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KopnopaTuBHa counariHa OTTOBOPHOCT

KomMioHMKe no Hanpegbka

Communication on Progress

MmobanHunar D,orosop npmn3oBasa KOMMaHUUTE Oa
Bb3rpuemart, NOOKPENAT U NpUnoXart B CBOATA chepa
Ha BIndHune 060p OT UEHHOCTW, pasaeneHn B 4eTupu
OCHOBHUW KaTeropunun:

MNMpaBa Ha YoBekKa

MpuHumn 1. 3aunTaHe 1 Noakpena 3a onasBaHeTo
npaBaTa Ha YoBeKa.

MpuHuun 2. MNapaHuua 3a HeobBbp3BaHe C AEWCT-
BU4, HapyLLaBallu npaBaTa Ha YoBeka.

TpyaoBu HopMU

MpuHuun 3. MNMpuemaHe cBobogata Ha capykaBaHe
1 e(PeKTUBHO NpU3HaBaHe Ha NPaBOTO Ha KOMNEKTUBHO
JoroBapsiHe.

MpuHumMn 4. MNpemaxBaHe Ha BCAKakBU (popmu Ha
HaCUNCTBEH W NPUHYAUTENEH TPYA.

MpuHuMn 5. EeKkTMBHO npemMaxBaHe Ha OeTCKus
TpyAa.

MpuHUMn 6. N3KkopeHaBaHe Ha OUCKpUMMUHauuATa
Mo OTHOLLEHWe Ha NpaBOTOo Ha TPy U Ha npodecus.

OkornHa cpepa

MpuHumn 7. MNogkpena 3a NpeBaHTUBHUTE NoAXoaAun
B OMa3BaHETO Ha OKoriHaTa cpeaa.

MpuHumn 8. MNogemaHe Ha MHULMATUBK, CTUMYIU-
pawmM noeMaHeTo Ha no-rofiiMa OTrOBOPHOCT KbM
OKOmHaTa cpega.

MpuHUMn 9. HacbpyaBaHe pasBUTMETO U pasnpoc-
TpaHEHNETO Ha TEXHOMNOIMK, LWaasLnM OKonHaTa cpe-
na.

AHTUKOpPYNLUA

MpuHumn 10. lMogkpena Ha aHTUKO-
PYNUMOHHU UHULMATUBKU N NOMNUTUKA Ha
NPO3pPaYHOCT.
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The UN Global Compact asks companies to
embrace, support and enact, within their sphere of
influence, a set of core values in the areas of human
rights, labour standards, the environment and anti-
corruption:

Human Rights

Principle 1: Businesses should support and respect
the protection of internationally proclaimed human
rights; and

Principle 2: make sure that they are not complicit in
human rights abuses.

Labour

Principle 3: Businesses should uphold the freedom
of association and the effective recognition of the right
to collective bargaining;

Principle 4: the elimination of all forms of forced and
compulsory labour;

Principle 5: the effective abolition of child labour; and

Principle 6: the elimination of discrimination in
respect of employment and occupation.

Environment

Principle 7: Businesses should support a
precautionary approach to environmental challenges;

Principle 8: undertake initiatives to promote greater
environmental responsibility; and

Principle 9: encourage the development and
diffusion of environmentally friendly technologies.

Anti-Corruption

Principle 10: Businesses should work against
corruption in all its forms, including extortion and
bribery.



[leknapauunsa 3a nogkpena

Statement of continued support

YBaxkaemu aKUMOHEPU U NapTHbOPWK,

C yooenetBopeHue noteBbpxaasam, Ye Codpapma
ALl cnogensa [eceTtte npuHumna Ha mobanHusa goro-
Bop Ha OOH B obnacTTa Ha 4OBELLKMTE MpaBa, pa-
GoTHaTa cuna, okonHaTta cpega W aHTMKopnyumuaTa.

B HacTosiweTo KoMioHMKe Mo Hanpeabka, npeaoc-
TaBgMe Ha BHUMaHWETO BM HerpekbcHaTata WHTe-
rpauusa Ha KomnaHusita kbm mobanHua gorosop w
HeroBuTe NPUHUMNY B Hawwara busHec crarterus, Kop-
nopaTtvBHa KynTypa u exegHeBHU gerHOCTU. Hue ce
aHraxvpame ga crnogensme tasu nHdopmauus, 13-
nons3Bavkn KaHanuTe CU Ha KOMYHUKaUWs, C BCUYKU
3auHTEpPecoBaHN CTpaHu, NApTHLOPU U NPUATENMN.

C yBaxeHue,

OrHan [JoHeB
M3nbnHuTeneH gupekTop v f
npeacenarten Ha CbBeTa Ha AvpekTopuTe
Ha Codpapma ALl

Dear stakeholders,

| am pleased to confirm that Sopharma AD
reaffirms its support of the Ten Principles of the
United Nations Global Compact in the areas of
Human Rights, Labour, Environment and Anti-
Corruption.

In this annual Communication on Progress,
we describe our actions to continually improve
the integration of the Global Compact and its
principles into our business strategy, culture
and daily operations. We also commit to share
this information with our stakeholders using our
primary channels of communication.

Sincerely yours,

Ognian Donev

CEO

sophorrhd@

PHARMACEUTICALS
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KopnopaTtuBHa couynarniHa OTrOBOPHOCT

HoBO HUBO

New level

Ha CbapMaLl,eBTl/l‘-lHO npon3sBoacTBO B 5bnrap|/|;|

of Pharmaceutical production in Bulgaria

OTroBOPEH BU3HEC

3anoyHa paboTta HoBuAT 3aBog 3a TBbPAM 403MpaHu hopmu,
M3rpafeH B CbOTBETCTBUE C M3uckBaHusita Ha GMP, GLP n GDP
- [obpu nponsBoacTBeHa, NabopaTopHa 1 oMcTpubyTopcka npak-
TUKW, N CIPSIMO €KOMNOrMYHUTE CTaHaapTu. Tol € ocHoBa 3a Obae-
woTo pa3sutneto Ha COOPAPMA.

3aBoabT 3a4afe HOBO HMBO Ha (hapMaLeBTUYHOTO MPOU3BOA-
CcTBO B bbnrapus.

Newly Build Solid Dosage Forms Factory according to GMP,
GLP n GDP and ecologic requirements start its working process!
This plant gives a new level of pharmaceutical manufacturing
in Bulgaria. The new plant is the basis on which the Company
will upgrade. Implementation of new technologies and products
still lies ahead, which will depend on the development activity
for which there will be much more funds available after the large
investment in the plant.

hillers

Oxnagntenu /

Bcunukn malmHn nmat eBponencku ceptudukaTi; Te ca eHep-
MAHO e EeKTUBHMN, KOMMIOTbPHO-KOHTPONUPaHN 1 3anuceat Le-
s npouec, KoeTo rapHatMpa 6e3KoMNpOMWCHO KavecTBO Ha
npoaykra.

[MponsBOACTBEHUTE CLOPBXEHUSA Ca OT BOAe-
LM eBponencku npomssoauTenu - Bosch, Fette,
Uhlmann, LBBohle, ¢ ycbBbpLUEHCTBaH enekTpo-
HEH KOHTPON U MbIIHO 3anucBaHe Ha NPou3BOa-
CTBEHWS NpoLiec.
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Key technological engineering and innovative features

All machines have European certificates; they are energy-
efficient, computer-controlled and record the whole process,
which warrants uncompromised product quality.

Production facilities are manufactured by leading European
manufacturers - Bosch, Fette, Uhlmann, LBBohle, with advanced
electronic control and complete recording of manufacturing
process.

Oxnapgutenu / Chillers




NpPeYncTeH Bb3ayx / 4ac

196 000 m®

air processed per hour

RESPONSIBLE BUSINESS

Crpaparta e knumaTtuaupaHa v knacbT YMCTOTa B NPOU3BOACTBE-
HWUTE NMOMELLEHUSI € OCUTYPEH C MOMOLL HA CbBPEMEHHA BEHTU-
naumoHHa cuctema, npegoctaBeHa oT GEA OO/ ¢ koMnioTbpeH
KOHTPOI 1 NOCTOSIHEH MOHUTOPUHT HA NapamMeTpuTe Ha okonHaTa
cpena. OxnagutenuTte ¢ 3,3 MeraBata eHeprusi Ocurypsisat Kom-
¢opTHa paboTHa cpega B NMOMeLLeHusITa.

Uuctata paboTHa cpefja € OT M3KIIYUTENHO 3HayeHue 3a
Npou3BOACTBEHUSI Npouec. TA e cb3gadeHa 3a [a ce rapaHTu-
pa KayecTBOTO Ha NpoAykTa M Ha pabotarta. KnumaTtnsmpaHeTo
€ eguH OT KOMMOHEHTWTE, KOUTO nomarat Ja ce NoCcTUrHe Tosa.
CneuuduyHaTta, NOCTOSIHHO NOAAbPXKaHa TeMnepaTypa, YncToTa
Ha Bb3[yxa M BNaXHOCTTa ca U3UCKBaHe 3a NPOW3BOACTBOTO Ha
AafeH NpoaykT.

ObesnpawaBawute cuctemn, poctaBeHn oT Nedermann,
Herding n Infastaub, ocurypsiBat npeunctesaHe Ha Bb3gyxa U ca
B CbOTBETCTBUE C AEWCTBALLMTE EKONMOMMYHN CTandapTu. 3a equH
yac ce npepaboreat 196 000 kybOuyeckn mMeTpa Bb3OyX. Te ce
unTpUpar, 3arpsBaT Unu oxnaxaa B 3aBMCMMOCT OT Temnepary-
paTa u ce3oHa. Jluncarta Ha rpeLluku € ocurypeHa 4ypes KoHTponu-
paHa paboTHa cpeaa.

/ Comprescors

Komnpecopu
&

The building has been air-conditioned and the cleanliness
class in production premises has been ensured with the help of
a modern ventilation system supplied by GEA Ltd. with computer
control and constant monitoring of environment parameters.
The chillers of 3,3 megawatts cooling power ensure comfortable
working environment in the premises.

Clean working environment is of significant importance for
the manufacturing process. It has been developed with two
purposes — to ensure product quality and working environment.
Air conditioning is one of the components which help to achieve
this. Specific, constantly maintained temperature, air purity and
humidity are required for the manufacture of any product.

De-dusting systems, supplied by Nedermann, Herding and
Infastaub, ensures purification of the air exhausted from the
installations and are consistent with current ecological standards.
196 thousand cubic meters of air are processed per hour. They are
filtered, heated or cooled depending on temperature and season.

The absence of errors is ensured by the controlled working
environment. The water used in the technological process is
purified by a plant with ultrafiltration and double reverse osmosis.

O6esnpalwasalwum cuctemun/ De-dusting systems

corporate social responsibility



KopnopaTuBHa counariHa OTTOBOPHOCT

eHeprusaTa oT Bb30OHOBSAEMU U3TOYHULIN
30%
enerqgy from renewable sources

B 1031 3aBOA € peanusvpaH eguH OT Hali-roneMuTe PoToBOM-
TanyHu napkose. CUCTEMUTE ca Pa3MNONoXeEHN BbPXY NOKPUBUTE
Ha CKnazioBe 1 NPOMULLIIEHN Crpay U rapaHTUparT, Ye Han-Marnko
30% oT n3nonseaHata eHeprusi € oT Bb30OHOBAEMMW U3TOYHULIN.

VOenHnAT NpoekT 3a HOBWSA 3aBOZA MONy4YM cepTudmkaT 3a WH-
BecTuTop OT knac 1 npes 2007r. ot bbnrapckaTta areHuus 3a UH-
BECTULIMN.

M3arpaxgaHeTo Ha To3n 3aBog HanbiHo npomeHn COPAPMA n
€ rnocrnegHata cTblka B MoOAepHM3aUMaTa Ha BCUYKU MPOM3BOA-
CTBEHU CLOPBXKEHUS. VIHBECTULMSATA B HOBOTO CbOPBLXEHME € B
pasmep Ha 75 mununoHa nesa.

HoBMAT NpON3BOACTBEH KOMMIEKC € NOCTPOEH 3a ABE rOAMHA U1
NMonoBMHa 1 BKIOYBA 3aBOJ 3a TBbPAU 403upaHu opmu, ¢ pas-
rbpHaTa 3actpoeHa nnou ot 21 280 m? n nabopaTtopus U agMu-
HUCTpPaTUBEH KOMMMeKC ¢ nnow, ot 5 000 m2.

In this building one of the largest photovoltaic parks has been
realized. The systems are located on the roofs of storehouses and
industrial buildings and guarantee that at least 30% of the energy
will be from renewable sources.

The preliminary design for the new plant received a Class 1
Investor Certificate in 2007 from the Bulgarian Investment Agency.

The construction of the plant has completely changed
SOPHARMA and is the last step in the modernisation of all
production facilities. The investment in the new facility amounts
to 75 million BGN.

The new manufacturing complex was built for two and a half
years and it includes a plant for solid dosage forms with a gross
floor area of 21 280 m? and a laboratory and administrative
complex with an area of 5 000 m?2.

