
In 2011, the Investor Relations Directorate of SOPHARMA
operated in several directions ensuring equal treatment
of the company shareholders and some of them are:

1. To keep the Records of Minutes of the Board
of Directors, the Minutes of General Meetings of
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ocuzypsaBalku paBHonocmaBeHocm Ha akuuoHepume
Ha gpykecmBomo, kamo Hskou om msx ca:

1. Ja coxpaHaBa pezucmpume Ha npomokoaume Ha
coBema Ha gupekmopume, npomokoaume om obuwu-
me cobpaHus Ha gpykecmBomo, uHdopmauusama, npe-
gocmaBeHa Ha obuwecmBeHocmma, u BompewHume
npaBuaa 3a paboma Ha gpykecmBomo.

2. Ja ocowecmBsBa epekmuBHa komyHukauus u no-
cpegHudecmBo mexkgy gpykecmBomo u 3auHmepeco-
BaHume Auua, BkalouumenHo coomBemHume gopkaB-
HU UHCMUMyuuu.

3. Ja nogzomBsa u pasnpocmpaHaBa Mmamepuanu, Co-
gopkawu BaXkHU gaHHU U uHdpopmMauusa 3a pabomama
Ha COQAPMA.

4. Oa cogelicmBa B8 uzzomBaHemo u nybaukyBaHe-
mo Ha Bcuuku ¢puHaHcOBU omuemu Ha gpykecmBomo
u Bcuuku oduuuanHU CobobuweHuUs egHOBpeMEHHO Ha
6onzapcku u aHaaulcku e3uk.

5. Oa opzaHu3upa obwomo cbbpaHue Ha akuuoHe-
pume.

6. Oa noggopka UHMepHem cmpaHuuama Ha gpy-
>kecmBomo.

7. Oa ocowecmBaABa pegoBHU cpewu ¢ uHBecmuuu-
OHHama obwHocm.

8. [la opeaHu3upa 20guWiHa cpewa ¢ uHBecmumopume.

9. la npoBerkga nocmosiHeH u epekmuBeH guanoz ¢
npegcmaBumenu Ha Meguume.

AkuyuoHepeH kanuman

Kanumanom Ha COPAPMA kom 31.12.2011 2. e 132 mu-
AUOHa AeBa, pasnpegeneH B8 132 MuAuoHa Ge3HaAUYHU,
cBobogHo npexBopasemu akuuu. Kom kpasa Ha 2011
2. kanumanom Ha gpy’kecmBomo 6ewe pasnpegeneH
meXkgy 4671 akuuoHepu. C HaU-20A MO yyacmue ca
lopuguueckume Auua, om koumo 6oazapckume lopugu-
vecku Auua ca 82% u npumerkaBam obwo 78,68% om
kanumana Ha gpyXkecmBomo, cpeg max ca u 20 neH-
CUOHHU ¢oHga, koumo npumerkaBam obwo 7,92% om
kanumana Ha gpykecmBomo. CregBam uykgecmpaH-
HU uHBecmumopu - 17,5% om Bcuuku lopuguuecku
Auua (pocm om 5,2% cnpamo 2010 2.) - npumerkaBawiu
06wo 18% om kanumana Ha gpykecmBomo. B COPAP-
MA akuuoHepu ca u Hag 4600 ¢dusuuecku Auua, npume-
»kaBawu 06w 3,32%.

O6pamHo uskynyBaHe Ha akuuu

Mo peweHue Ha OBwomMo cvbpaHue Ha akuuoHepume,
npoBegeHo Ha 23 loHu 2010 2., COPAPMA uskynyBa 06-
pamHo akuuu, kamo Ha u3BbHpegHO OBwo CobpaHue,
npoBegeHo npe3 2011 2., obwusM nNpoueHM Ha paspe-
weHume 3a obpamHo uskynyBaHe akuuu bewe yBeauueH

the Company, the information available to the public
and the company’s internal regulations,

2. To perform effective communication and media-
tion between the company and the stakeholders includ-
ing the relevant government institutions,

3. To prepare and disseminate materials containing
important data and information concerning SOPHARMA
operation,

4. To assist in the preparation and publication of all
financial statements of the company and all official com-
munications, simultaneously in both Bulgarian and English,

5. To organize the General Meetings of Shareholders,

6. To maintain the company website,

7. To carry out regular meetings with the investment
community,

8. To organize an annual meeting with the investors,
and

9. To conduct regular and effective dialogue with
media representatives.

Shareholding capital

The capital of SOPHARMA by 31.12.2011 amounted
to 132 million Leva, divided into 132 million noncash,
freely transferable shares. By the end of 2011 the com-
pany’s capital was distributed between 4671 share-
holders. Largest is the participation of legal entities,
82%, of which Bulgarian legal persons hold 78.68%
of the total capital; among them there are 20 pen-
sion funds holding together 7.92% of the company’s
capital. Then followed foreign investors - 17.5% of all
legal persons (a growth of 5.2 percent compared to
2010) - holding a total of 18% of the capital. SOPHAR-
MA shareholders are also more than 4600 individuals
holding a total of 3.32%.

Redemption of shares

At the General Meeting of Shareholders held on 23June
2010 SOPHARMA bought back shares, whereat during
an extraordinary general meeting held in 2011, the
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om 2 Ha 3%. Kom 31.12.2011 2. ca uskyneHu obwo 2 568
609 akuuu, npegcmaBaaBawu 1,946% om kanumanaa.

AuBugeHmu

3a nopBu Nom om Hayanomo Ha Kpusama npes 2008 2.
akuuoHepume Ha COPAPMA 2nacyBaxa npegnoXkeHue
Ha CoBema Ha gupekmopume 3a pasgaBaHe Ha guBu-
geHm. lMpe3 2011 2. 6axa pasnpegeneHu 11 082 388,48
AeBa 3a guBugeHm Ha akuuoHepume.

LleHa Ha akuuume

LeHume Ha akuuume npe3 2011 2. ce gBurkam B 2paHu-
uume om 2,980 go 4,666 AB8. CpegHO npemezaaeHama
ueHa 3a 2zoguHama e 3,857 AB., a nazapHama kanumaau-
3auun Ha gpykecmBomo kom kpas Ha 2oguHama e 419
100 xun. AB.

LleHama Ha akuuume Ha gpy>kecmBomo naaBHo ce yBe-
AuvaBawe owe npe3 Mecey, peBpyapu, kamo ycna ga
ce 3agop)ku Ha HUBa Hag 4 AeBa noumu cegem Meceua,
kamo Hal-zonemusm o6opom ¢ akuuu Ha gpy*kecmBo-
mo Bewe npe3 mMecey, Mapm, kozamo 6sixa npogageHu
729 631 akuuu Ha cpegHa ueHa 4,39 reBa.

TopzoBusa

3a usinama 20guHa bsaxa usmopayBaHu 5 345 740 noma 8
5476 cgenku Ha cpegHO npemezaeHa ueHa 3,915 aeBa. O6-
wusm obopom Ha , Bonzapcka ¢poHgoBa 6opca — Codus”
AL ¢ akuuu Ha gpy>kecmBomo 3a 2z0guHama Bv3Au3a Ha
okono 21 MuauoHa AeBa, uau 6Au3o 12,86% om obwus
20guweH obopom Ha opuuuaneH nasap, cezameHm ,B”.

SFARM 01012001 - 3012200

overall percentage of shares authorized for redemp-
tion, was increased from 2% to 3%. By 31.12.2011 a to-
tal of 2,568,609 shares were bought back representing
1.946% of the capital.

Dividends

For the first time since the crisis began in 2008, SOPHAR-
MA shareholders voted a proposal made by the Board of
Directors to distribute dividends. In 2011, 11 082 388.48
Leva were distributed as dividend to shareholders.

Share prices

Share prices in 2011 are within the range from 2.980
to 4.666 Leva — the weighted annual average price was
3.857 Leva, and the company’s market capitalization by
the end of the year was 419,100,000 Leva.

The company’ share prices have gradually increased
already in February and managed to maintain lev-
els above 4 Leva for almost seven months, with the
largest turnover in company’ shares was in March,
when 729,631 shares were sold at an average price
of 4,39 Leva.

Trading

Over the entire year 5,345,740 lots were traded in 5476
transactions of weighted-average price 3.915 Leva. The
total turnover of the “Bulgarian Stock Exchange - So-
fia” AD in company’ shares over the year amounted to
about 21 million Leva or nearly 12.86% of the total an-
nual turnover on an official market, segment ,B".
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Balo6eHu gBotiiku noayvuxa
nogapouu 3a CBemu
BaneHmuH

Cmomuuu BalobeHu gBouku nony-
Yyuxa cneuuaAHU nogapvuu 3a [eHs
Ha BalobeHume npe3 2011 2. IHUyu-
amuBama 6e opzaHu3upaHa om CO-
(QAPMA u CuageH nog Momomo ,3a
Hal-cuAHUA Bu CBemu BaneHMur”. i
OuckpemHume nogapbuu — HOWHU
AAMNU € BAaOyxaHHO Macno ¢ ko-
goBomo HaumeHoBaHue ,Alo60oBHa
How,”, 3apagBaxa BAlobeHume. Kam-
naHusima npogonku Hakonko geHa 8
anmekume Ha ,Mall of Sofia” u , The
Mall”, kakmo u 8 mopzoBckama Be-
puza ,KaypnaHg” 8 Codus.

[Bolna, moAMmS 08 paTTowgia f cmcainen uos Buspa, soaya |
COMIE 1N |Tifubizmast uﬂﬂn— Coxpapua®,
= Conama Myssus, Knpuniow

lpuka 3a xopama,
npakmuyHOoCM U nOAE3HOCM

COPAPMA mpaguuuoHHO npucbcmBa Ha usnoXkeHue-
mo ,Anes Ha 3gpaBemo”, npoBekgaHo om 16 go 20
mapm 2011 2. 8 HauuoHanHus gBopeu, Ha kyamypama
8 Codus.

+Anest Ha 3gpaBemo” e u3no-
»keHue, opueHmupaHo kom
npegcmaBaHe Ha HoBocmu-

me u meHgeHuuume B8 coe-
pama Ha AekapcmBeHume,
MeguuuHckume u  ¢umo-
mepaneBmuyHu  cpegcmBa
u ycayeu. To e Bogewomo
cobumue B obaacmma Ha
3gpaBemo, kpacomama u
npeBeHuyusma om pasAudHU
3abonaBaHus B Boazapus.

Love couples received gifts on

Valentine's Day

Hundreds of love couples received
special gifts for Valentine’s Day 2011.
The initiative was launched by So-
pharma and Silden under the motto
“For your most intense Valentine.”
The discrete gifts - bedside lamps

 with fragrant oil with the code name

“intimate night” enjoyed the lovers.

. The campaign lasted a few days at

the pharmacies of “Mall of The Sofia”
and “The Mall” as well as in the sup-
ply chain “Kaufland” in Sofia.

Caring for people, practicality and

usefulness

SOPHARMA is traditionally present at the exhibition

“Walk of Health Alley” held from 16 to 20 March 2011

at the National Palace of Culture in Sofia.

HEALTH ALLEY is an exhibi-
tion oriented towards pre-
sentation of the novelties
and trends and in the field
of medicines, medical and
phytotherapeutic  products
and services. It is the leading
event in the field of health,
beauty, and prevention of
various diseases in Bulgaria.
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COMAPMA - 2eHepaneH
CNOHCOP Ha V HauuoHaAeH
¢apmaueBmuueH koHzpec

COMAPMA coBmecmHo ¢ ,YHudbapm” ALl 6ewe 2eHepaneH
CcnoHcop Ha Memusa HauuoHaneH koHzpec no dapmauus,
cocmosn ce om 1 go 3 anpua 2011 2. 8 2p. Xucapsa. Kon-
2pecom 6e opzaHusupaH om Boazapckomo HayuHo dap-
MaueBmuuHo gpykecmBo, QapmaueBmuuHus pakyamem
- Codus u Boazapckusa papmaueBmuueH colo3 u npemuHa
nog nampoHaka Ha pekmopa Ha MeguuuHcku yHUBepcu-
mem — Codus npod. g-p BaHbo MumeB, gm, goH. CODAP-
MA npegcmaBu cBoume Bogeuwu 6paHgoBe Tabekc®, Tpu-
6ecmaH®, CungeH, Kapcua®, AHanzuH® u gp. Ookaagume
U npe3eHMauuume Ha 6onzapckume u uykgecmpaHHume
nekmopu npegusBukaxa wupoka guckycust u uHmepec.

Ne¢pnramon -
32 ga He cnuw Ha 3akauvanka

CneuuanHa uHuuuamuBa ,Jdedramon - 3a ga He
cnuw Ha 3akauanka” opzaHusupa COPAPMA 8
paszapa Ha AemHus ce3oH. Cbc 3akauauBomo
nocaaHue COQAPMA noxkena Ha xopama ga ce
HacAagam Ha NbAHOUEHEH omgux B AemHume
»keau 6e3 cabHUEeBU u3zapsHuA. Taka komnaHus-
ma npomomupa Odebramon — kombuHupaH Ae-
kapcmBeH npogykm c Bv3cmaHoBaBawo, cmu-
MyAupawio u omekomsBawo gelcmBue Bopxy
enumenHume kaemku Ha kokama. Cogopika
BumamuHume A u D2 u ce npuaaza npu no- /
BoPXHOCMHU CAbHYeBU U32apAHUA, MEPMUYHU U
xumuyecku koXkHu yBpexkgaHusi; npu cyxa u pas-
gpasHeHa koxka, Bka. npu obpuBu om neneHu,
gepmMamumu; npu NoBopxXHOCMHU paHu u A38u |
Ha kokama - oxay3BaHus, HanykBaHua u npo-
mpuBaHus.

SOPHARMA -
general sponsor of the Fifth National
Congress of Pharmacy

SOPHARMA together with Unipharm AD was the general
sponsor of the Fifth National Congress of Pharmacy, held
from 1 to 3 April 2011 in the town of Hisar. The Congress
was organized by the Bulgarian Pharmaceutical Company;,
the Pharmaceutical Faculty - Sofia and the Bulgarian Phar-
maceutical Union and passed under the patronage of the
Rector of the Medical University of Sofia Prof. Dr. Vanyo
Mitev, MD, DSc. SOPHARMA presented its leading brands
Tabex®, Tribestan®, Silden, Carcil®, Analgin® and others.
The reports and presentations delivered by Bulgarian and
foreign speakers provoked wide discussion and interest.

