ek sophormc:®

bvrArapckata oapMaL,eBTUHHA KOMMAHUSA
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HawuTte ueHHoCcTH

Codcdapma AA:

npou3BeXAd reHepuviHun AeKapcCcTed
U OPUrMHAAHU MAPKU C HOU-BUCOKO
Ka4yecTBO

HOCBHPYABA MPUXKATA 30 3APABETO HA BCUYKM
3AUHTEPECOBAHM CTPAHM YPE3 COLMAAHUTE
CH MPOEKTU U MPEAOCTOBIHE HO AOCTOBEPHA
MHJOOPMALMS

NMPAKTUKYBA U pa3BuMBa OTrOBOPHO
OTHOLUEeHUE KbM OKOAHATA CpeAd

PABOTU CbBMECTHO M MOAKPENS KOKTO MECTHUTE,
TAOKQA U TAODAAHUTE OOLLIHOCTU

U3Irpaxxaa YCTOﬁ‘-IMBM ne4yeAmMBLIn
AAPTHLOPCTBA CHC CBOUTE AOCTABYULLU

noAKpena LLACTMETO M1 PA3BMTMETO HA HAEHOBETE
HA eKH1na cum

Cb3AABA 6AAra Ypes nevyaaba u pacrex

OkoAHa cpeaa /
Environment

Our core values

Sopharma AD:

produces the highest quality generics
and own originals medicine

promotes the health of our stakeholders
through social projects and information
practices and advances environmental
stewardship
serves and supports our local and global
communities
creates ongoing win-win partnerships
with suppliers

supports team member happiness and
excellence

creates wealth through profits and
growth

NkoHoMuka /Economy

O6uwecTBO
/Society



KoMioHKMKe no HanpeAbKa

Communication on Progress

COMMUNICATION ON
PROGRESS

Sopharma AD is a member of UN Global Compact
since 11.03.2004, reports since 2006 and in active level
since 2012. For the first year Sopharma AD reports its
COP as an “advanced”.

[AODAAHMAT AOTrOBOP MPM3OBABA KOMMNOHMUTE AC
Bb3MPMEMAT, MOAKPENAT M MPUAOXKAT B CBOSTA CArepa
HQ BAMAHME COOP OT LLEHHOCTU, PA3AEAEHU B YETUPM
OCHOBHM KATETOPUM:

Mpasa Ha YoBeka

MEUHUMA 1. 3a4MTAHE M MOAKPENA 30 ONA3BAHETO
MPAOBATA HA YOBEKA.

MPUHUMN 2. TAPAHUMS 30 HEOBBBLP3BAHE C AEUCTBMS,
HAPYLLABALLLM NPABATA HA YOBEKA.

TpyAOBU HOPMU

MpwuHumn 3. MpuemaHe CBOBOAATA HO CAPY>KABOHE
M ePEKTMBHO MNPUHABOHE HA NPABOTO HAO KOAEKTMBHO
AOTOBAPSIHE.

MEUHUMN 4. TTpEMOXBAHE HO BCIKAKBM OOPMM HO
HACWACTBEH U MPUHYAUTEAEH TPYA.

MEUHUMA 5. EQOeKTMBHO MPEMAXBAHE HO AETCKMS
TPYA.

MourHuMn 6. M3KOpEeHIBAHE HO AMCKPUMUHALLMATA
MO OTHOLLEHME HA MPABOTO HA TPRYA M HA MPOdDECHS.

OKOAHa cpeaa

MpuHumn 7. NMoAkpena 30 NPEBAHTUBHUTE MOAXOAM
B OMA3BAHETO HA OKOAHATA CpeAQ.

MpuHUMN 8. NoAeMAHE HA MHULLMATUBKM, CTUMYAM-
PALLM MOEMAHETO HA MO-TOAIMA OTTOBOPHOCT KbM
OKOAHATA CPeAQ.

MpuHUMN 9. HOCbPYABAHE PA3BMTMETO M PA3NPOCTRA-
HEHMETO HA TEXHOAOTUM, LLLAAILLIM OKOAHATO CPEAQ.

AHTUKOpPYNLUMUA

MpuHuMn 10. NMNoakpena HAO AHTUKOPYMLLMOHHM
MHULLMATUBM M MOAUTHKA HA MPO3PAYHOCT.

CORPORATE SUSTAINABILITY | 2015

Dear stakeholders,

| am pleased to confirm that Sopharma AD
supports and implements the Ten Principles of
the United Nations Global Compact in the field
of Human Rights, Labour, Environment and Anti-
Corruption. Sopharma AD is already working
towards the new 17 Sustainable Development
Goals, along with all stakeholders.

In this Report we describe our actions for
integration of the Global Compact principles
into our business strategy.

We also commit to share this information with
stakeholders through our corporate communication
channels.

Sincerely yours,
Ognian Doneyv, PhD
CEO,
Chairman of the Board
SOPHARMA AD

The UN Global Compact asks companies fo embrace,
support and enact, within their sphere of influence, a
set of core values in the areas of human rights, labour
standards, the environment and anti-corrupftion:

Human Rights

Principle 1: Businesses should support and respect
the protection of internationally proclaimed human
rights; and

Principle 2: make sure that they are not complicit
in human rights abuses.

Labour

Principle 3: Businesses should uphold the freedom
of association and the effective recognition of the
right to collective bargaining;

Principle 4: the elimination of all forms of forced
and compulsory labour;

Principle 5: the effective abolition of child labour; and

Principle 6: the elimination of discrimination in respect
of employment and occupation.

Environment

Principle 7: Businesses should support a precautionary
approach to environmental challenges;

Principle 8: undertake initiatives to promote greater
environmental responsibility; and

Principle 9: encourage the development and diffusion
of environmentally friendly technologies.

Anti-Corruption

Principle 10: Businesses should work against corruption
in allits forms, including extortion and bribery.
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POPMYAQTA 3A YCMEX AHEC BKAIOYBA U MHBECTULIMMTE B HOBELLIKMSA, MOUPOAHUA U
MHTEAEKTYOAHUS KAMUTAA. PA3BUTMETO HO KOMMAHMUTE CE M3MEPBA C OTMEYATLKA, KOMTO
OCTQBST BbPXY NMNA3APA M OOLLECTBOTO M CE TbPCU MO-LUAAOCTHA OLLEHKA HA Bb3AEMCTBUETO UM
CMNPAIMO TEXHUTE KAMEHTU, CAYXKUTEAU, MHBECTUTOPU M MECTHM OBLLIHOCTU. TOBA € PEBOAIOLIMA.
Codoapma AA CAEABA MOAUTMKA HA MNPO3PAYHO M OTTOBOPHO KOPMNOPATMBHO NMOBEAEHME
KATO €AMHCTBEHMA CbBPEMEHEH HAYMH 30 MOCTUTAHE HA BM3HEC yCneX U PA3BUTHUE HA
oOLLLEeCTBOTO.