3aBoabT pasnonara ¢ MOAEPHU BUCOKOTEXHOMOrMYHU nabo-
paTopun B CbLOTBETCTBME C eBponenckuTe nsmcksaHus! Benyku
TEXHOMOTMYHU MPOLECU Ca CUHXPOHU3UPAHW U UHTErPUPaHU Mo
OTHOLLEHME Ha Lenus npouec. ToBa 03HavyaBa MakCMMAaIlHO 13-
norn3BsaHe Ha NPOCTPaHCTBOTO, BPEMETO, EHEPrusaTa 1 3ana3saHe
Ha paboTHUTe npouecu 1 30HKM YncTu. HaBcskbae npouecute ca
C eNeKTPOHHO yrpaBrieHne 1 ToBa Hamarsiea 3arybute n 3amMmbp-
CcsiIBaHWATa 4O MYHUMYM.

[Mpon3BoACTBEHMAT NpoLec MMHaBa oT AeBeTTe nabopatopum
3a TecTBaHe Ha cybcTaHUMM U KpaiHU NpOdyKTU, Npoabibkasa
npe3 Npou3BOACTBEHaTa NWHUS, KbAeTo cybcTaHuuute Bnm3ar
B 30HMTE 3a M3MepBaHe, NpecsiBaHe, CMECBaHe,
XOMOreHu3upaHe, rpaHynMpaHe v T.H., 10 Krnacu-
duumpaHe Ha KparHaTta npoaykums. BuptyanHa
obukornka Ha Npon3BOACTBOTO MOXETe Aa Hame-
puTe Ha http://360tour.sopharma.bg/
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We have modern and high technology Laboratories according
to the European requirements! All the technological processes are
very well synchronized and integrated regarding the full process
from Ato Z. That makes the Facility to use maximum of the space,
time, energy and to keep the process and work areas still clean.
Everywhere the processes are electronically controlled and
reduce the production process to minimum losses and pollution.

Starting with nine laboratories, where substances and final
products are tested, than continuing with production line where
the initial substances enter the zones of measuring, sieving,
mixing/blending, homogenization, granulation, coating, etc. the
final packaged production goes directly to the High Rack Storage
where the production is classified. The initial and final products
goes through different enters.

Virtual tour of the Facility on http://360tour.sopharma.bg/



Crpaga Ha rognHaTta

2013

Building of the Year

KanauuteTbT Ha 3aBofa 3a TBbpAM Ao3unpaHu chopmu e 4 Mnpa.
Tabnetku roguLiHo n ocurypsisa 420 HoBM paboTHU MecTa.

,TOBA, KOETO HW NpaBW LWACTNNBY €, Ye Te3n paboTHM MecTa Liie
6boaTt 3a ekcnnoatauusi Ha BMCOKOTEXHOMOMMYHO obopyaBaHe,
1 a3 ce HagsBaMm, MMalikv npeasua ycnosuata B Bvnrapus, Te
we 6vaat gobpe nnateHn paboTHu mecta. Hue Hukora He cme
cnpenv fa MHBecTMpamMe, HUe CMe U3MNpaBeHn npes OTBapsiHETO
Ha cknap BbB BapHa, a cnen Toea B [1noBAuB, MMa MHOIO Hela,
KOMTO MOXEM i@ HanpaBuM, HO U3rnexaa, B obrnacTta Ha npous-
BOZCTBOTO, BEYE KOPEHHO CMe NMPOMEHUNN UMUIXKa Ha KOMMaHu-
aTa“, kaza OrHsaH [JoHeB Ha OTKpUBaHETO Ha 3aBoaa.

KakBo nocturHaxme
3anasBsaHe Ha OKornHaTa cpeaa;

MpoayKumsi ¢ U3KMHOYUTENHO Ka4ecTBO, KOHTPONMpaHa Ha Bce-
KV eTan oT Npou3BOACTBOTO;

[MpeBb3xogHa pa60THa cpena, obe3onaceHa Ha BCeKkM eTan oT
pa6OTHM$| 1 Npon3BoACTBEH NPOLEC;

MakcmanHa edeKkTMBHOCT Ha MpO3MBOACTBEHATa JUHWSA, 3a
nocpeLLaHe Ha Hy>xauTe Ha nauueHTa.

The capacity of the plant for solid dosage forms is 4 milliard
tablets per year and it will ensure 420 new jobs.

,What makes us happy is that these jobs will be for operation
of high technology equipment and | hope, considering conditions
in Bulgaria, these will be well-paid jobs. We have never stopped
making investments, we are faced with the opening of a warehouse
in Varna, and then in Plovdiv, there are a lot of things which we can
do, but it seems that in the field of manufacture we have already
radically changed the company's image®, said Ognian Donev.

Results achieved
We keep environment clean!

We achieve best quality production that is controlled on every
stage!

We have excellent working environment, safe on every stage of
working and production process!

Our production line reach maximum efficacy so to meet patient
needs!

corporate social responsibility



KopnopaTuBHa counariHa OTTOBOPHOCT

OTroBOpeH OnU3HecC

responsible business

HAIMPAOWU AWARDS

P

Crpapga Ha roguHaTta 2013
Building of the Year 2013

BusHec Harpaau Ha cn.
Popbc 2013

Forbes Business Awards
2013

UHBecTUTOp Ha roguHaTa
2013
Investor of the Year 2013




€KO-J10I'MKa

eco-logic

OTroBOPHOCT KbM OKOJIHATA CPEOA

HoBusat 3aBog Ha COPAPMA e nsrpageH B eKonornyHa napko-
Ba cpea kaTo eQHO HOBO MOKONEHME OT EHEPruinHO eheKTUBHU
crpagm, ¢ U3Mnon3BaHe Ha eHeprocrnecTsiBaly TEXHONOrnM 1 ma-
Tepuanu 3a HUCKO 3aMbpcsiBaHe Ha OKonHaTta cpefa. Napame-
TpWTE Ca HacTPOEeH Aa NofobpsBaT OCBETNEHNETO, OTONIEHNETO
1 KnMmaTu3aumsTa Ha crpagaTa, Kakto U usonauus Ha crpagara
1 M3non3BaHe Ha TEXHOMNOruK 3a 3erneHa OKonMHa cpeaa, CbrnacHo
€KOJorMyHMTe HopMu. ToBa HamansiBa pasxoauTte 3a notpebne-
HVe Ha eHeprusa 1 nogapbXKa Ha KOMOPTEH KNMMAT B crpagara.

Haii-ronemuaTt cootoBonTanyeH napk, KOWTO € peanuanpaH, Hu
Hapexaa cpep, HAKOMKOTO KOMMaHWW C eKONMOrMYHO MUCTIEHE 3a
oKonHaTa cpefa B bbnrapus.

doToBONTANYHMTE CbOPBXKEHUS Ha 3aBoAa 3a TBbPAM A03upa-

HY chopmu/
Photovoltaic park New Solid Dosage Forms Plant of Sopharma

3acaxaaHe Ha AobpBeTa Ha [leHsa Ha 3emsTa

Ha 25 anpun 2013, camo ABa feHa npean XpUCTUAHCKUS npas-
HUK Bb3kpeceHne, cnyxutenn Ha COPAPMA 3acagnxa 25 abp-
BeTa OT XbMbAUTE Ha CNeLunanHo cenekTupaHn gboose.

OvboBeTe, rmMHko 6unoba m gee ronemm MarHonum ca camo
YacT OT AbpBeTara, 3acajeHu Ha TepuTopusaTa Ha 3aBoga 3a
TBBLPAU J03NpaHu Popmu.

The New Facility is being built in an ecological park environment
as a new generation of energy-efficient buildings, using energy-
saving technologies and materials for low environmental pollution.
The parameters are set to improve lighting, heating and air
conditioning, insulation of the building and use of technologies
for green landscaping according to environmental standards.
This will reduce energy consumption and maintenance costs of
comfortable climate in the building. The largest photovoltaic park
that has been realized made us one of the few companies with
Ecological thinking for the environment in Bulgaria.

On Earth day Sopharma employees planted
trees

On the beautiful sunny day of April 25th, just two days before
the Orthodox Palm Sunday, Sopharma employees planted 25
trees from a special selection of oak seeds with a lot of love and
enthusiasm. Gingko Biloba and two large Magnolias are just
some of the trees that were planted on the territory of the new
SOPHARMA factory.

corporate social responsibility



KopnopaTusHa couumarnHa oTroBOPHOCT

Aa n3rie3em Ha 3€eJ1eHO

let's go Green

RESPONSIBILITY TO THE ENVIRONMENT

PARK(ING) DAY Ha CO®APMA

SOPHARMA joined the Global Initiative
PARK(ING) DAY

Ha 20.09.2013 CO®APMA ctaHa 4acTt oT CBeToBHaTa UHULM-
atnea PARK(ing) Day, koaTo npeBpblia Ypes3 KpeaTUBEH eKcre-
PUMEHT 06LLIEeCTBEHM MApKOMECTa B MapKoBe U KbTyeTa 3a OTAMX.

MpoekTbT cTpatupa npes 2005r. B CALL 1 gHec Beve e CBETOB-
Ho gBwkeHue. Mucusata Ha PARK(ING) Day e ga ce npuenedye
BHMMaHWETO BbPXy HyXAaTa OT MoBeYe OTBOPEHM 3erieHn Mpoc-
TpaHCTBa B rpajckara OKorHa cpega.

On 20.09.2013 SOPHARMA became part of the global annual
event PARK(ing) Day aiming to temporarily transform public
spaces through creative experiments.

The project originated in 2005 in the USA, when Art and Design
Studio Rebar transformed a parking lot into a city park for several
hours. This event’s mission is to attract the attention to the need
for more open green spaces in urban environment.




oasuc B nHagyctpuanHa Codusa

oazis in the industrial zone of Sofia

MocapeHuTe Ha 25 anpun abpeeta okono HoBusT 3aBof npe- The planted acorn trees on April 25th made the spaces around
BbpHaxa COPAPMA B 3eneH oa3nc Ha uHagyctpuanHarta yact Ha  the new Plant of SOPHARMA look like green oases in the
Codous. industrial zone of Sofia.

LLlactnneu cMe ga nokaxkem 3erneHun pesynaraTtu. We are happy to show the green result.

Pelwnxme ga npogbmknm Cbe 3acaxaaHeTo Ha Apyru noaxoasi- We decided to go on planting another suitable plot of land
LM pacteHus B bbnrapus Ha eceH. somewhere in Bulgaria in the autumn.
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YcTtonumBaTa coumarnHa nporpama Sustainable Social Programme
,Hne 3a obwecTBoTO “WE FOR THE SOCIETY”

CnbHYeBU OKTOMBPUIACKU OHU B BanBaH!

[Ob6oBK abpBeETa OT cnewumanHa cenekuus no npoekra ,80 3acageHu gbpBeTa“, 6sixa
nocageHu B Joma 3a Bb3pacTHU xopa B baneaH 1 B palioHa okoro nnowaga.

C napsiBaHeTo Ha HeobGXxoAMMK NekapcTBa M NpodecnoHanHn anapatu 3a naMepBaHe
Ha KpbBHO HansraHe ot ctpaHa COPAPMA, neHcrnoHepckusa knyb Ha baneaH ce npu-
CbEeAMHM KbM YCTOMYMBAaTa colmanHa nporpamMa Ha komnaHusta ,Hue 3a obLecTBoTo".

A sunny October day in Balvan Village!

We planted the first acorn trees from the special selection under the 80 Planted Trees
project on the grounds of the Home for Elderly and the area around the village square.
By essential medicines and professional blood pressure and heart rate measuring device
donated by Sopharma, we joined the Pensioner's Club in Balvan to the sustainable social
programme ,We for the Society”.
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KopnopaTuBHa couunanHa oTroBOPHOCT

nogkpena Ha ,,.80 obpBeTa”
100%

support of ,,80 trees”

80 abpBeTa 3a 80Ta rogMWHUHA Ha
CODPAPMA

80 Trees for 80th Anniversary of SOPHARMA

[MpoekTbT ce peanuanpa CbC cCrneunanHoTo CbAENCTBME Ha
nHX. denuinckn, konTo nogbpa xbvnbaute 1 gage npodecuoHarn-
HU CbBETU 3a NOAXOOALOTO MM 3acaxaaHe. C momMoluTa Ha r-xa
Bnarosecta ®akmpoBa, acouynaums CB. ViBaH Puncku n kmeTtose-
Te Ha HaceneHnTe MecTa, NPOEKTbT BeLle NPOALIDKEH U Ha Tepu-
TopusTa Ha obwuHa Benuko TbpHOBO.

Cnep aktMBHaTa pabota no coumanHara kamnanus ,80 3acage-
HU ObpBeTa“ npes usnarta roguHa, nofyYynxme MHOro nosuTMBHa
obpaTtHa Bpb3ka!

87.5% xapecBat kamnaHusata n 100% s nog-
3 kpensT! Hama nageHy HeraTMBHU MHEHUS - Xopa-

Te, CBbp3aHu C Hes!

The project was realized with the special contribution of Dipl.
Eng. Deliysky who selected the acorns and gave the professional
advice on proper planting and by the help of Mrs. Blagovesta
Fakirova and its Association St. Ivan Rilski, as well as all deputy-
mayors who supported and assisted in the initiative!
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After active work on “80 Planted Trees” social campaign
though all the year, we received very positive answers about
the campaign! 87.5% of the respondents like the campaign and
totaly 100% of them support it! There were no negative answers
about the campaign — people are aware of environment and social
campaigns towards it!
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Cbbyam ce!