Deflamol -
to not sleep on a hanger

A special Initiative «Deflamol - to not sleep
on a hanger» was organized by SOPHAR-
MA at the height of summer. By the catchy
message SOPHARMA wished the people
to enjoy recreation in the summer heat
~ without sunburn. In this way, the company
promoted Deflamol - a combined medical
product with recovery, stimulating and soft-
| ening effect on epithelial cells of the skin. It
contains vitamins A and D2 and is applied
to surface sunburns, thermal and chemical
skin lesions, in the case of dry and irritated
skin, incl. for diaper rash, dermatitis: in the
case of superficial wounds and skin ulcers -
bruises, cracks and abrasions.
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YHuBepcumem 3ano4Ha
uscnegBaHua Ha
nekapcmBo 3a cnupaHe Ha
mlomloHonyweHemo

YHuBepcumemom B OkaaHg, HoBa 3eaaHgus, 3anovHa
uscnegBaHua Ha npupogHo AekapcmBo 3a cnupaHe Ha
mlomloHonyweHemo, cogbprkawo UUMU3UH. YyeHUme
Bo3HamepsBam ga nokaHsm nywauu 3a ekcnepumeHm ¢
Ta6ekc® — mabaemku 3a cnupaHe Ha mlomloHonyweHe-
mo, npousBegeHu B Boazapus. Pakyamemom no dap-
MauuA Ha yHuBepcumema u3cnegBa ugeHmMuyHocmma
Ha Monekyaume Ha uumusuHa ¢ gopBomo kowhai, pac-
msw,o B8 HoBa 3enaHgus. M3cnegoBamenckomo 38eHo 3a
KAUHUYHU u3cnegBaHusa Ha OkaaHgckusa yHuBepcumem
ce 20mBu ga Habupa yyacmHUUU Ype3 HauuoHaAHama
Quitline (AuHusa ,,Cnpu ga nywuw”) 3a npoyuBaHe, cpab-
HABawo Tabekc® ¢ HukomuH3zamecmBawa mepanus
(H3T). YueHume ca kamezopuyHu, ye makap mecmHomo
gopBo kowhai ga uma cxogcmBo ¢ yumusuHa, usBauvaH
8 Boazapus om gopBomo >koama akauus, Maopume He
6uBa ga ekcnepumeHmupam camu, mou kamo gopBe-
CUHama u cemeHama Ha kowhai ca cuaAHo ompoBHu. W3-
cnegoBamenckuam ekun ce HagnaBa, ue ako ce gokaxke
epekmuBHocmma Ha npogykma, cogoprkaw, uumusuH,
cpeg MecmHOmMoO HaceAreHue, mo moBa 6u BUAO MHO20
none3Ho. ToBa Ba)ku c ocobeHa cuna 3a Maopume, npu
koumo nywauume ca Hag 40% u mlomloHonyweHemo e
gBa nomu no-pasnpocmpaHeHo B8 cpaBHeHue ¢ uarnomo
HaceneHue. O-p Mapeya oBop u HelHUMe koaezu no-
couBam B cBoa cmamus, Yye ako uumusuHom omzoBaps
Ha HoBosenaHgckume usuckBaHus 3a 6e3onacHocm u
edukacHocm, modi ,moxke ga ce okaxke MHO20 npuBae-
kameneH 3a Mmaopume kamo HoB npogykm 3a cnupaHe
Ha mlomloHonyweHemo u MoXke ga noBuwu onumume
3a omka3 cpeg max”.

AkmuBHama cocmaBka 8 npogykma Ha CO(MAPMA
Tabekc® e uumusuH, u3BauyaH om »kbama akauus, a
npogykmom ce u3noa3Ba om Hakonko gecemunemus 8
Boazapus. Tabekc® moXke ga ce kynu om meXkgyHapogHu
yeb calimoBe, HO He e paspeweH 3a npogaxba B8 HoBa
3enaHgus, moU kamo e AekapcmBeH npogykm u He e
pezucmpupaH om HoBosenaHgckume 3gpaBHu Baacmu.

University began research for a
medicament for smoking cessation

University of Auckland, New Zealand started research of
a natural medicine for smoking cessation, which contains
cytisine. Scientists intend to invite smokers to experi-
ment with Tabex® - tablets for smoking cessation, made
in Bulgaria. The Faculty of Pharmacy of the University
is exploring the identity of the Cytisine molecules with
the kowhai tree, growing in New Zealand. The research
unit for clinical studies of the University of Auckland is
preparing to recruit participants through the national
Quitline (“smoking cessation” line) for a study compar-
ing Tabex® with a nicotine replacement therapy. Scien-
tists are adamant that although the local kowhai tree
has similarities with Cytisine derived in Bulgaria from the
yellow acacia tree, Maori people should not experiment
alone, because both wood and seeds of the kowhai
are highly poisonous. The research team hopes that if
the effectiveness of the product containing cytisine is
proved, among the local population, it would be very
helpful. This is especially true for Maori, where smokers
make 40% of the population and smoking is twice as
prevalent compared to the total population. Dr. Glover
and her colleagues stated in their article that if cytisine
meets the New Zealand requirements for safety and ef-
ficacy, it “may prove very attractive to Maori as a new
product for smoking cessation and may enhance efforts
for smoking cessation among them.” The active ingredi-
ent of the SOPHARMA product Tabex® is cytisine, de-
rived from yellow acacia, and the product has been used
for several decades in Bulgaria. Tabex® can be bought
from international websites, but it is not authorized for
sale in New Zealand as a medicinal product and has not
been registered by the New Zealand health authorities.
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MeXkgyHapogHO Hay4HO
npoyyBaHe nomBupgu: Tabekc®
e cpeg Hau-edpukacHume
mepanuu 3a omka3BaHe om
mlomloHonyweHemo

Mpe3 cenmemBpu 2011 .
kopnopauusma EKCTAB
06s8u nonokumenHume u
cmamucmuyecku  3Ha4yuMu
pesynamamu om ¢dyHgameH-
manHomo npoy4BaHe TASC
Ha AekapcmBomo Tabekc®
Ha CO(MAPMA. MekgyHa-
pogHusam uscaegoBamencku
ekun gokasa, ye Tabekc® e
BucokoedukaceH npogykm,
conocmaBum ¢ Hal-nonyasp-
Hume cpegcmBa 3a omkas-
B8aHe om mlomloHonyweHe,
C ONMUMAaAHO CbOMHOWe-
Hue ueHa/epekmuBHocm u
C nomeHuuan 3a 2rn0baneH
npuHoc B8 6Gopbama c¢ mio-
mloHonyweHemo.

Mo oueHku Ha CBemoBHa-
ma 3gpaBHa opzaHu3ayus
noHacmoawem B cBema
uma 1,3 MuAauapga nywauu
u cMbpmHocmma, cBop3aHa
C nyweHemo, e noBeue om
5 MAH. gywu 2oguwHo. 3a-
moBa uscregoBamenckusm
ekun Ha npoekma e uskalouumenHo obHageXkgeH om
pesyAmamume om npoy4BaHemo u BspBa, ye Tabekc®
we ce Hanoku kamo epekmuBHO u gocmonHO AeveHue
8 cBemoBeH Mawab.

lhaBHuam uscnegoBamen Ha npoyvBaHemo npod. Po-
B6opm Yecm om KOHUBvpcumu Koaugk, AOHQOH, cnoge-
AU: B cBema uma Hag eguH MuAuapg nywauu, a 6eno-
gpobHusim pak Bce owe e cpeg Bogewume NpuUYuHU 3a
cvopm. Ha mosu ¢oH Hue cve uskalouumenHo okypa-
»keHu om ¢akma, ye nonsume om Tabekc® ca cpaBHUMU
¢ me3u om Hal-nonyasapHuUme cpegcmBa 3a omkasBaHe
om mlomloHonyweHe, HO pa3xogume ca 3HaJYumen-
HO no-Hucku. Hue 3HaeMm, Ye cnupaHemo Ha uuzapume
MoXe ga 6oge uskalouumenHo mpygHoO, U ce HagsiBame,
Yye usnon3BaHemo Ha uumusuH kamo 3amecmumen Ha
HUKOmMuH we nomozHe 3a NogobpsiBaHe Ha obwecmBe-

.
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An international scientific research
confirmed: Tabex® is among the
most effective therapies for smoking
cessation

In September 2011 the cor-
poration EXTAB announced
the positive and statistically
significant results from a fun-
damental research TASC of
the medicine Tabex® of SO-
PHARMA. The international
research team proved that
Tabex® is a highly efficient
product and comparable
to the most popular means
for smoking cessation, with
optimal price/performance
ratio and has a potential for
global contribution to fight-
ing tobacco smoking.
According to estimates by
the World Health Organiza-
tion in the world there are
currently 1.3 billion smok-
ers and mortality associated
with smoking is more than
5 million people per an-
num. Therefore, the research
project team is extremely
encouraged by the survey
results and believes that Ta-
bex® will establish itself as an effective and affordable
treatment worldwide.

The principal investigator of the study Prof. Robert West
from the University College London, said: “There are
over one billion smokers in the world and lung cancer
is still among the leading causes of death. Against this
background, we are extremely encouraged by the fact
that the benefits of Tabex® are comparable to those
of the most popular means for smoking cessation, but
costs are significantly lower. We are aware that smok-
ing cessation can be extremely difficult and we do hope
that using cytisine as a substitute for nicotine will help
to improve public health worldwide by offering a real
opportunity for even the most insolvent smokers. “
Jean King, Director of Tobacco Control at the Insti-
tute of Cancer Research in the United Kingdom said:
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Homo 3gpaBe B cBemoBeH Mawab upe3 npegnazaHe Ha
peanHa Bv3mokHOCm gopu 3a Hal-HeNAaMoKOCNOCOBHU-
me nywauiu”.

[kulH KuHe, gupekmop no koHmpon Ha mlomloHa kom
MHcmumyma 3a uscaegBaHe Ha paka B ObeguHeHOmMoO
kpancmBo, kaszBa: ,YygecHa
HoBuHa e, 4Ye nywavume no
cBema we umam gocmon go
HoBo AekapcmBo 3a 6opba
¢ maAxHama 3aBucumocm.
Hue ce HagsBame, uye uu-
Mu3UHbM We NOMOZHE Ha
cmpaHume ¢ Hucok u cpegeH
cmaHgapm Ha *uBom ga usnbAHAM cBoume
aHza>kumeHmu B8 6opbama cpewly HUKOMuUHoO-
Bama 3aBucumocm cnopeg JozoBopa 3a mlo-
mloHa Ha C30”.

Puk Cmloapm, npegcegamen U usnbAHUMEAEH
gupekmop Ha EKCTAB, 3as8u: ,,Hue cme Bob3xu-
meHU om me3u pesyxamamu. EpukacHocmma,
gemMoHcmpupaHa 8 npoyuBaHemo TASC, moxke
ga 6bge nonokumenHo cpaBHeHa cobc CoBpe-
MeHHUMe Hal-yecmo npenopvuBaHu mepa-
nuu 3a omkasBaHe om mlomloHonyweHe”.
MpoyyBanemo TASC e ¢puHaHcupaHo om Hauu-
OHaAHUA UHCMUMym 3a npeBaHMuBHU u3caeg-
BaHus (NPRI) ¢ nogkpenama Ha BpumaHckama
kapguonozuvHa doHgauua u OenapmameHma
3a u3cnegBaHus Bopxy 3gpaBemo u paka Ha
Ob6eguHeHomo kpancmBo. MhaBeH uscregoBa-
men e npod. Pobbpm Yecm om KOHUBbvpcumu
KoaugXk, AoHgoH, a pvkoBogumen Ha npoyu-
BaHemo e npod. Bumong 3amoHcku om MemopuanHus
pakoB ueHmop ,Mapusa CkanogoBcka — Klopu”, BapwaBa.
MpoyyBaHemo e gBoUHO cAsANo, nAauebo koHmpoaupaHo
u e npoBegeHo Bopxy 740 nywauu B8 Moawa. Mocmue-
Hamu ca ocHoBHama u Bcuuku BmopuuHu KpalHu ueau,
3anokeHu B uscregBaHemo. OcHoBHama ueA Ha npoyuyBa-
Hemo e 6asupaHa Ha kpumepuume Ha Russell Standard
3a 12-meceyHo Bo3gopkaHe om mlomloHonyweHe caeg
kpasi Ha AeveHuemo. [daHHUMe covam, Ye uma ybegu-
meAneH omHOocumeAeH gsaa Ha omkasaaume yuzapume ¢
Tabekc® B8 kpaa Ha nbpBama 20guHa ¢ OMHOWeEHUEe Ha
waHcoBeme 3,7 (p&lt;0.001). TASC e npoyuBaHe, npoBe-
geHo no coBpemMeHHUMe npaBuna Ha Jobpama kauHuu-
Ha npakmuka (GCP).

M3cnegoBamenume nybaukyBaxa pesyamamume om
npoyuBaHemo B8 nonyaapHOmMoO MeguuuHcko cnucaHue
New England Journal of Medicine. Te npegu3Bukaxa me-
guliHa ceH3auus U bsaxa wupoko ompaseHu B cBemoB-
Hume u 6oAapckume meguu.

QQMPANiEs

PEANLL

Pfizer faces
off-patent
smoking
drug threat

»R\

“it is great news that smokers worldwide will have
access to a new medicine to combat their addiction.
We hope that cytisine will help the countries with
low and middle-class standard of living to meet their
commitments in the fight against nicotine addiction,
according to the Treaty on
Tobacco of the WHO".

Rick Stewart, President and
CEO of EXTAB declared: “We
are delighted with these re-
sults. The efficacy demon-
strated in the TASC study
can be positive compared with
today’s most frequently recommended thera-
pies for smoking cessation”.

The TASC study was funded by the National
Preventive Research Institute (NPRI) with the
support of the Britain Cardiology Foundation
and the Department of Health and Cancer Re-
search of the United Kingdom. The chief re-
searcher is Prof. Robert West from University
College, London and the head of the study is
Prof. Witold Zatonski from the Memorial Can-
cer Center “Maria Sklodowska - Curie”, War-
saw. The study was double-blind, placebo-con-
trolled and was conducted with 740 smokers
in Poland. Achieved were the primary and all
secondary final goals set out in the study. The
main objective of this study was based on the
criteria of Russell Standard for 12-month absti-
nence after end of treatment. The data sug-
gests that there is a convincing proportion of
person who quitted smoking by Tabex® at the end of
the first year, with chance relation 3.7 (p <0.001). TASC
is a study conducted pursuant to contemporary rules of
Good Clinical Practice (GCP).