OTroBOpPEH M Npo3pavyeH bmsHec
Responsible business and tfransparency

Today formula for success expressly includes investments in human, natural and intel-
lectual capital. Today we are looking for an evaluation of the company impact which is
more fair, correct and comprehensive. Impact on the market and on society regarding
their customers, employees, investors, local communities. This is a revolution. Sopharma AD
stands behind the believe that being a responsible corporate citizen is the only way to run
our business and to succeed in now days in todays turbulent fimes.
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3ANHTEPECOBAHM CTPOHMU

CAyXUTEAU
Employees

NHBecTUTOPMU
Investors

AbpPXXABHMU
CTPYKTYPH, CBbP3AHU
C A@MHOCTTA
Health Government
agencies

FpaxaaHu

Citizens

PapmaueBTUYHA
NPOMMULLUAEHOCT
Pharmaceutical

industries

NapTHbOPCTBA U

YA€HCTBA

Partnerships and

MECTHU OBLLHOCTU

Codpapma AA MHBECTUPA B AOKOAHMTE MPOWM3BOACTBA,
30 AQ 3ALLUTU MKOHOMMYECKMA XKMBOT HO MECTHUTE
OBLLHOCTH, KaTO 30 2015r. MHBECTULMMTE CA HOPACTHAAM
C 42%. TDAAMUMOHHO KOMMOHMETA MOAKPENS PA3AMYHM
NPOEKTM BbB BDABEBO, KATO M3IPOXKACHETO HO ThPTOBCKM
LLEHTBP C ANTEKA M PECTOPAHT, Bb3CTOHOBABAHETO HA
MOKPMBA HA LbPKBATA CB. APXAHreA MMXamA 1 Ap.

Codhapma AA MHBECTUPA M B 2 KbLLLM 30 TOCTM BbB
BpabeBo, KATO KbLLLM 30 OTAMX 30 CBOUTE CAYXKMTEAM.

Codbapma AA paboT CbBBMECTHO C OBLLIMHA BEAMKO
TbPHOBO, MbPBOHAYOAHO C AQPEHMA HO AEKAPCTBA HA
AOMOBE 30 Bb3PACTHM XOPA M MEHCUOHHK KAYOOBE.
MO-KbCHO CbTPYAHMYECTBOTO CE PA3BM B MOCOKA
Bb3CTAHOBABAHE HA KAYOOBE, OBLLIMHCKM LLEHTPOBE,
NPEAOCTABIAHE HO KOMMIOTPM HO MU3IBEHM CTYAEHTH OT
HAUMOHOAHWS BOEHEH YHMBEPCUTET BbB B. ThpHOBO 1 AP.

memberships

Sopharma AD invests in its local manufacturinges
sites to protect the economic livelihood of local
communities and for the 2015 investments increased
with 42%. Traditionally the company was a supporter
of different projects in Vrabevo such as trading center
with a pharmacy store and a restaurant; St. Archangel
Mihail church’s roof repairs.

Sopharma AD invested in 2 guest houses in Vrabevo
as a base place for employees’ holidays.

Sopharma AD works with Veliko Tarnovo municipality
starting with projects for donations of medicines for
clubs for elderly and retired people, but the program
was outspread fo investments in rennovations of the
clubs, donations for the community centers, free
computers for the outstanding students of the Military
University in Veliko Tarnovo, etc..
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BeAMKO TbPHOBO MOAKPEMM COLUMAAHMA NpoekT “80
3acaaeHn avpeeta 3a 801a roamLlHnHA Ha Codbapma
AA.

FPAXKAAHU

BCUYKM MMAOME CBOUTE ASTCKM MAOLLLOAKM. B
NPOAbAXEHME Ha 8 roamHKM Codbapma AA MOAABPXKA
Bb3CTAHOBEHATA OT HEY AETCKA MAOLLLAAKO CbC CAOHYETO
B KHA3 BopucoBaTta rpaamHa.
[bPBUIT OT MHOBATUBHMTE EKO-BEAOBPBL3M
“3apaBM” Belle MOCTABEH MO BpeEME
HA EBpOMemckmsa TEHUC TYPHUP B
HAUMOHAAHWS TEHMC LLEHTBP. BeAoBpb3nTe
Ca 4aCT OT NPpoeKTa #sopharma-
bike. Te ca 3a 12 Beaocuneaa u ca
PA3MNOAOXKEHN BAM3O AO TEHUC KOPTOBETE
B KH43 Bopumcosara rpaamHa 1 npea HaumMoHAAHATA
ounbamnoteka “Cs. CB. Kupma 1 Metoan”. AMBULMATA
e A0 ObAQT MOCTABEHM MOBEYE KPACKHBU BEAOBPDB3M OT

3aedHo npomeHame 2pada, 8
KOoumo Jxxcueeem, kamo docmasame
y0o80.aAcmaeuemo om u3Kycmaeomo 00
xopama u ce3dasame oo6wWu npoexmu

€KO-MATEPUAAU U TAKA AQ MPOMEHMM MOCTENEHHO
rPAACKATA CpeAd. MecTaTa HAO BEAOBPbB3MTE Ce
OMPEAEAIT C TAQCYBAOHE BbB Facebook.

Veliko Tarnovo municipality supported the “80 planted
frees” social project for 80th Anniversary of Sopharma
AD.

CITIZENS

We all have our playground. Sopharma AD restored
the children playground in the Kniaz Boris garden and
for 8 years the company maintains the installations for
the Sofia municipality.

We are changing together the city
we live in, deliver the pleasure of art
to people and develop crowdsourcing

The “Zdravi” innovative eco-bicycle parking rack was
opened during the closed competition of the European
Tennis Tournament of NTCveterans. It is the first one
of a series of bicycle racks part of #sopharmabike
project. The "Zdravi” bicycle parking
rack is designed for 12 bicycles and
is placed near the tennis courts in the
Kniaz Boris Garden. The next one was
opened in front of the National Library
St. Cyril and St. Methodius. The ambition
of the Project creators is that more
new and beautiful bike racks made
of natural materials can be installed, which would
change our urban environment. Bike racks locations
have been determined after voting on Facebook.




3a 1peTa roamHa Codoapma AA y4aCTBA B CBETOBHATA
mHULMaTtmea ParkING day, koato npeobpassasa
NAPKOMECTATA B HELLLO PA3AMYHO - BUOAMOTEKQ, AETCKA
MAOLLLOAKQ, MICTO 30 TOTBEHE MAM OTAMX. Codbapma
AA Cb3AQAE LLEHTBP “3APABM" 30 CMTOPTHU 1 YMCTBEHMU
30060BAEHMS.