CbbYOEHOTO MNMOKOJIEHUE npne CO®AP-
MA 3a cBoM uneH u nocnegoBarten

GENERATION AWAKE accepted SOPHARMA
as partner and adherent

,Generation Awake“ e kamnaHua Ha EBponerickata komucus
3a edeKTMBHO M3MOoNn3BaHe Ha MpupogHuTe pecypcu. Ta e Ha-
CoYeHa KbM aKTMBHMTE XOpa, roTOBU Aa NPOMEHSAT eXegHEBHUTE
C/ HaBuWUM, 3a Aa HanpaseaT no-gobpo MSCTO Ha CBETA, B KOWTO
XvBeem.

Temarta Ha kamnaHuWsiTa BCAKa FOAMHa € pasnuyHa, Kato 3a
2014r. e no-gobpo ynpaeneHve Ha oTnagbuuTe. ToBa € KI4oB
eneMeHT 3a MocTUraHe Ha Lenute Ha 3eneHara MKOHOMUKa.

Generation Awake HM nokasBa kakBO MOXeM Aa HarnpasuM B
HalMs XMBOT, 3a Aa Ce HamansaT oTnagbuuTe U Aa ce Hanpasu
no-pa3ymMHO W3MNOM3BaHe Ha MPUPOZHMTE pecypcu Kato BOAa,
eHeprusi, 4bpBO 1 MeTanu.

VHTENUreHTHMAT noaxod KbM 3abbp3aHOTO exeoHeBMe uma
OFPOMHO BIUSHUE BbPXY HALUUS XMBOT U Ha XMBOTA Ha Halle-
TO cemMencTBO U npusitenu. N360pbT HYM NpaBn He camo Halug
COBCTBEH CBAT pa3nuyeH, HO U Ha usnarta nraHeTa.

YOUR CHOMEE MARE

=== | WIMD OF DT

Y
-
.
H
u
[
5
=
-
Ll
-
-
-
-
-
-y

UEEIITE

B cb3Byume c ToBa e 1 U3KyCTOBOTO, Cb34adeHO OT CTapu BECT-
Huun. Ko ga 3Hae, 4ye BeCTHMUuUTEe MoraT Aa HanpasaT Hewo
TONKOBa KpacuBo? EAvH oT AbnroroguiliHute cnyxutenu Ha CO-
®APMA, Tansi MopnaHosa, AeMOHCTpupa ToBa ¢ n3paboTeHn ot
BECTHULM KONOPUTHN NpeamMeTu. Ha TpaguumoHHmTe bnarotBopu-
TenHu 6asapu Ha COPAPMA ,IMomol oT npudaten®, cnyxurenute
MMaT Bb3MOXHOCT [a Ce OOKOCHaT 4O ToBa M3KyCTOBO M Aa ce
y6ensT BbB Bb3MOXHOCTTa 3a NOBTOPHO U3MNOM3BaHe Ha MaTepu-
anure.

“Generation Awake” - the European Commission campaign is
for efficient use of natural resources. It is oriented to active people
ready to change their daily habits, to make a better place of the
World we are living in.

The campaign topic each year is different, which for 2014 is the
better management of wastes. This is a key element to achieve
the Green Economy objectives.

Generation Awake shows us what we can do in our life to reduce
wastes and to make a more reasonable use of natural resources
such as water, energy, wood and metals. The intelligent approach
to the daily round has an enormous impact on our life and the
lives of our family and friends. Our choice makes not only our own
world different but also the whole planet.

Related to this initiative is old newspapers art. Who knew that
newspapers can make something so beautiful? One of Sopharma’s
longtime empolyees, Tanya lordanova, demonstrated this with an
array of handcrafted newspapers and colorful paper objects. On
traditional SOPHARMA' charity bazaars “Help a friend”, Sopharma
employees enjoyed their colleague’s unique art.
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KopnopaTuBHa couunanHa oTroBOpPHOCT

OTFOBOPHOCT KbM Fr€eHEPUYHUA na3ap

responsibility to generic markets

COUUATNTHA OTTrOBOPHOCT

CODPAPMA, kato uneH Ha EGA, nogkpens
Nle4eHNEeTO C FeHepUYHU JeKapcTBa, KOeTo
OCUrypsiBa Ka4eCTBO U AOCTBLMNHOCT, 0COGEHO
3a couanHo-3Ha4YuMMm 3abonsaBaHus.

SOPHARMA, as EGA Member, supports
accessible treatment with generic drugs for
wide-spread and important diseases.

FTEHEPHM4YHIA
MAEKAPCTBA

mpaguyuu

B npouzBogc

KomyHukauumoHHa rpyna Ha EBponeunckarta
reHepu4yHa acouuauus

Communication group of European Generic
Association (EGA)

Ha 21 mapT bGelwe cb3ganeHa KoHcyntaTtmBHaTa rpyna 3a Komy-
Hukaumm /AGC/ kbm EBponelickaTa reHepuyHa acoumaums /EGA/
CO®DAPMA, kaTo uneH Ha EGA, e cpep ocHoBaTtenute Ha AGC.
OcHoBHaTa uen Ha rpynata e fAa ce uaeHTnduumpar Han-go-
OGpuTe NpakTWKK, KaTo ce B3eMaT NpeaBug TpyaHOCTUTE 1 obms-
HaTa Ha OMuT MO BPeME Ha M3MbIIHEHNETO Ha KOMYHVKALMOHHM
KaMnaHun B reHepuyHaTa UHAYCTPUSt U cnej Hero 1 Cb3gaBaHeTo
Ha KOMYHUKaLMOHHW MPOEKTU 1 Hacbp4yaBaHETO MM Ha eBponen-
cKko HMBO. LlenTa e rpaxganunte Ha EBponerickus

“?ﬂf}?{‘ Ccbio3 Aa 6baaT 06eKTUBHO MHpOPMMpPaHK 3a Ka-
fﬁ*ﬁ'&. 4YeCTBOTO, e(EeKTMBHOCTTa M AOCTBMHOCTTa Ha

-
’#‘;"‘ reHepun4yHnTe nekapcrea.

-
e

On March 21 at the headquarters of the European Generic
medicines Association /EGA/ Brussels, was established the
Consultative Group for Communications - EGA Advisory group for
communications / AGC /.

SOPHARMA as member of EGA was among the founders
of the AGC. The main purpose of the group will be to identify
the best practices, taking into account the difficulties and
exchange of experiences during and after the implementation of
communication campaigns in the generic industry and production
of communication projects and the promotion of those projects
at the European level. The goal is that citizens of the European
Union to be objectively informed about the quality, effectiveness
and affordability of generic drugs.
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Ka4veCTBO, ereKTI/IBHOCT, AOCTbIMHOCT

quality, effectiveness, affordability

SOCIAL RESPONSIBILITY

PaBHMAT pocTtbn A0 KavyeCcTBEHO 34paBeo-
nasBaHe Kato uen Ha EC

Equity of Access to Quality Healthcare as EU
goal

KoHdepeHumsaTa ,HepaBHONoCcTaBeHOCT B 34paBeona3BaHeTo
B HOBUTE AbpXxaBu-uneHku Ha EC u ctpaHuTe-kaHgngatku. Pa-
BEH [OCTBN 40 KAYeCTBEHO 3apaBeornasBaHe”, belle npoeeaeHa
Ha 26 tonu B El B Bptokcen. [JomMakMHbT Ha KOHepeHuuaTa,
A-p AHgpen Kosaues, eBpogenyTaTr oT EBponeickata HapogHa
naptusi, 065BM Cb3gaBaHeTo Ha HedopmarHa rpyna oT eBpoge-
nyTatn OT pasfnMyHU NONMMUTUYECKU Tpynu, KOUTO Oa paGOTHT 3a
peluaBaHe Ha npobnema.

[ocTbnbT A0 Ka4yecTBEHW 30paBHU YCIyrM € MpaBo Ha rpax-
AaHuTe, rapaHTMpaHo OT XapTaTa Ha OCHOBHWTE npasa Ha EC n
HEeroBoTO npunaraxe Tps6ea Aa 6bae NPUopPUTET 3a UHCTUTYLMK-
Te Ha EC n gbpxaBuTe-yneHkn. CUNHO orpaHnyYeHns A4OCTbN Ha
rpaxpaHuTe, 0CO6eHO B HOBUTE CTPAHU-YNEHKN U CTPaHUTE-KaH-
anpatkn 3a EC, 0o kayeCcTBeHO neyeHve n npodunaktvka € B
pesynTaTt Ha GIopKETHUTE OrpaHNYeHnsl, CBbp3aHn ¢ HUCHK BBIT,
HeycCrneLwwHY UKOHOMUYeCKn pedopMK, HacTosLwwata MKOHOMUYe-
CKa Kpusa 1 HanoxeHunTe B1o0KeTHN CbKpaLLeHns.

BnarogapeHune Ha uckpeHaTa 3arpuKeHoCT Ha nonuTuum, ob-
LLLeCTBEHW 3[paBHV OpraHn3auum, NnaumeHTCKU opraHM3aummn 1 Ta-
KvBa Ha paboTeLunTe B 3apaBHUTE CUCTEMU, KaKTO U Ha NpeacTa-
BUTEMW Ha oTpacbria, KOHPepeHUuMaTa NnocTurHa OCHOBHUTE CK
uenun. Ta NpUKoYM C aHraxXnmeHTa Ha uneHoseTe Ha ElM 3a cba-
AaBaHeTo Ha HedpopmanHa rpyna 3a HacbpyaBaHe Ha npouecu

The Conference ,Health Inequalities in the New EU Member
States and Candidate Countries. Equity of Access to Quality
Healthcare”, dedicated to the inequalities in healthcare systems in
EU, took place on 26 July at the European Parliament in Brussels.
Hosting the conference was Dr. Andrey Kovatchev, MEP from the
European People‘s Party (GERB), which announced the creation
of an informal group of MEPs from different political groups to
work on solving the problem.

cailfeviik s

Fleah Favginilises b i "W L Wewnbher Siane
wd Camafdarr Copafrin

Bgaary ' doaeion sa (sl Neaaitiears

Mavird by |edery Ramsarher 1TEE Kgune

Access to quality healthcare is a citizens’ right ensured in the
Charter of Fundamental Rights of the EU and its implementation
should be a priority for the European Union institutions and
member states. Severely limited access of citizens, especially
in the new member states and candidate countries for the EU
to quality treatment and prevention is a result of budgetary
constraints related to low GDP, failed economic reforms, the
current economic crisis and budget cuts imposed, in the words
Dr. Andrey Kovachev.
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KopnopaTuBHa couunanHa oTroBOpPHOCT

OTroBOpeH bn3Hec

business responsibility

Ha obMKCRsiHE Ha cTpaTerny u peLunMTenHu 4enCcTBus 3a cnpaBs-
He C npeav3BuMKaTencTeata, CBbpP3aHu C HEpaBHOMOCTaBEHOCTTa
B 34paBeona3BaHeTo 1 paBeH AOCTbN A0 Hero B usna Espona.
KoHdepeHumaTa Gelle opraHuanpa cbBMeCTHO ¢ bbrrapcka-
Ta HaumoHanHa naumeHTtcka opraHmnsaums (HMNO) n dopyma Ha
esponenckute nauneHtn (EPF). Cpes OCHOBHMTE roBOpUTENM
6axa Haranu Yelic ot lNeHepanHa gupekums ,3opaBeonassaHe
n notpebutenun® Ha EK (DG SANCO), npeacenatens Ha EPF Hu-
kona beonuHrteH, AHTOHMS MbpBaHOBa - eBpoAenyTat, 3amecT-
HUK-Npeacenaten Ha AnuaHca Ha nubepanute U gemokpaTuTe
3a EBpona v npegcepaten Ha 6bnrapckata HIMNO a-p CtaHumup
Xacbpmkues. [MpucbcTBaxa nNpeacTaBUTENM Ha NauvMeHTuTe u
MEeOVLMHCKUTE opraHm3auun, nyonuyHuTe agMmmHUCTpauunM Ha
ObpXaBuUTe-YNeHKN 1 papmaueBTUYHaTa MHAYCTPUS.

Thanks to the sincere concern of policy-makers, public
health authorities, health stakeholders such as patients’ and
professionals’ organizations, as well as the industry, the conference
achieved its main objectives. The conference concluded with
the commitment of MEPs’, champions of patients’ rights, who
pioneered the establishment of an informal interest group to foster
robust reflection processes and decisive action in addressing the
challenges of health inequalities and equal access to healthcare
across Europe.

The conference was organized jointly with the Bulgarian
National Patients Organization (NGO) and the European Patients'
Forum (EPF). Among the key speakers were leading experts
on healthcare and related problems as Natalie Chase from DG
,Health and Consumers® of the European Commission (DG
SANCO), President of the EPF Nicola Bedlington, Antonyia
Parvanova MEP, Vice-President of the Alliance of Liberals and
Democrats for Europe and chairman of Bulgarian NGOs Dr.
Stanimir Hasardzhiev. Attended by representatives of patient
and medical organizations, public administrations of the Member
States and the pharmaceutical industry.