The researchers published the results of the study in the
popular medical journal New England Journal of Medi-
cine. They caused a media sensation and were widely
covered by international and Bulgarian media.
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CmpyBa Au cu ga nywuw?
OHAaliH uzpa npoBokupa
omkas3BaHe om
mlomloHonyweHemo

CODPAPMA u ,dkeHepbc Aymo”
opzaHu3upaxa couuanHa kamna-
Hus 3a omkasBaHe om miomlo-
HonyweHemo ,CmpyBa Au cu ga
nywuw?” 8 kpas Ha 2011 2. Hec-
maHgapmHama kamnaHusa Ha Ta-
6ekc® u ,LeBporem” npoBokupa
nywavyume ga usocmaBam Bpeg-
Hus HaBuk. OmkasBaHemo om
uuzapume, ocBeH yve we noBausie
6razomBopHO Ha 3gpaBocroBHo-
Mo cbcmosiHue, gaBa Bv3mork-
HOCMmMa CbC cnecmeHume napu
camo 3a nem 20guHuU da ce kynu
HOB aBmomobua. Ako eguH ny-
wiay cnpe ga gaBa cpegHo no 5,50
AB. Ha geH 3a kymusa uuzapu, co-
6paHume 3a 60 meceua cpegcmBa
we cmuzHam 3a HoB ,leBponem Cnapk”. Yacm om
coyuanHama kamnaHus e 3a6aBHa oHAaUH uzpa, B kos-
mo exkegHeBHUMe nobegumenu noaydaBam nogapok u
uMam WaHC Ype3 MOMOOAU ga cneyeAsim 20AAMama Ha-
2paga — npukaloueHcku yukeHg ¢ kapaHe Ha ,LLleBporem
Cnapk” ¢ noaeH pe3epBoap, covemaH CobC cneyuaneH na-
kem 3a gBama B8 cna xomen u3BvH Codus, nogapok om
COMAPMA. MopBusam kocmemaus, kolmo ce Hacragu
Ha moBa u3kuBaBaHe, 6ewe lMNrameH MeHeB om 2pag
MonoBo. Mimemo My 6e usmeaaeHo Ha 10.12.2011 2. Ha
mom6onama 8 ,COPAPMA BusHec Tayopc”.

Is it worth to smoke?
- an online game
provokes smoking cessation

SOPHARMA and Generous Auto and organized so-
cial campaign for smoking cessation “Is it worth it to
smoke?” At the end of 2011 the non-standard campaign
Tabex® and Chevrolet provoked smokers to abandon
that habit. Quitting smoking will not only beneficially af-
fect their health state, but will allow that for the money
saved within only five years one can buy a new car. If a
smoker stops spending an average of 5.50 Leva per day
for a pack of cigarettes, the money collected within 60
months will be sufficient for a new “Chevrolet Spark”.
Part of the social campaign is a fun online game where
daily winners will get a gift and the chance to win the
great award through raffles - an adventure weekend
with riding “Chevrolet Spark” with a full tank, combined
with a special
package for two
at a spa hotel
outside Sofia, as
a gift from SOP-
HARMA. The first
lucky to enjoy this
experience  was
Plamen Penev
from the town
of Popovo. His
name was drawn
based on a raf-
fle, on 10.12.2011
at  “SOPHARMA
Business Towers.”
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Hag 34 Balo6eHu yyacmBaxa
B8 gemoHcmpauuama, ye
uenyBkama e 3gpaBe

MopBomo Goazapcko npoyuBaHe Ha uenyBkama ce npo-
Bege npe3 2012 2. B geHa B OeHs Ha BAlobeHume B CO-
(OAPMA BusHec Tayopc 8 Codus. 17 BalobeHu gBoiku Ha
Bov3pacm mexkgy 20 u 30 20guHu ce Bkalouuxa ga goka-
»kam mBopgeHuemo Ha yuyeHume, ye uenyBkama He camo
€ HacAaga 3a CopgeyHuUme emMouuU, M HOCU U 3gpaBe Ha
Copuemo.

Ha cobumuemo ce usmepu nyacom npegu u creg uenyB-
kume Ha BAlobeHume. HopmanHusim nyac Ha 4YoBek e 60
- 80 ygapa 8 MuHyma. B me3u 2paHuuu ce gBurkewe u
nyAcom Ha BalobeHume gBouku, yuacmBanu 8 npoyuBaHe-
mo. Caeg uenyBkume nyacom um ce yBeauuu ¢ gBagecem
go mpugecem ygapa 8 MuHyma u cpegHume .-
cmouHocmu 6saxa 85 - 110 ygapa 8 mMuHyma.
HaznegHo u gokasaHo! LleayBkume yckopuxa
nyAca Ha BalobeHume, nogobpuxa kpoBoobpa-
weHuemo uM, a moBa goA20cpoUHO noBausiBa
Ha CopgeyHo - cogoBama geldHocm.

YueHume npenopvuBam uenyBkume 3a npodu-
Aakmuka Ha copgeyHo-cogoBu 3abonsBaHus.
HayuyHume uscregBaHusi covam, ye yecmume
u npogonkumenHu ueayBku Baussm 6Haazom-
BopHO Ha copgeyHama geliHOCM U HaManaBam
pucka om undapkm Ha muokapga. LleayBkume
Bo3npensmcmBam obpasyBaHemo Ha cmpe-
coBume XOPMOHU — egHU om Hal-yecmume
BuHOBHUUU 3a Bucokomo kpvBHO HansRaHe.
LenyBkume 3HauumenHo yckopsiBam nyaca, ko-
emo om cBos cmpaHa nogobpsiBa kpvBoobpa-
weHUEMO, cnoMagza u3szapsaHemo Ha 20AaM Bpol kanopuu,
noBuwaBa Xu3zHeHUs MOHyC, a U uMyHumema. Pakmume
coyam, ye egHa 90-cekyHgHa uenyBka nokauBa kpoBHomo
HansizaHe U nyAaca, Bce egHo uoBek e cneg kpamvk gko-
2UH2. CpegHo YoBek npekapBa okoro uemupu MuHymu u
nonoBuHa 2oguwiHo 8 ueayBku uau obwo 20 160 cekyHgu
om »kuBoma cu 8 uenyBaHe.

Leama Ha cobumuemo 6e ga nokaxke, ye uenyBkama e
30PABE u konko BoaHyBawa u ,nyacupawa” moxe ga
6oge ms npu BalobeHume gBoulku. To ce opzaHu3upa om
COPAPMA kamo vacm om kamnaHus 3a npeBeHuus Ha
CopgeyHo-cbgoBu 3abonaBaHus ,, A3 obuyam copuemo cu”.
HauuoHanHo gBukeHue ,, A3 obuyam copuemo cu” Ha
AuemuauH®lpomekm, opzaHusupaHo om COMDAPMA,
umMa 3a ueA ga noBuwu uHpopmMupaHocmma 3a pucko-
Beme om copgeyHo - cbgoBu 3aboasBaHus U cnomMozHe
Ha xopama ga B3umam mepku 3a npeBeHuus Ha uHdapk-
mu u uHcyamu. Boazapusa e Ha nopBo macmo B8 cBema

Over 34 people in love took part
in the demonstration that kissing is
healthy

The first Bulgarian study on kissing took place on Valen-
tine’s Day, 2012 at Sopharma Business Towers in Sofia.
17 couples in love aged 20 to 30 years joined to prove
scientists’ claim that kiss is not only a delight for heart
emotions, but it is also healthy for the heart.

At the event, the heart rate of the love couples was
measured before and after kissing. The normal heart
rate for a man is 60 — 80 strokes per minute. The heart
rate of the love couples who took part in the study was
within these limits. After kissing, their heart rate in-
creased with twenty to thirty strokes per minute and the
mean values were 85 — 110 strokes per minute. Clearly
proven! Kissing increased the
heart rate of the love couples,
improved their blood circulation,
with confirmed long-term influ-
ence on cardiovascular activity.
Scientists recommend kissing as
a prophylaxis of cardiovascular
diseases. Scientific studies have
shown that frequent and long
kisses have a favourable effect
on cardiac activity and reduce
the risk of myocardial infrac-
tion. Kissing prevents the forma-
tion of stress hormones - one
of the most common culprits
for high blood pressure. Kissing
significantly increases heart rate
which, on the other hand, improves blood circulation,
helps for burning many calories, enhances vitality, as
well as immunity. Facts show that a 90-second kiss in-
creases the blood pressure and heart rate, as if after a
short jogging. On the average, a person spends about
four minutes and a half per year kissing or a total of 20
160 seconds of his life kissing.

The purpose of the event was to prove that kissing is
HEALTHY and how exciting and ,pulsatory” it can be
in love couples. It was organised by Sopharma AD as
part of the campaign for prevention of cardiovascular
diseases ,| love my heart”.

The purpose of the National movement ,I love my
heart” of Acetyline Protect organised by Sopharma
AD is to increase the awareness for the risks of cardio-
vascular diseases and to help people take measures to
prevent infarctions and strokes. Bulgaria holds the first
place in the world in death rate due to cardiovascular
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no cMbpmHocm B pesyamam Ha CopgeyHo-cogoBu 3a-
6oaaBaHusA, kamo nocaegHume 20guHU Bo3pacmoBama
2paHuUyUa Ha xopama, cmpagawu om CbpgeyHo-CogoBu
3abonsBaHus cnaga u 3acaza Bce no-Maagu xopa. Ypes
kamnaHuama Ha AuemunuH®lpomekm ,A3 obuuam
copuemo cu” COPAPMA we npoBege pasAuYHU UHU-
uuamuBu ¢ koumo ga cnomozHam npeBeHuusmMa u npo-
dpunakmukama Ha copgeuHo-cogoBume 3abonsBaHus.

+Ayamypama ga guwaw” ¢
uBemoBeme Ha ycmuBkama
3a yucmu 6eau gpoboBe

He e HOBo, 4e B Boazapusa Hag 50% om HaceneHuemo
Ca nywavu, U Yye cmpaHama Hu e cpeg Bogewume B EB-
pona Nno cMbpHOCM OM CobpgeyHO-CbgoBu 3abonsBaHus.
Caeg wupoko guckymupaHama mema 3a momanHama
3abpaHa Ha mlomloHoNyweHemo Ha 06-
wecmBeHu Mecma (gemcku epaguHku,
napkoBe, cnupku, 3aBegeHusa u gp.), Hue
npegaazame no eguH cBeXk u HecmaHgap-
MeH HauyuH ga npuobwum nywadume kom
ugesama ,3a Yucmu gpoboBe” upes kyamy-
pama Ha guwaHe.

M3nokbama B8 Apm-npocmpaHcmBomo Ha
COPAPMA BusHec Tayopc, koamo 6e om-
Kpuma Ha 26 mapm 2012 2. nokasa HaU-pas-
AUYHU npegcmaBu 3a 3Hak, 3abpaHaBaw,
mlomloHonyweHemo, kakmo u kapukamy-
pu, koumo npoBokupam ga ce 3amucaum
3a coBpemMeHHUs HavyuH Ha XkuBom.
Temama mlomloHonyweHe npogonku ¢
guckycusa ,Tabekc® - )kuBom 6e3 miomlo-
HeB gum”, opzaHu3upaHa Ha 29 mapm
m.2. Mo Bpeme Ha Meponpusmuemo, gou.,
MonoB8 om MBP 6oAHuua Codusa u gou,
Kocma KocmoB8 om BMA Codusa npegcma-
Buxa ucmopuama Ha mlomloHonyweHemo
u 3aboafBaHuama cBop3saHu ¢ Hezo, kamo
HukomuHoBama 3aBucumocm, XPOHUYHUSA
H6poHxum, XOBb, pak Ha 6eaus gpob, Ha
ycmHama KyxuHa u xpaHonpoBoga, u gp.
Baxa npegcmaBeHu u nocaegHume Had-
HOBuU gaHHU om KAuHUYHOMO npoy4BaHe
Ha Tabekc® B uykbuHa*, koumo nokasBam
HezoBume npegumcmBa npeg gpyaume
cpegcmBa 3a omkasBaHe om mlomloHo-
NyweHemo, U He Ha NOCAegHO MAcmo Bu-
cokama my edekmuBHocm, Hucka ueHa u
gocmbnHocm.

diseases, and in the recent years the age of people suf-
fering from cardiovascular diseases has been decreasing
and younger people have been affected. With the cam-
paign of Acetyline Protect ,| love my heart”, Sopharma
AD intends to perform various initiatives which will help
for the prevention and prophylaxis of cardiovascular dis-
eases.

,The Culture of Breathing” with the
colours of the smile for clean lungs

It is not a novelty that 50% of Bulgarian population
are smokers and that our country in among the lead-
ing ones in Europe in mortality due to cardiovascular
diseases.

Nowadays the issue of total prohibition
of smoking in public places (children play-
grounds, parks, public transport stops, res-
taurants and other similar establishments)
has been widely discussed and we offer a
fresh and non-standard method to attract
smokers to the idea ,For clean lungs” by
means of the culture of breathing.

The exhibition in the Art Space of Sop-
harma Business Towers, opened on 26
March 2012, shows various concepts for a
no-smoking sign, as well as cartoons that
provoke us to think about present-day
way of life.

The issue of smoking continued with a dis-
cussion on &quot; Tabex® - Life without
Cigarette Smoke&quot; organized on 29
March this year. During the event, Assoc.
Prof. Popov from MVR-Hospital Sofia and
Assoc.Prof. Kosta Kostov from VMA-Sofia
presented the history of smoking and the
related diseases: nicotine addiction, chron-
ic bronchitis, COPD, pulmonary, oral and
esophageal cancer etc. Latest data from
the clinical trial of Tabex® abroad were
presented *, which confirmed its advan-
tages to other smoking cessation devices,
and last but not least, its high efficacy, low
price and availability.

Those interested in this exhibition can visit
it until Easter at the Art Space of Sophar-
ma Business Towers (second floor).
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Oupekuus ,MapkemuH2” e co3gageHa npe3 2004 2.,
kamo om 1 mapm 2011 2. e npecmpykmypupaHa ¢ uea
nocmuzaHe Ha no-20nAMa 2bBkaBocm no omHoweHue
usuckBaHuama Ha guHamukama Ha dapmaueBmuyHuA
naszap. Cmpykmypama Ha gediHocmume no MapkemuHz
u npogaXbu e crnegHama:

e MapkemuHz gupekmop, koimo omzoBaps 3a map-
kemuHzoBama cmpamezua Ha komnaHusma u npuaaza-
HEeMO ® Ha MecmHus nasap;

e mapkemuHz08 mMeHugXop - ynpaBaeHue u koop-
guHauusa Ha Bcuuku mapkemuHz08u u pekaamHu gel-
HoCcmu;

* npogykmoBu meHugXbpu - ynpaBaeHue u map-
kemuHz Ha npogykmu, nonagawu 8 egHa uAu noBeue
mepaneBmuyHU 2pynu: aHaAZEmuyYHa AUHUSA; NpomMu-
BokawaAuuyHu, npomuBonpocmygHU U gepMamoAo2us;
acmma u 2acmpoeHmepono:us; 2uHekonozus u ypono-
2uA; CcbpgeuyHocbgoBu 3aboasBaHua u HeBpoaozus u
ncuxuampus;

® HauuoHaneH MeHugXbp no npogakbume — cmpa-
mezusi no npogakbume Ha npogykmume u koopguHa-
uus Ha gedHocmume, cBop3aHu ¢ noBuwaBaHemo Ha
npogaxbume Ha npogykmume;

e 38eHO 3a nasapHuU aHaAu3u, koemo ce cocmou om
gBama aHanuzamopu u pokoBogumen Ha 38eHomo, om-
20BOpHU 3a ocuzypsBaHemoO Ha nasapHU aHaAu3u om-
HOCHO npogakbume u nNa3apHOMO NO3UUUOHUpPaHe, 3a
getHocmma, cBop3aHa ¢ u3BopwBaHemo Ha nocewe-
HUs om cmpaHa Ha MeguuuHckume npegcmaBumenu;

® pe2uoHaAHU MeHugXopu no npogakbume, koumo
omzoBapsm 3a peaAusupaHemo Ha cmpamezusma no
npogakbume u koHmpona Bopxy MeguuuHckume npeg-
cmaBumenu;

e MeguuuHcku npegcmaBumenu, koumo ca ¢ obpa-
30B8aHue B obracmma Ha MeguuuHama, dapmayuama
uAu MeguuuHckume z2puxku.