U3KyCTBOTO Bb3NUTABA

EAHO OT HAM-TOAEMUMTE OBATAPCKU KYATYPHM
CbOUTMA 30 MOCAEAHUTE AECETUAETUSR CE MPOBEAE B
MNapmx ¢ m3noxbaTa “Enones Ha TpAKMMCKUTE Lape:
APXEOAOTMHECKM OTKPUTMSI B bbArapma’. Ta BeLue
OTKPUTA B AyBbPA, MOKA3BAMKM TBOPOM HA €AHU OT
HAM-APEBHUTE U KPEATUBHM LLMBUAM3ALLMM, XXMBEAM MO
HaLMTE 3eMU. NTAPAAEAHO C M3AOXKDOATA CE NMPOBEAOXA
BbArAPCKM KYATYPEH CE30H, MOCBETEH HO CbBPEMEHHOTO
M3KYCTBO; HOYYEH CEMMUHAP HA OBATAPCKM APXEOAO3N
n BM3HEC POPYM 3a MHBECTULLMM B MKOHOMMKATA HA
CTPQHATA HU.

HAKOAKO meceLa No-KbCHO m3aoxabaTta “CpebpoTo
OoT AyBbpa” roCTyBA HO HALLMOHAAHMS APXEOAOTUAECKMN
mysen, Codoma. Codpapma AA, KATo YAEH HO ACOLIMALMATA
"KomuteTt 3a noaKpena HA BbArapckata aHTHUYHA
n3A0XK0a B AyBbpa”, Belue CIoOHCOP HA U3AOXKOATA.

B kpas Ha roamHaTa n3aoxba Ha Mukaco “Tukaco
- BEYHMAT rocT” BeLue oTKpUuTa B HAUMOHAAHATA
XYAOXECTBEHA ranepmd B Codouma U moxeLle Aa
Obae BUAIHA AO 25 gHyapu 2016. M3aoxbaTa Belue
MOAFOTBEHA CMELMAAHO 30 BbArapMa OT KbLLLATA-MY3EM
HA [TMKACO B POAHMS TPAA HO XYAOXHMKA, MaAara 1
Belue OPraHM3MpPAaHA OT MOCOACTBOTO HO MCcnaHMg B
Codomg, ¢ noakpenara Ha Cohapma AA.

For the third year Sopharma AD took part in ParkING
day global initiative for turning the parking places into
something different - library, playground, cooking zone,
a place to rest. Sopharma made a healthy center for
sport and brain activities for a day. In 2014 our parking
place was for healthy entertainment with Zdravi machine
and the year before for checking of health indicators.

Yes, the Art cultivates people

One of the largest Bulgarian cultural events for the
last decades took place in Paris with the exhibition
“Epopee of Thracian Kings, Archaeological Discoveries
in Bulgaria”. It was open in the Louvre, showing all the
opulence of one of the most ancient and creative civili-
safions in our land. Parallel to the exhibition, a Bulgarian
cultural season dedicated to contemporary art was
held; a scienfific seminar on Bulgarian archaeology
was organised and a business forum for investments
in our country’'s economy.

A few months later the exhibition “Silver from the
Louvre — Boscoreale Treasure” was at the Natfional
Archeological Museum in Sofia. Sopharma AD, as a
member of the Association “Committee for Support of
the Bulgarian Anfiques Exhibition at the Louvre”, was
sponsor of exhibitions.

At the end of the year Picasso Exhibition “Picasso:
the eternal quest” was opened in the National Art
Gallery in Sofia and remained on display there until 25
January 2016. The exhibition was prepared especially
for Bulgaria by the "Picasso” House-Museum in the
painter's hometown, Malaga, and was organized
by the Embassy of Spain in Sofia, with the support of

Sopharma AD. 1; '% | c
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$PAPMALLEBTUMHA UHAYCTPUSA

Karto 4yaeH Ha ETA Codoapma AA y4aCTBA B MPUEMAHETO HA ETUYHMS KOAEKC HA MNPOM3BOAUTEAUTE HA FEHEPUYHM
1 G1onoA0BHM AekpacTea B EC. CbOUTMETO CAEABA MPUEMAHETO HO OCHOBHMUTE MPUHLMMKM HO AOBPO YNPABAEHME
BbB DAPMALLEBTHYHMA CekTop B EC.

Mo Bpeme Ha 21 FToaULLIHO KOHdbepeHUMs HA EMA, npe3naeHTa HaO Acoumaumara Hmuk Xarrap 3assu, ye
EBpOnenckaTa MHAYCTPMS 30 TEHEPUYHU U BMOMOAODHM AEKAPCTBA “M3MbAHSBA CBOITA MMCUA 30 MPEAOCTOBIHE HA
BMCOKOKQYECTBEHM AEKAPCTBA HA NAUMEHTMTE B EBPOMNA, KATO YBEAMYABA TEXHMA AOCTbM AO €DEKTUBHO AEYEHME
M NAPTHLOPCTBO 3A YCTOMHYMBO 3APABEOMA3BAHE.” VMO OrPOMHA Bb3MOXXHOCT 30 YBEAMYABAHE HA AOCTbMA AO
AEKAPCTBA YPE3 KOHKYPEHLMA HO TEHEPUYHUTE MPOAYKTH B EBpona (0T 55% A0 75% OT AEKAPCTBATA), KOETO AC €
YCTOMYMBO M ETMHHO (Cnopea 0AODPEHMS OT ETA ETKMYEH KOA HO MOBEAEHME). TEHEPUYHATA M BMONOADHATA MHAYCTPUA
Cb3AQBA MOAEA HO YCTOMUYMBM GOAPMALLEBTUHHM MHOBALMM, CBbP3AHM CbC Cb3AABAHETO M MPOM3BOACTBOTO HA
MPOAYKTM C AOBOBEHA CTOMHOCT, KOMTO MOTAT AQ MOAOCOPAT 3APRABHUTE MPOUXOAM M €OUKACHOCTTA HA BOAHMLMTE.

EAHQ OT LeAUTE HO MOCAEAHATA 3APABHA PeddoPMA € bbArapms AQ MHBECTMPA MOBEYE CPEACTBA 30 AEKAPCTBEHA
TepAnMa HA NAUMEHTUTE C TEHEPUYHM AEKAPCTBA, KOMTO CA MO-AOCTbIMHU OT OPUTMHAAHUTE TAKMBA. TAKQA,
crnopea OrHaIH AOHEB, AbPXKABATA LLLE MOXE AQ CMECTU 3HAYUTEAHU CPEACTBA. “BAACTUTE TPIAOBA AQ HOMEPAT
MOAXOASLLLO PELLEHME, KOETO AQ € B YCAYTA HO ObATAPCKMUTE MALMEHTU M AQ CE MOCTUIHE BAAQHC B M3MOA3BAHETO
HO MHOBATMBHUM U FEHEPUYHM AEKAPCTBA."

MNo-A0BbP AOCTBIM A0 NO-A0BPO 3apaBeona3BaHe A0 2020 e ueata Ha Crpartermara 2020 Ha EBponenckara
AreHums no AeKapcTeata /EMA/. TOBO MOXXe AQ CE MOCTUTHE Hpe3 OBLLLA PEFYAQTOPHA PAMKA, EAMHHA MNPOrPAMA
30 PA3pPABOTBAHE HAO FrEHEPUMYHM M BMOMOAODBHM AEKAPCTBA M OMTUMM3IALMA HO PENYAQTOPHMUS MPOLLEC YpeE3
MHCTPYMEHTUTE HO TEAEMEAMNLIMHATA.