CO®DAPMA yyacTBa B HarpaguTe 3a
OTtroBopeH 6usHec

rOAMUIHM HAMPAAM
34 OTFOBOPEH GM3HEC

[HeceToTo t0BMNEHo n3gaHue Ha exxerogHuTe Harpaaw 3a OT-
roBopeH 6usHec Ha bvnrapckua chopym Ha 6U3Hec nuaepuTe Cb-
6pa pekopaeH 6poit y4acTHMLM. YCMELWHO peanvaupaHnTe ycTom-
ynBm npoektn Ha COPAPMA ,KopnopatueeH CoumnaneH LeHTbp

""“ﬂ} n ,Huve 3a obwectBoTo” - [IHM Ha 3apaBeTo, Osixa
.}*‘3 2y ,ﬁ cpepn 85Te yyactBanm npoekta. Te 6sxa Bknove-
Baw

'.-‘-E- HN B KaTeI’OpVIVITe ,/IHBECTUTOP B YOBELLKUS Ka-
nutan“u »,MapKeTuHr, CBbp3aH C Kay3a

SOPHARMA with two CSR projects in contest
for Responsible Business Awards 2012

The tenth jubilee issue of the Annual Business Responsibility
Awards of the Bulgarian Business Leaders Forum collected a
record-breaking number of nominees. The successfully realised
sustainable projects of Sopharma - ,Corporate Social Centre®
and ,We for the Society” - ,Health Days®, are also among the 85
projects. They were featured in the categories ,Investor in Human
Capital“ and ,Cause-related Marketing*“.
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OTroBOPHO 00OLLyBaHe

communicate responsibility

PabotHa cpewa Ha EBponeuckara Acouua-
LMA Ha KOMYHUKLUOHHUTE AUPEKTOPU

Job Information Meeting of the European
Association of Communication Directors

Ha 25 anpun ce npoBege paboTHO-MHGOPMAaLMOHHA cpeLia
Ha pervoHanHaTta opraHusaums Ha EBponerickata acoumaums Ha
KOMYHVKaLMOHHUTE AMPEKTOPK, B KOATO Ce BKIOUMXa U NpeacTa-
BuTenu Ha COPAPMA. ObcbaeHun Bsixa TekyLlm BbMPOCK U CU-
Tyauun, CBbp3aHu C pa3BUTUETO HA KOMYHUKaLMOHHWUTE NpoLecu
B KOMMaHUNTe 1 Ha GpaHLIOBO HMBO. BbB Bpb3ka C AMHamMuKaTa
Ha pa3BUTMETO Ha Npodecusita Ha KOMyHUKaTop1Te U Heobxoam-
MOCTTa OT HENPEKbCHATO YCbBbPLUEHCTBAHE Ha 3HaHUS 1 npode-
CMOHarHoTo 0by4eHue, 6e peLLeHo Aa ce NpoBexXaaT TeMaTUYHN
0byyeHns. OcHoBHaTa Tema e ynpaBsrieHve Ha penyTaumsaTa u oT-
HOLLIEHMS NPU BbTPELUHUTE KOMYHUKALMM.

On April 25, a working-information meeting took place, for the
regional organization of the European Association of ommunication
Directors with representatives from Sopharma. Discussed were
current issues and situations related to the development of
communication processes in companies and at branch level. In
relation to the dynamics of the development of the profession
of communicators and the need for continuous improvement of
knowledge and professional training, it was decided to conduct a
thematic study. The main theme for the trainings was managing
reputation and relationship with internal communications.

CODAPMA ce Bkntoun B EBponenckara Ko-
MYHUKaLMOHHa KOH(epeHuua 2013

SOPHARMA took part in European

Communication Summit 2013

Ha 27 n 28 HOHun Gelwe npoBeaeHa rogvwHaTa EBponencka ko-
MYHMKaumnoHHa koHdepeHumsa 2013, B bprokcen, opraHnsmpaHa
oT EBponelickata acoumnaums Ha KOMyHUKaLMOHHUTE ANPEKTOPU
n cnucaHne Communication Director.

On 27 and 28 June annual European Communication

Summit 2013 was held in Brussels, organized by the European
Association of Communication Directors and Communication
Director magazine.

PaboTtHata 4acT Ha KoHdepeHuuaTa belne otkputa oT KoHu
Xepnerop, eBponenicky Komucap 3a AencTBuA Mo Knumarta, KosTo
Hanpasu Npe3eHTaumns 3a KOMYHUKMPaHe Ha yCTOWYMBOTO Pa3Bu-
Tne. bsixa npeAcTaBeHn N AUCKYTUPaHN BbNpocK 3a 6baeLeTo Ha
PR-a, Kpu3nMCcHM KOMyHMKaLuumW, NpeBpblUaHe Ha eTUYHUTE CTON-
HOCTV B MKOHOMMWYECKN TakuBa 3a KOMNaHWMTE W Cb3[4aBaHETO
Ha LEHHOCTM 4pe3 KOMyHuKauusTa. VIHTepakTMBHaTa cecus Ha
Marie-Therese Letorney ,Hai-UeHHUAT N eCTECTBEH UHCTPYMEHT

The working part of the conference was opened by Connie
Hedegaard, EU Commissioner for Climate Action, which made
a presentation for Communicate Sustainability. Issues about
the future of PR-a, crisis communications, making ethical value
in economic value for companies, creating values through
communication and others were presented and discussed.

The interactive session of Marie-Therese Letorney ,Your most
valuable communication tool and organic - your voice“ provoked
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KopnopaTusHa coumarnHa oTroBOPHOCT

OTroBOPHO 00OLLyBaHe

communicate responsibility

Aty 32,
..','!::{ﬂ',;!fi; [10 €CEHHOTO My
«;33‘3»‘ (o Se n3panme  npes

3a KOMYHUKauus - TBOAT rnac” npeamnsBrika ronsiM nHtepec. 3Ha-
YNTENHO BHUMaHME 6e oTAeneHo Ha uudpoBUTE KOMYHMUKaLMK,
KOUTO NMPOMEHAT CaMaTa CbLUHOCT Ha KOMyHMKauusaTa n busHeca
KaTo usAno.

EBponeiicka koMyHMKaLMOHHA KOHEepeHuusa e exerogHa
cpella Ha BOOELUM KOMYHUKALMOHHM crneunannct ot obnacrra
Ha Bu3Heca, nonuTuKaTta, COPY>XeHUst u Meaumn oT uana Espo-
na. lNpeseHTaummMTe 1 gUcCKycuuTe ce NpoBexaaT OT MoBeve OT
60 TON nekTopu. YyacTHMUMTE MMaT Bb3MOXHOCT Aa obcbxaar
cTpaTerumn, UHCTPYMEHTU, metoan 1 Aobpu npakTukn B obnacrra
Ha KopnopaTuBHM KOMYHUKaumu, PR, Bpb3ku ¢ meaumTte u nonu-
TMyeckaTa KOMyHUKaLWs.

ne

great interest. Considerable time and attention was paid to
the digital communications that change the very nature of
communication and the business as a whole.

The European Communication Summit is an annual conference
in Brussels with the leading in-house communication professionals.
Participants come from the fields of business, politics, associations
and media from all over Europe. More than 60 top speakers hold
presentations and discussions during the Summit. Participants
have the opportunity to debate strategies, tools, methods and
best cases within the fields of Corporate Communication, PR,
Media Relations and political communication.

MucTtepusaTa Ha cb3HaHueTO ¢ Ratio

,Unravel the mystery of the consciousness*
with Ratio

BtopoTo no poga cu cbbuTme 3a nonynspHa Hayka - opym
Ratio 6ewwe nposefeHo Ha 27 anpun B Mnagexkn Teatbp Codus.
Cnep orpoMHMs ycnex Ha NbpBOTO CU U3OaHUE Npe3 eceHTa Ha
npegxofHarta roguHa, opyMbT
3a HaykaTa Ha 40BeLUKM e3uk be
noakpeneH ot CO®GAPMA.

Ratio 2013 BbBeae HOBU TEMU,
KouTo 6sxa npeacTtaBeHu OT WH-
TEepEeCHW NeKTopu, roBopeLLn 3a
Hayka. Ratio ncka ga nokaxe, ye
HaykaTa He e caMO 3a y4eHuTe
n Moxe Aa Obae yenekartenHa
3a BcuYkn. MIHTepecshT kbM do-
pyma gosefe u

WE=*=< Loemepn 2013.

The second event of its kind for popular science - a Ratio forum
was held on April 27th at the Mladezki Theatre Sofia. After the huge
success of its first edition in the fall of last year, this year's forum
for the science of human
language was supported by
SOPHARMA.

Ratio 2013 introduced new
scientific topics presented
by interesting speakers who
talk about science that is
engaging and accessible
for everyone. Ratio wants to
show that science is not just
for scientists - it could be
interesting for all of us. Big
interest to the forum led to the
fall edition in November 2013.



GbnaroTBopuTeNHOCTTa Npe3 obeKkTnBa

philanthropy through the lens

Hag 1000 cdotorpachmm B KOHKypca ,,ToBa,
KoeTo ueHs“ Ha Club 50+

More than 1000 photos in the photo contest
“Family Values” of Club50+

[NoBeye or 1000 CHMMKM Ha Tema ,CEMEWHU LieHHOCTM" Bsxa
M3npaTeHn OT y4acTHUUMTE B MbPBUA MecedeH (DOTOKOHKYPC Ha
Club 50 Plus (www.club50plus.bg). KoHkypcbT ce npoBexaa cbc
cbaencteneto Ha COPAPMA un Bcekn mecel ce 06siBsiBa pasnumy-
Ha TeMa, No KoATO MoraT ga yyYacTteaTt U Aa cnedendar Harpagu.

Peructpaumsita 3a yyactme e Ha canta Ha Club 50+ (www.
club50plus.bg), kbaeTo ce uanpailaTt CHUMKM 3a CbOTBETHUSA KOH-
KypcC. KOHKYpPCBHT Npoabikv NO pasfuyHn TeMW B MPOLABbIKEHVEe
Ha uanarta 2013 roguHa. Hanpumep, npe3 mapt oTo-MapatoHa
npemuHa nog mototo ,Moeto xobu“. Club50 + e coumanHa nnar-
dopma, nomaralla Ha xoparta Hag 50 roguHu ga XnBesaTt AOCTOEeH
1 WacCTnB XNBOT.

50+ ®OTOKOHKYPCK 2013
30.01.2014

BﬂaI'OTBOpVITeJ'I HOCTTa npe3 o6eKkTnBa

More than 1000 photos on the subject “Family values” were
sent by participants in the first monthly photo contest of Club
50 Plus (www.club50plus.bg). The contest was carried out with
the assistance of Sopharma and was a specific monthly photo
sequence on various topics, where the users of Club 50 Plus
platform can participate and win monetary awards.

Registration for participation has been made on the website of
Club 50 Plus (www.club50plus.bg), where the participants have
sent their photos to the relevant contest selection. The sequence
continues on different topics by every month. For example, in
March the photo-marathon was under the motto “My hobby”.

Club50+ is a social platform that helps adults over 50 years old
to live worthy and happy life.

BbrnazomeopumenHocmma ripe3 obekmusa/
“Philanthropy through the Lens”

The second edition of the photo contest
“Philanthropy through the Lens”

Bwnrapcku gaputencku popym n ®oHgaums Momoly 3a 6narot-
BopuTenHocTTa B Bbnrapus, 3a BTopa nopegHa roavHa opraHu-
3Mpaxa KoHKypc 3a doTorpadum Ha Tema ,brnarotBoputenHocTra
npe3 obektuea“. KoHKypCbT BM3yanuavpa 1 Hacbp4yaBa ponsrta
Ha GnaroTBOPUTENHOCTTa B OOLLIECTBOTO U AaBa Bb3MOXHOCT Ha
npodpecmoHanHu gotorpacu 1 nbuUTenu aa ynoBsT 1 nokaxar
pasnnyHUTe Nuua Ha unaHTponusTa. Kateropumute, B KOUTO ce
cbecTesaBaxa cHumuTe npe3 2013 6sxa ca: 1. bnarotBopuTen-
HOCT 1 obGpa3soBaHue; 2. bnaroTBopuTenHOCT U 34paBe;

Bulgarian Charity Forum and the Bulgarian Charities Aid
Foundation organized for a second successive year a photo
contest on the topic of “Charity through the Lens”. The contest
visualizes and promotes the role of charity in society, enabling
professional and amateur photographers to capture and show the
different faces of philanthropy.

The categories in which the winners was appointed are:
1. Charity and Education 2. Charity and Health 3. Charity and
Culture 4. Charity and Ecology 5. Charity and Social Support;
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bnaroTBopuTENHOCTTa Npe3 obeKkTnBa

philanthropy through the lens

3. bnarotBoputenHocT u Kyntypa. 4. briaroTBOpUTENHOCT U eKo-
norust 5. bnarotBopuTenHOCT 1 coumanHa nogkpena 6. [Jo6po-
BONYECTBOTO NPOMeHs ceeTa 7. bnaroTBoputenHocT npes no-
rnefa Ha fdeuara (B Ta3w kaTeropusi ce cbCTe3aBaT camo Aeua
Ao 14 roamHn) 8. MosT repow (nMua, KOUTO ca HanpaBUN HeLLo
HeOOVKHOBEHO 3a Apyr 4YoBek unu kaysa) 9. doTo-uctopus Ha
GnaroTBopuTenHocTTa (rpyna ot 4 go 8 cHumkum) 10. Harpaga Ha
nybnukaTa.

M3bpaHute dotorpacdum, kakTo 1 nonyynnata Harpagarta Ha
nybnukata, 6s1xa 06sBeHn Ha 2 tonun 2013r. Ha un3noxba-uepemo-
HWS, Ha KoATO Bsxa NpeAcTaBeHn BCUYKM HOMUHUPaHW TBOPOU.