Bcuuku npegcmaBumenu u mapkemuHzo8u cneuuanucmu
ce nogbupam upe3s koHkypc u ca BkaloueHu B cucmema 3a
HenpekobcHamo npogykmoBo u cneuuaausupaHo obyyeHue.
3a usMuHanama 20guHa Bcuuku mMeguuuHcku npegcmaBu-
meAU ca npeMuHaAu npogykmoBo obyueHue. OcHOBHUMEe
ueAu B pabomama Ha Qupekuusi ,MapkemuH2" ca:

® cneyuaAusupaHama NpomMouyusa Ha HOBu u ymBop-
geHu nekapcmBeHu npogykmu Ha komnaHusma, Haco-
yeHa kom Aekapu u papmaueBmu;

® co3gaBaHe u noggopkaHe Ha koHcmpykmuBHu
napmHoopcku OmMHoOweHUss ¢ MeguuuHckomo cbcAo-
Bue, HayuHumMe gpykecmBa u colo3u, 3gpaBHume Baa-
c¢mu, nayueHmckume opzaHu3auuu u gp., CoWwo U C UeA
uszpakgaHe Ha nonaokumeneH o6paz Ha CODAPMA
kamo BbATAPCKATA KOMMAHWA;

The Marketing Directorate was established in 2004
and as from 1 March 2011 it has been restructured to
achieve greater flexibility in terms the requirements of
the pharmaceutical market dynamics. The structure of
the marketing and sales activities is as follows:

e Marketing Director responsible for the company mar-
keting strategy and its implementation on the local market;

¢ Marketing Manager responsible for managing and
coordinating all marketing and promotional activities;

e product managers, each responsible for managing
and marketing of products falling within one or more
treatment groups as follows: analgesic line, antitussive,
anti-cold and dermatology; asthma and gastroenterol-
ogy, gynaecology and urology, cardiovascular diseases
and neurology and psychiatry;

¢ national sales manager, responsible for strategy,
sales of products and coordination of activities related
to increasing sales of the products;

e market analysis unit consisting of two analysts and
head of the unit responsible for providing market analy-
sis on sales and market positioning, for activies relating
to making visits by medical representatives.

e regional sales managers responsible for imple-
menting the strategy for sales and control of medical
representatives;

e medical representatives who have education in
medicine, pharmacy or medical care.

All representatives and marketing specialists are select-
ed through a competitive process and are included in a
system for continuous product and specialized training.
During last year, all medical representatives have passed
product training.

The main objectives of the work of the Marketing Di-
rectorate are:

¢ specialized promotion of new and established me-
dicinal products of the company, directed towards doc-
tors and pharmacists;

e creation and maintenance of constructive partner-
ships with the medical profession, scientific societies and
associations, health authorities, patient organizations
and others, also with the purpose to build-up a positive
image of SOPHARMA as a BULGARIAN COMPANY;

¢ cooperation and assisting the activities of other de-
partments and directorates of SOPHARMA.

The product portfolio of the Marketing Directorate is
focused on the following therapeutic areas: cardiol-
ogy, gastroenterology, pain management, cough and
cold, immunology and dermatology, respiratory paths
and asthma, neurology and psychiatry, urology and
gynaecology.
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® compygHuU4YecmBo U nognomazaHe Ha gedHOcmma
Ha gpyau omgeau u gupekuuu Ha COPAPMA.

MNpogykmoBomo nopmdoauo Ha HAupekuus ,Mapke-
muH2" e ¢pokycupaHo Bopxy chAegHume mepaneBmuyHu
obaacmu: kapguonozus, 2acmpoeHmeponozusi, oBaags-
BaHe Ha 6onkama, kawauua u HacmuHka, umyHoAO2UA U
gepMamonozus, guxameAHU Nbmuwa U acmma, HeBpo-
AO2USI U hcuxuampusi, ypoaozus u 2uHekonozus.
MpoMomupaHomo nopmadoauo Ha Oupekuusama Bkalou-
Ba uzbpaHu AekapcmBeHu cpegcmBa om HomeHKknamy-
pama Ha COQAPMA u peguua AUUEH3UOHHU npogykmu
- noBeue om 39 mopz08cku mapku (Hag 55 omgenHu
npeckpunmopHu u OTC npogykmu), npegHasHa4yeHuU 3a
AeYeHUe Ha OCHOBHU COUUAAHO 3HaYUMU 3abonsBaHus —
XUnepmOoHuUs, MO3b4YHOCbgoBa Bonecm, guabem, A3BeHa
B6onecm, HaAkou ncuxuampuYHU, 2aCMPOEHMEPOAOUYHU
u koXkHu 3abonsBaHus, anepzus, kakmo u ymBopgeHume
HenpeckpunmopHu opuzuHanHu npogykmu Ha COMAP-
MA ¢ HamypaneH npousxog — Tribestan®, Carsil®, Tabex®.
Cmpamezusma Ha Oupekuusma BkalouBa:

* paswupsaBaHe Ha nopmdoauomo ¢ HoBuU npogy-
kmu (npogykmu cobcmBeHa paspabomka, kakmo u
npogykmu, 4uumo npaBa komnaHuama 3akynyBa),
kakmo u HaBausaHe 8 HOBU mepaneBmuyHU obAacmu
kamo odmaamonozusa u opmonegus;

e akueHm Bopxy HaBpeMeHHOMO ugeHMuUdUUUpPaHE,
paspabomBaHe uau 3akynyBaHe Ha gocuema Ha Aekap-
cmBeHu npogykmu, noayyaBaHe Ha paspeweHue 3a yno-
mpeba Ha HOBu ¢papmaueBmuyHu 2eHepuuu Bvb3 ocHoBa
Ha paspabomeHu npogykmu ¢ usmu4aw, nameHm Ha
Bogewu pedepeHmHuU dpapmaueBmuuHu gpykecmBa —
CMaHgapmHusi Nogxog Ha ,nopBo BvoBerkgaHe” Ha HOBU
2eHepuyHU MegukameHmu B BoAzapus;

* BoBekgaHe Ha nasapa Ha me3u HOBU 2eHepuyHU
nekapcmBeHu cpegcmBa B8 nogxogAaw, MOMeEHM C UeA
yBeauvaBaHe Ha nasapHusa gan;

® nocmuzaHe U noggbpXkaHe Ha Bucok 2oguweH
memn Ha BoBeXkgaHe Ha nasapa Ha ocem go gecem npo-
gykma.

B akmuBHo npomomupaHomo nopmdoauo Ha komna-
Huama 54% ca npeckpunmopHu u 46% OTC npogykmu.
Mpogaxk6ume Ha npogykmume om akmuBHo npomomu-
paHomo nopmaoauo npe3 2011 2. 6ererkam pocm om 3%
cnpsavo 2010 2. , kamo Hat-20AaM e pbcmbm Ha Meguka-
MeHmume, cBop3aHu ¢ kapguonozuyHu 3a6oaaBaHus — 17%.
CmabuAHO na3apHO npucbcmBue Ha koMnaHuama coc 3a-
nasBaHe Ha Nocmuz2Hamama No3UUUsA Ha NasapeH Augep
uma npu Bogewusi npogykm AxaneuH®. Mpu ocmaHarama
Yacm om OTC npogykmume ce HabalogaBa 3agoprkaHe
Ha HUBomo Ha npogakbume nopagu noHukeHa nokyna-

The promoted Directorate portfolio includes selected
medicinal products from the nomenclature of SOP-
HARMA and numerous licensed products - more than
39 trademarks (over 55 individual prescription and OTC
products) intended for the treatment of major socially
significant diseases - hypertension, cerebrovascular dis-
ease, diabetes, peptic ulcer disease, some psychiatric,
gastroenterology and skin diseases, allergies and ap-
proved non-prescription original products of SOPHAR-
MA of natural origin - Tribestan®, Carsil®, Tabex®.

The Directorate’s strategy covers:

e expanding the portfolio with new products (prod-
ucts that are own development and products whose
rights were bought by the company) as well as enter-
ing new therapeutic areas such as ophthalmology and
orthopaedics;

e emphasis on the timely identification, development
or acquisition of dossiers of medicinal products, getting
authorization for the use of new generic pharmaceuti-
cal products based on already developed products with
expiring patents, of leading reference pharmaceutical
companies - the standard approach of “first introduc-
tion” of new generics in Bulgaria;

¢ market introduction of such new generic pharma-
ceutical products at the appropriate time with the pur-
pose to enlarge the market share;

e achievement and maintenance of high annual
rates of market introduction of eight to ten products.

Within the actively promoted portfolio of the Company
54% are prescription medicines and 46% are OTC products.
The sales of products from the actively promoted port-
folio in 2011 have increased by 3% compared to 2010,
and the largest increase is in medicaments related to
cardiovascular diseases - 17%.

There is stable market presence of the company with
preserving the achieved position of market leader with
the leading product Analgin®. For the rest of the OTC
products we can observe maintaining the level of sales
due to reduced purchasing power of the population.
There is significant increase in the group of cardiac prod-
ucts - Nebicard, Trimductal, Rytmocard and Atorvasta-
tin. Good growth achieved also the products Tabex®,
Carsil® and Silden.

In 2011 no significant changes have occurred in the
number and level of reimbursement of SOPHARMA
products. AT the same time, in the main therapeutic
groups with traditionally strong presence SOPHARMA
included more than 20 competitive analogues, with
comparable or better reimbursement.

MapkemuHz2
Marketing
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meAHa cNOCOBHOCM Ha HacereHUEMO. 3HaUYUMEAHO yBenu-
YeHue uma B 2pynama Ha kapguonozuuHume npogykmu
- Nebicard, Trimductal, Rytmocard u Atorvastatin. Jo6op
pocm nocmuzam u npogykmume Tabex®, Carsil® u Silden®.

Mpe3 2011 2. He ca HaCMbNUAU couecmBeHU NpomMeHu B8
6pos u HUBOMO Ha peumMbypcupaHe Ha npogykmu Ha CO-
PAPMA. CoweBpemeHHO B ocHOBHUME mepaneBmuyHu
2pyNu C MPaguuUUOHHO CUAHO npucbcmBue Ha CODAP-
MA ca BkaloueHu noBeue om 20 koHkypeHmHuU aHanoza
CbC cobnocmaBuMo UAU NO-goBPO peumMbypcupaHe.

Mpe3 2011 2. COOAPMA akmuBHo yyacmBa c npeseHma-
UuU, NapaneAHU cCuMNO3uyMu U waHgoBe B 46 HauuoHaAHU
koHepeca u koHdepeHuuu Ha MeguuuHckama obwHocm,
BkalouumenHo u makuBa ¢ mexkgyHapogHo y4acmue.
OpezaHu3upaxa ce 48 kopnopamuBHU cpewu U ceMuHa-
pu € yyuacmuemo Ha cneuuaaucmu om wupok kpbz me-
guuuHcku cneuuanHocmu.

HayyHume cobumus u waHgoBeme Ha komnaHusma
6sxa nocemeHu om Hag 12 000 aekapu u noBeue om
4500 dapmaueBmu u gpyzu 3gpaBHu cneyuaaucmu.

Mpe3 2011 2. Oupekuus ,MapkemuH2" opzaHusupa 5 yc-
newHu gebloma Ha HOBu npogykmu - MogepHUA aHmun-
cuxomuk Lazapix, Glopenel - uHxubumop Ha mpombouum-
Hama azpezauus, guypemuka Dehydrazid, HecmepougHus
npomuBoBu3naanumeneH npogykm Syafen u Sopral OTC 3a
AeyeHue Ha kuceauHHO obycroBeHu 3abonaBaHus. B geblo-
mume Aekmopu 6sxa Bogewume cneuuaaucmu 8 coom-
BemHume obracmu, a obcokgaHusama u guckycuume npo-
mekoxa Npu 20AIM UHMEpPEC oM CMpaHa Ha y4acmHuuume.

Mpogonku akmuBHomo compygHuyecmBo ¢ ymBop-
geHu wMeXkgyHapogHu dapmaueBmuyHu  komnaHuu
(GlaxoSmithKline, Janssen, Pfizer) kakmo 803 ocHoBa Ha
coBMecmHa AUUgH3Ha geliHocm, maka u Ha napmHoLop-
cka konpomouus.

COMAPMA uma mpalHo npucbcmBue Ha boazapckus
nekapcmBeH nasap u Bogewa poas 8 nognomazaHemo
Ha MeguuuHckama oBbwHoCm npu oOpzaHuU3upaHemo
Ha koHzpecu, koHpepeHuuu u cemuHapu, kakmo u no
omHoweHue Ha lMpogoakaBawomo MeguuuHcko obpa-
30BaHue 3a obwonpakmukyBawu aekapu (8 compygHu-
yecmBo ¢ Boazapckusa nekapcku colos).

MNMpegnazaHume kavyecmBeHu megukameHmu Ha goc-
MobNHU UeHU B noBeuemo cayyau caykam 3a pedepeHm
npu ueHoobpaszyBaHemo Ha M3 u H30OK u ca B8 ocHoBa-
ma Ha Ae4YeHUEemo Ha Hal-cepuo3HUMeE COUUAAHO3HaYU-
MU 3abonsiBaHus 8 BoAzapusi.

In 2011 SOPHARMA actively participated in presenta-
tions, parallel symposia and stands at 46 national con-
gresses and conferences of the medical community, in-
cluding such with international participation.

Organized were 48 corporate meetings and seminars
with participation of specialists from a wide range of
medical specialties.