IIpo-2eHepuunHama noaumuxka
e 6 ycayza Ha od6uecmaomo Pro-generic medicine
policy favors society

As a member of EGA Sopharma AD parficipates in adoption of Code of Conduct for the Manufacture of
Generic and Biosimilar Medicines in the EU. The event followed the adoption of the EC guiding principles for
good governance in the pharmaceutical sector.

At the 21st Annual Conference of the EGA, EGA President Mr Nick Haggar said that the European industry for
generic and biosimilar medicines “fulfils its mission by providing high quality medicines for patients in Europe,
increasing their access to effective freatment and partnering for sustainable healthcare”. There is a huge
opportunity to increase access fo medicines through competition in generic medicines across Europe (from
55% to 75% of medicines) to be sustainable and ethical (according to the newly approved Code of Ethical
Behaviour of EGA). The generic and biosimilar industry is developing a model for sustainable pharmaceutical
innovations associated with the development and manufacture of value-added products that can improve
health outcomes and efficiency in hospitals.

Pro-generic medicine policy favors society. One of the purposes of the latest healthcare strategy, Bulgaria has
to spend more public funds for medical freatment of patients with generic medicines, which are much cheaper
than the original drugs. Thus, this country would be able to save a substantial amount of money, according to
Ognian Doneyv. “We are still waiting to see real policy in this field. The authorities must find a suitable solution,
which would be in favor of the Bulgarian patients and reach a balance between the use of innovative and
generic medicines.”, Ognian Doneyv said.

Better access for better health by 2020 is the aim of the 2020 European Medicines Agency /EMA/ Strategy. It
will be achieved by high-standard global regulatory convergence, a single development programme for generic
and biosimilar medicines and optimisation of regulatory processes supported by telematics tools.

e ES

EUROPEAN MEDICINES AGENCY

SEIENGE MEDLIGENES HEALTH



MAPTHbOPCTBA

Kato aktMBeH YAEH HA BbArQpCKATA Mpe>Xa Ha
FA0BaAHUg AoroBp Ha OOH, Codoapma AA y4aCTBA B
npoekTnre “fopaesd ce C TPYAQ HO MOUTE POAMTEAN",
“MbT1aT HO XpaHaTA”, “OTrOBOPHMAT M300P™ 1 AP.

Ha 02.12.2015 B HOLUMOHOAHATA MHULIMATMBA “Topaes
Ce C TpyAd HO MOUTE POAMTEAM” 30 3TA MOPEAHA TOAMHC
Ce BKAKYMXA 21 KOMMAHMMK, B 19 rpaAd B CTPAHATA.
Maeata e BusHeCca AQ MOKOXKE HO AELLATA HO CBOUTE
CAYXXUTEAM, 4PE3 CMELMAAHO PA3PABOTEHU MPOTPAMM
M UIPU, 3ALLLO TEXHUS TPYA € BAKEH. baxa nokaszaHm 115
npodoecum OT NoBeye OT 15 CEKTOPA HAO MKOHOMMKATA.
30 ealH AeH nosede o1 600 aella “npes3exa” dpadpumku,
AQBOPATOPUM M BU3HEC NPOCTPAHCTBA.

“OTroBOPHUAT M300P" LLeAM AQ MOKAXKE, Y€ KOMMAHUMTE,
4ype3 MNPO3PAYHOCT M OTTOBOPHO MOBEAEHME, MOTAT
AQ yOeAdT NoTpeBUTEAMTE, YE Ype3 CBOA M3BOP MMAT
CUAQTA AQ MPOMEHST MPOU3BOACTBEHM MPAKTUKM,
AQ AMKTYBAT MOAQTAA HO PEKAAMOAATEAUTE M AC
HACBPYAT AHTUKOHCYMEPU3IMA. TTPOEKTBT OCOULIMAAHO
Belle CTapTMPAH C BM3HEeC 3aKyCKA C NMPEACTABUTEAM
HA KOMAMHUUTE-AMAEPU U C PAALLMODB HO TEMA
“nasapysaHe”.

Codpapma AA ce npucbeanHm Kbm 10TO KOOUMAEMHO
M3AQHME HO AQPUTEACKATA MPOrPAMma “ToTosm 3a ycnex”
Ha PI1Bb. Ha cneumaaHa uepemonHms Ha 10 HoeMBpPM
BbB BOeHHUs KAYO B Codomg, 120 MAQAEXKM MOAYHMXA
cTMneHAMM. MPOorpaAMaATA MOMAra HA U3SBEHM YHEHMLIM
M CTYAEHTU AQ MPOABAXKAT CBOETO OBPA30BAHME.
Cobapma AA n3Bpa AC NOAKPENM ABOMO ObaELLLA
MEAMLM, Tb1 KATO PAPMALMATA M MEAMLIMHATA BUHATM
ca BMAM CBbP3aHU. “Aekap” 1 “doapmauesT” ca cpea
npodoecumre, KOMTO HE MOTAT AQ CE PA3BMBAT BE3
AOBEPUETO HO XOPATA U KOUTO 3AEAHO Bb3CTOHOBABAT
HOM-LLEHHOTO MPMUTEXAHME HA YOBEK - 3APABETO.

=
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PARTNERSHIPS NAD MEMBERSHIPS

As an active member of Global Compact Bulgarian
Network we Sopharma AD participates in joint projects
of the Network “‘I Am Proud of the Work of My Parents’,
“The Road of the Food", “Responsible choice”, etc.

On 02.11.2015 the national initiative “I Am Proud of
the Work of My Parents” took place for third consecu-
five yearin 21 companies, in 19 cities in the country.
The idea is for the business to show the employees’
children, using specially developed programmes and
games, why their parents’ labour is important. The
children learned about 115 professions from more than
15 sectors of the economy. More than 600 children
“"took over” factories, laboratories and business spaces.

The “Responsible Choice"” Project aimed to show that
the companies can, through fransparency in responsible
production and supply, demonstrate to the consumers
that with their actions have the power to change the
production practices, fo influence the ,,fashion” imposed
by advertisers and to nurture anticonsumerist culture in
themselves and young people. The project is officially
launched with a business breakfast with representatives
of the leader companies and a flasmob.

Sopharma AD joined the 10 jubilee edition of the "Get
Ready to Succeed”charity program of the BCAF. Af
a special ceremony on the 10th of November in the
Military Club in Sofia, 120 young men and women were
awarded scholarships. The program has been helping
excellent parentless students from high schools and
universities to continue their education. the company
chose to support two future medics because pharmacy
and medicine have always been inextricably related.
“Doctor” and “Pharmacist” are among professions that
could not develop without people’s frust, and fogether,
they restore the most valuable asset in life — health..
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XMBOTLT € XyOAB, KOTATO CME 3APABMU
Optimum Health, Maximum Vitality

Codoapma AA NOAKPENs MAEITA, e 3APABETO € HAYMH HA XXMBOT, A HO AQUAOCTAMA. TOBA
OMPEAEAS M MOCOKATA HO MHBECTULLMM B COLLMAAHUTE MPOTPAMM U OKTUBHOCTU, BKAIOYUTEAHO
AUTUTAAHM, CBbP3AHU CbC 3APABETO.
Sopharma AD supports the idea that health is not a lifestyle issue, but the only up to date
and conscious way of living. That’'s why Sophrama AD invests in programs and activities,
including digital, related to health .