Harpaparta Ha nybnukata otnge npu ,ManctopbT bosiH n co-
Bata“ Ha 12 roguwHua Meanno AtaHacoB. ®otorpadunte bsxa
OLeHEeHW OT Xypwu, cbcTaBeHo oT bopuc Mucupkos, Envua ba-
pakoBa, BecenvH Bopwuwes, Kpacumupa Benuukosa, Hagexga
MaenoBa, Hagexaa Yunesa, Hukonan Bacunes n Asop lNonos.
Harpagute 3a nobeantenute 6s1xa oCcUrypeHun oT CNOHCOpUTE Ha
KoHkypca Codapma, Aypybuc Bvnrapus, Olympus, Ogmces-uH un
Photomania Magazine.

B uspaHueto Ha ,BnarotBoputenHoctTa npe3 obekTtuBa“ 3a
2013r. ce cbcTesaBaxa okorno 300 dotorpacduun. [Npes centem-
Bpu m3noxbarta nbTyBa M3 pasnuM4HM obnacTn y Hac, KoUTo ce
cbCTe3aBaxa U crnevenvxa Bb3MOXHOCTTA Aa NPeacTaBsT KOH-
Kypca Ha cBouTe xutenu. CneumaneH katanor ¢ dpoTtorpacdum u
TEKCTOBE KbM THAX, NPefHa3HavYeH 3a pa3npocTpaHeHve 3aeqHo ¢
JJlporpamara® - KynTypHO-MHOPMALMOHEH rna,
Oelle npeacTtaBeH MO BpeMe Ha W3MNOXEHWETO.
KOHKprbT 6ewwe noakpeneH ot ®oHaaums Amve-

6. Volunteering Changes the World 7. Charity through the
Eyes of Children (only children up to 14 years shall compete in
this category) 8. My Hero (faces and actions of people who did
something extraordinary for another person or cause) 9. Photo-
story of Charity (a group of 4 to 8 photographs) 10. Audience
Award

Winning photographs, which competed in 9 categories as
well as for Audience Award, were announced on July 2, 2013 at
exhibition opening ceremony presenting all nominated works.

The Audience Award went to Master Boyan and Owl - a
photography taken by 12-year old Ivaylo Atanassov. The
photographs were rated by a jury consisting of Boris Missirkov,
Elitsa Barakova, Vesselin Borishev, Krassimira Velichkova,
Nadezhda Pavlova, Nadezhda Chipeva, Nikolay Vassilev and
Yavor Popov. Prizes for the winners have been provided by contest
sponsors Sopharma, Aurubis Bulgaria, Olympus, Odysseia-In and
Photomania Magazine.

Indeed Charity Seen through the Lens provides opportunities to
professional and amateur photographers to show different faces of

philanthropy. In 2013 edition of the contest some 300 photographs
competed. In September the exhibition traveled through different
communities of the country that competed and won the chance to
present it to their residents. A special catalogue with photographs
and texts to them, intended to be spread together with The
Program cultural and information guide, was presented at the
exhibition too.

The photography contest is supported by America for Bulgaria
Foundation.
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PUTHM

rhythm

CODAPMA nogkpensi UHCTUTYT 3a U3KYCTBO
u Tepanus Jinbepa

[Mpe3 nocnegHWTe Meceunm MHCTUTYT 3a M3KYCTBO W Tepanus
LIBERA, c nto6e3HoTo cbaenctene Ha COOAPMA, nposeae Te-
paneBTU4HM cecun. LlenTta Ha cecunTe Belue ga ce NOMOrHe Ha
peuarta, KOUTo ca NneHn OT poaAUTENICKU rpuXKu aa I'IO,E[06pF|T KO-
MYHUKALUMNOHHUTE CU YMEHNA U cnocobHocTTa Aa ce cnpaeAaT Cc ar-
pecuaTa. 3a uenta ce nanonaeart 6apabaHu 1 pyuTbMHa Tepanus.
[okasaHo e, Yye ToBa € 0COBEHO YCMELLUHO B PUCKOBUTE rPynu Ha
OHOLWLUNTE. ,D,HeBHVI WHUMOEHTU Ha Hacunue B JoMoBeTe U y4ynnu-
LiaTa nokasBaT KOJIKO BaXHO € [la Ce HayyaT mnagute xopa Aa
Ce CnpaBAT C rHeBa W Apyru oTpuuatenHu emounn. bapabaHute
ca mgeanHu 3a Tasu uen. Ypes cunata Ha puTbMa, HeraTuBHaTa
€eHeprus 1 arpecusita B loHOLLECKa Bb3pacT ce TpaHcdhopmupaT B
cebenspassaBaHe 1 Bpb3ka cbe cebe cu u gpyrute. MNposexaaHe
Ha camo ABe MeCeYHW rpyrnoBu CECMU 3a CPOK OT celeM mMecela
Boau Ao: * HamaneHa arpecus * NogobpeHn ymeHusa 3a obLuysa-
He * [TpeogonsiBaHe Ha TPEBOXHOCT U Agenpecus. Tosn Bua Tepa-
nvs NoBuULIaBa camMovyBCTBMETO Ha AelaTa U MM No3BossiBa Aa ce
Hay4aT ga obulyBaTt no-cBo604HO 1 yCneLlHo, a v Aa npeogoneaT
n3onaumata n coumnanHoTo U3KIK4YBaHe.

PutbmHuTEe cecumn 3a geua, puHaHcmpann ot COPAPMA ca
OKOIo Jecer.

SOPHARMA supports LIBERA Institute of
Art and Therapy

Sessions has been conducted over the last six months by
LIBERA Institute and was kindly supported by Sopharma. The
purpose of the sessions was to help children who are deprived
of parental care improve communication skills and their ability
to deal with aggression. To accomplish this, drums and rhythm
therapy are utilized in the sessions. This has proven to be
especially successful in the risk groups of adolescents. Daily
incidents of violence in homes and schools show how important
it is to teach young people to deal with anger and other negative
emotions. Drums are ideal for this purpose. Through the power
of rhythm, negative energy and aggression in adolescence is
transformed into self-expression and connection with yourself
and others. Conducting two monthly group sessions for a period
of seven months results in: + Reduced aggression ¢ Improved
communication skills « Overcoming of anxiety and depression
This type of therapy boosts children‘s self-esteem and allows
them to learn how to communicate more freely and successfully,
while overcoming isolation and social exclusion.

The rhythm sessions for children that were funded by
SOPHARMA are around ten.

corporate social responsibility



KopnopaTuBHa couunanHa oTroBOpPHOCT

3a0aBHOTO NATHO YeTeHe

Amusing Summer Reading

HaunoHanHa Kpbriia Mmaca 3a AeTCKO YeTeHe

National Round Table on children‘s reading

Ha 4 anpun 2013r. B AMepukaHckus ueHTep B CtonnyHa 6ub-
nuoteka belwe nposefeHa cpewa  Jletckata nutepartypa - npe-
OM3BUKaTencTea 1 Bb3MOXHOCTU®. Cpen npucbceTBawmTe Gsxa
npeacrasuTeny Ha MuHMCTepcTBOTO Ha obpasoBaHneTo, Ctonuy-
Ha 6nbnmoteka, GMONMOTEKM OT UsnaTa cTpaHa, y4nTenu, aBTopu
n nspgatenu. O6cbamxa ce ponsaTta Ha GUbNMoTekMTe B AETCKOTO
yeTeHe, OTTOBOPHOCTTA Ha U3gaTtenu Ha AeTcka nutepaTypa v us-
KyCTBOTO Ha nNpeBoAa B AeTckaTa nutepartypa. belue npencrase-
HO ,3abaBHOTO NATHO YeTeHe" 3a 2013 r., KOETO 3a TpeTa nopegHa
roavHa MMa 3a Lern Aa BKITH4M LUMPOK KPbI OT yYacTHWUUM, 3a Aa
ce Ccb3dadaT M HacbpyaT HaBULK-

Te 3a YeTeHe npwu geuaTta. = =

CO®APMA  TpaguuuoHHO €
CMOHCOP Ha WHMUMaTMBaTa Ha
Bwnrapckn noptan AZ-deteto.bg
1 3aefHo ¢ [pagckata 6GubnmoTe-
Ka MnaHupaTt ronemMu exerogHu
TNIETHN KamMnaHWM 32 HacbpyaBaHe
Ha [JeTCKOTOo YeTeHe. MHuumaTmea-
Ta € Haco4YeHa kKbM BCUukn Aeual
B bbnrapusa Ha Bb3pacT oT 6 [0 4
14 rogvHN 1 TEXHUTe poauTenu v,
Oelwe npoBefeHa mexay 1 oHU 1
15 centemBpw.

On April 4th, a meeting for the ,,Children’s Literature - Challenges
and Opportunities”, took place at the American Center at Sofia City
Library. Representatives of the Ministry of Education, City Library,
libraries from across the country, as well as teachers, authors
and publishers, were among the attendees. Topics discussed
were the role of libraries in children‘s reading, the responsibility
of publishers of children’s literature, and art of the translation in
children’s literature. Presented was the ,Summer reading fun® for
2013, which for the third consecutive year, aims to include a wide
range of participants to nurture and encourage reading habits in

children.
SOPHARMA ftraditionaly is a
sponsor of the initiative of the
M Bulgarian portal az-deteto.bg,
and together with the City Library,
Summer reading fun, planned
large annual summer campaigns
_for to promote children‘s reading.

all children in Bulgaria aged 6 to
14 years and their parents, and
took place between June 1st and
September 15th.

HawwunTe yyeHnuUum - rotoBM 3a yuunuuye!

Our first grade pupil - ready for school!

Bcunukmn geua Ha cnyxuntenute Ha COPAPMA, kouTo Ha 15 cen-
TemBpy 2013r. MMHaxa Npe3 npara Ha YYUSULLETO 3a MbPBM MbT,
noryymxa HeovakBaHu nodapbun. CeaeMaeceT MbpBOKIACHNLM
ce coobuvxa ¢ paHMua C MbrieH KOMMMEKT 3a MbpBU knac. PaHu-
LuaTta cbabpalle: 6enexHuum, 6ok 3a pucysaHe, 6ov 1 LBETHU
MOJVBW, NAcTMacoBU NPbYKK, BYKBU, UMPU 1 MaTeMaTUYECKN
CMMBOIU, AbCKa M HOX 3a nnactenvH n 10 uBAT nnacTenvH, 4eT-
CKUN HOXULIM 1 CyXO NENUIo cTuk, monmen HB 1 rymmyka 3a monms,

MacTWo, OCTpUIIKa ¢ KOHTelHep, driymacTtepu u

"'u'l‘.,#} Habop oT nactenu B 12 LBATa, akBapernu n YeTku,

Ly
..,-.p.k ;_:i",. eTVKET! 1 NMoABbP3MU U Han-gobpu noxenaHus

’f‘-ﬁt 3a MHOTO cTapaHue 1 JloboB KbM y4YeHeTo!

All children of the employees of Sopharma AD, who 15th of
September steped across the threshold of the national school for
the first time, were given unexpected presents. Seventy are the
future first grade pupils and each of them is already a proud owner
of a school knapsack with complete set for the first grade. The
knapsack is quite heavy as it contains: notebooks, sketchpads,
a drawing block, paints and colour pencils, plastic sticks, letters,
digits and mathematical symbols, plasticine board and a knife and
a 10 colour plasticine set, children’s scissors and a dry glue stick,
pencils HB and an eraser for both pencil and ink, pencil sharpener
with shavings container, felt-tip pens and 12 colour set of crayons,
water colours and brushes, a counting frame, labels and notebook
covers and best wishes for much diligence and love of learning!
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B 3a0aBHOTO IATHO 4YeTeHe

8200
in Amusing Summer Reading

8200 geua ce Bkno4vnxa B ,,3a6aBHOTO NAT-
HO YyeTeHe"

8200 children from the whole country took
partin ,,Amusing Summer Reading”

Ha 15 centemBpu no Bpeme Ha cneumanHo cbbutmMe nog na-
TpoHaxa Ha kmeTa Ha Cocbus - r-xa MopaaHka daHabkosa, 6axa
BpbYeHM Harpagute 3a ,Haw-vetawwma rpag”, ,Hain-yetsworo
pete” n ,Han-yetaworo yuunuwe“. C ToBa NPUKIIOYM KamnaHu-
qaTa Ha ,3abaBHOTO NATHO YeTeHe“ 3a 2013 rognHa. COPAPMA
€ TpaguumMoHEeH NapTHLOP B kKamnaHuaTa Ha AZ-deteto.com, kato
ce Bkntounxa Hag 8200 yyactHuum, a Pyce Gelue 065BeH 3a Haii-

yeTAwmsa rpag ¢ aktmeHocT oT 20%.
B

[ — )

On September 15th during a special event under the patronage
of Sofia Mayor - Mrs.lordanka Fandakova, the prizes for ,Most
Reading Town”, ,Most Reading Child” and ,Most Reading School”
were awarded. This finalized the campaign of ,Amusing Summer
Reading® for 2013. SOPHARMA was a partner in the campaign of
az-deteto.com, where over 8200 participants took part, and Ruse
was named the most reading town with an activity of 20%.

»Slide the Winter”

: of SOPHARMA.