Scientific events and the company stands were visited
by over 12,000 physicians and more than 4500 pharma-
cists and other health professionals.

In 2011, the Marketing Department organized five
successful debuts of new products — the modern an-
tipsychotic Lazapix, Glopenel - a platelet aggregation
inhibitor, the diuretic Dehydrazid, the non-steroidal
anti-inflammatory drug Syafen and Sopral OTC for the
treatment of acid-driven diseases. At that debuts the
speakers were leading experts in their respective fields,
and the discussions and debates went off with great
interest by participants.

The active collaboration with established international
pharmaceutical companies continued (GlaxoSmithKline,
Janssen, Pfizer) both on the basis of a joint licensing
activities and the of partner’s co-promotion.

SOPHARMA has a permanent presence on the Bulgarian
pharmaceutical market and a leading role in helping the
medical community in the organization of congresses,
conferences and seminars, as well as respect to the con-
tinuing medical education for general practitioners (in
cooperation with the Bulgarian Medical Association).

The quality medicines offered at affordable prices can
serve in most cases as a reference in the pricing made
by the Ministry of Health and the National Health Insur-
ance Fund and they are underlying the treatment of
the most serious socially-significant diseases in Bulgaria.
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COMAPMA npogbakaBa noaumukama cu Ha akmuBHo
paswupaBarHe Ha BvHWwHUMe nasapu, kamo peanusupa
cBosa npogykyus B Hag 40 cmparu. YmBvpxkgaBaHemo u
kamo omeoBopeH u uHoBamuBeH napmHpop B pezuoHa
Ha bankaHume e cepuo3Ha amecmayus 3a NOMeHYUAAd
Ha komnaHusma. ToBa e ocHoBaHue 3a ambuyuo3Ha-
ma npozpama Ha COQAPMA ga e ¢pakmop u akmuBeH
y4yacmuuk Ha eBponetickus u cBemoBHus ¢apmaueBmu-
yeH nasap.

Mpukaloyu nbpBuam eman
Oom MOgepHuU3upaHemo Ha
,Bumamunu” OAO

LeHmpanHama nabopamopus Ha 3aBoga 3a npousBog-
cmBo Ha AekapcmBa Ha ykpauHckomo gpykecmBo ,,Bu-
mamuHu” OAO, co6cmBeHocm Ha CODAPMA, noayuu
cepmudpukam 3a kauecmBo.

CepmuduuupaHemo 2apaHmupa, Ye aHaAusume Ha
npogykuuama, usBopweHu 8 rnabopamopusima, ca no-
kasamen 3a kauecmBo, kolmo e npusHam om ykpauH-
ckume Baacmu. C moBa npukaloyu nopBusim eman om
UsAAOCMHama MogepHuU3auus u cepmugdukauus Ha npo-
uzBogcmBeHume MowHocmMu Ha ,BumamuHu” OAO.

COMQAPMA pa3swupsBa
npucecmBuemo cu Ha
anmeyHusa nasap 8 beaapyc

HowepHomo gpykecmBo Ha COPAPMA ,Bpus” O0[
coc ceganuuie 8 AamBus ckalouu gozoBop 3a npugobu-
BaHe Ha GBenopyckama Bepuza anmeku 3A0 ,VHmep-
dapm”, kamo kom 27 aHyapu 2011 2. 6ewe npukaloueH
nobpBuam eman om npouegypama 3a npugobuBaHe Ha
44%. 3A0 ,MiHmepdapm” e Ha OCMO MACMO NO hpo-
gakbu 8 cekmopa 3a mopzoBus Ha gpebHO ¢ dapma-
ueBmuyHu npogykmu u pasnonaza ¢ 19 anmeku Ha me-
pumopusima Ha beaapyc. BoB Bepuzama pabomsm 87
npodecuoHarucmu, a obopombm U Bb3ausa Ha okono
3,7 MuAuoHa eBpo 3a 2010 2.

Sopharma continues its policy of active expansion of its
export markets realising its products in over 40 countries.
Its recognition as a responsible and innovative partner in
the Balkan region is a serious attestation of the compa-
ny’s potential. Such is the reason why Sopharma adopted
an ambitious programme to be a factor and an active
participant in the European and global pharmaceutical
market.

The first stage of Vitamini OAO
modernization finished

The central laboratory of the factory for production
of medicines of the Ukrainian company Vitamini OAO
owned by SOPHARMA, received a quality certificate.

Such certification ensures that the analyses of produc-
tion conducted in the laboratory are a quality parameter
recognized by the Ukrainian authorities. Therewith, the
first stage of the overall modernization and certification
of the production facilities of Vitaminis OAO finished.

SOPHARMA expand its presence in
Belarusian drugstore market

The subsidiary of SOPHARMA Briz OOD, having its head-
quarters in Latvia, signed a contract for the acquisition
of the Belarusian pharmacies chain ZAO Interpharm,
and by 27 January 2011 the first stage of the acquisi-
tion of 44% was completed. ZAO Interpharm takes the
eighth place in sales in the retail sector of pharmaceuti-
cal products and has 19 pharmacies in Belarus. 87 pro-
fessionals are working for that chain and its turnover
amounts to about 3.7 million euros for 2010.
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Caeg kamo npes 2009 2. COOAPMA npugo6u Hag 51%
om ,Bpu3” O0M, AamBus, He 3akvbcHaxa uskalouumen-
Hume pesyamamu BcaegcmBue Ha cuHepzusma mexkgy
gBeme komnaHuu. Ouwe npe3 nobpBomo mpumeceyue
Ha 2010 2. ,bpus” OOL nokasa 3ab6erekumeneH pocm Ha
npogakbume, kamo 3a usinama 2010 2. mol gocmuzHa
6AU30 9,5% cnpamo 2009 2. 3a egHa 20guHa cbBMecmHa
paboma ,,bpus” OO[ ycnsa ga ce npugBuku ¢ gBe no3u-
uuu Hazope u om 10-0 MACMO cpeg gucmpudymopume
8 AamBusa npe3 2009 2. cmuzHa go 8-0 Msacmo B cowa-
ma kaacauus 3a 2010 2.

Mpe3 usmuHanama 2oguHa ,bpus” OO0 noayyu u no-
mBoprkgeHue om EMEA 3a pezucmpauusima 8 eBponel-
ckama cucmema 3a dpapmaueBmuueH Hagsop, koemo
no3Boau Ha gpykecmBomo ga ckalouu gozoBopu, npu-
emu om azeHuuume no AekapcmBama Ha 6aamulicku-
me cmpaHu 3a cepBusHomo obcayk-
BaHe Ha MHO20 eBponelcku pupmu.

OpykecmBomo pabomu no peguua
npoekmu 3a paswupsBaHe Ha cBos-
ma geUHoOCmM, Hal-3Ha4YuUMuasm om
koumo e HaBausaHemo Ha ckaHgu-
HaBckume nazapu.

AamButckomo gbvuiepHo gpyxecmBo Ha komnaHusma
.bpu3” e 3akynuno Bepuza anmeku B benaapyc, ¢ koemo
obwama my mpexka B cmpaHama gocmuea 33 anmeku ¢
obopom om 7,5 maH. eBpo. Cgenkama 3a npugobuBaHe
Ha ,Tabina” OO[ e pezucmpupaHa Ha 8 anpuA.

»Tabina” npumexaBa 14 anmeku, o6eguHeHU nog Mop-
208ckama mapka ,Jokmop Jo”. O6opomobm Ha pupma-
ma 3a 2010 2. Bo3ausa Ha 3,78 mAH. eBpo.

C npugobumama npe3 siHyapu ,Interpharm” koHcoau-
gupaHama Bepuza Beue ce cocmou om 33 anmeku ¢
obw, obopom om 7,5 MaH. eBpo, koemo npaBu ,bpuz”
mpemama no 20AeMuHa YacmHa Bepuza anmeku 8 be-
Aapyc.

Following the acquisition by SOPHARMA of over 51%
of Briz OOD, Latvia in 2009 we very soon witnessed
exceptional results based on the synergy between the
two companies. Already in the first quarter of 2010 Briz
OOD displayed remarkable growth in sales and for the
entire year 2010 it reached nearly 9.5% compared to
2009. Within a year of collaboration Briz OOD managed
to move up two positions and from 10" place among
the distributors in Latvia in 2009 it reached the 8th place
in the same ranking for 2010.

Last year Briz OOD received confirmation from EMEA
for registration in the European pharmacovigilance sys-
tem, allowing the company to enter into contracts ad-
opted by the Medicines Agencies of the Baltic countries
for servicing numerous European companies.

The company is working on several projects to expand
its activities, the most significant
of which is entering the Scandina-
vian markets.

The subsidiary of Sopharma, the Latvian company Briz
has purchased a pharmacies chain in Belarus, whereby
its overall network in the country reached 33 pharmacies
with a turnover of 7.5 million Euro. The business transac-
tion for the acquisition of Tabina OOD was registered
on 8 April.

Tabina has 14 pharmacies united under the trademark
Doctor Do. The company'’s turnover for 2010 is 3.78 mil-
lion Euro.

With Interpharm, acquired in January, the consolidated
chain now consists of 33 pharmacies with a total turn-
over of 7.5 million, which makes Briz the third largest
private chain of pharmacies in Belarus.
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COMAPMA omkpu 3a8og go
benzpag, Copbus

Ha 28 cenmemBpu 2011 2. COPAPMA u cpobckusm
napmHoop ,MBaHuuy u cuHoBe” omkpuxa HoBonoc-
mpoeH 3aBog 3a mBopgu rAekapcmBeHu popmu (mabae-
mu u kacyau) 8 Penybauka Copbus. Tol ce Hamupa
8 Cmapu baHoBuu, Ha 25 kunomempa ceBepHo om
Benazpag, Penybnauka Copbus. Mpoekmobm 6e naaHupaH
npe3 2008 2., a npe3 cenmemBpu 2010 2. bewe Hanpa-
BeHa nopBama konka Ha 3aBoga.

3aBogbm e ¢ naow, 2400 kB.m u omzoBaps Ha Hau-Buco-
kume u3suckBaHusa Ha cmaHgapmume Ha Jo6pama npo-
usBogcmBeHa npakmuka - GMP.

B uszparkgaHemo Ha 3aBoga 3a AekapcmBeHu cpegcmBa
ca uHBecmupaHu 8 MuAauoHa eBpo. 3aBogbm ocuzypsBa
pa6oma Ha 120 gywu. C Hezo CODAPMA npaBu owe
egHa cmbnka koM ocowecmBaBaHe Ha npozpamama cu
ga ce npeBopHe B 3HaUUM pezuoHareH npousBogumen
Ha ¢papmaueBmuyHus nasap.

SOPHARMA opened a factory near
Belgrade, Serbia

On 28 September 2011, Sopharma and its Serbian part-
ner “lvancic & Sons” opened a newly constructed solid
dosage-form plant (tablets and capsules) in the Repub-
lic of Serbia. It is located in Stari Banovci, 25 kilome-
tres north of Belgrade, Serbia. The project was planned
in 2008 and groundbreaking took place in September
2010.

The factory has an area of 2400 ml and meets the
most demanding standards of good manufacturing
practice - GMP.

In the construction of the plant for medicines 8 million Eu-
ros have been invested. The plant emploies 120 people.
With this plant SOPHARMA makes another step towards
the realization of its programme to become a significant
regional producer in the pharmaceutical market.

Export Market
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3a nopegHa 2oguHa CO(MAPMA ocouwecmBu 3Hauu-
meneH usHoc kom uy)kgume nasapu. Mpuxogom om
npogakéu npe3 2011 komnaHusma goaku Ha akmuB-
Hocmma cu B pe2uoHu kamo 6ankaHckume cmpaHu u
Mpubaanmuka - 42% u 17% coomBemHO npupacm Ha
usHoca B8 cpaBHeHue ¢ 2010 2., u gopkaBu kamo Ka-
3axcmaH — 20%, YkpalHa — 9%, Mpy3susa - 40%, u Moago-
Ba - 36% 20guweH pocm.

Mpe3 usMuHanama 20guHa NpPogoAKU YCNEWHOMO Co-
mpygHuyecmBo ¢ AamBulckua dpapmaueBmuueH npo-
usBogumen ,OnalHpapm”, kamo usHocom Ha npogy-
kmume, npousBerkgaHu no AuueH3 npes 2011 2., 6eaexku
pocm om 32% cnpsamo 2010 2.

Bcaka 2zoguHa COPAPMA npaBu HOBU pezucmpayuu Ha
cBou npenapamu Ha nasapume 3ag 2paHuua. [Mpe3 2011
2. 8 ApmeHus u KasaxcmaH 6ewe pezucmpupaHa HoBa
¢dopma Ha Kapcun®, kolimo e eguH om Hal-ycnewHume
6paHgoBu npenapamu Ha COOAPMA. HoBopezucmpu-
paHusm npogykm Hocu HaumeHoBaHuemo Kapcun®
Qopme u e nog dpopmama Ha kancyau 90 mz. Mpe3 2011
2. COOAPMA paswupu nopmdpoauomo cu B8 Moawa ¢
mpu npogykma: Ambpomakcep - cupon 3a kawauua,
U XpaHumenHume gobaBku Tpu6ecmaH® Maloc u Tpu-
6ecmaH® Buma. B Typuus ce BvBegoxa pacmumen-
Hume npenapamu Tpu6ecmaH® ma6aemu u Kapcun®
mabremu u kancyau. B AaBaHus ce pezucmpupaxa
npogykmume Mapauemamon cupon, Oedramon® mac,
BpomxekcuH® cupon, ByckoausuH® amnyau u Memuan-
PEegHU30AOH aMnyAu 250 M2/MA, 2 MA.

Mpe3 2011 2. BsAxa peaAusupaHu u nbpBu npogakbu Ha
HoBopezucmpupaHu MegukameHmu B8 pezuoHa Ha Mpu-
6anmuka, kakmo caegBa:

- B8 AamBusa - KemonpodeH Codapma 2en, Tpokce-
pymuH Codapma 2en, TpokcepymuHn Codapma kancyau,
Bpomxekcun Codapma mabremku
u [MMapauemamon Codpapma mab-
Aemku;

- B8 AumBa - AHan2uH® Codap-
Ma amnyAu, CopaduAuH amnyAau u
BumamuH C Codapma amnyau;

- B8 beaapyc - HuBanuH® mab-
Aemku.

Bcaka 2oguHa COQAPMA opea-
Hu3upa pasAUYHU UHUuuamuBu u
yvyacmBa 8 cneuyuaAusupaHu mMepo-
npuAmuA ¢ UeA NoNyAdApu3UpaHe Ha
cBoume mopzoBcku mapku.