#sopharmabike

CbBmecTeH npoekT Ha Codhapma AA 1 AQPKMK 30 3APABOCAOBEH
HOYMH HO >KMBOT B rPACKA CpeAd. KOMMAHUATA Cb3ACAE BEAOBDDB3M
3APCBU B MOAEPEH M EKO CTUA Mpea HapoaHATa BUBAMOTEKA U
BbArapCKMAT HOLMOHOAEH TEHUC LLeHTbP. Codhapma AA MoAKpenm
CodomabarK No Bpeme HA BAOCHNEAHUS TYP M3 CodommckaTa
Cseta ropa 3a aeHg Ha Ceeta Codomsg, Ha 17.09.2015.

#Sopharmabike

#sopharmabike

Sopharma AD joint project with Darik radio to promote healthy
lifestyle in urban environment. The company built the bicycle rack
Zdraviin a modern and eco style infront of National library and at
Bulgarian National Tennis Center in Kniaz Boris Garden. Sopharma
AD supported Sofiabike in a bike tour to Sofia Sveta Gora for the

Saint Sofia Day, 17.09.2015.

KCO nporpamm 3a 3ApABOCAOBEH >XMBOT

Codhapma AA noakpenm 710 M3AAHME HA TEHMC
TYPHUPA “AMAAOMATU U MPUATEAN”, KOMTO CE MPOBEXAQ
HA BbArapPCKMI HOUMOHAAEH TEHUC LLEHTHP. TPAAMLMOHHO,
TYPHUPBT CE NPOBEXAQ MOA NATPOHAXA HO MUMHUCTEPCTBO
HQA BbHLUHUTE PABOTH.

“"Crpenkosu TypHup Codoapma 2015" 3a HaM-A00pH
CTPEALM CE MPOBEAE MEXAY 2 1 4 HoemBpwm 2015.
CbCTE3QHMETO CE OPraHU3MPA CbBMECTHO CbC CTPEAKOBM
KAYO AeBckm Codpapma M OCBEH HAM-AOBpUTE
CTREALM CPEA MBXETE U XXEHUTE, B CbCTE3AHMETO
MMOXA Bb3AMOXXHOCT AQ CE BKAIOYAT U MACAM TOACHTU.
Codoapma AA NAGHMPA TYPHUPA AC CE MPEBbPHE
B TOAMLLEH U AQ CE€ dDOKYCUMPA BbPXY PA3IBUTUETO HA
NnoApACTBALLMTE.

CSR programs for healthy living

Sopharma AD supported the 7th edition of “Diplomats
& Friends” tennis tournament that took place at the
tennis courts of the National Tennis Center. Traditionally,
the tournament was organized under the patronage
of the Ministry of Foreign Affairs.

The Tournament Sopharma 2015 for best shooters
gathers the Best Sports Shooters in Bulgaria from the 2nd
to the 4th of November. The competition was organ-
ized jointly by the pharmaceutical company and Levski
Sopharma Shooting Club, and besides the top shooters
with pistols and rifles in men’s and women's category,
the competition gave a chance to the talents in boys'
and girls’ category. Sopharma AD plans fournament
to become annual and with a continuing focus on the
development of adolescents.

sopharma® TaBeEX (] 30petu

TYPHUP 10
CMOPTHA CTPE/IBA
“COMAPMA 2015"

[:[]EJL"HZO ’I 5
2-4 HOEMBPU



COUMAAHO 3HAYMMM 3ADOAIBAHMUS

Tabekc® - AOCTBNHO U €CPUKACHO A€4YEHUE HA
TIOTIOHONYLUEHETO

Mpoy4saHe o1 Kpasd Ha 2014 HA y4eHW OT HOBA 3eAaHAMA
30 ABP>XKABHA MPOrPAMA 30 OTKA3BAHE OT Lurapmre
AOKO3Q, Ye Tabekc® e Han-ePUKACHOTO CPEACTBO 3C
LeATa. 3a AQ OTBOPM BPATUTE 30 CAEABALLIM CTbMKM B
PErMCTPALMATA HO MPOAYKTA HO HOBM MNO-NEPCMEKTUBHM
nasapu, Codoapma AA Npeanpme NpoACKOa Ha akummTe
CU B ABLLLEPHOTO APY>XECTBO EKCTa6. KOMNAHUATO
npeHece KOMYHMKALMATA 3a MPOAYKTA U MOA3MTE OT
CAMPAHE HA TIOTIOHOMYLLEHETO 1 B AUTUMTAAHATA CPEAQ
4ypE3 Cb3ACABAHE HA BAOT, CAMT U BE3MAATHO MOBUAHO
npuaoxeHume #ExSmoker 3a Tabex®. MOBUAHOTO
MPUAOXKEHME HA BbATAPCKM, AHFAMIMCKM U PYCKM
€31K MOMAra 34 OTKA3BAHE OT LUMIApUTE M Cb3AABA
MEXAYHAPOAHA OBLLIHOCT HA XXEAQELLUTE AQ TO
HAMNPAOBAT U YpEe3 rEMMMADUKALLMS.

CORPORATE SUSTAINABILITY | 2015

Tabex® - the affordable freatment for smoking cessation

At the end of 2014 New Zealand scienfists found out
that the medicinal product Tabex® is the most efficient
device for smoking cessatfion. Sopharma AD actively
spread the news and ensured further work on the registra-
tion of the product Tabex® on new markets, especially
where this disease is widespread, with good outlooks.
To open the doors to subsequent steps in the product
registration of new, promising markets, Sopharma AD
launched a sale of its shares in the subsidiary Extab.
The company launched a communication product
for the benefits of smoking cessation in the digital
environment by creating a blog site and free mobile
application for #ExSmoker Tabex®. The mobile app is
functional in Bulgarian, English and Russian languages,
helps quitting and creates an internation

Ex Smoker

mobile app

T

“Want to
eltls
smoking?

Just download et
the free mobile 1240 L R
app Ex Smoker. (@) (®
ailable on a5

TABEX




AUTUTAOAHO COLMAAHQA OTTOBOPHOCT

B anrntaaHata epa Codoapma AA NpeAoCTaBd
BCAKA MHPOPMALMA, CBLP3AHA CbC CBOUTE MPOAYKTH
M PA3AMYHU 3APABHM BbMPOCHK YPE3 CBOUTE AMIMTAAHM
KOHOAU. KOMMAHMATA KOMYHUKMPA Ype3 youtube
KOHAAQ Ha Codoapma AA 1 CBOUTE NPOTOUAM B TYUTbP
1 doenclyk. Bcekm moxe AQ HaMmepu MHAPOPMALLMS
No MHTEPECYBALLLUTE TO BBMNPOCK HE CAMO MNPE3 KOPMo-
PATUBHUTE NPOOUAM, HO M B MPOCOUAMTE, CBPBP3AHM
C pa3AMdHM Temu #Zdravi, #Silenden, #llovemyheart.
KOMMNAHUATA Cb3AOAE ABE MOBUAHM MPUAOXKEHUS -
#Exsmoker #3aApaBsu.