3vMHO npukniodeHune M3nbp3anan sumarta“ Ha Az-deteto.bg, ¢ nogkpenata Ha COPAPMA.
Winter Adventure ,Slide the Winter® of Az-deteto.bg (me - the child) was realized with the support

corporate social responsibility



KopnopaTuBHa couunanHa oTroBOpPHOCT

be3UueHHUAT YOBELLKU KanuTan

priceless human capital

Mporpama 3a noakpena Ha cnyXutenure

Stable social program for support of
employees

B u3nbnHeHve Ha coumanHata cu nporpama 3a nogkpena Ha
ceoute cnyxuntenn, COOAPMA npefocTtaBsa Bb3MOXHOCT Aelara
Oa otuBar ,Ha paborta“ ¢ pogutenute cu B AeTcka rpagnHa Cum-
6a. Komnanusita ocurypsiBa 3a CBOsi CMeTKa 4acT OT CpeAcTBaTa,
Heobxooumu 3a o6pa3oBaHNETO, OOYHEHUETO 1 FPUKMTE 3a Aeua-
Ta. o TO3M HauMH TakcaTa 3a poAMTENUTe e ocTaBa HEMpPoOMeHe-
Ha, 3aeHo ¢ obnek4YeHneTo, Ye AeLata UM ca B 6e30nacHoCT 1 B

In accomplishment of its social program for support of its
employees, Sopharma provides the opportunity for the children to
accompany their parents ,at work” at Simba Nursery School. The
Company provides on its account part of the resources required
for the education, training and care of the children. This way the
charge for the parents has remained unchanged, together with the
relief that their children are safe and close to them.

Onun3ocCT A0 THX.

Pre-Christmas Celebration for Colleagues

Mpea-konenHo 3abaneHue 3a Konerure

Beuepta Ha 4-Tn pekemBpu 2013 Gewe Hesa-
O6paBuma 3a Bcuykm cnyxutenu Ha Codpapma. B
crpagata Ha HOBUSI KOMMIMEKC 3@ XpaHeHe, B Heno-
cpencrteseHa 6nmsocTt Ao HoBus 3aBog 3a 4o3upaHu
nekapcteeHn cdopmm Ha CODPAPMA, ce nposefne
npeakoneaeH npasHuk. Hag 1200 koneru 6sxa npu-
ATHO U3HEHaJaHW OT MO3ApaBlieHUsITa Ha U3BECTHU
Obnrapcky akTbopu. XopaTa ce cpeliHaxa C pbKo-
BOACTBOTO Ha KOMMaHMUSTA U MMaxa Bb3MOXHOCT 3a
NPUATENCKN Pas3roBopu 1 MHOro CHUMKK. OrHsaH [o-
HeB, U3NbNHUTENHUAT anpekTop Ha COPAPMA, nos-
OpaBu BCUYKM C OcemaeceTarta roguiliHMHa Ha KoMm-

‘..,ua " naHuaTa, otbenasa NOCTMXKEHUsTa
N, Dy f:'?- Mo BpeMe Ha tobunenHaTa roamHa u
g:.:.f-. noxena 3apase U KbCMET Ha BCUYKM

g npes crnegpallata roguHa.

The evening of 4th of December 2013 was
unforgettable for all Sopharma employees.
The event was held in the cosy building of
the new dining complex, in close proximity
of the New plant for solid dosage forms
opened this year. Over 1200 colleagues
were pleasantly surprised by the greetings
of famous Bulgarian actors. People met
with the management of SOPHARMA as
well and had the chance to have friendly
conversations and make many photos.
Mr. Ognian Donev, the CEO, greeted
everyone with the eightieth anniversary of
Sopharma, noted the achievements during
the jubilee year and wished health and luck
to all during the next year.
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be3UueHHUAT YOBELLKU KanuTan

priceless human capital

MsacTo 3a yeTeHe n oTAUX

Cozy place for reading and relaxing

B [eHsa Ha byauTtenuTe - 1 HoemBpu 2013, B COPAPMA Gelue
OTBOpPEHa Marka yoTHa bubnmnoteka. Crnyxutenute Ha KOMMaHu-
ATa MoraT Aa 3aemar KHUIMM 1 ClMcaHus, KakTo 1 aa rv yetaTt no
Bpeme Ha obegHaTa noynBka. Ha 6GubnuoTtekata Beye ca gapeHu
KHUIM OT CTPaHa Ha Cny>utenure, KOMTo UckaT Aa Cnogensr C Ko-
nerute cn nUTepaTypHV NPO3VBAEHNES, KOUTO Ca v BnevaTnmnu.

On the Day of Enlighteners — 1st November 2013, a little cozy
library was opened at Sopharma AD on 16, lliensko Shose Str.
Now all colleagues can come and see the books and magazines
available for reading during the lunch break or for taking home for
a short period of time.

corporate social responsibility



KopnopaTuBHa couunanHa oTroBOpPHOCT

Hune 3a obLwecTBOTO

We for society

CouuanHa nporpama Ha COOPAPMA

SOPHARMA Develops its Social Programme

AKTVBHaTa coumanHo opveHtupaHa genHoct Ha COPAPMA e
Haco4yeHa 1 KbM MpoekTa ,Hune 3a o6LecTBOTO", KOWTO Ce OTNu-
YyaBa C YCTOMYMBOCT U Ce pa3BMBa Cped Te3n, KOUTO Ce Hyxaa-
ST OT MOCTOSIHHU TPWDKM - NMEHCUOHepuTe. HoBata kamnaHusi no
npoeKkTa ce nNpoBexaa B ABa NeHcnoHepckn knyba B Codus, Kb-
OETO 30paBHUTE TPUDKM Ca HACOYEHM KbM MpeaoTBpaTsaABaHe Ha
CbpaeyHO-CbA0BMU 1 6enoapobHy 3abonsaBaHUs, KOUTO ca MHOMO
YecTO cpeLlaHu cpeq No-Bb3pacHUTE xopa.

3a noseye o1 Tpu roanHn, COOAPMA npepocTtaBu Gesnnat-
HO M3MEepBaHe Ha KPBbBHOTO HansaraHe, TErno, AuxaTeneH obem
1 cbabpxaHve Ha CO B usaMwaHusa Bb3gyX B MHOIO rpagoBe B
cTpaHaTta. Pasnukata 103 NbT € B HEeMnpekbCHaTa rpmxa u Ha-
ONtoAEeHNETO Ha Te3n NoKasaTenu Cped BCUYKM XKenaeln NneHcu-
oHepu. PakT e, Ye XMNepToHUsiTa (BUCOKO KPBBHO HandraHe) e
npeanocTaBka 3a Han-4ecToO CpeljaHuTe 3apaBHM Mpobnemu y
Hac - eVH Ha BCEKU YeTupuma Aylin CTpaga OT BMCOKO KPbBHO
HansdraHe v ToBa Ce OTpa3siBa Hal-Beye NaLMeHTu B HanpegHana
Bb3pacT. CbLLO Taka € ACHO, Ye Te Ce HYXAaAT OT HenpeKbCcHaT
MOHUTOPWHT, 3a Aa Ce nogabpika HOPMarieH HauMH Ha XMBOT.

————y

XopaTa nmaT Bofewa porns 3a cobCTBEHOTO CU 34paBe Ype3

noemaHe Ha OTFOBOPHOCT, KaTO €XEeAHEBHO MnpocrneasiBaHe Ha

30paBHMTE CTOMHOCTU, HanbrHO 6e3nnaTHo Bce-

.‘?‘1‘} Y { K1 genHunyeH geH mexay 13:00 n 17:00 u. B ABa

,"ﬁ,p kny6ba, pabotelum no nporpamata Ha COPAPMA
Z%%= ,Hve 3a obuiecTBoOTO"

The active socially oriented activity of Sopharma created the ,We
for the Society“ Project that is distinguished for its sustainability
and is developing following those in need of permanent care —
pensioners. The new campaign under the Project is being carried
out at two pensioners’ clubs in Sofia, where health care for
patients is provided with the aim of preventing cardiovascular and
lung diseases so much common among that population group.

For more than three years, Sopharma AD has provided free
measurement of the blood pressure, body weight, respiratory
volume and CO content in exhaled air in many towns and cities
in this country. The difference this time is the continuous care and
monitoring of levels of those measurements in the population
groups affected most — pensioners. It is a fact that hypertension

(high blood pressure) is a precondition for the most common
health problems in this country —one in four people suffers from
high blood pressure and this affects mostly elderly patients. It is
also clear that they need continuous blood pressure monitoring in
order to maintain a normal way of life.

Therefore, the help we are offering is to give people a lead

toward assuming responsibility for their own health by having their
blood pressure monitored daily and several times a day. Everyone
who is willing to be informed of their current blood pressure values,
body weight and pulse, as well as the respiratory volume and
CO content in lungs, may do this absolutely free every weekday
between 13:00and 17:000'clock at the two clubs operating under
Sopharma‘s programme.
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00pa3bT Ha YOBEYHOCTTA

the face of humanity

NMomow, 3a OexaHuuTe - xopa 6e3 goM u
cTpaHa

Assistance to refugees - people without a
home and country

Ha 08.13.2013 6utoBu npegmetn, cbbpaHu ot konerute ot CO-
DAPMA, 65xa aapeHu 3a HyxamTe Ha [aputencku ueHTsp KnBoT.
MputokbT Ha 6exxaHun KbM Bbnrapusa ce e yBenuyun sHaumTen-
Ho. OT aHyapu 2013 go anpun 2014r. 7144 6exaHumn ca noTbpcu-
NV 3aKpura y Hac, a XyMaHuUTapeH cTaTyT Ha GexaHel, ca nony-
ynnu 2279. benrapmsa 06MKHOBEHO Ce M3MOoN3Ba KaTo MeXanHHa
TOYKa MO MbTA KbM ApYru cTpaHu. Bbnpeku ToBa, ycrnosusaTa, npu
KOWTO TE3M CEMENCTBA XUBEST, Ca U3KMYUTENHO Texkn. XopaTta
Ce HyXOasaT KakTo MOACIOH, KOETO e rpwxa Ha ObpXaBaTa, Taka
1 OT Apexu u npeametn ot buta. NpegmeTn, KOUTO 3a Hac ca He-
n3nonseaemu, 3a 6exaHuuTe morat ga ca UCTUHCKO CbKPOBULLE.

CO®DAPMA B cbBMecTHM genctBusa ¢ Bnrapckun gpapuren-
ckun ¢opym (BOP) 3a nogkpena Ha CUPUACKUTE BexaHuu B
Bwnrapusa. B® opraHuanpa fapeHuns n gobposonum B Noakpe-
na Ha cupunckuTe 6exarumn B bbnrapus. Cnyxurtenu Ha COPAP-
MA B3exa yvacTue B Ta3u uHuumatmea, U To4HO npeau Konepa
Hanpasunxa fapeHne Ha OCHOBHM nekapcTBa. CbC CbBMECTHUTE
YyCUIMnA Ha [OBEeTe OpraHv3auMn nekapcTBa, urpadkm u obysku
Osixa goctaBeHn Ha ueHTpoBeTe B KoBaueBuun, OBya Kynen u
BpaxaoebHa.

COPAPMA papsiBa xunsagm MegukameHTn roguiHo. MeHnmx-
MBHTBT Ha KOMMaHuATa ObNOOKO BspBa, 4Ye WUCTUHCkaTa 6na-
rOTBOPUTENHOCT € aHOHUMHA M Ye 4acT OT KopropaTuBHaTa Co-
LmanHa OTroBOPHOCT € MOMOLL KbM KpalHO HyXaaewmTe ce aa
nory4aT CBOEBPEMEHHO IleyeHne n megnkameHTn. ObLa cTom-
HOCT Ha AapeHuTe MeaukamMeHTUn, XpaHUTenHn AobaBku 1 Ko3me-
TUYHW NPOAYKTK € B pa3mep Ha 35 000nB..

CODAPMA pabotn ¢ Hag 20 capyxeHua n doHgauum, cpen
kouto Oaputencko capyxenue ,CB. ViBaH Punckn” — c. baneaH,
doHaaums Jlane, Bbnrapcku gaputenckn opym n ap.

On 13.08.2013, the household items collected by the colleagues
from Sopharma, have been donated to the Necessities of Life
Collection Centre. The flow of refugees to Bulgaria has increased
this year. From January 2013 to April 2014 7144 refugees arrived
in Bulgaria, seeking asylum, and 2279 recevied a refugee status.
Bulgaria is generally used as an intermediate point on the way to
other countries. However, the conditions in which such families
are living, are extremely severe. People need both a shelter,
which is care of the state, and clothing and essential household
items. Kitchen utensils may be to us remnants of long used,
but to refugees they may be a real treasure. SOPHARMA in a
joint action with the Bulgarian Donation Forum for support
of Syrian refugees in Bulgaria. Bulgarian Donation Forum
organized a donation and volunteer action in support of Syrian
refugees in Bulgaria. Employees of SOPHARMA took part in this
initiative, and just before Christmas the company made a donation
of essential medicines. With the joint efforts of both organizations
medicines, toys and shoes were supplied to the centres in
Kovachevtsi, Ovcha Kupel and Vrazhdebna.

i
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SOPHARMA donate thousands of drugs annually. The
company’s management firmly believes that true charity is
inherently anonymous and part of corporate social responsibility is
helping the most needy receive timely treatment and medications.
The total amount of donated medicines, supplement and cosmetic
products is 35 000 Leva.