Mpes mapm 2011 2. COQAPMA
B3e yyacmue B mpaguyuoHHama
dapmaueBmuyHa usrokba ,3gpa-
BooxpaHeHue benapycu” 8 MuHck,

For 2011 Sopharma made sustainable exports to foreign
markets. The revenue from sales in 2011 is a result from
the activities in regions such as the Balkan and Baltic
countries - 42% and 17% export growth, respectively,
compared to 2010 and countries like Kazakhstan - 20%,
Ukraine - 9%, Georgia - 40% and Moldova - 36% annual
growth.

Last year, the successful cooperation with the Latvian
pharmaceutical producer Olaynfarm continued; thereby
the export of products manufactured under license in
2011 increased a growth of 32% compared to 2010.
Each year new Sopharma makes new registrations of
its preparations for its markets abroad. In 2011, a new
form of Carsil® was registered in Armenia and Kazakh-
stan, which is one of the most successful brand prepa-
rations of Sopharma. The newly registered product is
named Carsil Forte and is in the form of capsules 90 mg.
In 2011, Sopharma expanded its portfolio in Poland by
three products: Ambrotaxer cough syrup and the food
additives Tribestan® Plus and Tribestan® Vita. Turkey in-
troduced the herbal preparations Tribestan® tablets and
Carsil® tablets and capsules. In Albania the company
registered the products Paracetamol syrup, Deflamol®
ointment, Bromhexine® syrup, Buscolysin® ampules and
Methylprednisolone ampoules 250 mg/ml, 2 ml.

In 2011, also and the first sales of newly registered med-
icines in the Baltic region were realized as follows:

- In Latvia - Ketoprofen Sopharma gel. Troxerutin So-
pharma gel, Troxerutin Sopharma capsules, Bromhexine
Sopharma tablets and Paracetamol Sopharma tablets;

- In Lithuania - Analgin® Sopharma ampoules,
Sophafyllin ampoules and Sopharma Vitamin C am-
poules;

- In Belarus - Nivalin® tablets.

Each year SOPHARMA organizes
— various initiatives and participates
KAPC WIT in specialized events to promote its
r trademarks.
In March 2011 SOPHARMA took
part in the traditional pharmaceu-
tical exhibition “Zdravoohranenie
Belarus” in Minsk, Belarus. Scien-
tific conferences were held there,
where physicians and pharmacists
were made acquainted with the
original products of plant origin of
Sopharma: Nivalin® and Tabex®.
Attached are photos from the con-
ferences and exhibition in Minsk,
Belarus.
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Benapyc. Tam ce npoBegoxa HayuHu koHoe-
peHuuu, Ha koumo aekapu u dpapmaueBmu
6sXxa 3an03HamMu C OpuUHaAHUME npogyk- §
mu Ha COQAPMA om pacmumeneH npous-
xog HuBaauH® u Tabekc®. '
B Ogeca, YkpatHa, npe3 mapm 2011 2. ce @
cocmos Xl koHzpec no akywepcmBo u 2u- ©

Hekonozus, opzaHusupaH om MuHucmep- §
cmBomo Ha 3gpaBeonasBaHemo Ha Ykpal-
Ha. Ha cobumuemo COPAPMA npegcmaBu
gBa om npenapamume cu — TpubecmaH® u g
Kapcun®.

Mo cayyal npasHuka Ha 2pag YmaH, Ykpau-
Ha, Ha 2AaBHama 2pagcka yauua ce cocmos
mpaguuuoHHomo eXke2ogHO wecmBue,
Op2aHuU3uUpaHO om pabomHuuume Ha 3a-
8og ,BumamuHu”, yacm om zpynama Ha
CODAPMA.

Mpe3 okmomBpu 2011 2. B8 XapkoB, Yk-
patHa, COQAPMA B3e yuacmue B8 Hayu-
Ho-npakmuuecka koHdepeHuuss Ha mema
,CoBpemeHHUMEe Bonpocu Ha cekcyanHama
namonAozus, aHgpoAozusAmMa u MeguuuHcka-
ma ncuxoaozuda”, opaHusupaHa om Mu- 4
HucmepcmBomo Ha 3gpaBeonas3BaHemo u '___
HauuoHanHama akagemusi Ha MeguUuHcKu- §
me Hayku B8 YkpatHa. Ha koHdepeHuusma
Ha co6cmBeH waHg COPAPMA 3anosHa Ae-
kapume c gBa npenapama om npogykmo-
Bama cu 2ama - TpubecmaH® u Kapcun®.  §
Mpe3 2011 2. ymaHckuam aekapcmBeH 3a-
8og ,BumamuHu”, yacm om 2pynama Ha
COMAPMA, omBopu HoB ckaag 3a Meguka-
MeHmu 8 YkpaiHa.

Mo cayuyad CBemoBHuA geH 6e3 mlomloHonyweHe Ha
31.05.2011 2. COPAPMA npoBege akmuBHocmu 8 Oop-
»kaBHua meguuuHcku yHuBepcumem, B8 XygoXkecmBe-
HOMO y4yuAuwe u B XygoxkecmBeHust mysel 8 lpysus. B
ueHmMpanHus napk Ha 2pag Touaucu ce cocmos koHuepm
€ yyacmuemo Ha cmygeHmu om XygorkecmBeHama aka-
gemus, kogemo COPAPMA npegcmaBu aekapcmBeHus
npogykm npomuB miomloHonyweHe Tabekc®.

Ha 31 mad u 1 loHu 2011 2. 8 AcmaHa, KasaxcmaH, ce
npoBege HayuHo-npakmuuecka koHdpepeHuus om mexk-
gyHapogeH Mawab Ha mema ,CoBpemeHHUme mex-
HOAO2UU B nepuHamanHama MeguuuHa“, kbgemo Ha
cobcmBeH waHg COPAPMA npomomupa eguH om Hal-
nonyaspHume cu npogykmu - Tpu6ecmaH®.

In Odessa, Ukraine in March
2011 Xl Congress of Ob-
stetrics and Gynaecology
took place, organized by
the Ministry of Health of
' Ukraine. At the event, SO-
PHARMA presented two of
its preparations - Tribestan
and Carsil.

~ On the occasion of the Feast
of Uman, Ukraine, in the
" main street, the traditional
annual parade took place
organized by workers from
the factory “Vitamini”, part
of the SOPHARMA group.

In October 2011 in Kharkov,
Ukraine, SOPHARMA took
part in the scientific-prac-
tical conference “Modern
issues of sexual pathology,
andrology and medical psy-
chology”, organized by the
£ Ministry of Health and the
National Academy of Medi-
cal Sciences of Ukraine. At
the conference, at its own
stand SOPHARMA made the
S8 physicians acquainted with
¥ two preparation of its prod-
uct range - Tribestan® and
Carsil®.

In 2011 the Uman drug

plant “Vitamini”, part of the SOPHARMA group, opened
a new warehouse for medicines in Ukraine.
On the occasion of World No Tobacco Day - on
31.05.2011 SOPHARMA carried out activities at the State
Medical University, the Art School and the Art Museum
in Georgia. In the central park of the city of Tbilisi a
concert featuring students from the Art Academy took
place, where SOPHARMA presented the anti-smoking
drug - Tabex®.

On 31 May and 1 June 2011 in Astana, Kazakhstan an
international scientific-practical conference was held on
“Modern technologies in perinatal medicine,” where
at its own stand SOPHARMA promoted one of its most
popular product Tribestan®.
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Mpe3 okmomBpu 2011 2. 8 AAmMamu, 8 KapazaHga u 8
AcmaHa COQAPMA opzaHusupa maka HapeuyeHume
~Maltcmopcku kaacoBe” ¢ yyacmuemo Ha npodecop
IOpul lypkenko om YkpalHa, gokasaHo ume B chepa-
ma Ha cekconozusma u aHgponozusma. KalouoBa mema
Ha cobumusama 6Gewe epekmuBHocmma Ha Meguka-
MeHma TpubecmaH®.

In October 2011 in the cities Almaty, Karaganda and As-
tana SOPHARMA organized the so-called “master class-
es”, with the participation of Professor Yuri Gurzhenko
from Ukraine, a well-known name in the field of sexol-
ogy and andrology. A key theme of the event was the
effectiveness of the drug Tribestan®.

OmHoB0o npe3 okmomBpu 2011 2. 8 AcmaHa, Kasaxcman,
ce npoBege Ill kazaxcmaHcka meXkgyHapogHa HayyHo-
npakmuuecka koHbepeHuusa Ha mema ,,CoBpeMeHHUME
acnekmu Ha penpogykmuBHama meguuuHa”, Ha kosmo
COPAPMA usmvokHa gelicmBuemo Ha TpubecmaHn® 8
cAyvyaume Ha 6e3nnaogue.

Again in October 2011 in Astana, Kazakhstan the 3rd
Kazakhstan International scientific-practical conference
was held, on “Modern aspects of reproductive medicine,
where SOPHARMA emphasized the effect of Tribestan®
in cases of infertility.
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COMAPMA noayuu
npecmukHa Hazpaga

2011 2. cmapmupa ¢ Hazpaga 3a COPAPMA. Ha 12
AHyapu usnbAHUMeAHUAM gupekmop Ha komnaHusama
OzHsiH JoHeB noAyyu Hazpagama Ha Boazapckama ¢oH-
goBa 6opca (B(PB) 3a emumeHm ¢ Hal-20A9M NpUHOC B
pazBumuemo Ha kanumanoBus nasap npe3 2010 2. Mpu-
3bm ce gaBa 3a nbpBu nbm.

(PapmaueBmuuHama komnaHus Gewe omaudeHa Ha ue-
pemMoHus no HazparkgaBaHe Ha uHBecMuUUOHHUME No-
CpegHUUU, nocmuzHaAu Hau-8ucoku pesyamamu npes
MuHanama 20guHa. ,Cpeg kpumepuume 3a u36op Ha
eMumeHm ¢ npuHoc koM pasBumuemo Ha kanumano-
Bus na3ap ca pasmepom Ha cBobogHO mopyemume ak-
uuu, npucecmBuemo 8 uHgekcume, Bposm Ha cgenku-
me u gpyau”, 06scHU Bacua foremaHcku, YaeH Ha 6opga
Ha BQB.

Hazpagama 3a uHBecmuuuoHeH nocpegHuk, ckalouua
HaU-2onAM 6pol cgenku npes 2010 2., 6e BpoyeHa Ha ,Ka-
pon”. ,Kel Bbu Cu Ceklopumuc” 83e omauvue 3a uHBec-
muuuoHeH nocpegHuk, peaausupan Hal-Bucok obopom.

SOPHARMA received a prestigious
award

Year 2011 started with an award for SOPHARMA. On
12January, the Executive Director of the company Mr. Og-
nian Donev received the award of the Bulgarian Stock Ex-
change (BSE) as an issuer with the largest contribution to
the development of the capital market in 2010. This award
is given for the first time ever.

The pharmaceutical company was honoured at the cer-
emony for awarding the investment mediators who have
achieved the highest scores last year. “Among the criteria
for the selection of an issuer having contribution to capi-
tal market development are the amount of freely tradable
shares, the presence in the indices, the number of transac-
tions and others"”, as explained by Vasil Golemanski, a BSE
Board member.

The award for an investment mediator who concluded the
largest number of transactions in 2010 was presented to
“Carol”. "KBC Securities” received honours as the invest-
ment mediator who realized the highest turnover.
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3a Bmopa nopegHa 20guHa
COQAPMA e Hal-gobpama
nybAauuHa komnaHus

Ha 16 mal 2011 2. COQAPMA noaAyyu npusa 3a Hai-
gobpa 20nsMa nybAauyHa komnaHusi 8 BoAazapus. Knaca-
uusma e ,JHeBHuk” 100 — Hal-gobpume koMnaHuu Ha
6opcama”, kamo nemomo nopeg usgaHue e 3a 2010 2.
+XugpaBAuYHU eneMeHMU U cucmemMu” cneyeau npusa
npu markume komnaHuu, a ,MoHBam” e gpykecmBo-
mo ¢ Hal-gobpo kopnopamuBHo ynpaBaeHue.
Hazpagama Ha COQAPMA Bpo-
yu ukoHomuuyeckusm MuHUCMbLP
Tpatuo TpalkoB Ha cneuyuanHa
uepemMoHusa. Tou 3aaBu, ye npu-
opumemHu ompacAu Ha ukoHo-
Mukama we 6bgam UMEHHO Npo-
usBogcmBama om cekmopa Ha
3gpaBemo u dapmauusma u we
ce cvb3gaBam ycnoBusa 3a HacouBa-
He Ha uHBecmuuyuu koM msx.
L+HeBHUK"” kaacupa nybauuHume
komMnaHuu Ha 6a3a nem kpume-
pus, koumo yyacmBam c paBHo
mezA0 Npu onpegensiHe Ha kpad-
HUA paH2 — Npuxogu, pbcm Ha
npuxogume, nasapHa kanuma-
Ausauus, AukBugHocm u  mapk
Ha neyanbama. 3a no-gobpa Co-
nocmaBumocm npegBapumeAHo
komnaHuume ca pa3geneHu B8 gBe
kamezopuu cnopeg pasmepa Ha
nasapHama um kanumaausauus —
mesu ¢ Hag 30 MAH. AB. ca 8 kame-
20pusma 20AeMuU, a oCmaHaAume
- Manku, koemo odpopwms gBe kaa-
cayuu ¢ no 50 komnaHuu. NmeH-
HO u3noA3BaHemo Ha meanoBu
Kpumepuu Ha 6asa nybaudyHume
¢duHaHcoBu omuemu npaBu kna-
cayusma yHukaaHa u o6ekmuBHa.
+HeBHUK"” aHaAusupa u oOcHOB-
Hume cekmopu Ha 6opcama.
HaU-gobpe ce npegcmaBam xu-
Muyeckama npoMUuWAeHOCM U MawUHOCMPOEHEMO,
koMmnaHuume om koumo pabomsam npegumHO 3a us-
Hoc. ToBa ca u gpy’kecmBama, koumo npaBam Hal-z2o0-
aam ckok B kaacauusima 3apagu nogobpeHume cu pe-
3yAmamu.

For a second consecutive year
SOPHARMA was the best public
company

On 16 May 2011 SOPHARMA received the award for
best large public company in Bulgaria. The ranking was
“Dnevnik 100" - the best companies on the stock ex-
change, and the fifth consecutive edition was for year
2010. Hydraulic Elements and Systems won the award
among small companies, and Monbat was the company
with best corporate governance.

The award for SOPHARMA was presented
by the Economy Minister Traicho Traikov at
a special ceremony. He declared that the
priority sectors of economy will be exactly
the productions in the health and pharma-
cy sector and conditions will be created to
direct investments towards them.