#3APABKM € COLLMAAHA MAATGOOPMA, KOFTO BKAKOYBA
MOBUAHO MpUAOXKeEHME, BAOT U doencOyk 0BLLLECTBO,
OKTMBHO HE CAMO B COLLMAAHUTE MEAMM , HO U B
OOAAMH CpeAaaTa. LleAata e Aa Cb3aaae OBLLIHOCT
Ype3 NPEAOCTABIHETO HA €AMH ABTOPCKM CbBET HA
AEH, CBbP3AH C OU3MYECKOTO U AYXOBHO 3APCBE,
KATO MOKAXE, Y& ,,3APABOCAOBEH" HE 3HAYM TPYAEH
MAU CKYYEH.

MoBUAHOTAO anAmKaLMg #3APABM CMEYEAU MBPBUTE
AMrMTaaHm OCKapm 30 OHAGMH NPOekKT HA |AB 1 Harpa-
AMTE 30 OHAQMH U KCO npoekT Ha BU3HEC CekTopa HA
BbArQpPCKOTO APYXKECTBO 3A BPB3KM C OBLLLECTBEHOCTTA.

BDb O
Codapma ALY,

Jersrr HA BepHaric 2015
MuBBecruTOop B
nyoanaHUTe
KOMYHWKaII

o -/\ /

/.
A{;;Z Acerios, ﬁpﬂ,m%,qaren Ha GABO
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In digital era Sopharma AD provides all kinds of
information, related to our products and different
kind of health problems and health care through our
digital channels. The company communicates through
Sopharma AD’ youtube channel and company profiles
in facebook and twitter. Everyone can find us not only
through our corporate profile, but using our different
profiles related to different themes #Zdravi, #Silenden,
#llovemyheart. The company created two different
apps - #Exsmoker and #Zdravi.

#Zdravi (means Haalthy) - a social platform, that
include a mobile application, blog and a facebook
society, active not only in all social media but also
offline. #Zdravi aims to created social commitment
giving advices on physical and mental health and focus
the attention on healthy living. Sopharma AD wants to
show that “healthy” does not mean “boring” or “tough”.

Mobile app #Zdravi won first “Digital Oscar” award
for online project and the awards for online project
and CSR for business sector of Bulgarian PR Society.



Investments in new communication channels, development of mobile apps

Sopharma AD communicates not only through its corporate website but also through its profiles in facebook,
twitter and instagram. The company also created its own blogs related to health and positive thinking: www.
healthynewsmedia.bg, http://silen-den.blogspot.bg/.

Sopharma AD supports for the 7th year "Just be” festival for healthy living and self development and first
edition of The Long Living forum with special guest Aubrey de Grey, Chief Science Officer of the SENS Research
Foundation. Sopharma AD created 2 mobile apps for the end users - #Zdravi and #ExSmoker

Partnerships in public dialog for digitization of healthcare

Sopharma AD took part in first edition of ,,Digital Health and Medical Innovation Forum" presenting the
future of mobile apps in the area of healthcare and healthy living. Staying informed with the newest trends
in digital healthcare, Sopharma took part in Mobile World Expo 2016 in Digital Health and Wellness Summit
and in IAB panel of the Forum, “Turning Mobile into Mobility: Innovation without Borders”. These events show
that Sopharma AD is on the right path of development and vision about the future of healthcare and the
role of pharmacy as industry.

Sopharma presented the role of pharmaceutical company as publisher at IAB forum 2015 in ,,Content
Marketing- Brands become Publishers* panel and took part in the discussions #ldeasfromEurope at the Sofia
Dutch Embassy;

nvestments in public communication development

Sopharma AD is a long-term partner of the Bulgarian Public Relation Society and Medimixx platform.
Sopharma AD was awarded with the ,,Public Communications Investor" by the Bulgarian Public Relation
Society for its 20 anniversary. The award is an unexpected recognition for sustainable and hard work in the
field of media and public communications.

For the 5th year Sopharma AD supports Mediamixx - a platform for media communication and development.
As the one of the kind platform in Bulgaria and its role in the society the festival brought together representatives
fromm major Bulgarian media. This year Mediamixx is going beyond the national themes and borders and
includes participants from South Eastern Europe.

c communication X ( k o
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BbHLUHM MA3apm

MpeABUXAQHO pa3BuTue

Ha BbHLUHMTE MA3APU YCUAMATA CA HOCOYEHM KbM 3AMA3BAHE U YBEAMHOBAHE HA MA3APHOTO
MNPUCBHCTBME HAO OCHOBHUTE MA3APU U YCTAHOBABAHE M PA3LLUMPABAHE HA MA3APHM MO3ULUMU
B APYTM CTpaHu (CALLL, CTpaHUTE OT CPEAHA 1 U3TOYHA eBPONA U KABKA3KMSA PETMOH).

B MoaAwua Codbapma AA y4aCTBA B 8 HOYYHM KOHADEPEHLMM, CBBPR3AHM C HEBPOAOTUATA, BKAIOYUTEAHO B [OAMLLI-
HATA KOHdbEepEeHLMI HO EaBonenckaTta acoumaLmg Mo HEBPOAOTMS, KOSTO CE MPOBEAE B bepAnH, fepmaHmg

In Poland Sopharma AD took part in 8 scientific conferences, related to neurology, including Annual
conference of European Association of Neurology in Berlin, Germany.

YAl —  BUdLULTOIN
NEO Jlden RE-ALGIT

Codoapma AA y4OCTBA B EXXETOAHATA MEXKAYHAPOAHA M3AOXKOA ,,3APABOOXPAHEHME beaapycu” MNpes
meceu mapt 2015 1 B beAapyCKO-ObATAPCKM BU3HEC DOPYM MPE3 MECELL CENTEMBPM.

Sopharma AD participated in the Annual international exhibition ,,Zdravoohranenie Belarusians® in March
2015 and took part in the Belarusian-Bulgarian business forum in September.