SOPHARMA work with over than 20 associations and
foundations, including Charitable association “St. Ilvan Rilski”,
village of Balvan, Foundation Lale, Bulgarian Donation Forum
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KopnopaTuBHa couunanHa oTroBOpPHOCT

noaKpena 3a crnopTa

sport support

BenocunegHu cbcTe3aHusA L‘|e|Z)HI/I BPbX

Cherni Vrah Bicycle Rally 2013

[eceToTo OOUNENHO M3OaHMEe Ha CbCTE3aHMETO 3a MIaHuH-
CKO konoesfeHe ,MepHn Bpbx“ Belle NpoBeAeHO Ha 5 OKTOMBPY
2013r. Hag 200 yyacTtHuum npemmHaxa 40-KMnomeTpoBust MapLu-
pyT oT bosHa fo YepHu BpbX M 06pPaTHO C MHOMO €HTYCKas3bm 1
yaoenetsopeHne. COPAPMA oTHOBO 6e nmapTHbOp Ha CbCTe3a-
HMETO M MoMyyM Harpaga 3a okasBaHaTta nogkpena.

TeHUC TYpPHUP 3a XKYpPHANUCTU

TeHucuctute o1 bbnrapckata HauMoHanHa TeneBusnsi crieve-
Nnnxa MSACTO BbB Bb3CTAHOBEHWS OTOOPEH LLaMMMOHaT 3a XXypHa-
NNCTK, KONTO ce npoBefe Ha Ha TeHuc kny6 ,JEMA®. Crbutueto
6e opraHuanpaHo ot TK ,>KypHanuct” n ce npoBexaa ¢ nogkpe-
nata Ha COPAPMA. ExunbT Ha BHT e cbctaBeH ot MpuHa Llo-
HeBa, CaLuo MoskoB 1 AceH IpuropoB. CbBceM ectecTBeHo, BHT

crnevenu n Tutnarta Ha otbop 3a mbxe. Cpep Aa-

k fﬁ?ﬁg‘ 7 MUTe, MbPBO MACTO 6e 3aeTo oT ,Hicom® ¢ pbko-

‘1":1\1: ¥#pz:5, BOAUTEN I-XKa MoaHa AHgpeeBa. Harpagute Gsixa

22 Sl24%2 ppuuenu oT r-H Teopru [oHues, npeaceaatenst
Ha TK ,KypHanuct*.

The tenth jubilee edition of the ,Drag-Cherni Vrah“ competition
of mountain biking, cross-country race, took place on October 5th,
2013. Over 200 participants passed the 40-km route from Boyana
to Cherni Vrah and back with much enthusiasm and satisfaction.

SOPHARMA was again a partner to the rally and was highly
appraised by both organizers and participants.

i ol B RATEE

Tennis Tournament - Team Championship
for Journalists

The tennis players from the Bulgarian National Television won
the complex position in the restored team championship for
journalists, which finished this day on Tennis Club “Dema”. The
event was organised by TC “Journalist” and was carried out with
the support of Sopharma AD. The BNT team was composed of
Irina Tsoneva, Sasho Yovkov and Asen Grigorov. Quite naturally,
the National TV earned also the team title for men. Among the
ladies, the first place was taken by “Hicom” with leader Ms
Yoana Andreeva. The prize winners were awarded by Mr Georgi
Donchey, the President of TC “Journalist”.




noaKpena 3a crnopTa

sport support

Ovnnomatu m npudaTenu

Tennis Tournament “Diplomats and Friends”

TeHuc TypHUPBT Junnomatu u npustenu® ce nposeae 3a npe-
AeH nbT B Codusa cnoHcopupaH ot COPAPMA. BbB chuHana B
kateropus ,Hag 50 roguHn“ HeroBo npeBb3xoamTencTeo MaTtmnac
XbondHep, nocnaHuk Ha Mepmanus, cnevenu 6:03 vrpun B npeamns-
BMKaTenHa mau.

B nocnegHute gBOViKM MayoBe B kKaTeropusi 3a Bb3pacT ,Hag 50
roguHn®, r-H Ceetnosap lMaHoB 1 r-H Kpuctnax Minves cnevenuxa
TUTNarta cnep ycnex, MOCTUrHaT OT LWaMMMOHa HErOBO MPEBBH3XO0-
autencteo Mario Konticheli, nocnanvk Ha Utanua B Bbnrapus
N MUHUCTBbPA Ha oTOpaHaTa r-H AHren HawngeHos. Cpen gvnio-
MaTuTe Ha Bb3pacTt o 50 rognHu nobeantenute 6axa r-H AHren
AHrenoB u r-H Ceetocnas CTaHKOB, KOUTO creyenu Ha duHana
cpewy r-H Oumutbp OumntpoB m r-H Hukonan HavigeHos. -H
CTaHKOB CbLLO CTaHa LaMMMOH Ha CUHITIN B Ta3n KaTteropus.

3A U3BKYCTBOTO

anﬂTenCKa PBbKa KbM HaunoHanHaTa aka-
AeMus 3a TeaTpasiHO U d)VInMOBO N3KYyCTBO

BbnarogapeHne Ha nomowta Ha CO®APMA, HaumoHanHaTa
akagemMus 3a TeaTpanHo u unmMoBo n3kycTBo ,Kpbctbo Capa-
¢oB“ Beye umar LecT nuaHa 3a obyyeHne 1 peneTmuun Ha CTy-
OEHTUTE.

~K1BOTHT € xybaB, korato mmame TeaTbp!“ € MOTOTO Ha NpPeMu-
eparta Ha cueHaTta ,EtaxHa rpo3gosa“ (Grape Brandy Condo) Ha
,Cbn3a n cmsax®, nogkpeneHa ot COOAPMA.

In the finals in category “aged over 50 years” he domineered
over H.E. Matthias Hopfner, Ambassador of Germany, winning
6:3 games in a challenging match. SOPHARMA sponsored the
tournament and exactly the two finalists and the BTF President Mr
Stefan Tsvetkov were the initiators of its performance.

In the final couples matches in category “aged over 50 years”
Mr Svetlozar Panov and Mr Christian lliev won the title after
the success achieved over the singles champion H.E. Mario
Konticheli, Ambassador of Italy to Bulgaria and the Defence
Minister Mr Angel Naydenov. Among the diplomats of age up to
50 years the winners were Mr Angel Angelov and Mr Svetoslav
Stankov, who won in the finals against Mr Dimitar Dimitrov and Mr
Nikolay Naydenov. Mr Stankov became also the singles champion
in this category.

3A U3KYCTBOTO

ART SUPPORT

Helping hand to the National Academy for
Theatre and Film Arts

IPo3MloBA -

Aewvce AP Sog TAITHL Cragoe MRANDE Dloee SrTM=C0
Halaea EOTAIGRA Idosiea WAFODBA u Beoe o LWASER

It is owing to the assistance of SOPHARMA that the National
Academy for Theatre and Film Arts ,Krastyo Sarafov‘ now have
six pianos for training and rehearsal of students.

“Life is nice when we have theatre!”

was the motto of the premiere on stage ,Etazhna grozdova“
(Condo Grape Brandy) at “Salza i Smyah” Theatre, supported by
SOPHARMA.
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Ad Forum 17

Ad Forum 17

Ha 23 anpun 2013r. 6ewwe npoBeaeH TpaguLMOHHUS OpyM Ha
peknamara Ad forum, opraHusupaH oT Bbnrapckara acounaums
Ha KOMYHUKaLMOHHWTE areHumn. B cegemHageceToTo n3gaHune Ha
cbbuTHneTO, B65IXa NpeacTaBM Han-HOBUTE TEHAEHLMU B obnactta
Ha peknamara, kakto n nobegutenute ot Young Liones Bbnrapus
1 HarpageHnTe peknamu Ha cpectuBana Cannes Lions 2012.

Tasn rognHa Bu3usTa Ha Ad Forum Gele dokycupaHa Bbpxy
creuyanHoTo u3gaHWe Ha mopgyna, KOWTO npeacTtaBun MHAoOp-
Mauusa oT 7Te OHW peknameH dectmean B KaH. dopymbT npe-
[OCTaBM aHanm3 Ha peknamHus nasap B ctpaHata npes 2012r. n
OvYaKBaHUATa 3a HeroBaTta AMHaMMKa npes TekyliaTa rognHa. Ad
Forum e TpagmumoHHo cnoHcopupaH ot COPAPMA n ce npoBeae
cbC cbaencTemeTo Ha Konica Minolta, MallAdvertising, One.bg n
Jobs.bg.

On April 23, 2013 the traditional advertising Ad Forum took
place, organized by the Bulgarian Association of Communication
Agencies. The seventeenth edition of the event presented the
latest trends in advertising, and the winners of the Young Liones
Bulgaria and the awarded ads at the Cannes Lions 2012 Festival.

The vision of this year's Ad Forum focused on the special
edition of the module, which provided the information from the 7
days of the Cannes Advertising Festival. The forum provided an
analysis of the advertising market in the country during 2012 and
the expectations for its dynamics in the current year. The Forum
is traditionally sponsored by Sopharma, with the assistance of
Konica Minolta, MallAdvertising, One.bg and Jobs.bg.

FETHE DEEARMH Ry T
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Mediamixx 2013

Mediamixx 2013

19-T0 usgaHue Ha mexayHapoaHus meaneH dopym Mediamixx,
6eLle npoBegeHo mexay 9 1 12 HM B KypopTeH komnnekc An-
GeHa ¥ 3aBbpLUM CbC 7 3naTHU KOPOHM 3a eavH TV cepwuan,
HSAKOMKO 3maTHM Yagbpa WM onpeneneHyn Aatv 3a crensalloTo
nsgaHune - Mediamixx 2014. Mediamixx 2013 6elie ¢okycupaH
BbPXY KOHIpecHara 4acT, KOTO 3arnoYHa ¢ AUCKYCus 3a kanuTana
B MeauuTe 1 cBoboaaTa Ha CNoBOTO, ECTECTBEHO MPOLAbIKEHNE
Ha MuHanoroguwHua Mediamixx 1 ¢ aHanu3 Ha olle efHa UHTe-
pecHa

roavHa B pa3BMTUETO Ha MeauiHaTa cpeaa B bbnrapus. CbluecT-
BEHa YacT oT nporpamaTa Ha KoHrpeca 6sixa guckycumTe mexay
OOCTaBUMLNTE U Cb3daTennTe Ha CbObpXKaHWe, KakTo U 00eKTu-
Te Ha aBTOPCKO npaBo. Harpagarta ,YMeH MHBECTUTOP® - MHTENN-
reHTHa UHBEeCTUUMSA B MeauiiHua 6usHec 3a 2012 - 2013, belue
nageHa Ha Japwuk 3a npugobueaHe Ha Netinfo. MNpeaxogHute ose
rOAVHW Tasu Harpaga oTbensizaa MHBECTULMUTE BbB BECTHULMTE
24 vaca v Tpya (2011), KakTo 1 pa3BUTUETO Ha MeauHaTa rpyna
Bbnrapust On Air npes 2012 roguHa.

Harpaga 3a npyvHOC KbM pa3BUTMETO Ha MEXOYyHapOAHUTE KO-
MyHUKaLum n 6usHeca mexay ctpaHute ,Cross Culture® nonyun
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The 19th edition of the international media forum Mediamixx,
which took place between 9 and 12 June in Albena Resort,
Bulgaria, ended with 7 Golden crowns for one TV seria, a few
Golden umbrellas and fix dates for the next edition - Mediamixx
2014. 2013 media forum was concentrated around congress part
that starts with a discussion for capitals in the media and freedom
of speech, a natural continuation of last year's Mediamixx and
another interesting year in media environment development in
Bulgaria.

Essential part of the Congress program was discussions
between providers and content creators, as well as the subject
of copyright. Award ,Smart Investor” - a smart investment in
the media business for 2012- 2013, was for Darik web for the
acquisition of NetInfo. Previous two years this award honors the
investments in 24 hours and Trud newspapers (2011) and the
development of media group Bulgaria On Air in 2012.

Award for contribution to the international communications
development and business between countries ,Cross Culture”
received producer and president of the India Film Guild Mukesh
Bath, who spoke about the possibility of shooting in Bulgaria
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npoayueHTa n npe3ngeHt Ha NHans dunm Guild Mukesh Bath,
KOWTO roBOPM 3a BbL3MOXHOCTTa 3a cHMMaHe B Bbnrapusa Ha wH-
aunncku dounmu. Harpapgata Ha gomakmHa Albena Resort nonyyn
MHTepHeT-nopTan 3a 6bnrapckute obwmHN Kmeta.bg.

Harpaga 3a usanocteH NpuHOC B Hanpegbka Ha MeaunHuS
6u3Hec Belle gageHa Ha BCUYKM aKTUBHM GNorbpu, KOETO € U3-
KIIOYUTENHO NPU3HAHUE 3a BCUYKMN YHaCTHULM B UHTEPHET, KOUTO
cBo60AHO M3passBaT CBOMTE CTAHOBULLA W Ca KaTanu3aTtop 3a
MeaunHaTa cpefa v Hanpegbka Ha rpaxgaHcKoTo obLecTBo y
Hac.

Bcunukun Harpagu ,Golden Crown® 3a 6bnrapcku cepuan, cbbpa
.[1og npukputne” Ha bbnrapckara HaunoHanHa TeneBu3ns, Kou-
TO MOMy4Yn NPU3HaHNE HE CaMO Ha NPOECUOHANNUCTUTE, HO U Ha
nybnukata. Ton nonyyn Harpagara 3a Han-gobbp TeneBU3NOHEH
cepuarn, pexucsop, CLEeHapuUCT, oneparop, feeHe, Mmyavka n Han-
[o6poTo No3uLmMoHMpaHe Ha npoaykTa. Ta3u roguHa Te ca nsbpa-
HW HEe OT XypW, a U3LAMNO Ype3 OHNarH rmacyBaHe Ha cavTta Ha
,Mediamixx“. HomnHupanu 3a Harpagute 6axa cepusa ,[JbpBOTO
Ha xwuBoTa“, ,JJomaleH apect”, ,Kbge e Marn®, ,He e npepocra-
BeH", ,Revolution Z, ,Cegem yaca pasnuka®“, ,Ctonu4yaHu Bnose-
ye“ u ,Pamununara“.