Dnevnik ranked the public companies on
the basis of five criteria that are involved
with equal weight in determining the fi-
nal rank: revenue, revenue growth, market
capitalization, liquidity and profit margin.
For better comparability, the companies
¢ were in advance divided into two catego-
ries, depending on the amount of their
market capitalization - those disposing of
over 30 million Leva belong to the “large”
category, and the rest - to the “small” one,
which formed two rankings with 50 com-
panies each. Exactly the use of weight cri-
teria on the basis of public financial state-
ments makes the rankings unique and
objective.

Dnevnik analysed also the main stock ex-
change sectors. Best performing are the
chemical industry and mechanical engi-
neering, where the companies are operat-
ing for export mainly. These are also the
companies making the largest jump in the
rankings because of their improved results.
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MopBa Hazpaga Ha ,HoBu
busHec ugeu” 2011

Ha 11.11.2011 2. 8 3ana 3 Ha HOK, Codus, Ha cneuuan-
Ha uepeMoHusa ce Bpbyuxa Hazpagume ,HoBu 6usHec
ugeu” 2011, c koumo 6saxa omaAuYeHU Hal-ycnewHume
HoBu npoekmu y Hac. bsaxa pa3gageHu Hazpagu B wecm
kamezopuu u egHa lonama Hazpaga 3a HoBa 6usHec
uges, npucbgeHu om 12-yneHHo Xypu, BkalouBawo Bo-
gewu busHecMeHu, 2AaBHU pegakmopu Ha BusHec me-
guu u koHcyaAmaHmu.

MopBomo msacmo B kamezopusima ,HoBa czpa-
ga” 6e npucogeHo 3a npoekma ,CODAPMA
BusHec Tayopc”.

KoHdpepeHuusma ,HoBu 6usHec ugeu” npegoc-
maBu yHukanHa BbamokHocm 3a HemybpkuHz U
cv3gaBaHe Ha 6usHec konmakmu c Bogewume
AUYHOCMU B BoA2apckus BusHec. B npogoake-
Hue Ha gBa gHU ycnewHume cu npakmuku Ha
cneuuduyHua Goaapcku nasap npegcmaBuxa
ynpaBumeau u mon MeHugXopu Ha Bogewu
6on2apcku komnaHuu, cpeg koumo caagkap-
Huuu ,Hegens”, ,EBpodymbon”, ,Subway”,

~Happy”.

KoHdepeHuusima ,HoBu 6usHec ugeu” ce npoBege
no Bpeme Ha mpemomo u3noXkeHue 3a HOB GusHec
Franchising Expo.

3nameH cepmudukam 3a
ycmou4yuBo cmpoumencmBo
DGNB Bulgaria

Ha 10.11.2011 2. ,COMAPMA BusHec Taybpc” c uHBec-
mumop ,COPAPMA umomu” AOCKLL noayuu 3nameH
cepmudukam 3a ycmotuuBo cmpoumencmBo DGNB
Bulgaria no ,CucmemeH BapuaHm ,HoBo cmpoumen-
cmBo o¢ucHU u agmMuHucmpamuBHuU cepagu Bepcus
2009"”. Mpoekmom npumekaBa gBa cepmudukama,
coomBemHO eguH 3a oduc czpagume U eguH 3a mbp-
208ckus ueHmuop.

DGNB e HaG-HOBama cucmema 3a cepmuduuyupaHe Ha
ycmotuuBu cepagu u ce onpegeas kamo cucmema om
B8mopo nokoneHue. HellHomo cb3gaBaHe 3anoyBa npes
2007 2. om ekcnepmu Ha 2epmaHckomo MuHucmep-
cmBo Ha mpaHcnopma, cmpoumencmBomo u 6aazoy-

First award of New Business Ideas
2011

On 11.11.2011 in Hall 3 of NDK, Sofia, at a special cer-
emony, the awards for “NEW BUSINESS IDEAS” 2011
were presented, to distinguish the most successful
new projects in our coutry. Awards were presented in
six categories and one Grand Award for New Business
idea, awarded by the 12-member jury comprising lead-
ing businessmen, editors-in-chief of business media and
consultants.

The first place in the “New Building” category
was awarded to the project “Sopharma Busi-
ness Towers”.

The Conference New Business Ideas provided
unique opportunity for networking and estab-
lishing business contacts with leading figures
in Bulgarian business. For two days, their suc-
cessful practices on the specific Bulgarian mar-
ket will present managers and top managers
of leading Bulgarian companies, among which:
bakeries Nedelya (Sunday), Eurofootball, Sub-
way, and Happy.

The Conference New Business Ideas was held during the
third exhibition of new business Franchising Expo.

“Gold certificate for sustainable
construction DGNB Bulgaria”

On 10.11.2011 “Sopharma Business Towers” with inves-
tor “SOPHARMA Properties” ADCIZ (company for spe-
cial investment purpose) received “Gold certificate for
sustainable construction DGNB Bulgaria” for “System
variant “New construction of Offices and Administrative
Buildings, Version 2009 “. The project has two certifi-
cates, one for the office buildings and one for the com-
mercial centre, correspondingly.

DGNB is the newest system for certification of sustain-
able buildings and is defined as a second generation
system. Its creation started in 2007 by experts from the
German Ministry of Transport, Building and Public Works
and the German Sustainable Building Council (DGNB). In
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cmpotcmBomo u TepmaHckus coBem 3a ycmoUuuBo
cmpoumencmBo (DGNB). Mo cBosima cmpykmypa ma
coomBemcmBa Ha pa3spabomBaHume eBponelicku u
MekgyHapogHuU cmaHgapmu 8 obaacmma Ha ycmouU-
yuBomo cmpoumencmBo. KauecmBama Ha czpagama
ce oueHsaBam om 2aegHa mouka Ha mpume cmbAGa Ha
ycmouuuBomo pasBumue - ekonozus, ukoHomuka, co-
uuaneH uHmezpumem. Ta ob6xBawa ¢pasume Ha npoek-
mupaHe, uszparkgaHe u ekcnnoamauus u paspywaBaHe,
uAu m.Hap. ,life cycle” nogxog. Cucme-
Mama e npoduaupaHa 3a pasAuyHU Bu-
goBe c2pagu — opUCHU, UHgYCMPUAAHU,
mopz0o8cku ueHmpoBe u gp.

AganmupaHemo Ha HeMmckama cucmema
DGNB 3a boazapus ce ocowecmBaBa om
Boazapcku coBem 3a ycmouUuuBo pasBu-
mue (BGBC) no cunama Ha meXkgyHapo-
geH gozoBop c¢ lepmaHckua coBem 3a
ycmouuuBo cmpoumencmBo (DGNB).
Coz2nacHO cnopasyMmeHuemo Boazapcku-
Am coBem uma npaBo ga npuaaza, agan-
mupa u gopa3BuBa cucmemamukama 3a

(] FRmid

its structure it corresponds to the developed European
and international standards in the field of sustainable
construction. The qualities of the building are evaluated
in terms of the three pillars of sustainable development
- environment, economy, social integrity. It covers the
phases of design, construction and exploitation and de-
struction or the so called “Life cycle” approach. The sys-
tem is specialized for different types of buildings - office,
industrial, commercial centres and others.

The adaptation of the German DGNB
system in Bulgaria is carried out by the
Bulgarian Council for Sustainable Devel-
opment (BGBC) by virtue of an interna-
tional treaty with the German Sustain-
able Building Council (DGNB). Under the
agreement, the Bulgarian Council is enti-
tled to apply, adapt and further develop
the sustainability systematics.

The building certification under the
DGNB Bulgaria system has the following
advantages: on the one hand it serves as
a proof of the high quality of the build-

ycmoudyuBocm. = =
CepmuduuupaHemo Ha cpagama nho

cucmemama DGNB Bulgaria uma cregHu- -
me npeguMcmBa: om egHa cmpaHa, CAy-

»ku kamo gokasamencmBo 3a Bucokomo

kauecmBo Ha cepagama npeg cobcmBe-

Huuume u noa3Bameaume, kamo noBuwaBa waHco-
Beme 3a npogaXba u HaemaHe Ha nasapa 3a HegBu-
»kumu umomu, a, om gpyza cmpaHa, gaBa cuzypHocm
Ha UuHBecmumopa, Ye 3anoXkeHume ueAau B emana Ha
npoekmupaHe we ce peaausupam npu UsNobAHEHUEMO.
CepmuduuupaHemo e uspa3s Ha Bucoka kopnopamuBHa
omzoBopHocm u e gokaszameacmBo 3a peanHume Xxa-
pakmepucmuku Ha cepagume, koemo noBuwaBa msx-
Hama nasapHa cmoUHocm.

C2paga Ha 2o0guHama 2011

+CODAPMA BusHec Tayopc” noayudu gBe cmamyemku
om Hau-npecmukHusa konkypc ,Cepaga Ha 20guHama
2011". AgmuHucmpamuBHo-mopz0B8ckusm komnaekc
cmaHa nobegumen B8 kamezopuume ,O6wecmBeHu
c2pagu ¢ busHec npegHasHaveHue” u ,3eAeHu czpagu”.
Mpoekmobm 6e ygocmoeH u cbc CneyuanHa Hazpada 3a
NnpuAazaHe Ha eHepzoepekmuBHU peweHus.

HauuoHanHusim konkypc ,Cepaga Ha 2oguHama 2011"
6e oduuuarHO omKkpum Oom MUHUCMbPA Ha pe2uo-

= ing to its owners and users, increasing
the chances of selling and renting in the
real estate market, on the other hand
it provides security to the investor that
the goals laid down during the design
phase will be realize during implemen-
tation. Certification is the expression of high corporate
responsibility and proof of the actual characteristics of
the buildings, which increases their market value.

,Building of the Year 2011"

~Sopharma Business Towers” received two statuettes of
the most prestigious competition “Building of the Year
2011"”. The administrative and commercial complex was
the winner in the categories “Public buildings with busi-
ness functions” and “Green Buildings”. The project was
also distinguished by the “Special Award for the applica-
tion of energy efficient solutions.”

The national competition “Building of the Year 2011”
was officially opened by the Minister of Regional Devel-
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HanHOMO pasBumue u BaazoycmpolcmBomo AunaHa
MaBaoBa. 24-uneHHOMO aBmopumemHo Xypu ¢ npeg-
cegamen 3aMecmHuk-MUuHUCMbPLM Ha pPe2uoHaAHOMO
pa3Bumue u 6razoycmpotcmBomo EkamepuHa 3axapu-
eBa omauyu 12 HOBu u Bv3cmaHoBeHu czpagu B gece-
momo u3zgaHue Ha npecmukHusa koHkypc. Mpes 2011 2.
mol e nog 3Haka Ha ona3BaHemo Ha kyamypHo-ucmo-
puyeckomo HacregcmBo, Bo3cmaHoBaBaHemo u nogo-
6psBaHemo Ha 2pagckama cpega u uHppacmpykmypa
U HamanaBaHemo Ha nocaegcmBusama Bopxy okoAnHama
cpega. B uepemoHuama no HazpakgaBaHemo yyacmBa-
xa MuHucmpume Cepzet MeHamoB u CBuneH HelkoB,
kmemom Ha Codus Mopgarka PaHgokoBa, kmemoBeme
Ha bypzac - Jumumop HukonoB, u Ha AoBey — MuHYO
KasaHgkueB, Bogewu npegcmaBumenu Ha npodecuo-
HaAHUMe U BusHec cpegu.

VIP Property Awards

Ha 7 gekemBpu 2011 2. ce cocmos BpvouBaHemo Ha Ha-
2pagume 3a AykcoszHo cmpoumencmBo, apxumekmypa u
gusadH ,VIP Property Awards 2011".

Mpoekmom ,COPAPMA BusHec Tayopc” 6 OMAUYEH C
nopBa Hazpaga B gBe om kamezopuume Ha koHkypca -
«MOA Ha 20guHama” u ,,CneuuanHa
Hazpaga 3a ekonpuHoc 3a apxumek-
mypa u cmpoumencmgo”.

Baxa pa3gageHu Hazpagu B obwo
8 18 kamezopuu, kakmo u B8 gBe
gonvAHUMeAHU kamezopuu, coom-
BemHo ,Hazpaga 3a uanocmeH npu-
Hoc - komnaekcHo apxumekmypHo
u gusalHepcko peweHue” u cneuu-
anHa Hazpaga ,lpaHg MNpu - 2onama ¢
20gUWHa Hazpaga 3a cmpoumen-
cmBo u apxumekmypa”. 1

Mypumo Ha koHkypca 6e cbcma- |
BeHo om Bogewu cneyuanucmu, |
apxumekmu, KypHaaucmu, pe- |
gakmopu u npogyueHmu, koumo & =
npegBapumeAHO HOMUHUpaxa Hal- ¢
gobpume ¢upmu B AykcosHomo
cmpoumencmBo, apxumekmypama u gusalHa, koumo
ga 6bgam BkaloueHu 8 kaacauusma 3a Hazpagume VIP
Property AWARDS 2011.

opment and Public Works Liliana Pavlova. The 24-mem-
ber jury chaired by the Deputy Minister of Development
and Public Works Ekaterina Zaharieva distinguished 12
new and restored buildings in the tenth edition of the
prestigious competition. In 2011 it was marked by the
conservation of cultural heritage, restoration and im-
provement of urban environment and infrastructure
and reducing environmental impacts. The awarding
ceremony was attended by the Ministers Sergei Ignatov
and Svilen Neykov, by Sofia Mayor Yordanka Fandako-
va, the mayors of Burgas - Dimitar Nikolov and Lovech
- Mincho Kazandzhiev, leading representatives of the
professional and business circles.

VIP Property Awards

On 7 December 2011 the presentation of awards for
luxury construction, architecture and design “VIP PROP-
ERTY AWARDS 2011" took place.

The project “Sopharma Business Towers” was distin-
guished by the first prize in two of the competition cat-
egories “MALL OF THE YEAR" and
“SPECIAL AWARD FOR ECOCONTRI-
BUTION TO ARCHITECTURE AND
CONSTRUCTION.”

Awards were given in total 18 cat-
egories as well as two additional
categories respectively “Award for
Lifetime Achievement - complete ar-
chitectural and design decision” and
a special prize “Grand Prix - increas-
ing annual award for construction
and architecture.”

The jury was composed of leading
experts, architects, journalists, edi-
tors and producers who had previ-
ously nominated best - luxury com-
panies in construction, architecture
and design to be included in the list
of prizes VIP Property AWARDS 2011.
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European COMMUNICATION
Summit 2011

COPAPMA 6e npuema 3a noAHONpaBeH uAeH Ha
European Association of Communication Directors Ha
koHpepeHuus European COMMUNICATION Summit
2011, kosamo ce npoBege Ha 30.06 u 01.07.2011 2. 8
Bplokcen.