HoBu peructpauuu / New registrations:

Hexmsq /

Tribestan®, film-coated tablets, 250 mg, 6 blisters x
10 tablets

MoAwa / Poland:

Nebivolol Sopharma tablets, 5 mg, 3 blisters x 10
tablets;

Sophamet, film-coated tablets, 850 mg, 3 blisters
x 10 tablefts;

Tuspan® syrup, 7 mg/mil, 1 bottle x 120 ml;

Desloratadine Sopharma oral solution, 0.5 mg/ml,
1 bottle x 120 ml

AVTAOM

3aceiauye, WO 3a PE3YALTATAMH ACCALANKEHHSA
rPOMAACLKMX YToACEaHL Y PAMKAX
wopiuHoro KoHKYpPCY TOProBUMX MapoK
«PaopuTh Yenixys» B YpaiHi

nociaa
B Kareropii
neyiHKkK i :

cran

wopitaTa Yy
o

nociaa ne

B KaTeropii «
EEVECTS

<A

AVTIAOM

3ackiauye, WO 32 PEIYALTATAMN AOCAIAKEHHA
FPOMAACLKMX YNI0A0BAHL Y PAMKAX

BpaHabT HaO Codbapma AA HMBAAMH® BbB BUeTHOM npes
2015. 3aema 8-ma NO3mLLUA B KAQCALMATA ,,Han-6bp30
PA3BMBALLLM Ce Tepanum’ 1 13-Ta NO3ULLMG B KAQCALLMETA
HO BOAELLM MPOAYKTU HO BOAHMYEH MA3AP (MO AQHHM
Ha IMS)

The original brand of Sopharma AD Nivalin®is among
Top 10 Fastest Growing Therapy at 8 position and one
of the leading products in hospital freatment on the
market /13 position/

AUTAO

3acBiavye, WO 33 PE3YALTATAMM AOCAIANKEHHS!
FPOMAACLKAX YTIOAOGAHD Y PAMKAX
WOPiHHOro KOHKYPCY TOProBrx MapoK
«cbasoputi Yenixys B YkpalHi

TM «areboTon»

nocisa nepuwe micue B pearunry 2015 poky
B Kareropil «AHTHBAPMKO3HWI Npenapars
3 NEPEMOKHUM CTATYCOM
sPapopuT Yenimnux Aoaeix

AVIMAOM

Jacsiauye, WO 33 PE3YALTATAMI ACCALIKEHHSA
POMAACLKMX YI0AOGAHD Y PAMKAX
WOPIMHOro KOHKYPCY TOProBHX MapoK
«hasopuTn Yenixy: B YKpaiki

\ATMAOM
Y€, O 3a PEIYALTATAMM AOCAIANKEHHS
POMAACHKMX YIOAOBAHE Y PAMKAX

pivHOro KoHKypCy TOprosux mMapok
«Pasoputi Ycnixys B Ykpaini

TM «Tpibecran»

\a nepuwe micue B peituHry 2015 poiy
reropii «Mpenapar AAs MoKpameHHs
AYKTMBHOT chyHKLIT Ta AlKyBaHHS PO3AAA]
speKuils 3 NEPEMOKHUM CTATYCOM.
wAGCOAIOTHHIA thaBopuT Ycnixyr

TM «Temnaarin»

nocisa nepuwe micue 8 peftuHry 2015 poky
B Kareropii «3HeGOoAKYMA Ta NPoTH3anaALHHA
Npenapars 3 NePeMOskHIM CTaTyCcoM
«ABConOTHMIA thasopyT Yenixys

BpaHaoBeTe KapchA®, TemnaAarnH®, Tabekc®, TonbecTaH® n PAeBOTOH® CA OTAMYEHM B KOHKYPCO 30 ThPTOBCKM
MAPKKM B YKPAMHA — ,,PaBOpUTH YCnixy". TAQCYBAHETO € MPOBEAEHO OHAQKH CpeA NOTPEBUTEAM HO CMELLUAAMU-

3npaHma camt hitp://www.favor.com.ua/.

Brands Carsil®, Tempalgin®, Tabex®, Tribestan® and Fleboton® have won the competition for brands in Ukraine -
»PaBoputn Ycnixy." Voting was conducted online among users of a web http://www.favor.com.ua/.




YAEHCTBO
Codhapma AA e:

YaeH Ha KoHdoeaepaums HO paBOTOAATEAUTE U MHAYC-
Tpnaaumte B bvarapms (KPMB).

hitp://ceibg.bg/

HAeH HO FTepMAHO-BbATapPCKATA MHAYCTPUAAHO-TBPTOBCKA
kamapa (FTBUTK) , CBbP3BALLLO 3BEHO MEXAY MKOHOMMKMTE
Ha FfepMmaHMg 1 BbArapms, B KOETO YAEHYBAT noseye ot 450
FEPMAHCKM, OBATAPCKM M MEXAYHAPOAHU COMPMM.

hitp://bulgarien.ahk.de/bg/

[MbAHOMPABEH YAeH HO AMCham. AMEPUKAHCKATA TbProBKCa
Kamapa B bbarapmga ob6eamHasa HaA 300 AMEPUKAHCKM,
ObATAPCKUN U MEXAYHAPOAHN KOMMAHMK, ONEPUPALLLM B
CTPAHATA, OT BCUYKM CEKTOPU HA MKOHOMMKATA. BCUYkM
yAeHoBe Ha AmMCham CnoAeAdT OOLLLO BM3KS 30 KOPMOPATHB-
HATA COLLMAAHO OTTOBOPHOCT, KATO A0DPATA KOPMOPATUBHA
pPENYTALMA € EANH OT HOM-BADKHUTE KPUTEPKMU 3A HAEHCTBO.

www.amcham.bg

Mpsk YA€H Ha EBpONEenCcKaTa ACOLUMALMSA HO rEHEPUYHMTE
npowmssoamnteAn — European Generics Association (EGA),
KOSTO € OCPULMTAHC MPEACTABUTEAHO OPTAHU3ALLMA HA
reHepMYHATAEBPONENCKA MHAYCTPMUS, C NMPEACTABUTEAM B
BopACQ HO AMpeKTOpUTE.

http://www.egagenerics.com

YaeH-y4ypeamnTteA Ha Cbio3a Ha ObArapCkMTe OAPMALLEB-
TMHHK MPOM3BOAMTEAM, MOHACTOALLLEM BbArQPCKA reHepuyHa
dapmauestmyHa acoumaums (BFrPAPMA), Ymmto npuopwm-
TETU CA XAPMOHMUIUPAHE UHTEPECUTE MO OTHOLLIEHWE HA
OBLLMTE HALMOHOAHU U MEXAYHOPOAHU MEXTHU3IMMU,
PENYAMPALLM MPOM3BOACTBOTO M yNOTPeBbATa HO AeKap-
CTBA, YCbBbPLUEHCTBAHE HA MPUAArAHETO HA NPUHLMAUTE
Ha AoBGpaTa MPOM3BOACTBEHA NPAKTUKA M CbOAIOACBAHE
NPUHLMMMTE HO AOIAHO KOHKYPEHLLMA.

hitp://www.bgpharma.bg

YAeH Ha EBponemncKaTa OpraHm3auma HQ Npou3BoAmTE-
AMUTE HO AEKAPCTBA, NPOAABALLM ce 6e3 peuenta (OTC
npoaykt1) — The Association of the European Self-Medication
industry (AESGP).