MbpBa Harpapa 3a ,[Mog npukpuTtne® Helwe BpbyeHa oT EnexHa
KpbcTeBa, Aupektop KopnopaTvBHM KOMyHMKaLMKU 1 pekrama Ha
COPAPMA, KomnaHusaTa, KOATO TPaAMLMOHHO NOAKPENs pasnuy-
HW NPOEKTUN, CBbP3aHN C KOMYHUKaLMK.

nobeguTens B HarpaguTe.

Bulgarian municipalities Kmeta.bg.

Award for lifetime contribution in

the media business progress were
for all active bloggers and this idea
is outstanding recognition for all
active participants on the web who
freely express their opinions and are
.| a catalyst for the media environment
and civil society progress in the
" country.
All awards ,Golden Crown® for
the Bulgarian series, collecting the interest not only of the media
profession, but the audience went to the show ,Undercover” of
Bulgarian National Television. He received the award for best TV
series, director, screenwriter, cameraman, casting, music and the
best product positioning.

This year they are selected not by jury, but entirely through
online voting on the website ,Mediamixx“. Nominated for the
awards were series “The Tree of Life*,“ House Arrest",“ Where's
Maggie®, , Not given®,“ Revolution Z ,,“ Seven hours difference”,
,S0fia residents in more* and , The family*.

First prize ,Undercover” received this year was presented by
Elena Krusteva, Sopharma Corporate Communications and
Advertising Director, the company that traditionally support
different projects related to communications.

One of the awards was presented by a representative of Deloitte,
which was the guarantor for the correct counting of the votes and
determine the winner of the awards. Mediamixx traditionally focus
the media guild interest and the circle of active participants in
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Mediamixx TpaguuMOHHO hoKycuMpa uHTepeca Ha runguata u
Kpbra Ha akTMBHUTE y4acTHULUM B AUCKYCKATa Ce pasLumpsiBa BCS-
ka roguHa. PopymbT nNpes 2013 BkoyBaLle 1 6rnorbpu, KOUTO Bce
No-4eCTO BMMAAT BbPXy OOLLECTBEHOTO MHEHWE U MeauiiHa cpe-
Aa. 3HaunTeneH nHTepec KbM TEMUTE MMaLLe OT CTpaHa Ha pas-
nnM4HKM 6usHec cpepu, BrnoumtenHo COPAPMA, lMpuctaHuwHa
nHppacTpykTypa, Deloitte n apyrn komnaHum, KOMTO Hanpasuxa
Bb3MOXHO CbOMTMETO MOpagu BSPBaHETO, Ye WHBECTMUMUTE B
TakuBa NPOEKTU 1 HacbpyaBaHe Ha cBobogaTa Ha megunTe e Ha-
YMHDBT 3a pasBUTUE HA AeMOKpaumaTa U OTFOBOPHO rpaaaHCKo
obLwecTBO, KOMTO Ca ecTecTBeHa cpefa 3a brusHec nNpocnepuTer.

OuakBaHuATa Ha opraHusaTopuTe Ha MediaMixx, ca 3a Bce no-
ronsiMa nogkpena v CbAencTBme OT CTpaHa Ha NoBeye KOMMaHum
N MEAUNHN UrPaymn, BKITFOYUTENHO U YyXOECTPAHHN.

the discussions expands every year. This year*s forum included
also bloggers who increasingly influencing the public opinion
and media environment. Significant interest to the subjects had
representatives of different business sphere, including Sopharma,
Port Infrastructure, Deloitte and other companies, that made
the event possible because of the belief that investments in
such projects and promote media freedom is the way for the
development of democracy and responsible civil society, which
are a natural environment for business prosperity.

The Mediamixx's organizers expectation, are for bigger support
and cooperation of more companies and media players, including
foreign participants.

ON! Fest - pecTBan®T 3a rpaacka Kyntypa

ON! Fest - urban culture festival

Ot 20 po 22 centempu, B Codusa ce cbetost ON Fest, yHuka-
neH dpectmBan 3a rpagcka Kyntypa, KOMTO pasrpblia OrpoMHUSA
cn noteHuman ¢ nomowta Ha COPAPMA. lNMpe3 gBata OHWM Ha
decTmBana BCEKM HaMepu NMPUMOXKEHME Ha CTpacTTa CU: Urpw,
rpacdvT, Napkyp, aHnMe CbCTe3aHne, MHTepecHa nporpama.

®PuHanbT Ha BankaHckns TypHUp 3a Haw-urpaHarta urpa B cBe-
Ta 3a 2013r. - League of Legends, 6e npencrtaBeH Ha OrpoOMHM
eKkpaHu B 3anute Ha dectnBana. EQHO OT Hal-MHTepecHUTe Cbhe-
Te3aHus, KoeTo cbbpa Ha ronsm Gpon cbeTesatenu Gelle 3a Bu-
3yanusauus Ha cumsonuTe ,SFRM" (Sopharma).

From the 20th to the 22nd of September, Sofia hosted ON!Fest,
a unique festival in Bulgaria for urban culture that unfolded its
huge potential with the help of Sopharma as well. During the two
days of the Festival, everyone shared his passion: gaming, graffiti,
parkour, anime competition, comprehensive program.

The finals of the Balkan tournament for the most played game
in the world for 2013 - League of Legends, was presented on
huge screens in the festival rooms. One of the most interesting
competitions that gathered a large number of contestants was the
representation of the symbols “SFRM” (Sopharma).
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B npogbmkeHne Ha HAKOMKO ,cecnn” Ha Bcekn 15 MUHYTU npes
aBaTa OHW, HauMHaelum rpaduT apTUCTU MOXELLIXa Aa rnokKaKaT
CBOSl TanaHT M BObXHOBEHME, U rpacduTuTe, KOMTO crnedenuxa
Hali-MHOrO rnacoBe Mony4vmxa Harpagu: akcecoapu 3a rpaguTti
Xunsonuc.

YyacTHuumMTe U noceTuTenuTe Ha dbectTuBana Moxexa ga cro-
[OensT BneyatnieHmsiTa Cu CbC CHUMKM, U a y4acTBaT B CbCTE3a-
HueTo ,Bcekun e megus“. N gBeTe cbCTesaHns ca YacT OT nHMuma-
TuBaTta ,lornen B 6baelleTo”, upes kossto COPAPMA noakpens
pa3BUTUETO Ha CbBPEMEHHATA rpazcka KynTypa.

B pasrapa Ha nsitoto, npes tonn, COPAPMA nogkpenu n dec-
TMBana Animes - 3a aHMMe 1 MaHra.

Mpe3 2013 rognHa ON! Fest npueneye nosede ot 15 000 un
NnocTeneHHo ce NpeBpblla B Hal-ronemmsi ectmean oT To3n pos,
Ha BbankaHute, a moxe 61 1 B EBpona.

Over several “sessions” each of 15 minutes throughout the two
days, beginning graffiti artists were able to show their talent and
inspiration, and those graffiti that won the most votes received
awards: accessories for graffiti painting. Contestants and visitors
of the festival captured their impressions with photos that took part
in the competition “Everyone is a media”. Both competitions are
part of the initiative “Looking into the Future” by which SOPHARMA
supports the development of contemporary urban culture.

In the heat
of the summer,
in July, the
campaign
supported  the
Animes festival
— a festival
for anime and
manga. ON!Fest
2013 has
attracted more
than 15000
visitors and it is
becoming  the
biggest festival
of this kind on
the Balkans
and maybe in
Europe.
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3apaBu

Healthy

CO®APMA nHBecTMpa B MbpBaTta Gbrrapcka MobunHara annuka-
uMsi 3a 30paBoOCioBEH XNBOT ,3apaBun”. Ts e Obnrapcka paspaboTtka
1 e HanbNHO 6e3nnatHa. MNpunoxeHneto e 3a iI0OS n Android ycTpon-
CTBa ¥ Beye nomnagHa B TON knacauuaTa 3a 6esnnatHu annvkaumm
Ha App Store. OT nyckaHeTo B Ha4anoTo Ha Mecel, pespyapu 2014r.
mMecel Man, Ta e usterneHa Hag 6900 nbTn oT App Store 1 noseve ot
2000 nbTM ot Google Play MarasuH. Tss moxe ga 6bae nsterneHa u
oT www.zdravi-app.com.

~30paBun” npegnara obpu NpakTMkn U NecHu 3a crnefsaHe AHEeB-
HM CbBeTU Kak Aa 6baem B 4OOPO hM3nyecko M yMCTBEHO 34paBe.
Te paswwupsiBaT No3HaHUsITa 3a 34PaBOCIIOBHOTO XpaHeEHe, CropTa,
MeauTaumsaTa U Ha4MHWTE Ja ce YyBcTBame no-gobpe. CbBeTute ca
nogHeceHu no 3abaBeH U MHTEPECEH HAYMH, KaTo ca C U3KIMYUTENHO
LUMPOK AManasoH. Bcekun CbBET € NpuapyKeH OT PUCYHKa, Cb3aadeHa
cnewumarHo 3a NpuioXKeHMeTo, Hocellla cMUChIa Ha CbBeTa U MHOMO
HacTpoeHue.

BbB dyHKUMOHaNHOCTMTE Ha ,34paBu” MMa onums 3a U3MbIHS-
BaHe Ha CbBeTUTe ,HanpaBu’ HelHUsAT 3amucbn e ga npefocTass
TOYKM MPU U3MbIIEHHNE HA CbBETa, KOMTO MoraT da GbaaTt gapeHu
3a bnaroTBopuTenHu Kaysu. CamuTe Kaysu ce u3bupar n obssasat
npeaBapuTerHo.

CbabpXaHMEeTO Ha annukauusita e ¢ obpasoBaTenHu Lenu, He e
MELMLMHCKM CbBET. B cnyyante Ha Hyxga oT cneunduyHoO neveHue,
KOHCynTaummuTe C nekap npegv npuem Ha Hskost oT gobaskuTe unu
N3MbIIHEHNE Ha CbBETUTE, Ca 3a4bIHKUTESNTHU.

WpoeaTa Ha ,30paBu” e ga nokaxe, Yye 34paBOCIOBHUS Ha4YMH Ha
KMBOT He O3Ha4yaBa 3a4bJPKUTENHO criefBaHe Ha AocafHu npaBuna
3a XpaHeHe 1 ABMKeHne, Ha 3abpaHin, 1 orpaHNYeHns 1 NpueMaHe Ha
6e3BKYCHM XpaHU. 30paBOCNOBHUAT HAYMH Ha XMBOT O3Ha4aBa rpu-
Xa 1 yBaxeHue kbM cebe cu, BcnylwBaHe B puTbMa Y CUrHanuTe Ha
TANOTO HY U yMa HU. 3aLloTOo XUBOTHLT € XybaB, korato cme 3apasu!

SOPHARMA invest in first bulgarian mobile application for healthier
lifestyle ‘Zdravi’ (Healthy). The app is developed in Bulgaria and is
completely free. It works on iOS and Android devices and is on
the top chart for free applications on App Store since its launch in
February. For just 5 months it has been downloaded over 6,900 times
on the App Store and more than 2000 times on Google Play. The
application can also be downloaded at www.zdravi-app.com.

“Zdravi” provides easy to follow daily tips on how to be in good
physical and mental health. With just one advice a day, the app can
help broaden your knowledge regarding healthy eating, sports,
meditation and practices to feel good.

The tips provide a wide range of information, designed in a fun
and intriguing way. The app combines some well forgotten tips from
our grandparents with more modern health and spiritual practices,
that are now trending. Every advice is accompanied by an illustration,
designed to provide this information in a fun and engaging way.
An important part of the app’s functionalities is the option “done”
via which you can gain and donate points for various charitable
causes,previously selected and announced in the app itself.

The content of the application is for educational purposes only and
not medical advice. In case of need for specific treatment, consult
a doctor before taking any supplements or performing the practices
provided.

The idea behind ,Zdravi® is to show that a healthy lifestyle does not
necessarily mean following a boring and restrictive routine of eating
tasteless meals and engaging into exhausting exercises. It means
taking care of your physical and mental health and paying attention
to one’s individual needs as a human being. Because we belive, that
optimum health insure maximum vitality.
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O 3gpalbu

EguH 3gpaBeH coBem Ha geH Ha
MOBUAHUA MU meAedoH

— QPUMEHTAACKH
EAMKCHP

Momgncky gap om Opussma. Gooam «a
Bumamur, kodma mpetBa ga npucucm-
B O wbmgreBmurman soy semesin Har e

~3gpabu” e HanvAHO BeanaamHa anaukauud, koamo exkegHeBHo Bu npeg-
Ad2a AeCHU 3a caegBaHe u usnovAaHeHue coBemu 3a gobpo ¢usuvecko u
ymemBeHo agpaBe. Camo ¢ eguH cbBem Ha geH, MOBUAHOMO HU NPUAO-
»keHue we Bu nomozHe ga paswupume no3HaHuAma cu 3a agpaBocaoB-
HOMO XpaHeHe, cnopma, Megumauusma u ga ce uyBcmBame no - gobpe.

3awomo »uBomvm e xybaB, kozamo cme ,3gpabu”.

P
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http://zdravi-app.com