KomyHukauuoHHusm ¢opym Gewe ¢dokycupaH Bopxy
meMume 3a couuanHume Meguu, ynpaBaeHuemo Ha ko-
MyHukauuume Bv8 Bpememo Ha xunep npo3payvyHocm,
co3gaBaHe Ha gobaBeHa cmolHocm ype3 kopnopamuB-
Hama coyuanHa omzoBopHocm, BecmHuuume om kpas
Ha menekca go ,Yukuaulkc” — moBa 6sxa camo yacm
om uHmepecHume memu, pasuckBaHu Ha koHdpepeHuu-
Ama.

EBponetickama acouuauusa Ha komyHukauuoHHume gu-
pekmopu (EACD) e cb3gageHa npe3 HoemBpu 2006 2. B8
Bplokcen om Hag 100 npodecuoHarucmu 8 obracmma
Ha komyHukauuume om 23 cmpaHu u 6bp30 ce npeBop-
Ha B8 mpeXkama 3a komyHukauuoHHU cneyuaaucmu om
Bcuuku obaacmu B usna EBpona. Ts e co3gageHa, 3a ga
Ce Hacbpyu pa3HoOBpasuemo, npeogonaBaHemo Ha Kya-
mypHuUmMe 6apuepu u ga dopmyaupa komyHukamuBHu
HopMmu U ouvakBaHus. Acouuauusima ce aHzakupa ga
npegocmaBsa 2oBkaBa nogkpena, ¢ HenpekocHam npu-
HOC U obpamHa Bpbska Ha cBoume uneHoBe.

European
Association of
Communication

Directors

B UNIEATION PROFESSIONALS th TuROP

]

European COMMUNICATION Summit
2011

Sopharma was accepted as a full member of the Europe-
an Association of Communication Directors at the con-
ference “European COMMUNICATION Summit 2011,
which took place on 30.06 and 07.01.2011 in Brussels.
This communication forum focused on topics of social
media, communications management in times of hyper-
transparency, added value creation through corporate
social responsibility, newspapers — from the end of the
telex to Wikileaks; the topics listed were just some of
the interesting topics discussed at the conference.

The European Association of Communication Directors
(EACD) was established in November 2006 in Brussels
by over 100 professionals in the field of communica-
tions in 23 countries and quickly became the network
for communication professionals from all over Europe.
It was created to promote diversity, overcoming the
cultural barriers and to formulate the communication
norms and expectations. The Association is committed
to providing flexible support by continuous input and
feedback of its members.

Competitiveness and International Co-operation
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KoHkypeHmocnocobHoCm u MeXkgyHapogHOo CbmpygHuuecmBo

Competitiveness and International Co-operation

COPAPMA e HOBuAmM uAeH Ha
AmCham

Ha 13.09.2011 2. COQAPMA 6e npuema 3a hbAHONpa-
BeH uneH Ha AmepukaHckama mopzoBcka kamapa 8
Boazapus.

AmepukaHckama mopzoBcka kamapa 8 Boazapus (www.
amcham.bg) o6eguHaBa Hag 300 amepukaHcku, 6orzap-
cku u mexkgyHapogHu komnaHuu, onepupawu 8 cmpa-
Hama, om Bcuuku cekmopu Ha ukoHomukama. Kama-
pama obeguHsaBa npaBHu u koHcyamanmcku dupmu,
pekaamHu u PR azeHuuu, ¢ HecmonaHcka uen u obpa-
30BamenHuU opzaHu3auuu, UHXeHepPHU U CMpPOUMEeAHU
dupmu, xumuvecku u dapmaueBmuuHu npousBogu-
meAu U gucmpubymopu u $uHaHcoBU UHCMUMyUUU.
ObwHocmma AmCham BkalouBa cowo komnaHuu om
paMkume Ha mpaHcnopmupaHemo U AO2UCMUYHUS
cekmop, nompebumencku cmoku, npousBogumeau u
gucmpubymopu, gocmaBuuuu Ha ycAyau, mypucmuye-
cku azeHuuu, UIT pupmu, kakmo u gocmaBuuyu Ha npo-
MUWAEHO U oduc ob6opygBaHe.

Leama e ga ce nogobpsam amepukaHcko-6onzapckume
ukoHomMmuuecku omHoweHus, kamo ce pabomu 3a Ha-
CopyaBaHe Ha B3auMHUMeE cu UHMepecu.

Bcuuku uneHoBe Ha amepukaHckama mopzoBcka ka-
Mapa cnogeasm obwa Busus kopnopamuBHama couu-
anHa omezoBopHocm, kamo gobpama kopnopamuBHa
penymauus e eguH om HaU-BakHume kpumepuu 3a
uneHcmBo.

SOPHARMA is the new member of
AmCham

On 13.09.2011 SOPHARMA was accepted as a full
member of the the American Chamber of Commerce
in Bulgaria.

The American Chamber of Commerce in Bulgaria (www.
amcham.bg) unites more than 300 American, Bulgarian
and international companies operating in the country,
from all sectors of economy. The Chamber unites legal
and consulting firms, advertising and PR agencies, non-
profit and educational organizations, engineering and
construction firms, chemical and pharmaceutical manu-
facturers and distributors and financial institutions. The
AmCham community includes also companies from the
transport and logistics sector, consumer goods, manu-
facturers and distributors, service providers, travel agen-
cies, IT companies and suppliers of industrial and office
equipment.

The aim is to improve the American - Bulgarian econom-
ic relations by working to promote mutual interests.

All members of the American Chamber of Commerce

share a common vision of corporate social responsibil-
ity, as a good corporate reputation is one of the most
important criteria for membership.

)\

AMERICAN CHAMBER
OF COMMERCE
IN BULGARIA
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CODAPMA e:

YneH Ha KoHdegepauusa Ha pabomogamenume U UHgycCmMpuaAuu-
me B8 boazapus (KPUB).

kmistii  http://ceibg.bg/

YneH-yupegumen Ha Colosza Ha Boazapckume ¢papmaueBmuyHu
npousBogumenu, noHacmoswem boaapcka 2eHepuuHa dapma-
ueBmuuna acouuauus (BFPAPMA), yuumo npuopumemu ca
XapMOHU3UpaHe UHMepecume N0 OMHOWeHUe Ha obwume Ha-
UUOHaAHU U MeXgyHapOogHU MexaHu3Mu, pe2yAupawu npousBog-
cmBomo u ynompebama Ha AekapcmBa, ycoBopuweHcmBaHe Ha
npuAazaHemo Ha npuHuyunume Ha Jobpama npousBogcmBeHa
npakmuka u cobalogaBaHe npuHuuNumMe Ha AosiAHa koHKypeHuus.

B4 .
| http://www.bgpharma.bg

Mpsk ureH Ha EBponelickama acouuauusi Ha 2eHepuYHUME NpPo-
usBogumenu — European Generics Association (EGA), kosmo e
oduuuanHa [MpegcmaBumenHa oOpzaHU3aUUA Ha 2eHepuyvHama
eBponelcka uHgycmpus, ¢ npegcmaBumenu 8 6opga Ha gupek-

mopume.
i http://www.egagenerics.com

YUneH Ha EBponelckama opeaHusauus Ha Maakume u cpegHu
dpapmaueBmuyHu komnaHuu - Europharm SMC.

http://europharmsmc.org

—tm

YneH Ha EBponelickama opzaHusayus Ha npousBogumeAaume Ha
nekapcmBa, npogaBawu ce 6e3 peuenma, m.Hap. OTC npogy-
kmu - The Association of the European Self-Medication industry

(AESGP).
w=r s http://www.aesgp.be

YUnen-yupegumen Ha Bonzapckus HauuoHaneH Komumem Ha Mexkgy-
HapogHama mbpzoBcka kamapa, npuem 3a nbAHONpPaBeH uAeH Ha
MexkgyHapogHama mopzoBcka kamapa (MTK). 3a nopBu nom Boa-
2apus noAy4aBa MACMO U eguH 2aac 8 Hal-BarkHusa opzaH Ha MTK.

MTK e HaG-npecmu)kHama opzaHusauus 8 obracmma Ha mex-
gyHapogHama mopzoBusa u medkgyHapogHume ukoHomuuecku
omHoweHua. OcHoBHama X MucusA e ga HacbpyaBa mpaHczpa-
HuYHama mbpzoBua u uHBecmuuuu U ga nomaza Ha 6usHec kop-
nopauvuume ga nocpeuwHam npegusBukameacmBama u Bvamok-

HOCMuUmMe, npousmu4vawu om 2n0bBanusauuama.

e http://www.icc-bulgaria.bg
www.iccwbo.org

YneH-coyupegumen Ha Acouuauuama Ha 6bazapckume usHocume-

Au (ABE), yusmo uen e co3gaBaHe Ha HauuoHanHa cmpameazus 3a

pa36umue Ha U3HOCa

YneH Ha lepmaHo-Boazapckama uHgycmpuanHo-mopzoBcka kama-
pa (TBUTK) , cBop3Bawo 38eHO merkgy ukoHomukume Ha lepma-
HusA u bonzapus, B8 koemo uneHyBam noBeue om 450 zepmaHcku,
6voazapcku u mexkgyHapogHU dupmu.

- http://bulgarien.ahk.de/bg/

Sopharma is:

Member of the Confederation of the Employers and Industrialists
in Bulgaria (KRIB).

krisstii  http://ceibg.bg/

A founder-member of the Association of Bulgarian Pharmaceutical
Manufacturers, at present Bulgarian Generic Pharmaceutical Asso-
ciation (BGPharmA), its priorities being harmonization of interests
with regard to the general national and international mechanisms
for regulation of drug manufacture and use, improvement of GMP
principles application and observation of loyal competition principles.

E http://www.bgpharma.bg

Member of European Generic Association (EGA), an official repre-
sentative organization of the European generic industry.

s http://www.egagenerics.com

Member of the European organization of small and medium-sized
pharmaceutical companies - Europharm SMC.

http://europharmsmc.org

——

Member of the European organization of manufacturers of medi-
cines sold over the counter, the so called OTC products - the As-

sociation of the European Self-Medication Industry (AESGP).
i http://www.aesgp.be

Founder-member of the Bulgarian National Committee of the In-
ternational Chamber of Commerce and elected as a full member of
the International Chamber of Commerce (ICC). For the first time Bul-
garia received a place and a vote in the most important body of ICC.
ICC is the most prestigious organization in the field of international
trade and international economic relations. Its principal mission is to
stimulate transborder trade and investments and to assist business
corporations to face the challenges and possibilities resulting from

globalization.
. http://www.icc-bulgaria.bg
cc

www.iccwbo.org

Member-cofounder of the Association of Bulgarian Exporters
(ABE), wich goal is to develop the National strategy for export

Member of AHK , a connecting link between Bulgarian and Ger-
man economics, with more than 450 German, Bulgarian and mul-
tinational companies - members.

http://bulgarien.ahk.de/bg/
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e-mail: export@sopharma.bg

MpegcmaBumencmBa
Representation offices

u 16, lliensko shousse Str.,
YA ,,MAUQHCkO woce” 16 1220 Sofia, Bulgaria 5th floor, China Life Tower
1220 Codus, bonazapusa Tel.: +359 2 8134 200 16, Chaowai Str.
Fax: +359 2 936 02 86 Chaoyang District,
Tea.: (02) 8134 200 e-mail: mail@sopharma.bg Belijing 100020, China
. http://www.sopharma.bg Tel.: +86 10 697 399 02
q)akc' (02) 936 02 86 Fax: +86 10 697 399 03

Mobile: + 86 136 012 592 33
e-mail: export@sopharma.bg
National Distribution Company

Sopharma Business Towers /SBT/ d. 19, Taganskaya Str. Of. D8
Moscow - 109147, Russia

yA. ,/Nouesap CmaHueB” 5 Tel.: +7495 799 55 11 235, Kumodraska Str.

. Fax: +7495 799 55 22 11000 Beograd, Serbia
Ten.: (02) 8134 556 e-mail: ndc@ndcmed.ru Tel.: +381 11 39 86 186
Peuenuus: (02) 8134 895 http://www.ndcmed.ru Tel./Fax: +381 11 39 86 608

e-mail: export@sopharma.bgi

e-mail: mail@sopharma.bg

”

Business Centre “Forum Park Plaza

. 9 Moskovskij prospect, 4-203 office 5, Rasas Str., Riga
http://www.sopharma.bg 04073, Kiev, Ukraine LV-1057, Latvia
Tel.: +8044 351 1369/70/71, Tel.: +371 672 561 40
+38050 358 69 91 Fax: +371 672 561 88
Fax: +8044 351 1370 http://www.briz.lv

e-mail: office@sopharma.net.ua

118, M. Bogdanovich Str., office 303 B

2, Arakishvili Str. 220040 Minsk, Belarus
Thilisi, 0179 Tel.: +375 17 266 22 56
Tel.: + 995 32 913 621 Fax: +375 17 266 22 65
Tel./Fax: +995 32 913 622 e-mail: brititreid@mail.ru

e-mail: info@sopharma.ge

Baku 1078, Azerbaidjan

Almaty 050031, Kazahstan 22, Masud Alizade Str.
30-A, Aksai-1A microdistrict, fl. 4 Tel.: +994 12 449 83 02
Fax: +7 727 316 05 57 Tel./Fax: +994 12 449 87 55
Tel.: +7 727 232 34 12 e-mail: office@sopharma.az

+7 727 232 34 13
+7 727 232 34 15
+7 727 232 34 16
e-mail: info@sopharma.kz Address: 12 Poleczki Str.
02-822 Warsaw, Poland
Tel.: +48 22 643 90 61
Tel./fax: +48 22 894 59 93
Alek Manukyan 9, Room 412 e-mail: office@sopharma.org.pl
Armenia, Yerevan
Tel.: +374 10 51 22 21
+374 10 51 22 23
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BULGARIA UZBEKISTAN VIETNAM MONGOLIA
RUSSIA CROATIA ALBANIA INDIA

UKRAINE MONTENEGRO SINGAPORE EGYPT
POLAND ARMENIA AZERBAIJAN TURKMENISTAN
KAZAKHSTAN USA ALGERIA LIBIA

BELARUS LITHUANIA KYRGYZSTAN ENGLAND
GEORGIA MOLDOVA IRAN ESTONIA

LATVIA TAJIKISTAN SERBIA
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yA. ,MaueHcko woce” 16

1220 Codus, boazapus
men.: (02) 8134 200

dake: (02) 936 02 86
e-mail: mail@sopharma.bg
www.sopharma.bg

sophc:rmcx®

PHARMACEUTICALS

Sopharma Plc.

16, lliensko Shosse Str.
1220 Sofia, Bulgaria

Tel: +359 2 8134 200

Fax: +359 2 936 02 86
e-mail: mail@sopharma.bg
www.sopharma.bg
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