hitp://www.aesgp.be

HYAeH-y4YpeanTeA HA bbarapckmg HaumoHaaeH Komurer
HO MEeXAYHAPOAHATA TbPrOBCKA KAMAPA, MPUET 30 MbAHO-
MPABEH YAEH HO MeXXAYHAPOAHATA TbProBCKA KOMAPA
(MTK). MTK e HaM-NPECTMXHATA OPraHm3aLma B OOAQCTTA
HO MEXAYHOPOAHATA TbPrOBMA M MEXAYHAPOAHUTE MKOHO-
MMHECKM OTHOLLIEHMS, KOATO HOCBPYOBA TOAHCTPAHMYHATA
TbPrOBMA M MHBECTULIMM.

hitp://www.icc-bulgaria.bg www.iccwbo.org

HAEH-CbYYPEAUTEA HO ACOLIMALMATA HO ObATAPCKMTE
n3HocuTeAmn (ABE), 4Y1ATO LLEA € CB3AABAHE HA HALMOHAAHA
CTPATErMa 30 PA3BUTHUE HA U3HOCA

Member of the Confederation of the Employers and
Industrialists in Bulgaria (KRIB).

hitp://ceibg.bg/

Member-cofounder of the Association of Bulgarian Exporters
(ABE), wich goal is to develop the National strategy for export
Member of AHK, a connecting link between Bulgarian and
German economics, with more than 450 German, Bulgarian
and multinational companies — members.

hitp://bulgarien.ahk.de/bg/

Full member of the American Chamber of Commerce
in Bulgaria. The American Chamber of Commerce in
Bulgaria unites more than 300 American, Bulgarian and
international companies operating in the country from all
sectors of economy. All members of the AmCham share
a common vision of corporate social responsibility and a
good corporate reputation is one of the most important
criteria for membership.

www.amcham.bg

Member of European Generic Association (EGA), an official
representative organization of the European generic industry.

hitp://www.egagenerics.com

A founder-member of the Association of Bulgarian
Pharmaceutical Manufacturers, at present Bulgarian Generic
Pharmaceutical Association (BGPharmaA), its priorities
being harmonization of interests with regard to the general
national and international mechanisms for regulation of
drug manufacture and use, improvement of GMP principles
application and observation of loyal competition principles.

hitp://www.bgpharma.bg

Member of the European organization of manufacturers
of medicines sold over the counter, the so called OTC
products — the Association of the European Self-Medication
Industry (AESGP).

http://www.aesgp.be

Founder-member of the Bulgarian National Committee of
the International Chamber of Commerce and elected as a
fullmember of the International Chamber of Commerce
(ICC). ICC is the most prestigious organization in the
field of international trade and international economic
relations. Its principal mission is to stimulate transborder
tfrade and investments and to assist business corporations
to face the challenges and possibilities resulting from
globalization.

http://www.icc-bulgaria.bg www.iccwbo.org

Member-cofounder of the Association of Bulgarian
Exporters (ABE), wich goal is to develop the Natfional
strategy for export



s

 AMEKC

9,96 mg/5 mi + 99,6 mg/5 ml CUP” {'_'

QubeHxiinnamiHoB XUQP,OM?EE

)M'ﬂdh




MpeaAcTaBuTeAcTBa

LleHTpaneH odumc:

yn. ,MnneHcko woce“ 16
1220 Codua, bbunrapus
Ten.: (02) 8134 200
®dakc: (02) 936 02 86

Odouc:

Sopharma Business Towers /SBT/
yn. ,JIbuesap CtaHuyeB" 5

Ten.: (02) 8134 556

Peuenuus: (02) 8134 895

e-mail: mail@sopharma.bg
http://www.sopharma.bg

Representation office in Russia
National Distribution Company

d. 19, Taganskaya Str. Of. D8
Moscow — 109147, Russia

Tel.: +7495 799 55 11

Fax: +7495 799 55 22

e-mail: ndc@ndcmed.ru
http://www.ndcmed.ru

Representation office in Ukraine
Business Centre “Forum Park Plaza”
9 Moskovskij prospect, 4-203 office
04073, Kiev, Ukraine

Tel.: +8044 351 1369/70/71,

+38050 358 69 91

Fax: +8044 351 1370

e-mail: office@sopharma.net.ua

Representation office in Georgia
2, Arakishvili Str.

Thilisi, 0179

Tel.: + 995 32 913 621

Tel./Fax: +995 32 913 622

e-mail: info@sopharma.ge

Representation office in Kazakhstan
Almaty 050036, Kazahstan

Mamir 4 District , D. N190

Tel.: +7 727 380 01 03

+7 727 380 01 42

+7 727 380 01 37

Fax: +7 727 381 63 86

e-mail: info@sopharma.kz

Representation office in Armenia
Alek Manukyan 9, Room 412
Armenia, Yerevan
Tel.: +374 10 58 79 95
+374 60537278
e-mail: export@sopharma.bg

Representation

Representation office in China:
5th floor, China Life Tower

16, Chaowai Str.

Chaoyang District,

Beijing 100020, China

Tel.: +86 10 697 399 02

Fax: +86 10 697 399 03

Mobile: + 86 136 012 592 33

e-mail: export@sopharma.bg

BRIZ Ltd.

5, Rasas Str., Riga
LV-1057, Latvia

Tel.: +371 672 561 40
Fax: +371 672 561 88
http://www.briz.Ilv

BRITITREID

Shtomyslitskij s/s b. 18
223021 Minsk district, Belarus
tel. +375 17 510 2045

e-mail: brititreid@mail.ru

Representation office in Azerbaidjan
19A, J. Handana str., apt. 8

1130 Baku, Azerbaijan

Ten.: (+99412) 561 21 15

Ten./cpakc: (+99412) 561 21 16

e-mail: office@sopharma.az

Representation office in Poland
Sopharma Warszawa Sp. z 0.0.

Aleje Jerozolimskie 136

02-305 Warszawa, Poland

Euro Centrum

e-mail: office@sopharma.org.pl



Codhapma AL

yn. ,,MnneHcko woce“ 16
1220 Cocpus, Bbnrapus
Ten.: (02) 8134 200

cakc: (02) 936 02 86
e-mail: mail@sopharma.bg
www.sopharma.bg

BULGARIA
RUSSIA
UKRAINE
POLAND
KAZAKHSTAN
BELARUS
GEORGIA
LATVIA

UZBEKISTAN
CROATIA
MONTENEGRO
ARMENIA

USA
LITHUANIA
MOLDOVA
TAJIKISTAN

Sopharma Plc.

16, lliensko Shosse Str.
1220 Sofia, Bulgaria

Tel: +359 2 8134 200

Fax: +359 2 936 02 86
e-mail: mail@sopharma.bg
www.sopharma.bg

{r

VIETNAM
ALBANIA
SINGAPORE
AZERBAIJAN
ALGERIA
KYRGYZSTAN
IRAN

SERBIA

FoOUWHUAT OTYEeT e oTNeYyaTaH Ha peuuKnupaHa xapTusi
Annual report is printed on recycled paper

MONGOLIA
INDIA

EGYPT
TURKMENISTAN
LIBIA

ENGLAND
ESTONIA



